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Abstract: This research explored Emo onal Intelligence and entrepreneurial inten on: An empirical viewpoint. 
The goals of the research were to find out the associa on between emo onal intelligence and entrepreneurial 
inten on and examine entrepreneurial physical health and entrepreneurial inten on. In the research, it was 
observed that entrepreneurial emo onal sen ments towards change was dependent on the overall view of the 
change with respect to how they are influenced by it. It is not out of place to turn these nega ve sen ments into 
posi ve support for the change. The research had a popula on of 213 out of which a sample size of 138 was 
taken. Ques onnaires were presented to the respondents and only 102 were recovered. The researcher applied 
Descrip ve Sta s cs and correla on matrix to confirm the associa on. The study demonstrated that there is a 
favorable associa on between emo onal intelligence and entrepreneurial inten on. The research consequently 
indicated that there was effect of entrepreneur physical health, entrepreneur mental well-being and human 
interac ons had favorable link with entrepreneurial purpose. It was proposed that emo onal quo ent 
programme should be u lized by the management to improve the ability of the company to bringing out the best 
in the people and building strong workplace connec ons. This helps to increase par cipa on, confidence, and 
honesty to establish more effec ve teams, keep great employees, provide emo onal and prac cal support and 
effec vely manage transforma on and emo onal intelligence test ought to be u lized in the workplace for 
promo on, recruitment, thus, emo onal intelligence is an indicator of entrepreneurial inten on. 
 
Keywords: Emo onal Intelligence, Entrepreneurial inten on, correla on matrix, entrepreneur mental well-being, 
rela onship management. 

 

 

 

1.0                                                         INTRODUCTION 
1.1 Background to the Study 
During the past decade, the term Emo onal Intelligence (El) has arisen interna onally among 
organisa onal behaviourists and industrial psychologists, and it is given fair acknowledgment 
by the industry. Later, it became one of the most popular themes of talks, among researchers, 
scholars, academics and business execu ves. Emo onal Intelligence (El) is defined as an 
understanding of the emo on, the rela onships to appreciate the meanings, to reason and 
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challenge, based on this, it involves the incorpora on of emo on-related feelings, ability to 
discern, understand the emo onal expressions, and manage them (Mayer, Salovey, & Caruso, 
2000).Emo onal Intelligence boosts an individual's social effec veness which is believed to be 
one of the crucial factors of the success of a business. The stronger the emo onal intelligence 
the be er the social network, which in turns lead to be er commercial interac ons. If 
emo onal intelligence is greater in people, it can improve their abili es to precisely 
comprehend their emo ons and that of others), to put emo onal responses for be er use 
(op mize the individuals own achievement and in mul ple tasks) and to handle /them 
efficiently (in mate rela onships, in solving problems, decision making, expressing 
appropriate, controlling emo ons (Grewal, Bracke  & Salovey, 2006).  
 
Emo onal intelligence denotes the ap tude for detec ng our own feelings and those of 
others, for mo va ng ourselves, and for regula ng emo ons properly in ourselves and in our 
interac ons. Mayer, Salovey and Caruso, (2000), believe that it is the ability of emo on and 
their rela onships to recognize the meanings, and to reason and problem-solve because of 
them, which involves in assimilate emo on-related feelings, capacity to perceive, emo ons 
understand the emo ons' informa on, and manage them. Goleman (2001) in his own 
defini on of argues that emo onal intelligence is the skill for arranging our own emo ons and 
those of others, for mo va ng ourselves, and for regula ng emo on successfully in ourselves 
and in our rela onships. The vital point here is that emo onal intelligence plays an essen al 
role in the development of entrepreneur behavioral pa erns and those who seek out higher 
emo onal intelligence are much more effec ve in the crea on of fresh business and trade in 
a circumstance that the more entrepreneur an individual becomes, the higher the emo onal 
intelligence represents itself (Zampetakis, Kafetsios, Bouranta, Dewe , & Moustakis, 2009).  
Entrepreneurship aim is viewed as precursor and effec ve variables that impact entrepreneur 
behaviour or decision making for becoming entrepreneurs and star ng a new firm. Also, as 

