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Abstract: The role of women in palm oil production in Ikwerre and Etche in the Pre – colonial period
was unavoidable. Such significant roles were demonstrated in all stages involved in the production
process thereby exposing their proficiency in the occupation. The two ethnic groups described as
close neighbors share common features responsible for the rich endowment of their environment
with oil palm tree which produced raw materials for palm oil. Furthermore, other highlight of the
study explains the uses and marketing of the product among the people and their neighbors.
However, the effectiveness of women in production of palm oil during the colonial period where
influenced by the socio – cultural systems of the people. Historical methods adopted in the study
include the use of published and unpublished materials, and oral sources derived through field work.
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IntroductionIn the pre – colonial era, the people of Ikwerre and Etche were dominantly engaged infarming as their traditional economic life. During the period, as there was no Westerninfluence, agriculture played significant role in the sustenance of livelihood. Palm oilproductions being an indigenous aspect of agriculture were engaged in by both genders inthe production process. But as most writers attributed the occupation of palm oilproduction to men, our argument remains that women contributed enormously in theproduction process hence their activities were evident in all stages of production.
Description of the Area, Ikwerre – Etche:They are distinct group of people and neigbours who share common features in RiversState. Precisely, the Ikwerreare group of people and an ethnic group that inhabit asubstantial part of the northern half of Rivers State. Their spoken dialect is Ikwerreclassified under the Igboidgroup of language. At present, the Ikwerre consist of four localgovernment areas in Rivers Statte namely: Ikwerre, Obio/Akpor, Emohua and part of PortHarcourt City (Ndimele and Williamson 2002: 152).The tertiary of Ikwerreis bounded bythose of other ethnic groups. To the northern and western part, the Ikwerre are boundedby Ogba – Egbema, Ekpeye and Abua, and to the south by the Ijaw. In the South – west andEast their neigbours are the Etche, Tai and Eleme, while in the North – East they arebounded by the Igbo in Imo State.The physical feature of the area includes an undulating plain watered by the newCalabar River. Ikwerre Land is situated within the tropical rain forest of the coast of Guineahaving the south – west monsoon in the wet season (May – October), and the north – Westtrade wind (November – April) in the dry season. Their vegetation consists of a dense rainforest that promotes the growing of high trees, oil palms, raffia palms and plantain. Withthis, agriculture in Ikwerre reflects the ecological setting of the people.Also, the Rivers which flow longitudinally throughout the entire length of Ikwerrebisect the area into two; eastern and western sectors. The eastern sector is bisected by thePort Harcourt Omerelu – Owerri road. While the eastern, Western sector is bisected by theEast – West road linking Rivers State with AkwaIbom, Delta and Edo State.Similarly, Etche is also an ethnic group in Rivers State that consist of present twolocal governments areas, namely; Etche and Omuma local governments areas. Their spokenlanguage is Etche, also classified under Igboid group of language (Ndiemele and Williamson2002:153).Etche is located in the northern part of Rivers State and share boundaries withIgwuruta, Ipo, Omademe, Ubima and Apani in Ikwerre local government area. They alsoshare boundary with Eneka and Rumukwurusi in Obio/Akporlocal government area. Onthe northern part, Etche share boundaries with Umuezum, Alulu and Amala in Ngo –Okpala local government area in the present Imo State. Also bounded by are Owuaza andNgwa in Abia State (Offor 2001:11).There are vast expanse of land in Etche that promotes agricultural practice. The landis also very fertile and grows forest products like oil palm (elaesisguineesis) and other hightrees. As a result of this Etche is recognized for her palm produce. Similarly, the area is wellwatered by Ogochie,Otamiri and Imo River. The Otamiri and its tributary theOgochie areremarkable for the cleanness of the water. However, it is pertinent to mention that incourse of research both people (Ikwerre and Etche) agreed on the Igbo and Benin stories ofOrigin and Migration. But details of such account could not be explained in this piece.
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Explanation of Concepts: Women and Palm OilIn the explanation of Women, Faseke (2001:1) defined Women as adult female persons.This idea explains that the female group posses some characteristics which make herdifferent. It is on this premise that most enlightened men and women are of the view thatthere are differences in their natural endowments and each sex has an appropriate field ofdevelopment and action.Women are also perceived to be inferior intellectually, emotionally unstable, feebleminded and inherently less assertive. Against this, Makinde, Agara and Ajayi (1992) arguedthat women possess the traits and features that make them more effective managers incontemporary society. But this idea is a deviation on the ground that, as woman wascreated from the ribs of a man, it means she was considered as a weaker sex who should berespected and honored.Scholars like Idyorough (2005:16) also view women as a group of people whosuffers from deprivation, exploitation, oppression, domination and subjugation in variousareas of endeavor incomparable to men. The consequence of this was the demand bywomen to secure and depend equal rights and opportunities with men which in other wordis called feminism. However, women’s agitation for equality and empowerment frameworkidentifies participation, which means having a share or a say as to how things should bedone or how the resources available in the society should be allocated. Throughparticipation women from Ikwerre and Etche were actively involved in palm oil processingin the pre – colonial era and equally identified their problems and needs. Even though somewomen from the area have strived to compete favorably with their male counterparts in allspheres of lives and achieved success in different professions, they are still very few.Similarly, in African Tradition Religion, Faseke (2001:5) explained that women areregarded to be fragile and weak sex who should be tolerated and directed or manipulatedto play whatever role assigned to her. With this a woman appears not to achieve anygreatness as a man could achieve. But with proper assessment on the role of women inpalm oil production in the study area beginning from the reception of palm fruits from thegrove to its clarification the above idea is not in conformity to the reality.
Palm Oil:Palm oil is one of the products of the oil palm tree. It has a long and important place in thehistory of Nigeria and the Niger Delta. Despite the overbearing influence of the petroleumoil in the national economy, palm oil is still a major agricultural resources produced in theNiger Delta. (Fwatshak 2012:170). Palm oil (also known as dende oil) from Portuguese isan edible vegetable oil derived or gotten from the Mesocoup (Vedelishpulp) of the fruit ofthe oil palm (elaeisguineesis) (en.wikipedia.org/wiki/palm-oil). It is also described as oilthat is obtained from the fruit of some palm trees used in cooking and making soap andcandle (www.merrian-webster.com/dictionary/.......).Furthermore, historians described palm oil as the most important product thatfeatured in the legitimate trade after the abolition of trade on human beings. Early in the19th century, the oil trade had developed and in 1830 became more vital in the Niger Deltaas they exported more oil than other West African countries. It is also important to statethat during the period; most of the palm oil from Ikwerre and Etche were sold to Bonny(Dike 1965:41-43, Anene 1981:2767).



International Journal of Business, Economics and Entrepreneurship Development in Africa

journals@arcnjournals.org 4

Also, Orugbani (2005:43) in describing palm oil on its industrial uses explains that it isused in lubricating machines. The product was also useful in the preparation of tin platesespecially in South Wales and United States as he expressed that when white hot weredipped in palm oil, it enhanced smoothness and glassy surface of plates. However, it wasthe high export of palm oil from the Niger Delta that made the region to be known as the“Oil Rivers”
Women’s Role in the Traditional Palm Oil Processing in Ikwerre and Etche
Nationality.There are different stages involved in the processing of palm fruits into palm oil. Among thestages where vital role played by women from the study area include:i. Harvesting of the Palm Fruits: This is the first step that remains significant inthe production of palm oil in any African community. Although, harvesting ofpalm fruits from the grove or plantation is exclusively done by men.Picture of a Grove

Source: Field work of Odufor Etche, Date: 6-8-2017This is because the culture of the people considers it as a taboo when a femalesex climbs on a palm tree. (Offor 2014:357). At this stage the duty of womencommence when the palm fruit (bunches) are being cut, and with its force ofgravity to the ground, there are splashes of fruits from thebunches. As thewomen carry out the bunches from the grove with their basket or basin, theyalso picked the splashed fruits. Thereafter, the bunches and picked fruits arearranged separately at home where the actual processing takes place.ii. Threshing: After the bunches had been conveyed to the milling site (home), thenext step where women demonstrate proficiency is the removal of palm fruitsfrom the bunches. At this stage, manual threshing is achieved by cutting the fruit– laden spikelet from the bunch stem with cutlass or machete, therebyseparating the fruits from the spikelet’s by hand
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(http://www.fao.org/Docrfp/005/ya3355e04.......). On this, children from bothSex could offer a paid labour.
Threshing stage

Source: Wenenda Amadi, A native of Rumuekini.Date: 08-08-2017Alternatively, the bunches may be allowed for weeks, so that the fruits could be easierto lose when beaten or shaked by women. Through this method, the palm fruits couldalso be separated from the bunches.iii. Washing of Palm Fruits: To ensure proper hygiene in the processing of palmoil, after threshing, the loose fruits are carefully washed by women with cleanwater to remove all kinds of dirtiness or any unassociated particle in theproduction process.iv. Cooking of Fruits: This is one of the tediousstages in the processing of the palmoil. The stored fruits are carried by women from the shed to a cooking place.Women took the responsibility of cooking the fruits by boiling them in a big potcalled ite for a period of one to four hours depending on the quantity of fruits.Cooking could be done in the day or overnight with the help of men (husband ormale children) using firewood and empty fruit bunches as sources of fuel to keepburning until when the fruit is considered done.(http://martinlibrary.blogspot.com.org/2014/07/processingsteps). Fruitcooking weakens the pulp structure, soften it and make it easier to detach thefibrous material and contents during the production process. Thereafter, thecooked fruits are collected by women and poured into a big wooden mortar
ekhwrenkhwo for pounding with wooden pestle. During pounding, if the mortaris a bigger sized type, two or three women could pound at the same time.
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However, through field work it was agreed that sometimes men also assisted inpounding the fruits. Pounding is assumed to be complete when the mixture ofnuts and crushed pulp are obtained (Judith 2017). After pounding, the mixture ofnuts and crushed pulp are poured inside a bigger basin. At this stage, there weretwo methods women adapted to extracting palm oil. Firstly, warm water wasmixed with the pounded fruits. Thereafter, the fibers and kernel were extracted.After extraction, the oil is then filtered and cooked before it becomes good palmoil. (2) Cooking stage
(1) Cooking stage

Source Amadi Faith. A native of RumuekiniDate: 09-08-2017 Source Amadi Rose. A native of Rumuekini08-08-2017(3) Filtering stage (4) Real Palm oil

Source: Field work at Egwi Etche
Source: Field work at Egwi Etche Date: 11-08-2017Date: 11-08-2017
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While in the second method, the pounded fruits were poured into a big basin where thenuts and fiber are being separated. At this point warm water was poured into the basincontaining the nuts to extract oil that is to be mixed with the fiber. The fiber at thisstage is cooked and poured into a bag for pressing to extract the oil. It is after this, stagethat clear oil is obtained.
Distribution of Palm Oil“Production, the economists remind us that, it is not yet complete until the goods get to theconsumers (Falola, 1984: 103-104). At Ikwerre and Etche, the distribution or marketing ofpalm oil took place in the market and also at home.The wholesale traders bought directly in tins (20liters) from the producers at home,and then sell to the retailers who sold in bottles to household users either at market or athome. On the other hand, the producers also sold to the retailers and household users.Historically, women dominated in the sale of palm oil in most communities in thearea. This was possible because women were better traders and skillful in the art and craftof trade (Olaoba and Ojo, 2014:113 – 114). On trading activities, the women from the Etchein the pre – colonial era transacted with the Igbo people; mainly Oratta, Okpala, Asa, Ngwa,Mbaise etc. to sale their palm oil. While the Ikwerre women sold theirs in markets atkalabari, Okrika, Eleme, Ahoada, Abua, Ohaji and Egbema. Most of those transactions lastedfor more than one day depending on the distance whereby the traders slept overnightbefore returning home. It is pertinent to state that during the period, markets had a cyclicarrangement and organization on that revolved within eight days.Furthermore, it is based on the conditions of the pre – colonial trade that Ayodele(2000:60 -61), identified two phases namely: the subsistence – oriented trade and themarket oriented phase. In the subsistence oriented trade, the women from Ikwerre andEtche were closely associated with agricultural production chiefly dominated with palm oil.Exchange of goods in this phase did virtually no significant impact on the subsistenceeconomy.While in the market – oriented phase, it witnessed the introduction and increasingacceptance of both indigenous and imported currencies like salt, Brass, copper, Cowries,Manila, British silver and coins which enabled traders to bring in an increasing number ofcommodities. This phase witnessed a new form of capital accumulation and a new field ofconsumer demand was created.
Constraints of Women in Palm Oil ProductionWomen’s involvement in palm oil production as an economic activity of the indigenouspeople was commendable as it helped in the sustenance of families. But opon their effort,they were faced with some challenges. Among them were:I. The patriarchal nature of the traditional society. The norms among the people ofIkwerre and Etche are that men are undisputed rulers and leaders while the womendepended on them as a provider. By this condition, the position of women accordingto Agbo(2009:106) depends on the supreme authority of man for her life. Theconsequence of this, weakens efforts of women in the promotion of the localindustry.
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II. Cultural practice of the people over land ownership Palm tree from which the rawmaterial for palm oil is derived grows in the forest which women from the areaswere denied right of ownership. This aspect of the people’s culture posed a seriousthreat to women’s welfare in view of their economic empowerment. It thereforeimplies that palm oil production bywomen depend on the right and approval bymen in the referenced nationalities.III. Poverty was another major challenge that affected palm oil production by thewomen. Hence the cultural practice in our society does not permit women toharvest palms based on ownership right, it therefore means that they could buypalm fruits or plantations in alternative. But the constraint remains as explained byOlua (2016:7) that women historically were exploited and formed the down –trodden class, and therefore could not afford enough income to shoulder anyeconomic venture.IV. Land Inheritance: This is an aspect of violence against women in our society.Among the people (Ikwerre and Etche) inheritance of land is solely restricted to theman. The implication of this was that women were denied the opportunities ofpromoting palm oil production right from the immediate family.V. The Influence of other Traditional Occupation: This was a major constraint thataffected women in the production of palm oil. As agrarian communities, Talbot(1969:904 – 945) explained that women were fully engaged in farming, salt andsoap making, trading, Mat – making, weaving, dying, dress and hair making. Infurtherance, the women were also much occupied in other domestic works; such ascooking of food, washing of cloths, cleaning of the houses and compound. Theimplication was that those occupations made women to give less attention to palmoil production.
ConclusionPalm oil production in Ikwerre and Etche was a predominant economic activity practiced inthe pre – colonial period. As agrarian communities, where oil palm trees are naturalendowment, It stimulated the women in the production of palm oil for sustenance oflivelihood. The study established that in all the stages examined in palm oil production, therole of women were crucial in achieving the product. This however, nullifies the patriarchaldominance of men in the traditional economic system of the people.In the explanation of palm oil, inspite of its dominance during the legitimate trade,the domestic and industrial importance were also stated. It is also established that, theduties of women extended to distribution of the products to neighboring communities inIgbo land and the Niger Delta. However, the efforts of women in the promotion of the localindustry were limited by socio – economic and cultural practices of the people. In anattempt to revive the local system of palm oil production in the areas, there is need toamend some cultural practices in both Ikwerre and Etche that could embrace the women.
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Abstract: This research is set out to examine the impact of key macroeconomic variables on Nigeria`s
economic growth for the period 1980 to 2016. The selected macroeconomic variables are inflation rate (INF),
Unemployment rate (UM) and interest rate (INT). The study is an attempt to evaluate how these key
macroeconomic variables explain the growth of Nigerian economy. The scientific method adopted for this
investigation is multiple regression analysis. However, the study carried out some diagnostic tests which
include unit root test, cointegration analysis, vector error correction model (VECM) and granger causality test.
The vector error correction model was employed to estimate both the short run and long run relationship
between the regressor and the regressand. The result obtained indicate that there is a long run significant but
negative relationship between gross domestic product and inflation. The study further reveal that the speed of
adjustment from short run to long run is slow, specifically, it takes about 41 percent speed to adjust from
previous year to a current year. The result equally show that there was bi-directional causality between gross
domestic product and inflation but a uni-directional causality flows from GDP to interest rate. This therefore,
implies that a good performance of the Nigerian economy in terms of growth may be achieved with lows rate of
unemployment and interest rate in the country, hence a major policy implication is that concerted effort should
be made to reduce unemployment and stabilize the prices of goods and services (inflation) so as to achieve
high, rapid and sustained economic growth rate in Nigeria.
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IntroductionInflation is a persistent and continuous rise in the general price stability. Wheninflation occurs in any country, it is difficult for money to satisfy or perform its functions(that is as a medium of exchange and a store of value). This has adverse effect onemployment, income distribution, investment and economic growth. During inflation,corporate and non-corporate profits rise sharply and businessmen react to rising prices bybuildup inventories. Inflation not only affects the income and expenditure pattern of majorsectors of the economy, but it also alters the existing pattern of distribution of wealth,making some group better off, relative to others and also wipes out savings completely.Unemployment is one of the most critical problems challenging macroeconomistespecially Nigerians. It is defined as a situation where able-bodied men and women whoare willing ready and capable of working but could not find jobs. Unemployment has beencategorized as one of the stand impediment to social progress. Apart from representing acolossal waste of a country`s manpower resources, it results in welfare loss in terms oflower output, thereby leading to lower income and standard of living.The importance of interest rate as a policy instrument lies in the fact that it can beused judiciously to foster meaningful economic growth. This is due to the effect, it has onsavings, investment, output growth, employment, money supply and balance of payment.As a return for financial assets, interest rate serve as incentives to savers and by extensioninfluences availability of savings. The primary role of interest rate is to help in themobilization of financial resources and to ensure efficient utilization of such resource in thepromotion of economic growth. Interest rate affects the level and pattern of investment onthe other hand. It is crucial in financial institution/intermediation which involvestransferring funds from surplus saving units in an economy to the deficit saving units. Ingeneral, interest rates are useful in financial market condition and it is a major tool ofmonetary policy.
Statement of the ProblemThe Nigerian economy has remained underdeveloped for a long period despitebeing richly blessed with huge human and natural resources. This has been attributed tovarious factors such as corruption, high interest rate, unemployment, inflation e.t.c. Tosome growth economists, persistent unemployment is a sign of market failure, becauseunemployment is a waste of scarce resources and lead to a loss of potential output andreduction in allocative efficiency. Unemployment and inflation are two twin evils that haveeaten deep into the fabric of the Nigerian economy over the years. In other hand, theimportance of interest rate as a policy instrument lies in the fact that it can be usedjudiciously to foster meaningful economic growth. This is due to the effect it has on savings,investment, output growth, employment, money supply and balance of payment. As areturn for financial assets, interest rate serves as incentives to savers, and by extensioninfluences availability of savings.Over time, Nigeria government has continued to manipulate these macroeconomicvariables with the intent to push the frontier of economic growth and development, butunfortunately the growth rate has been unimpressive. This raises a research questions onwhat has been the reasons for such anomaly. Besides, several revered scholars have carriedout a similar study in Nigeria but their submission has been conflicting. For instance,
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Patrick (2013) and Wiza (2014), submit that there exist negative relationship betweeninflation and economic growth whereas Umaru (2006) and Ismaila (2015) was of theopinion that inflation spur economic growth. This conflicting finding is a motivation forfurther researches in this area and the present researcher is motivated to fill theseresearch gaps.
Objectives of the StudyThe major objective of the study is to determine empirically the effects of unemployment,interest rate and inflation on economic growth in Nigeria. The specific objectives of thisstudy are to:i. Examine if there is significant long run equilibrium relationship betweeninflation and economic growthii. Estimate if there is significant long run equilibrium relationship betweenunemployment and economic growthiii. Investigate if there is significant long run equilibrium relationship betweeninterest rate and economic growthiv. If there is any significant causal relationship between the identifiedmacroeconomic variables and economic growth in Nigeria.
Research QuestionsThis study is aimed at finding answers to the following research questionsi. To what extent does inflation predict the growth of Nigerian economic growth?ii. Is there any significant long run relationship between unemployment and economicgrowth in Nigeria?iii. How have changes in interest rates significantly predicted the growth of Nigerianeconomy over time?iv. What is the direction of causality among the identified macroeconomic variablesand economic growth in Nigeria?