me and schedule play a crucial role in building up a new firm, entrepreneur choices may be 
defined as part of the planned behaviour for the predic on of inten on that can be employed 
effec vely (Barani, 2010; Krueger, 1993). Emo onal intelligence may be u lized to help 
entrepreneurs in every single phase of business. There are many brilliant entrepreneurs who 
lacked any academic degree but with dependence on their emo onal intelligence could build 
up enterprises with worldwide reputa on (Kamalian & Fazel, 2011). Petrides and Furnham 
(2001) as stated in (Siegling, 2010) indicate that emo onal intelligence is the capacity to 
comprehend other's emo ons and establish effec ve and successful connec on, which has 4 
components namely: emo onality, self-controlling, wellbeing and sociability. Bateman and 
Crant (1993) explored that the index of proac vity could have some influence on selec ng a 
job and on entrepreneurship. Due to certain features of proac ve personality, theore cal 
parts of entrepreneurship are established. Addi onally, at the me of entrepreneurial 
chances, pro-ac vity displays a structure among persons who prac ce entrepreneurship 
(Crant, 1996). (Crant, 1996). It also exposes the perspec ves of people about the 
environment. The idea of entrepreneurship is linked with the no on of crea vity (Bechere & 
Maurer, 1999).  
Emo onal intelligence is recognized to be an investment, which is referred to as Emo onal 
Capital. It may also be stated to be an asset. Emo onal Capital is the intangible organisa onal 
asset that was developed by employee’s accumulated emo onal experiences which provide 
them the capacity to properly interact and build interpersonal connec ons. Emo onal capital 
is becoming viewed as a key aspect in organiza onal success because it develops strong 
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connec ons that allow individuals to accomplish effec ve collec ve results. Poor Emo onal 
capital might result in answer to the issue of unemployment (Salmah, 2006). Dulewicz and 
Higgs (2000), an individual that acquire emo onal intelligence quali es is said to have 
specified abili es and exper se which offers him/her the capacity to nego ate and the 
capacity to navigate various situa ons successfully through personal interac ons as compared 
to someone with low level of emo onal intelligence. In addi on, Wong and Law (2002) felt 
that the persons who have the capacity to detect their emo ons would frequently have the 
capability to transmit the informa on via their performance and other ac vi es, which can 
lead them to a higher success. Nevertheless, Zampetakis, Kafetsios, Bouranta, Dewe  and 
Moustakis (2009) indicated that li le empirical study has been undertaken to explore the 
func on of emo onal intelligence in genera ng an entrepreneurial purpose. 
1.2 Statement of the Problem 
Emo onal Intelligence boosts an individual's social effec veness which is seen as one of the 
crucial parts of the success of a business. Employee with li le or low emo onal intelligence 
tends to delay their strengths to accurately recognize emo ons both their own and other 
people's), to put emo ons for be er use (Improve their own performance and in mul ple 
tasks) and to manage them effec vely (in mate rela onships, in problem solving, decision 
making, expressing appropriate, controlling emo ons. Poor or no emo onal intelligence may 
produce unfavorable impact company effec veness. Vis-à-vis Physical Health, the capacity of 
an entrepreneurs" in an organisa on to take care of himself to handle stress, may have an 
enormous influence on our total health, is highly connected to emo onal intelligence. Only 
by being aware of emo onal state and responses to stress in most circumstances, affect 
employee’s behavior at job. Entrepreneurs' well-being is another aspect discovered to impact 
performance at workplace. Working late had been related to bad mental affect. There are 
several causes for emo onal intelligence that might impact entrepreneurial ambi on. 
Interpersonal emo onal awareness and tension at workplace might govern the performance 
of entrepreneurs in a company. Interpersonally, the u liza on of emo on and being cognizant 
of one's own emo ons may lead to adap ng stress and unpleasant emo on at workplace. It 
is on this note that this study explored the effect of emo onal intelligence on entrepreneurial 
inten on in Nigeria, a study of Lasaco Assurance Plc. 
1.3 Objec ves of the Study 
The major purpose of the research is to explore the effect of emo onal intelligence on 
entrepreneurial inten on in Nigeria, a study of Lasaco Assurance Plc. The specific objec ves 
are: 

i. To find out if there is a relationship between emotional intelligence and 
entrepreneurial intention  

ii. To ascertain if entrepreneur physical health on entrepreneurial intention 
iii. To examine the effect of entrepreneurial mental well-being on entrepreneurial 

intention. 
 
1.4 Research Hypotheses 
H0: There is no significant rela onship between emo onal intelligence and 

entrepreneurial inten on 
H0: Entrepreneurial physical health has no significant effect on entrepreneurial inten on 
H0: Entrepreneurial mental well-being has no significant rela onship with entrepreneurial 

inten on 
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2.0                                                          LITERATURE REVIEW 
2.1 Conceptual Framework 
2.1.2 Emo onal Intelligence 
Mayer and Salovey (2002) claim that emo onal intelligence is the process including the 
iden fica on, u liza on, comprehension, and control of one's own and others emo onal 
states to solve emo on-laden situa ons and to govern conduct. According to Law and Wayne 
(2004) felt that emo onally Intelligent entrepreneur o en performed be er which means 
that absence of emo onal intelligence in entrepreneur might adversely influence inten on 
and the connec ons at workplace. Emo onal intelligence comprises four characteris cs self-
awareness, controlling emo ons, empathy, and social ability. 
 
Goleman (2004) refers to emo ons as any sen ments, cogni on, psychological or biological 
condi on unique to it and a component of personal predisposi on to respond appropriately. 
Goleman (1995) thought that emo onal intelligence relates to the skill for detec ng our own 
feelings and those of others, for mo va ng ourselves, and for regula ng emo ons 
successfully in ourselves and in our connec on. Goleman further argued that emo onal 
intelligence is independent from cogni ve intelligence (tested by IQ tes ng) and 
complimentary to academic intelligence (measured by academic achievement). Mayer, 
Salovey & Caruso (2000) argued that emo onal intelligence is the capacity to recognize and 
express emo on, absorb emo on in cogni on, comprehend and reason with emo on, and 
control emo on in the self and others. 
 

Krueger (1993) defined entrepreneurial inten on to be a commitment to launching a new 
firm. A person who become entrepreneurs have a certain set of mo va ng aims. 
Entrepreneurs stand apart in terms of the topics they think essen al and worth addressing in 
life. Krueger (2000:130) says who conducts consciously helps to explain why many 
entrepreneurs decide to start a firm long before they search for possibili es. The word 
"entrepreneurial inten on" relates to entrepreneurial awareness, entrepreneurial poten al, 
aspiring entrepreneurs, entrepreneurial predisposi on, entrepreneurial propensity, and 
entrepreneurial orienta on. Bandura (2001:67) argued that inten on (generic) is a depic on 
of a future course of ac on to be accomplished; it is not merely an an cipa on of a future 
course of ac on, it is a purposeful commitment to bringing it about. Inten on is concentrated 
on plans of ac on. 

Peterman and Kennedy (2003) suggested that entrepreneurial educa on has an essen al role 
in shaping students' cogni ve processes of perceived feasibility and a rac veness that relates 
to becoming entrepreneurs. Feasibility and a rac veness views have been argued to be 
crucial in establishing good entrepreneurial inten on. 

Nieman and Nieuwenhuzen (2009) suggested several characteris cs that contribute towards 
entrepreneurial goals, which include the following: 

Educa on: Most successful entrepreneurs are educated individuals, educa on at all levels 
may give essen al background in addi on entrepreneurial ability for high-poten al 
entrepreneurs, which suggests that entrepreneurship can be enhanced through educa on 
and training. Focusing on instruc on, learners may become employers cum entrepreneur and 
contribute to higher levels of entrepreneurship in a society. 
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Work experience: The abili es that the person learns at their employment contribute to their 
entrepreneurial a tude. Many entrepreneurs who got experience as entrepreneur may 
employ the skills, informa on and experience earned in their own firms. 

Family and Role Models: If one is exposed to entrepreneurial ac vi es of family members or 
other role models there will a predisposi on towards entrepreneurship rise. Children who 
grow up in family enterprises or whose rela ves are entrepreneurs are more prone to 
establish their own firms or may be ac ve in the family company. 

Low income: Krueger (1993) highlighted that low-income earners are likely tobecome 
entrepreneurs more as the only op on to survive or to maintain their income, comparedto 
those in higher-income countries whose inten ons to become entrepreneurs are 
basedpredominantly on a desire to be independent or to increase their income. 
 
Krueger (1993) explains that perceived desirability relates to the degree of appeal one finds 
in beginning one's own firm. On the other side, perceived feasibility is the degree of personal 
skill one perceives in beginning a firm. Addi onally, the sense of desirability with rela on to 
entrepreneurship are the entrepreneurs "a tudes towards entrepreneurship". A tudes 
about entrepreneurship have a strong and direct impact on inten on. Krueger (1993) carried 
research on Shapiro’s conceptual model of entrepreneurial aspira ons and found that 
perceived a rac veness directly and posi vely affected entrepreneurial inten on. He even 
contends that a tudes are vital to our knowledge of how different external influences impact 
entrepreneurial goals. 
 
2.1.3 Rela onship between Emo onal Intelligence and Entrepreneur Inten on 
 

Researchers today have given a lot of a en on to the no on of entrepreneurship as a process, 
as well as the concept of emo onal intelligence, there has been li le a empt to examine if El 
dimension has a role to play in the entrepreneurial inten on. In example, there is very li le 
evidence on whether of emo onal intelligence impact entrepreneurial inten on, 
Zampetaskis, Beldekas and Moustakas (2009) posited that emo onal intelligence affects 
entrepreneurial behaviour in two ways: the first is through the self-evalua on of emo onal 
efficacy - entrepreneur with high self-perceived emo onal intelligence may show high 
tolerance to stress and environmental stressors; the second is individuals with high emo onal 
intelligence, who may tend to have higher affec vity, proac ve and crea ve disposi ons and 
then facilitate entrepreneurial behaviour. Zampetaskis, Beldekas and Moustakas (2009) in 
their research established the associa on between entrepreneurial conduct and perceived 
organisa onal support (POS) and emo onal intelligence (El). Their results imply that both 
factors connect with entrepreneurial behaviour, considered as a collec on of ac ons moving 
from independent/autonomous to integra ve/coopera ve conduct that strives to get things 
done in entrepreneurial ways and contribute to crea on of value for the firm. 

Par cularly, they found out that there is a direct associa on between emo onal intelligence 
and entrepreneurial ac vity, which implies that entrepreneur with high emo onal intelligence 
would be aware of the aspects that contribute to their experience of happy and nega ve 
emo ons. Thus, the authors indicated that entrepreneurial behaviors may be filtered via 
employee assessments of their emo onal talents (Zampetaskis, Beldekas & Moustakas, 2009). 
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Expecta ons of personal efficiency impact the commencement of behaviours, how much 
effort expended, and how long it is maintained in the face of impediments and nega ve 
experiences (Bandura, 1977).  
 