Research HypothesesFor the proper analysis of this research work, the following hypotheses have beenformulated to guide the study:
i. Ho1: There is no significant long run relationship between inflation andeconomic growth
ii. Ho2: There is no significant long run relationship between unemployment andeconomic growth
iii. Ho3: There is no significant long run relationship between interest rate andeconomic growth.
v. HO4 There is no significant causal relationship between the identifiedmacroeconomic variables and the growth of Nigerian economy

REVIEW OF RELATED LITERATURE
Theoretical Literature
Natural Rate HypothesisThe natural rate of unemployment theory, also known as the non-accelerating inflationrate of unemployment (NAIRU) theory, was developed by economists Milton Friedman and
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Edmund Phelps. According to NAIRU theory, expansionary economic policies will createonly temporary decreases in unemployment as the economy will adjust to the natural rate.Moreover, when unemployment is below the natural rate, inflation will accelerate. Whenunemployment is above the natural rate, inflation will decelerate. When the unemploymentrate is equal to the natural rate, inflation is stable, or non-accelerating.
Classical growth theory:Adam Smith who pointed a supply side driven model of growth laid the Classicalgrowth model. He viewed saving as a creator of investment and hence growth. Therefore,he saw income distribution as being one of the most important determinants of how fast(or slow) a nation would grow. He also posited that profits decline – not because ofdecreasing marginal productivity, but rather because the competition of capitalists forworkers will bid wages up. The link between the change in price levels (inflation) and itseffects on profit levels and output were not specifically articulated in classical growththeories. However, the relationship between the two variables is implicitly suggested to benegative, as the reduction in firms’ profit levels through higher wage costs. Put simply,according to classical explanation inflation affects economic growth negatively (Gokal &Hanif, 2004).
Keynesian growth theory:In the framework of Keynesianism, the aggregate demand (AD) and aggregate supply(AS) curves are adopted to show the relationship between output and inflation. Accordingto Keynesian, in the short run, the AS curve is upward sloping rather than vertical. If the AScurve is vertical, changes on the demand side of the economy affect only prices. However, ifit is upward sloping, changes in AD affect both price and output. This holds with the factthat many factors, such as expectations, prices of other factors of production, fiscal andmonetary policy, drive the inflation rate and the level of output in the short -run. When thegeneral prices increase Producers of a certain product feel that only the prices of theirproducts have increased while the other producers are operating at the same price level.However, in reality overall prices have risen. Thus, the producer continues to producemore and output continues to rise. It reveals that according to Keynesian there exists apositive effect of price increase on output at least in the short-run (Snow don, 2005).
Money & Monetarism TheoryMonetarism has several essential features, with its focus on the long-run supply-sideproperties of the economy as opposed to short-run dynamics. Milton Friedman, who coinedthe term “Monetarism”, emphasised several key long-run properties of the economy,including the Quantity Theory of Money and the Neutrality of Money. The Quantity Theoryof Money linked inflation and economic growth by simply equating the total amount ofspending in the economy to the total amount of money in existence. Friedman proposedthat inflation was the product of an increase in the supply or velocity of money at a rategreater than the rate of growth in the economy. Friedman also challenged the concept ofthe Phillips Curve. His argument was based on the premise of an economy where the cost ofeverything doubles. Individuals have to pay twice as much for goods and services, but theydon't mind, because their wages are also twice as large. Individuals anticipate the rate offuture inflation and incorporate its effects into their behaviour. As such, employment and
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output is not affected. Economists call this concept the neutrality of money . Neutralityholds if the equilibrium values of real variables -including the level of GDP - areindependent of the level of the money supply in the long-run. Superneutrality holds whenreal variables - including the rate of growth of GDP - are independent of the rate of growthin the money supply in the long-run. If inflation worked this way, then it would beharmless. In reality however, inflation does have real consequences for othermacroeconomic variables. Through its impact on capital accumulation, investment andexports, inflation can adversely impact a country’s growth rate. In summary, Monetarismsuggests that in the long-run, prices are mainly affected by the growth rate in money, whilehaving no real effect on growth. If the growth in the money supply is higher than theeconomic growth rate, inflation will result.
Neo-classical and endogenous growth theories:Mundell (1963) & Tobin (1965), have explained the effect of inflation on economicgrowth based on neo-classical growth theory. They depict a positive relationship betweeninflation and economic growth by assuming that real money balance and investment aresubstitute. Thus when inflation is high, it will decrease the return on real money balancesbut the return on investment will increase and people substitute real money balance byinvesting on other assets. This increases capital accumulation and the economic growthand it will show positive relationship between inflation and economic growth. Contrary tothe conclusion of the undell-Tobin effect, Stockman (1981) develops a long-run equilibriumgrowth model with assumption of “cash-in-advance constraint. In the model of Stockman(1981), the two variables relationship is complement, accounting for a negativerelationship between the steady-state level of output and the inflation rate. Stockmanmodels this cash investment as a cash-in-advance restriction on both consumption andcapital purchases. Since inflation erodes the purchasing power of money balances, peoplereduce their purchases of both cash goods and capital when the inflation rate rises.Correspondingly, the steady-state level of output falls in response to an increase in theinflation rate. Also return to labor falls when the inflation rate rises. As such, peoplesubstitute away from consumption to leisure, because the return on labor falls and this inturn reduce economic growth
Empirical ReviewMohseni, M. (2016), takes into account a re-examination of the role of inflation andunemployment on economic growth using the ARDL regression model. The results showedlong run negative effect of inflation and unemployment on economic growth. In the study ofSemuel & Nurina(2015), examined the influence of inflation rate, rates of interest andexchange rates on gross domestic product in Indonesia based on monthly time series databetween 2005 (June) and 2013 (December) using statistical techniques. The resultsdemonstrated that there was a noteworthy negative association between interest rates andGDP as well as an important positive association between exchange rates and the GDP,whereas inflation was not a momentous persuade on GDP.Yelwa, M. (2015), investigated the relationship between unemployment, inflation andeconomic growth in Nigeria. Utilizing secondary data with OLS regression method, theirresults confirmed that interest rate and total public expenditure bares significant impact oneconomic growth in the long run whereas on the contrary, inflation and unemployment has
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inverse effects on growth in the Nigerian economy. They clarify further that this increase islikely due to interruptions in the supply chain of goods both from the domestic and foreignsupply outlets other than the suspected aggregate demand pressure . The study concludeswith a confirmative note on the existence of a causal linkage between inflation,unemployment and economic growth in the Nigeria n economy recommending amongothers the need for government to improve the macroeconomic policy instruments to theattainment of sustainable and enabling environment in order to propel domestic outputShahid, M. (2014), studied on the impact of inflation and unemployment on theeconomic growth of Pakistan via the ARDL model approach found that a long runrelationship between the variables existed. In the study of Umoru & Anyiwe (2013),examined the dynamics of inflation and unemployment over a period of twenty seven yearsand discovered that the relationship between inflation and unemployment is positive andthere exist stagflation in the economy. Therefore, they suggested interest rate reductionand control of money supply to boost economic growth. In another empirical work,Mahmoud A. J(2013), has analyzed impact of inflation and unemployment on JordanianGDP from (2000-2010) and the results of the study indicate that there is a negative relationbetween unemployment and GDP, and there is a positive relation between Inflation andGDP. In the study of Muhammad Umair & Raza Ullah (2013), have analyzed the impact ofGDP and inflation on unemployment rate of Pakistan Economy in (2000-2010) and theirstudy concluded that inflation has a role which influential but for GDP and unemploymentwith insignificant levels in the macroeconomics factors of Pakistani economy.Ayesha & Wajid (2013), empirically analyzed the impact of inflation and economicgrowth on unemployment by using time series evidence from (1973 – 2010) in Pakistan.This study used Augmented Dickey Fuller (1981) test to test unit root problem and in orderto find out the long run relationship among unemployment, inflation, economic growth,trade openness and urban population he applied Johansen – Juselius (1990) MaximumLikelihood Approach. This study concludes that inflation significantly increasesunemployment in the long term; economic growth has a significant adverse impact onunemployment in the long run and in the short run respectively, and the impact of tradeopenness on unemployment is positively and insignificant in the long run but this impactbecomes significant in the short run.Karaçor, Zeynep, (2013), have analyzed the causal relationship betweenunemployment, inflation and the minimum wage: Case of Turkey from (1987 to 2010).Their study has found that the level of minimum wages and inflation variables is Grangerreason for the unemployment in short period. Another study carried out by Auwal A. M(2013), analyzed the effect of unemploy-ment and inflation on wages in Nigeria usingOrdinary Least Square (OLS) method, Augmented Dickey - Fuller (ADF) technique andGranger causality test. The result of the regression revealed that the coefficient ofunemployment is positive and statistically significant influence wage rate whereas inflationis positive but has no significant effect on it. Moreover, result of the unit root indicates thatall the variables in the model are stationary while, the result of causality test suggests thatunemployment Granger causes wage rate and not inflation.Saymeh & Orabi(2013), observed the influence rate of interest, inflation rate andGDP on real economic growth in Jordan for the period from 2000 to 2010 using financialeconometrics. Johansen cointegration test results confirmed that all the variables were
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associated in the long-run. Moreover, regression test results illustrated that interest rateand inflation rates had a shock on economic growth rateAminu, Manu & Salihu (2013), investigated the effect of unemployment and inflationon economic growth in Nigeria. The study covers 1986-2010. They used OLS, AugmentedDickey-Fuller technique, Granger causality and Johansen cointegration technique andfound that both unemployment and inflation impacted positively on the economic growthin Nigeria. The adoption of ordinary least squares reveals a positive correlation betweenthe two proxies of government spending (services and capital spending) and economicgrowth. But when a two-stage least squares techniques were used, a positive relationshipcould not be established in most cases, especially in public capital.Bakere (2012), conducted a study on stabilization policy, unemployment crises andeconomic growth in Nigeria. He used OLS and found that the nexus between inflation,unemployment and economic growth in Nigeria were negative. Rafindadi (2012),conducted a study on the relationship between output and unemployment dynamics inNigeria; and used OLS and Threshold model. He found a negative nonlinear relationshipbetween output and unemployment.
METHODOLOGY
Research DesignThis study adopted Ex-post-facto research Design. This design type is relevant inexplaining a consequence based on antecedent conditions, as well as determining theinfluence of one variable on another variable. Besides, Ex-post-facto research design isdescribed as empirical inquiry in which the scientist does not have direct control of variables.Inferences about relationships among variables are made from any determined variationsbetween the studied variablesThe aim of the study was to determine the correlation among macroeconomic variableswhich include, economic growth (GDP) as the dependent variable and inflation (INF);Unemployment (UM); Interest rate (INT), as the independent variable.Nigerian annual time series data spanning from 1980 to 2016 was employed todetermine how these macroeconomic variables predict economic growth.  The studycovered the period1980 – 2016, period of (36) years believed to be long enough to account for the long runrelationship among the series under consideration in Nigeria.The principal instrument used to estimate the specified model was the vector errorcorrection model (VECM believed to be the most reliable for multivariate time seriesanalysis (Igbatayo & Agbada, 2012). VECM was used to determine the short run and longrun dynamics of the series in the model.  Other methods adopted for the present study toensure quality results include however, Augmented Dickey-Fuller unit root test procedure,to examine whether macroeconomic variables in the model are integrated of order one1(1) or not. The Granger causality (GC) test followed and was used to establish whether ornot there was any feedback effects among the variables considered.
Model SpecificationThe principal instrument adopted for this study was Vector error correction model(VECM). To determine if inflation, unemployment and interest rate predict economicgrowth in Nigeria within the sample period, the researcher specified the model below to
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address the above stated objective. The model that will capture this relationship isspecified below:GDPt = β0 + β1INFt + β2UMt + β3INTt + ε1t (1)Where;GDPt = economic growth rateINFt = inflation rateUMt = unemployment rateINTt = interest rateβ0 – β3 refers to the parameters to be estimatedεt = omitted variableA priori expectation: (β0 – β3 < 0)
PRESENTATION OF RESULTS

Tests for stationarityThis study began by the presentation of the results. The result of the Augmented Dickey-Fuller Unit Root test showed that the whole series employed ( economic growth (GDP),Inflation (INF), interest rate (INT), and Unemployment rate (UM) are non-stationary, ieI(1). This is because their respective ADF test-statistics exceeded the 5% critical value. Inother words, the variables are not stationary at their level form and needed to bedifferenced to determine their respective order of integration. They were all confirmed tobe stationary only after their first differencing.  The result conducted at both 1% and 5%critical values is presented in table 4.1 below:
Table 4. 1:  RESULT OF THE ADF UNIT ROOTS FOR STATIONARITY