Conceptual Model 

 

Source: Author (2019) 

 
2.2 Theore cal Review  
2.2.1 The A tude Theory 
 
McGuire (1986) highlighted that a tudes are taught inclina on to react favorably or adversely 
to specific things for example ideas, object, event, person, and scenario - and are directly ed 
to our emo ons, views, and experiences. The idea was founded on the premise that a tudes 
are created from an appraisal of an item which acts as a guide and drive conduct towards the 
object subsequently. (Ajzen, 2001). Entrepreneur beliefs, emo ons create their a tudes, 
beliefs and emo ons which are impacted by direct contact with the thing, or the knowledge 
obtained about the object (Eagly & Chaiken, 1993). The mul -component perspec ve of 
a tudes regards ideas as cogni ve in nature and emo ons as affec ve in nature, both of 
which interact to generate an a tude towards the object (Ajzen, 2001; Crano & Praslin, 
2006).It indicates that from the beginning of the change process when an employee is ini ally 
told of the forthcoming change programme, he will begin to create an a tude based on the 
cogni ve and emo ve responses to the informa on received (Lines, 2005).  
 
While there has been a discussion over whether it is the cogni ve or the emo onal responses 
that play greater part in a tude development (Haddock & Zanna 1999), most scholars think 
that it is the cogni ve processes that play major func on in a tude forma on (Ajzen, 2001).  
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2.2.2 The Field Theory 

The impact of rules on organisa onal management may simply be demonstrated using Lewin's 
(1951) field theory. This idea opines that the environment that one finds himself/herself will 
define how he or she is going to react to the dynamics of such environment. This theory has 
received great a en on and is applicable in various disciplines of research (Douglas & 
Nekrasov, 2001). Lewin (1951) suggested that the values and beliefs of a person would decide 
whether forces will be perceived as nega ve or posi ve. To him, the confluence of these 
influences gives the eventual consequence of any projected individual conduct. Addi onally, 
conduct is governed by those factors that are present and ac ve in a person at a specific 
moment and environment. 
 
2.3 Empirical Review 

Okpara and Agwu (2015) inves gated the rela onship between self-awareness and 
organiza onal performance in the Nigerian banking industry. The study was a survey and the 
sample for the study consisted of two hundred and ten bank managers in South-South area 
of Nigeria. Data were collected mainly in the ci es where we have high concentra on of the 
banks through interview and ques onnaire instrument found to be reliable with Cronbach 
Alpha values of 0.7 and above. Four hypotheses were formulated and tested using the 
spearman rank correla on coefficient with the aid of sta s cal package for social science. The 
results of our analysis at .05 level of significance showed that self-awareness is posi vely 
related to net profit and return on investment, but no strong rela onship was found between 
Self-awareness and market share. Our interview results also supported our findings. Based on 
the results, it was concluded that self-awareness posi vely influences net profit and return on 
investment. It was therefore recommended that Organiza ons should train their 
managers/employees to acquire the competencies associated with self-awareness. 

Matheri, Karanja and Namusonge (2018) examined the effect of emo onal intelligence on 
employee commitment in the Kenyan Savings and Credit Co-opera ve (SACCO) sector. The 
study used survey research design. Out of the 160 deposit taking SACCOs in Kenya, the study 
focused on 53 SACCOs opera ng within Nairobi and Kiambu coun es in Kenya. Simple random 
sampling technique was used to select a sample of 238 respondents. Survey ques onnaires 
were used to collect the data which was analyzed by the use of descrip ve sta s cs and 
presented through percentages, means, standard devia ons and frequencies. To quan fy the 
strength of the rela onship between the variables, the researcher conducted correla on and 
regression analysis. The finding of the study emphasizes the importance of the managers in 
the SACCOs in developing and exploring the concept of emo onal intelligence so as to ensure 
high levels of employee commitment resul ng in increased achievement of organiza onal and 
individual goals and reducing turnovers. Social awareness as a measure of emo onal 
intelligence was found to be the greatest factor that contributes to employee commitment as 
compared to other variables under inves ga on that is self-management, self-awareness and 
rela on management. 

Vito, Kumanwee and Cyracus (2018) studied Self- Management and Employee Performance 
of Telecommunica on Companies in Port Harcourt. This study focused on the rela onship 
between self-management and employee performance of telecommunica on companies in 
Port Harcourt. The study adopted a cross sec onal survey research design. Primary data was 
obtained using ques onnaire as the research instrument. The study popula on is one 
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hundred and seventy-eight (178) employees of the four mobile telecommunica on companies 
in Port Harcourt. The sample size of the study was determined using the Krejcie and Morgan 
(1970) sample determina on table, the sample size was one hundred and twenty-three (123) 
employees that were randomly selected. However, a er data cleaning, only data for 102 
respondents were suitable for data analysis. The internal reliability of the instrument was 
ascertained through the Crombach Alpha coefficient with all the items scoring above .70 
bench mark set by Nunnally (1970). Spearman’s rank correla on was used for hypothesis 
tes ng. The study findings confirm that self- management has a significant posi ve 
rela onship with employee performance. The study thus recommends that 
telecommunica ons companies should evolve very efficient self-management strategies 
which they will have to inculcate in their employees. 

It has been demonstrated based on the literature supplied above the fact that no change may 
take place without commitment of entrepreneur'. This is because entrepreneur' are the 
drivers of the transforma on. Herscovitch and Meyer (2002) said that entrepreneurs" level of 
commitment to an organisa onal change differ. Other empirical studies based on Herskovits 
and Meyer three-component model have also arrived at similar conclusion. A study by Nordin 
(2011) opined that entrepreneurial inten on is strongest if the employee is effec vely 
commi ed to the organiza on. In a study carried out parish, Cadwallader and Busch (2008) 
that inves gated entrepreneurial inten on in the United. States where data was collected 
from non-profit making organisa ons through online survey, a total of 191 responses were 
obtained which represented 32%. It was analyzed using structural equa on modeling. It was 
found that the rela onship between management and entrepreneur' in addi on to 
mo va on and job autonomy led to employee commitment to a change. 

In a comprehensive study into the concept of entrepreneurial inten on, Herskovits and Meyer 
(2002) believed that behavioural support for a change into compliance and higher level of 
support predicted that all the three forms of commitment will correlate posi vely with 
compliance, but only affec ve entrepreneurial inten on and entrepreneurial inten on will 
correlate posi vely to higher level of support. The higher-level support are co-opera on and 
championing. To them, when an employee is affec vely or norma vely commi ed to a 
change, that employee is likely to put in extra efforts to achieve the change. But entrepreneur' 
who support the change simply because there are costs associated with not suppor ng the 
change would not go beyond doing what is required of them in their support for the change. 
The findings they had supported what they predicted. Pescosolido (2002) says that emo onal 
intelligence behaviour is used by groups, such behaviours are empathy, emo onal percep on 
of self and others, emo onal management of self, emo onal communica on and emo onal 
expression to convey messages regarding group inten on and certain contextual events. 
Emo onal intelligence helps humans to perceive complicated connec on interpret emo ons 
and tolerate emo onal swings with environmental changes. (Caruso, Mayer & Salovey, 2002).  
 
In another study by Meyer, Srinivas, Lai and Topolnytsky (2007) carried out a test on 
Herscovitch and Meyer (2002) three-component model in two cultures-one in Canada and the 
other one in India-their findings is in support of which the claims of Herscovitch and Meyer 
(2002).which found that differences in culture play some role in entrepreneurs’ level of 
commitment to organisa onal change efforts. 
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3.0                                                        METHODOLOGY 
Research philosophy is an essen al part of the result from the collected data. In this research 
philosophy, the researcher does not only interact with their surroundings but also seeks to 
make sense of it through their interpreta ons of occurrences and meaning that they draw 
from these (Saunders, 2003).This study adopts the philosophy which aims at inves ga ng into 
individual perspec ves on the subject ma er across Lasaco Assurance Plc. In this study, survey 
design was employed. This approach was used as its aim is to achieve an in-depth 
understanding of the situa on about talent management and the organisa onal inten on 
(Cooper & Schindler, 2006). The researcher employed5 point Likert scale ques onnaire and 
content analysis which met the criteria described by Cooper and Schindler, (2006) about 
research design. This was used to quan fy the hypothesized rela onship between dependent 
variable entrepreneurial inten on and the independent variables Emo onal Intelligence. This 
was because it described the variables and their rela onship (Nicholas, 2011). Popula on in 
sta s cs is the specific popula on about which informa on desired. Ngechu (2004), defined 
popula on as a well-defined or set of people, elements, and events, group of things or 
households that are being inves gated to generalize the results. The strength of the Lasaco 
Assurance Pic, Head Office, is (213) two hundred and thirteen, comprising managerial and 
non-managerial staff (Annual Report, 2019). The ra onale for choosing staff is because they 
are responsible for entrepreneurial inten on of their various companies. Brewer and Miller 
(2003) method were used to es mate the sample size, the popula on must be reasonably 
moderate. The researcher u lizes significant level at 0.05% suited to moderate the sample 
size. The formula is expressed and understood below: 
 

2)(1 eN

N
n


  

2)05.0(2131

213


n  

2)0025.0(2131

213


n  

5325.01

213


n  

5325.11

213


n  

n   = 138.9885808 
n = 138 
Where n is the sample size; N is the target popula on and e is the confidence interval. 

The sampling strategy u lized for this research is Simple Random Approaches since the sample 
size is accessible from a single instance of Lasaco Assurance Plc and the respondents have 
equal probability of being sampled. It assures a presentable sample which roughly has the 
same features of the popula on relevant to the study sample of employees given the 
ques onnaire to, at Lasaco Assurance Plc. Data was acquired by structured ques onnaire. The 
tool used to assess the entrepreneurial inten on has been u lized by Udayakumar (quoted in 
Ko awa a, 2007) in his research. The dependability was carried out employing ten execu ve 
and ten non¬-execu ve entrepreneurs from the Lasaco Assurance Plc with two weeks' me 
interval between two administra ons. The data acquired from the main source were analyzed 
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using sta s cal program for social sciences SPSS (version 23.0).To obtain relevant measure 
from data produced, the following sta s cal methods and processes were used: Descrip ve 
sta s cs such as cross tabula on, simple percentage and correla on matrix inferen al 
sta s cs was applied to test the hypotheses. 

4.0                                                    RESULTS AND DISCUSSION 

4.1 Data Presenta on and Analysis 

Data gathered from the field survey was analyzed using sta s cal package for social sciences 
version (SPSS) 23.0 for data transforma on, cross tabula on, and correla on matrix. 