LEVELS                                                                         1st DIFFERENCE
VARIABLES ADF

Statistic
1%
Critical

5%
Critical
Value

ADF
Statistic
Value

1%
Critical
Value

5%
Critical
Value

REMARKS

GDP -2.554300 -4.273277 -2.971853 -10.36608 -4296729 -3.568379 1(1)INF -2.541158 -3.626784 -2.945842 -9.768997 -4.296729 -3.568379 1(1)INT -1.173142 -3.626784 -2.945842 -12.14131 -4.296729 -3.568379 1(1)UM -0.454652 -3.626284 -2.945842 -9.215584 -4.296729 -3.568379 1(1)
Source: Author’s compilation using E-View 9.5 computer softwareAs shown on table 4.1 above, the unit root tests result indicated that all theseries namely; economic growth (GDP); Inflation (INF); Interest rate (INT) andunemployment (UM);  contained unit root and are stationary only after first differencing, at1% and 5%  significant levels. This follows the decision rule which states that when thevalue of the computed ADF test statistics exceeds its critical value, the null hypothesis isrejected and the alternative accepted.The stationarities of all the series in the same order was thus a motivation to run for co-integration tests. This is aimed at finding the presence or absent of any long runrelationship among the series. This corroborates with the submission by Woodridge(2002) and Grene (1997) that when more than one variable is not stationary at levels,
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Date: 11/19/17   Time: 19:32
Sample (adjusted): 1982 2016
Included observations: 35 after adjustments
Trend assumption: Linear deterministic trend
Series: GDP INF INT UM
Lags interval (in first differences): 1 to 1

Unrestricted Cointegration Rank Test (Trace)

Hypothesized Trace 0.05
No. of CE(s) Eigenvalue Statistic Critical Value Prob.**

None *  0.584036  51.45170  47.85613  0.0221
At most 1*  0.289892  20.75126  19.79707  0.0533
At most 2  0.219191  8.769431  15.49471  0.3872
At most 3  0.003126  0.109565  3.841466  0.7406

 Trace test indicates 1 cointegrating eqn(s) at the 0.05 level
 * denotes rejection of the hypothesis at the 0.05 level
 **MacKinnon-Haug-Michelis (1999) p-values

Unrestricted Cointegration Rank Test (Maximum Eigenvalue)

Hypothesized Max-Eigen 0.05
No. of CE(s) Eigenvalue Statistic Critical Value Prob.**

None *  0.667783  38.56879  32.11832  0.0071
At most 1*  0.329259  23.97802  15.82321  0.0324
At most 2  0.219661  8.680945  19.38704  0.7568
At most 3  0.112593  4.180802  12.51798  0.7158

 Max-eigenvalue test indicates 2 cointegrating eqn(s) at the 0.05 level
 * denotes rejection of the hypothesis at the 0.05 level
 **MacKinnon-Haug-Michelis (1999) p-values

there is every need to run a co-integration test in order to verify if the series have any longrun equilibrium relationship.In view of the above therefore, since the variables are stationary at difference orders,there was the need for a test for co- integration test using the Johansen (1991) co-integration technique. The result is presented in table 4.2 as shown below:
Table 4.12

Table 4.13

Table 4.12 and Table 4.13 above indicated the presence of (1) co-integrating equation fortrace statistics and 2 cointegrating equation for maximum eigenvalue at 5% level ofsignificance. Co-integration exists at those ranks where the value of the trace statisticexceeds the 5% critical value.Again, the eigenvalues all lie below 1, indicating the presence of co-integration. Havingestablished the presence of co-integration, the researcher moved on to calculate the speedof adjustment of the model to shocks. To do this, the researcher computed the Vector ErrorCorrection Model. The result is presented in Table 4.14 below:
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 Vector Error Correction Estimates
 Date: 11/19/17   Time: 22:02
 Sample (adjusted): 1983 2016
 Included observations: 34 after adjustments
 Standard errors in ( ) & t-statistics in [ ]

Cointegrating Eq: CointEq1

GDP(-1)  1.000000

INF(-1) -11.85405
 (3.97935)
[-2.98315]

INT(-1) -7.415021
 (2.22351)
[-3.36024]

UM(-1) -1.035200
 (0.99338)
[ -1.04232]

C  13.74451

Error Correction: D(GDP) D(INF) D(INT) D(UM)

CointEq1 -0.413881 -0.000785  0.000437 -0.000439
 (0.31417)  (0.00088)  (0.00018)  (0.00013)
[-1.31737] [-0.88967] [ 2.49198] [-3.35712]

D(GDP(-1))  0.239201 -0.001202  0.001186 -0.001037
 (0.20973)  (0.01306)  (0.00260)  (0.00193)
[ 1.14050] [-0.09202] [ 0.45681] [- 0.53595]

D(GDP(-2))  0.214830 -0.001530 -0.003409 -0.004131
 (0.41141)  (0.02562)  (0.00509)  (0.00379)
[ 0.52218] [-0.05971] [ -0.66912] [ -1.08872]

D(INF(-1)) -0.707705  0.197090  0.089721  0.100816
 (3.98803)  (0.24839)  (0.04938)  (0.03678)
[-0.17746] [ 0.79346] [1.81679] [ 2.74119]

D(INF(-2)) -1.118923 -0.222351  0.110532  0.041399
 (4.21761)  (0.26269)  (0.05223)  (0.03890)
[-0.26530] [-0.84643] [2.11636] [ 1.06436]

D(INT(-1)) -1.893013  1.545025  0.074187  0.019168
 (18.4774)  (1.15087)  (0.22881)  (0.17040)
[-0.10245] [1.34249] [ 0.32423] [0.11249]

D(INT(-2)) -7.901385 -1.034075 -0.070811 -8.63E-05
 (16.1532)  (1.00610)  (0.20003)  (0.14897)
[ -0.48915] [-1.02780] [-0.35401] [-0.00058]

D(UM(-1)) -3.239905  0.556594 -0.068501 -0.189201
 (17.0619)  (1.06270)  (0.21128)  (0.15735)
[-0.18989] [ 0.52375] [-0.32422] [-1.20244]

D(UM(-2)) -1.694663  0.489502  0.035370 -0.052589
 (15.7112)  (0.97857)  (0.19455)  (0.14489)
[-0.10786] [ 0.50022] [ 0.18180] [-0.36296]

C  26.70562  1.179476 -0.042867  0.324192
 (59.9854)  (3.73619)  (0.74281)  (0.55320)
[ 0.44520] [ 0.31569] [-0.05771] [ 0.58603]

 R-squared  0.632176  0.259202  0.339118  0.554349
 Adj. R-squared  0.522577  0.388597  0.091287  0.387230
 Sum sq. resids  95.99667  43.44505  242.8345  34.68260
 S.E. equation  6.871887  15.99928  3.180896  2.368919
 F-statistic  0.336932  0.933057  1.368346  3.317087
 Log likelihood -23.97433 -136.5892 -81.66624 -71.64544
 Akaike AIC  14.17496  8.622893  5.392132  4.802673
 Schwarz SC  14.62389  9.071822  5.841061  5.251602
 Mean dependent  5.622059  0.008824  0.400000  0.611765
 S.D. dependent  2.488693  15.85255  3.336847  3.026225

 Determinant resid covariance (dof adj.)  6.96E+08
 Determinant resid covariance  1.73E+08
 Log likelihood -5.427583
 Akaike information criterion  32.90750
 Schwarz criterion  34.88279