Table 1     Emo onal Intelligence and Entrepreneurial inten on 
 
STATEMENTS 

SA 
5 
% 

A 
4 
% 

N 
3 
% 

D 
2 
% 

SD 
1 
% 

Confidence ability is a product of emo onal  
intelligence 

51.7 29.3 2.6 2.6 13.8 
     

Emo onal Intelligence enables one to iden fy 
disability and failure. 

30.2 11.2 18.1 30.2 26.7 
     

When entrepreneur is full of excitement on a 
par cular business, it easily influences his tendency to 
more 

16.4 35.3 17.2 18.1 12.9 
     

Emo onal intelligence enables entrepreneurs to 
iden fy weaknesses and strength as well as 
opportuni es 

23.3 6.9 37.1 24.1 8.6 
     

Entrepreneurs who display passion about their 
ventures tend to perform more successful than those 
who do not display passion 

19.8 12.9 34.5 16.4 16.4 
     
     

Source: Field survey, 2022. 

From the table above, most of the respondents chose "strongly agree" with (51.7%), followed 
by those who agreed to the statement with (29.3%), the respondents of (13.8%) indicated 
strongly disagree, while the remaining percentages were share equally between the 
"disagree" and '"Neutral" with 2.6% and 2.6% respec vely. This suggests that confidence 
ability is a result of emo onal intelligence. The chart above indicates the bulk of the 
respondents indicated Agree with the percentage of (30.2), followed by those who choose 
strongly disagree and disagree share equal amount of (26.7%). Some of the respondents 
highly agreed with the statement with (11.2%) and 13.8% of them chose "Neutral" while just 
18.1% of the respondents picked "strongly agreed". This suggests that emo onal Intelligence 
helps one to recognize impairment and failure. The data also reveals that the bulk of the 
respondents Agreed to the statement with (35.3%), followed by those who opposed to the 
statement with (18.1%), 17.2% of the respondents chose. 

4.2 Test of Hypotheses  

The hypotheses are analyzed using correla on matrix at 0.01 levels (2 tailed) of significant. 
The following hypotheses are tested. 
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The rela onship between emo onal intelligence and entrepreneurial inten on 

VARIABLES MEAN SD we 
1 

EPhE 
2 

EMW 3 HR 
4 

Working            condi on            and 
Entrepreneurial inten on 27.31 8.362 .683** .480** .458" .617** 

Entrepreneur' Physical Health and       

Entrepreneurial inten on 32.57 9.403  .448** .660** .743** 

Entrepreneur" Mental Well-Being and 
Entrepreneurial inten on 
  

15.92 5.927   .760** .836** 

**. Correla on is significant at the 0.01 level (2-tailed). 
 
Interpreta on 
It can be read that the percep on of emo onal intelligence and entrepreneurial purpose 
preserves associated figure of 0.644> 0.05 (i.e, 2-tailed) with significant level of 0.000 and the 
distribu on deviates with 8.362 from its mean (i.e, 27.31). Research demonstrated that 
emo onal intelligence has favorable link entrepreneurial ambi on. Addi onally, from the 
above table, entrepreneur' physical health and entrepreneurial purpose was tested with 
correla on figure of 0. 448 (i.e, 2-tailed) which was much below the 0.05and the standard 
error deviates (i.e, 9.403) from its mean (32.57). Research indicated that there is 
entrepreneur' physical health has favorable associa on with Entrepreneurial purpose. It may 
as well be interpreted that the sense ofentrepreneur" mental well-being maintains correla on 
figure of 0. 836** ** > 0.05 (i.e, 2-tailed)with significant level of 0.000 and the distribu on 
substan ally deviates with 5.927 from its mean. This also implies that entrepreneur'1 mental 
well-being has good associa on with entrepreneurial purpose. 
4.3 Discussion of findings 
 

Based on the above analysis, it was confirmed that there is posi ve and significant effect of 
Emo onal Intelligence and entrepreneurial inten on which could be back-up by the results 
found in the work of Caruso, Mayer and Salovey (2002), opined that emo onal intelligence 
enables a person to recognise complex rela onships, understand feelings and recognise and 
accept emo onal fluctua ons and situa onal changes. Emo onal intelligence offers a greater 
knowledge of human behaviors, a tudes, and perspec ves. Pescosolido (2002) opines that 
by using the dimensions of emo onal Intelligence behaviours such as empathy, emo onal 
percep on of self and others, emo onal management of self, emo onal communica on, and 
emo onal expression to convey messages regarding group effec veness and certain 
contextual events. This empirical study has revealed that a substan al associa on exists 
among emo onal intelligence, effec veness, and a course of ac on. Herscovitch and Meyer 
(2002) supported behavioural change in compliance with higher level of support and 
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predicted that all the three forms of commitment will correlate posi vely with compliance but 
that only affec ve commitment to change and norma ve commitment to change will 
correlate posi vely with higher level of support. 
In the second results it was also established that entrepreneurs’ physical health has 
substan al influence on entrepreneurial inten on with the linked figure and the mean of the 
distribu on which is considerably deviated from the p-value. This revealed that entrepreneur 
with sound physical health prefer to undertake entrepreneurial aim, furthermore it was 
proven by the third results that entrepreneurs’ mental well-being maintain associated figure 
of 0. 836** > 0.05 and the distribu on considerably deviates from its mean. Research also 
implies that entrepreneurs’ mental well-being has favorable associa on with entrepreneurial 
ambi on. 
 