Table 4.14: Result of Vector Error Correction Model Analysis
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As shown in the upper region of the vector error correction model (VECM) for equation 1above as well as the normalized cointegrating coefficients for two cointegrating equationsgiven by the long run relationship as shown below: the long run relationship whichNormalized cointegrating coefficients (standard error in parentheses)GDP INF INT UM1.000000 - 11.854 - 7.4150 - 1.0352(3.979) (2.223) (0.9933)relates economic growth  as a function of inflation, interest rate and unemploymentshows that co-integrating equation 1 is well behaved having possessed the expectednegative signs, and significant at 0.05 level  Also, the coefficients for VECM are -0.413881.This indicates that 41% of the imbalance between the short run and long run relationshipis corrected annually. The R-squared value of 0.632176 indicates that about sixty three(63%) of the variability in economic growth in Nigeria within the period under review wasdetermined or influenced by inflation, interest rate and unemployment.As regards the expected signs, the link amid economic growth and inflation, interestrate and unemployment are negatively related with economic growth in the long run as canbe seen in the upper region of the vector error correction model (VECM). In other hand, therelationship between economic growth and inflation, interest rate and unemployment, isalso negative in the short run but insignificant.The result of the system equation used to test the causality between economic growthand the selected macroeconomic variables as shown in table 4.15 below indicates that withthe VECM coefficient of -0.413882, the implication is that 41% of the disequilibriumbetween the short run and long run relationship is corrected annually. Moreover, the VECMcoefficient satisfies the required condition of being fractional, negative and significantconsidering the P-value of 0.0462 as shown in the system equation below. According toGujarati, (2003), if it is not significant, it indicates that causality does not exist between allthe explanatory variables and economic growth in Nigeria within the period under review.Thus, since the three conditions of being fraction, negative and significant are fullysatisfied; the conclusion is that there is causal relationship between economic growth andthe selected macroeconomic variables in Nigeria. Moreover, Granger causality tests werealso conducted to find out which variable causes the other.
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Table 4.15
System Equation

Table 4.16 GRANGER CAUSALITY TESTS RESULT FOR GDP

Dependent Variable: D(GDP)
Method: Least Squares (Gauss-Newton / Marquardt steps)
Date: 12/05/17   Time: 21:58
Sample (adjusted): 1983 2016
Included observations: 34 after adjustments
D(GDP) = C(1)*( GDP(-1) + 311.854048795*INF(-1) - 1237.4150203*INT(
        -1) + 1223.03519869*UM(-1) - 4432.74450336 ) + C(2)*D(GDP(-1)) +
        C(3)*D(GDP(-2)) + C(4)*D(INF(-1)) + C(5)*D(INF(-2)) + C(6)*D(INT(-1))
        + C(7)*D(INT(-2)) + C(8)*D(UM(-1)) + C(9)*D(UM(-2)) + C(10)

Coefficient Std. Error t-Statistic Prob.

C(1) -0.413882 0.314177 -1.317374 0.0462
C(2) 0.239201 0.209734 1.140496 0.2653
C(3) 0.214830 0.411411 0.522179 0.6063
C(4) -0.707705 3.988027 -0.177457 0.8606
C(5) -1.118923 4.217607 -0.265298 0.7930
C(6) -1.893013 18.47742 -0.102450 0.9193
C(7) 7.901385 16.15322 0.489152 0.6292
C(8) -3.239905 17.06195 -0.189891 0.8510
C(9) -1.694663 15.71117 -0.107864 0.9150

C(10) 26.70562 59.98537 0.445202 0.6602

R-squared 0.611218     Mean dependent var 65.62206
Adjusted R-squared 0.522076     S.D. dependent var 2.488693
S.E. of regression 6.871887     Akaike info criterion 14.17496
Sum squared resid 95.99667     Schwarz criterion 14.62389
Log likelihood -230.9743     Hannan-Quinn criter. 14.32806
F-statistic 0.336932     Durbin-Watson stat 2.048674
Prob(F-statistic) 0.953371

Pairwise Granger Causality Tests
Date: 12/31/17   Time: 13:36
Sample: 1980 2016
Lags: 2

 Null Hypothesis: Obs F-Statistic Prob.

 INF does not Granger Cause GDP  35  3.38837 0.0468
 GDP does not Granger Cause INF  3.23856 0.0504

 INT does not Granger Cause GDP  35  0.60077 0.5549
 GDP does not Granger Cause INT  3.50115 0.0411

 UNEMP does not Granger Cause GDP  35  2.28081 0.1196
 GDP does not Granger Cause UNEMP  2.97965 0.0660

 INT does not Granger Cause INF  35  3.11843 0.0568
 INF does not Granger Cause INT  1.80090 0.1825

 UNEMP does not Granger Cause INF  35  0.56971 0.5717
 INF does not Granger Cause UNEMP  0.85236 0.4365

 UNEMP does not Granger Cause INT  35  1.08318 0.3514
 INT does not Granger Cause UNEMP  3.28309 0.0514
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As also indicated by the Granger causality test, bilateral or reverse causation existbetween economic growth and inflation as shown above. This is because the F-value of3.38837 and 3.23856, with their corresponding low P-values of 0.0468 and 0.0504respectively are both significant for null hypotheses. However, the granger causality testsconfirmed that a uni-directional causality runs from economic growth to interest rate.
Evaluation of Working Hypotheses
Hypothesis 1: Inflation do not have any long run significant impact on economic growth inNigeria within the period under investigation.This hypothesis was evaluated with the vector error correction model technique.Based on the result of the Vector error correction model as attached, with the t-statistics of-2.98315 read from the upper region of the vector error correction model, the evidenceindicates that inflation has a negative and long run considerable effect on economic growthin Nigeria within the period under investigation. However, in the short run effect as shownfrom lower region of the VECM result, inflation is not statistically significant in predictingeconomic growth in Nigeria.
Hypothesis 11: Unemployment do not have any significant long run equilibriumrelationship with the changes in economic growth in Nigeria within the period underinvestigation.The study also evaluated this hypothesis with the help of vector error correctionmodel (VECM).  The t-statistics of the Error correction term yielded a coefficient of -1.042for unemployment at the upper region of the VECM which indicates that unemploymenthave negative but weak long run significant equilibrium relation with economic growth inNigeria within the period under investigation. A look at the lower region of the result whichrepresents the short run relationship between the series showed that thoughunemployment maintained its negative sign, with the t-statistic value of -0.10788, it is clearthat the short run relationship is not significant.
Hypothesis 111: Interest rate have not significantly predicted economic growth inNigeria from 1980 to 2016.The researcher equally used the coefficient of the t-statistics of the upper region ofthe vector error correction result to test this hypothesis. As shown from the regressionresult, with the coefficient of t-value of -7.4150 for interest rate at the upper region of theVECM, it is clear that interest rate have a negative long run significant impact on economicgrowth in Nigeria.As regards the short run effects as shown by the lower region of the VECM results,there is also a short run negative link among interest rate and gross domestic product.However the coefficient is not statistically significant.

Hypothesis IV: Causality does not significantly run from the selected macroeconomicvariables to economic growth in Nigeria between 1980 and 2016.There is bi-directional causal relationship between inflation and economic growthin Nigeria within the period under review.  This was confirmed by the granger causality
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test. However, the granger causality tests confirmed that a uni-directional causality runsfrom economic growth to interest rate.
FindingsThe research was undertaken to analyze the impact of macroeconomic factors(unemployment, inflation and interest rate) on economic growth in Nigeria. To achievethis, various data on GDP, unemployment, interest rate and inflation rate were collectedfrom 1980-2016. These variables were then subjected to multiple regression analysis,using VECM estimator, with GDP as its dependent variable. The summary of the findingsare given below;

• There was a negative and significant relationship between economic growth ratesand unemployment in Nigeria during the years under review, suggesting thatincrease in unemployment rate reduces the rate of economic growth in the country.The research found negative non-linear relationship between unemployment andeconomic growth rate which corroborated Rafindadi (2012). This result isconsistent with the Okun,s law that increase in unemployment may reduce growthrate of output but by more than proportionate increase in unemployment. Thisresult is consistent with the a priori expectation of the study.
• There was a negative and significant relationship between economic growth ratesand inflation in Nigeria during the years under review as indicated by the overallresult, suggesting that increase in inflation rate reduces the rate of economicgrowth. This result is consistent with the a priori expectation of the study
• There was a significant positive intercept, suggesting that there are other exogenousvariables apart from unemployment, interest rate and inflation that exact significantimpact on the economic growth rate in Nigeria. This confirmed the Keynesianposition that growth of the economy proxy by GDP has autonomous component.
• The results of unit root test revealed that all the variables of the model were foundto be stationary at 1percent. The result further indicated that economic growth rate(GDP) unemployment rate (UN) and inflation rate (INF) and interest rate (IT) werestationary at first difference 1(1);  The ADF statistics for all the variables are lessthan the critical values in negative direction.
• The Johansen cointegration test revealed the existence of long run relationshipbetween the variables of the model suggesting that  unemployment, interest rateand inflation may influence the rate of economic growth in Nigeria. RecommendationsThe main aim of monetary policy should be the pursuit of a low and stable rate ofinflation. Once this is achieved, a conducive economic environment is created and finallyeconomic expansion leads to reduced unemployment rate. Government should endeavourto provide stable supply of power, good roads for transportation of goods and people,functional legal system, security of lives and property, infrastructural facilities etc. All thesewould boost employment by making goods and services readily available to meet the everincreasing demand in order to prevent inflation and subsequently lead to industrial
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expansion and improvement in growth rates of the economy which would provideemployment opportunities for the people.Infrastructure should be improved such as roads and electricity to make the cost ofproduction less in order to make our manufacturers make more profit. The monetaryauthorities should adopt inflation targeting framework, it helps avoid time inconsistency inmonetary policy and helps keep the public informed. It helps to ease the effect of externalshocks on the economy and avoid radical shifts in monetary policy. It helps anchor theexpected inflation and also to avoid political interference in monetary policy. Nigeriangovernment should try to have employment targets they should consider to pursue supply-side policies to improve the structure and functioning of the labour market rather thandemand management policies Nwoko (2006). The policies that can reduce unemploymentin Nigeria are, to diversify the economy, promotion of home made goods, agriculturaltransformation initiative and also a great environment for much needed investments mustbe created.
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Appendix 1: Unit root test