5.0                                                   CONCLUSION AND RECOMMENDATIONS 
5.2 Conclusion 
From the examina on of the data which suggested that entrepreneur is greatly concerned 
with the issue of emo onal intelligence as it influences effec veness in their firms. The 
findings demonstrated that emo onal intelligence and entrepreneurial ambi on are 
connected for entrepreneur in the chosen firm. The studies also demonstrated that the effect 
of entrepreneur’s physical health, entrepreneurs’ mental well-being has favorable link. This 
study suggests that those with greater degree of self-management and social awareness are 
more devoted rather than entrepreneur with lesser levels in these two abili es. Thus, people 
who are inside human resource department must study the possibili es of delivering training 
on these components of emo onal intelligence. Certainly, educa ng entrepreneur to have 
greater level of. "Emo onal self-control", "transparency", "adaptability", "achievement", 
"ini a ve" and" op mism" result in significantly be er degree of self-management. 
 
5.2 Recommenda ons 
Based on the findings, it is proposed that 

i. Emotional Quotient courses should be utilized to strengthen the ability of the 
company to bring out the best in the entrepreneurship and building strong workplace 
connections. This helps to improve engagement, trust, and integrity to establish more 
productive teams, retain excellent entrepreneur, give remarkable commitment and 
effectively manage change. 

ii. Emotional intelligence exam should be utilized in workplace for providing promotions, 
recruiting etc. 

iii. The association between emotional intelligence and commitment be researched 
further in various firms to enable for a more thorough comparison of the relationship. 

iv. Organisation should design courses to promote emotional intelligence of 
entrepreneurs to allow such entrepreneur with lower level of emotional intelligence 
to boost their motivation and self-confidence which may aid in leading their 
subordinates in a more positive manner. 

Using more respondents from more than one case study perhaps governmental and private 
sectors and compares the findings to the present research. Using small and medium size firms 
in Lagos State, Nigeria. Emo onal intelligence should relate to organisa onal Ci zenship 
Behaviour. Emo onal intelligence, work-life balance and entrepreneur desire to quit. 

 



Interna onal Journal of Management Sciences 

arcnjournals@gmail.com                                                       Page | 51  
 

                                                         REFERENCES 
 
Ajzen, I. (2001), A tudes, traits, and ac ons: Disposi onal predic on of behaviour in 

personality 
and social psychology. Advances in Experimental Social Psychology (20), 1-63. 

 
Bandura, A. (2001). Social Cogni ve Theory', Annual Review of Psychology Journal. 5(2), 1-26. 
 
Barani, A. (2010). Bar-On Emo onal Quo ent Inventory (EQ-i). Technical Manual Toronto: 

Mul -Health System. 
 
Baternan,   S.  & Grant,  A.   (1993).   The  Influence  of Job   Sa sfac on and Organisa onal 

Commitment on Execu ves Withdrawal and Effec veness.   Working Paper, Cornell 
University Center for Advanced HR Studies. 

 
Bateman, T.S., Crant, J.M. (1993). The proac ve component of organiza onal behaviour: A 

measure and correlates. Journal of Organisa onal Behaviour, 14 (2): 103-118. 
Becherer, R.C., Smaurer, I.G. (1999). The proac ve personality disposi on and entrepreneurial 

behaviour among small company presidents Journal of Small Business Management, 
28-36. 

Brewer. W, & Miller, K. A. (2003). Performance management: processes, quality and team. 
Working", Interna onal Journal of Contemporary Hospitality Management, 9 (7), 295-
303. 

 
Caruso, D. R., Mayer, J. D., & Salovey, P. (2002).Emo onal Intelligence and Emo onal 

Leadership. In F. J. Pirozzolo (Ed.), Mul ple Intelligences and Leadership. Mahwah, 
NJ:Lawrence Erlbaum Associates, Inc., Publishers. 

 
Cooper, S. A. & Schindler, H. (2006). A cross-cultural study into peer evalua ons of 

women'sleadership effec veness", Leadership &Organisa on Development Journal, 
2(9), 600-16. 

Douglas, MR., & Nekraser, N.A. (2001) Noncommuta ve field theory. Reviews of modern 
physics, 73, 997- 1028. 

 
Goleman D, Boyatzis R, & McKee, A. (2QQ4).Primal Leadership; Learning to Lead with 

Emo onal. Intelligence. Harvard Business School Press, Boston, Massachuse s. 
 
Goleman, D. (1995). Emo onal intelligence: Why it can ma er more than IQ. Bantam: New 

York. 
 
Goleman, D. (2001).  Emo onal intelligence: Issues in paradigm building.In C. Cherniss & D. 
 
Goleman (2004). The emo onal Intelligence workplace. San Francisco: Jossey Bass.  
 
Grewal D, Bracke  M.A & Salovey (2006) "Emo onal Skills as a protec ve factor for 

riskybehaviour among students" Unpublished manuscript  
 



Interna onal Journal of Management Sciences 

arcnjournals@gmail.com                                                       Page | 52  
 

Goleryuz, G., Guney, S., Aydine, E., &Asan, O. (2008).The Media ng Effect of job sa sfac on. 
Journal of Nursing Studies, 45(11), 16-25. 
 
Haddock, G. & Zanna, M.P. (1999).Cogni on, affect and the predic on of social a tudes. 

European Review of Social Psychology, 10, 75-99. 
 
Herseovitch, L., & Meyer, J.P., (2002). Commitment to organisa onal change: Extension of 

athree-component model. Journal of Applied Psychology, 87, 474-487. 
Kamalian, A. & Fazel, A. (2011) Discussing the rela onship between EI and students 

entrepreneurships Entrepreneurship Development 3 (11). 127-146. 
Ko awa a, Y. A. (2007). Diagnosing, organisa onal culture: Valida ng a model and method.W 

orking   Paper, Interna onal Ins tute for Management   Development,   Lausanne, 
Switzerland Managing effec vely through teams". Team Performance Management, .    
2(3), 23-36. 

 
Krueger, N. (2000). The impact of prior entrepreneurial exposure on percep ons of new 

venture feasibility and desirability. Journal of Entrepreneurs hip Theory and Prac ce, 
24(3), 5-24. 

 
Krueger, N. F., Reilly, M. D., and Carsud, A. L. (2000), Compe ng models of entrepreneurial 

inten ons. Journal of Business Venturing^ 15 (6), 411-432 
 
Krueger. N. (1993). Impact of prior entrepreneurial exposure on percep ons of new venture 

feasibility and desirability. Journal of Entrepreneurs hip Theory and Prac ce, 1(8), 91-
105.  

 
Law & Wayne, (2004), "A study of emo on: developing emo onal intelligence; self-

integra on; rela ng to fear, pain and desire". A Doctoral Disserta on. Cincinna , OH: 
The Union for Experimen ng Colleges and Universi es. 1985. 

 
 Lewin, K. (1947). Fron ers in group dynamics: Concept, method, and reality in social sciences; 

social equilibria and social change. Human Rela ons, 21, 5-41.  
 
Lines, R. (2005).The structure and func on of a tudes towards organisa onal change. Human 

Resource Development Review, 4, 8-32. 
Mayer, J.D.M Salovey, P. and Caruso, D. (2000). Models of emo onal intelligence, in R.J. 

Stemberg (Ed.), the handbook of intelligence (pp. 396-420), New York: Cambridge 
University Press. 

 
Meyer, F. P., Srinivas, E. S., Lai, J. B., & Topolnytsky, L. (2007).Employee commitment and 

support for an organisa onal change: Test of the three-component model in two 
cultures. Journal of Occupa onal and Organisa onal Psychology, 80, 185-211. 

 
Nicholas,   A.G.    (2011). Managerial self-awareness in  high-performing   individuals   in 

organisa ons", Journal of Applied Psychology, 82(2), 281- 92. 
 



Interna onal Journal of Management Sciences 

arcnjournals@gmail.com                                                       Page | 53  
 

Nieman, G. & Nieuwenhuizen, C. (2009). Entrepreneurship: A South African perspec ve. 2nd 
Edi on. Pretoria. Van Schaik Publishers. 

 
Nordin, N.(2011).The Influence of Emo onal Intelligence, Leadership Behaviour and 

Organisa onal Commitment on Organisa onal Readiness for Change in Higher 
Learning Ins tu on. Social informa on series and Behavioural Sciences, 129 — 13. 

 
Parish,  J.T.,  Cadwallader,  S.  &  Busch, P.  (2008).Want to,  need to,  ought to:   employee 

commitment to organisa onal change. Journal of Change Management, 21, 32 — 52. 
 
Pescosolido, A. T. (2002). Emergent Leaders as Managers of Group Emo on. The 

LeadershipQuarterly, 13,583-599.  
 
Petennan, N.E. & Kennedy, J. (2003). Enterprise educa on: influencingstudents' percep ons 

ofentrepreneurship. Entrepreneurship Theory and Prac ce, 28(3), 129-144.  
Petrides K. U., Furnham, A. (2006). The role of trait emo onal intelligence in a gender – 

specific model of organiza onal variables. Journal of Applied social Psychology, 
36,552-569. Retrieved from doi:10111 ji0021-9029.2006.00019x. 

 
Saunders, S.W. (2003). Measuring performance in entrepreneurship research.  Journal of 

Business Research 36(1), 15-23. 
 
Wong, C.S., & K.S. Law, (2002), Development of an Emo onal Intelligence Instrument and an 

Inves ga on of its Rela onship with Leader and Follower Performance and A tudes, 
the Leadership Quarterly, 13, 243-274. 

 
Zampetakis, L., Kafetsios, K., Bouranta, N., Dewe , T., & Moustakis, V., (2009). On The 

Rela onship Between  Emo onal Intelligence and Entrepreneurial A tudes and 
Inten ons. Interna onal Journal of Entrepreneurial behaviour & Research. 15(6), 595-
618. 

 
 

 

 

 