Source: Author`s Computation using Eview 9.5

Null Hypothesis: GDP has a unit root
Exogenous: Constant
Lag Length: 8 (Automatic - based on SIC, maxlag=9)

t-Statistic   Prob.*

Augmented Dickey-Fuller test statistic -2.554300  0.0067
Test critical values: 1% level -3.689194

5% level -2.971853
10% level -2.625121

*MacKinnon (1996) one-sided p-values.
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Appendix 2: Unit root test

Source: Author`s Computation using Eview 9.5

Appendix 3: Unit root test

Source: Author`s Computation using Eview 9.5

Appendix 4: Unit root test

Source: Author`s Computation using Eview 9.5

Null Hypothesis: INF has a unit root
Exogenous: Constant
Lag Length: 0 (Automatic - based on SIC, maxlag=9)

t-Statistic   Prob.*

Augmented Dickey-Fuller test statistic -2.541158  0.0626
Test critical values: 1% level -3.626784

5% level -2.945842
10% level -2.611531

*MacKinnon (1996) one-sided p-values.

Null Hypothesis: INT has a unit root
Exogenous: Constant
Lag Length: 0 (Automatic - based on SIC, maxlag=9)

t-Statistic   Prob.*

Augmented Dickey-Fuller test statistic -1.173142  0.0575
Test critical values: 1% level -3.626784

5% level -2.945842
10% level -2.611531

*MacKinnon (1996) one-sided p-values.

Null Hypothesis: UM has a unit root
Exogenous: Constant
Lag Length: 0 (Automatic - based on SIC, maxlag=9)

t-Statistic

Augmented Dickey-Fuller test statistic -0.454652
Test critical values: 1% level -3.626784

5% level -2.945842
10% level -2.611531

*MacKinnon (1996) one-sided p-values.
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Abstract: The study is designed to assess the impact of Endsars protest on Micro, Small and Medium business in 
Kwara state with specific objectives to find out the causes of the EndSars protest in Nigeria and ascertain the 
effect of the EndSars protest on Micro, Small and Medium Enterprises in Kwara state. The study employed a 
descriptive survey design using questionnaire to collect data from Micro, Small and Medium Enterprise in 
Kwara State. 500 questionnaires were distributed only 480 was filled and returned. The study used multiple 
regression to analysis data via Statistical Package for Social Sciences (SPSS) version 20.0. The result revealed 
that EndSars protest had a significant influence on Micro, Small, and Medium Enterprises in Kwara State, 
Nigeria. The study concluded the MSMEs (Micro, Small, and Medium Enterprises) account for a large 
percentage of the Nigerian economy. Recommendations were proffered in line with the findings of the study. 
 
Key words: Endsars, Protest, MSMEs, Enterprise 
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I. INTRODUCTION 
Micro, small, and medium-sized businesses were a key instrument for industrialized 
countries to achieve socioeconomic development. In recent years, the small-scale 
manufacturing sector has emerged as the backbone of modern economies, creating jobs in 
the informal sector, expanding the country's tax base, and raising low-income earners' 
salaries (Eniola, 2020). Up to the late eighteenth century, cottage industries, such as small 
and medium-sized firms, dominated Nigeria's economy. MSMEs are widely regarded as 
important sources of job creation and economic development in both developing and 
developed countries    (Unachukwu, et al., 2020). 
 

The EndSARS protest movement began as a national uproar against the 
disbandment of Nigeria's Special Anti-Robbery Squad (SARS), a police squad known for its 
brutality and breaches of human rights. It was initially used in 2018 to draw awareness 
about reports of SARS officials' abuse and exploitation. SARS' structure was changed by the 
government, but claimed human rights breaches and exploitation continued. SARS 
personnel shot a youngster in the streets of Delta State without provocation in October 
2020, according to social media accounts (Magdalene, 2020). Despite the fact that the 
Nigerian Police Force disputed the incident, popular fury intensified as more videos of 
police shootings were published to social media platforms. Youths gathered for support on 
Twitter, Instagram, and Facebook, and within days, demonstrators lined the streets of 
Lagos, Abuja, and other regions of Nigeria, demanding an end to SARS. Under pressure from 
the demonstrators' notoriety, the Nigerian government immediately announced the 
disbandment of SARS (Magdalene, 2020). 

On the 7th of October 2020, youths in across the State declared and embarked on a 
three-day protest to demand the disbandment of the Nigeria Police Force's Special Anti-
Robbery Squad (SARS), as part of a drive for police reforms to eliminate the agency's 
extrajudicial practices (Oluwole, 2020). Youths were spotted walking to the Force 
Headquarters in Ikeja, holding placards that said "Protect, not exploit," "Nigeria police stop 
killing us," and other printed slogans (nairametrics.com). This was the start of a 14-day 
demonstration that devolved into violence. The protest was later hijacked by hoodlums, 
resulting in the destruction, vandalism, and looting of public and private properties as well 
as Micro, Small and Medium Enterprises across the country (Oluwole, 2020). 

The ENDSARS has a significant detrimental influence on Nigeria's economic and 
commercial activities. This is because MSMEs are still dealing with the COVID-19's effects 
as a result of the country's commercial transaction lockout and shutdown. The ENDSARS 
demonstration exacerbated the damage to this sector, as many small-scale business owners 
lost their assets due to shoplifting and vandalism, as well as resources falling into the hands 
of miscreants who hijacked the protest (Olubiyi, 2020). 
 
Study Hypothesis  
H01: Endsars protest has no significant impact on micro, small and medium Business in 

Kwara state. 
H02: Endsars protest has significant impact on micro, small and medium Business in Kwara 

state. 
H03: Low turnout of consumer rate has no significant impact MSMEs in Kwara state. 
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II. LITERATURE REVIEW 
MICRO, SMALL, AND MEDIUM ENTERPRISE (MSME) 

Micro, small, and medium enterprises (MSMEs) are business entities with less than 
500 employees or a low turnover. MSMEs' definitions evolve over time and are heavily 
influenced by a country's level of development. As a result, what appears little in a 
developed country like the United States could be regarded huge in a developing one like 
Nigeria (Okere, 2020). A small business in the United States of America (USA) is described 
as one with less than 500 employees. In the African context, this could be a medium to huge 
business. Micro businesses employ less than five people, small businesses employ five to 
fifty people, and medium businesses employ up to 200 people and have a capital, excluding 
property, of around five million Rand (Chile, 2016). In South Africa, the phrase Small, 
Medium, and Micro Enterprises (SMMEs) is used, whereas in Nigeria, the term Micro, Small 
and Medium Enterprises (MSME) was just coined (MSMEs) (Brigid & Chininso, 2021). 

According to the Survey Report on MSMEs in Nigeria (2012), micro enterprises have 
a total asset excluding land and buildings of less than 5 million Naira and a workforce of 
less than 10 employees, while small enterprises have a total asset excluding land and 
buildings of more than 5 million Naira but less than 50 million Naira and a workforce of 
more than 10 but not more than 49 employees. Medium enterprises are those with a total 
asset of more than 50 million Naira but less than 500 million Naira and a staff of 50 to 200 
people (CBN, 2012). 
Central Bank of Nigeria (2012) described MSMEs in this order:  
 Micro Enterprises are enterprises with less than10 employees with a total asset of 

less than N5 million (excluding land and buildings) and operated by sole proprietor,  
 Small Enterprises are defined as entities with asset base of N5 million and not 

more than N50 million (excluding land and buildings) with labour force 
(employees) of between 10 and 49 while  

 Medium Enterprises are defined as entities with asset base of N50 million and not 
more than N500 million (excluding land and buildings) with labour force 
(employees) of between 50 and 200 above. The agency envisaged conflictive 
position in the classificatory system and opines that the employment-based 
classification will take precedence. In the instance of enterprise with asset worth 
52Million Naira with 47 employees, the enterprise shall be small enterprise (CBN, 
2012). 

S/N Size Category Employment 
Band 

Assets (NMillion) Excluding Land 
and 
Building 

1 Micro Enterprises Less than 10 Less than 5 Million 
2 Small Enterprises 10 to 49 5 Million to Less than 50 Million 
3 Medium 

Enterprises 
50 to 200 and 
above 

50 Million to Less than 500 Million 

Source: Central Bank of Nigeria, 2012. 
Micro, small, and medium enterprises (MSMEs) play a significant part in the 

Nigerian economy as well as global economies. MSMEs outnumber major businesses by a 
huge ratio and employ significantly more people. Given the sector's importance in 
employment, SMEs are significant for both economic and social reasons. In many economic 
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sectors, SMEs are claimed to be responsible for driving innovation and competition. In 
Nigeria, the majority of micro companies are owned and operated by single individuals 
(SMEDAN, 2012). 
IMPACT OF MSMES ON KWARA STATE ECONOMY  

With a population of 2.7 million, Kwara State is one of Nigeria's 36 states, located in 
the North Central geopolitical zone. It was established in 1967 and is made up of 16 local 
government units with fertile soil, a pleasant climate, and a tranquil atmosphere. Kwara 
State has 428,111 MSMEs, with 427,668 Micro enterprises, 415 Small Enterprises, and 28 
Medium Enterprises, according to the Nigerian MSMEs Survey Report (2012). MSMEs in 
Kwara State are divided into three categories: low-growth, moderate-growth, and high-
growth. 
The growth of MSMEs has a far-reaching economic development impact on the Nigerian 
economy, leading to increased industrialization. As a result, Etuk et al (2014) concluded 
that MSMEs constitute the cornerstone of industrialization. Because there are several of 
MSMEs and they are composed of people who have deep understanding of resources, as 
well as demand and supply trends the primary source of feedback for larger businesses. 
MSMEs, according to Etuk et al (2014), typically have a vested interest in community 
development. They rely on communities for their workers because they are local. They 
supply goods and services suited to local requirements at prices that are affordable to local 
residents. They are a significant source of employment, especially for low-skilled 
employees, women, and young people, who typically make up the majority of the 
unemployed in emerging countries. Their flat management systems require their 
employees to perform various tasks, making them less prone to layoffs during economic 
downturns. Because of their small size and flexibility, they can more easily respond to local 
market swings and weather local market shocks. When rural settlements are well-
established, migration to the city is often limited, relieving the strain on urban 
infrastructure. 

The Kwara State Government considers Micro, Small, and Medium Enterprises 
(MSMEs) as sure catalysts for socio-economic progress, as the nation's commercial and 
industrial hub. They are in charge of creating jobs, wealth, empowerment, innovation, 
income, and prosperity. Changes in employment and output shares, output composition, 
market orientation, and location of micro, small, and medium enterprises (MSMEs) are 
thought to be related to a variety of factors, including economic development, changes in 
real income per capita, population growth, and technological progress. As a result, the State 
is consciously driving the development of MSMEs by initiating and implementing policies 
that establish and foster a healthy business climate. This aims to expand access to networks 
and financial services in the State while also boosting technical and non-technical 
entrepreneurship capabilities. MSMEs role is always seen from perspectives of 
employment generation, contribution to export earning, and the Gross Domestic Product 
(GDP) (Abdulraheem, Yahaya, Etudaiye-Muhtar, & Abogun, 2012). 
 

ENDSARS PROTEST CAUSES IN NIGERIA 
In recent years, the Nigerian Police Force has been accused of human rights 

breaches, brutality, torture, and excessive use of force, as well as cruel or degrading 
treatment of suspected offenders (Amnesty International, 2020). Many Nigerians viewed 
the police, particularly SARs, as unprofessional, prompting and inspiring good citizens of 
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Nigeria, particularly youngsters, to demand that the police force be reformatted. The 
Nigeria Police Force's Special Anti-Robbery Squad (SARS) was founded as a specific team to 
tackle armed robbery and other serious crimes in the country (Tomas, 2020). The SARS 
personnel are accused of profiling young Nigerians, primarily men, based on their clothing 
choices, tattoos, and hairstyles. They were also renowned for setting up illegal roadblocks, 
conducting unreasonable searches and seizures, arresting and detaining people without a 
warrant or a trial, raping women, and extorting young Nigerian men for driving exotic cars 
and utilizing laptops and iPhones. Nigerians have given personal accounts as well as video 
proof of SARS officers abusing Nigerian residents through kidnapping, murder, theft, rape, 
torture, unlawful arrests, humiliation, unlawful imprisonment, extrajudicial killings, and 
extortion. Young Nigerian men made up a big portion of the victims of SARS abuses 
(Kazeem, 2020). 
 

The End SARS protest is a decentralized social revolution in Nigeria that consists of 
a series of public rallies against police brutality. The petition demands that the Special Anti-
Robbery Squad (SARS), an antirobbery unit of the Nigerian police force with a lengthy 
history of abusing Nigerian citizens, be disbanded. The protest is named after a slogan that 
began in 2017 as a Twitter campaign using the hashtag “EndSARS” to demand the Nigerian 
government disband the unit (Kingsley, 2017). Nevertheless, the agitation was only 
reignited in early October 2020, after a video of police officers believed to be members of 
the SARS squad reportedly killing an unarmed young man surfaced. Nigerian youth took to 
Twitter to demand police reform from the federal government, using the hashtags 
“EndSARS”, “Endpolicebrutality”, and others. As Nigerian teenagers shared their emotions 
and experiences online, the hashtag became a Twitter craze (Olisah, 2020). The Nigerian 
Police Force, through the Inspector General of Police, declared on October 4, 2020, that 
SARS officers and other Special Squads would be barred from performing routine patrols 
and other low-risk activities, such as stop and search, checkpoints, and roadblocking, with 
immediate effect. SARS was disbanded and replaced with the Special Weapons and Tactics 
Team (SWAT)                 (Magdalene, 2020). This development infuriated the protesting 
youngsters, prompting them to establish new demands, such as ending lousy governance, 
ending corruption, and ending excessive pay for legislators, which trended on social media 
and at protest sites across the country (Olisah, 2020). 
 

EFFECT OF ENDSARS PROTEST ON MICRO, SMALL, AND MEDIUM SCALE BUSINESSES 
IN KWARA STATE  

The micro, small and medium-sized business sector of the economy is critical to the 
country's economic growth and development. Regardless of the global level of growth and 
development, countries continue to implement policies and programs that build and pave 
the way for the long-term development of their economies through the development of 
MSMEs. Micro, small and medium-sized businesses have been proved in numerous studies 
to be a catalyst for national economic growth and development (Afolabi, 2018). 

One of the disadvantages of a group of people protesting in any state is the 
interruption of people's movements and enterprises. There are various motivators for 
people to protest, and one of the most important is a change to something nice and better 
than the ills to which they have been subjected. A protest is essentially a public 
demonstration in which members of the public express their opposition or displeasure of a 
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political notion or action. This protest can take many forms, but at its pinnacle, the people 
go to the streets to publicly vent their dissatisfaction with the government. 

Protestors against the Special Anti-Robbery Squad (SARS), marched peacefully 
through some streets of Ilorin, Kwara state capital, on Thursday, October 8, 2020, 
demanding that SARS operations be outright banned by the Nigerian police. Protesters 
encircled the Kwara State government house on October 12, 2020, when the Deputy 
Governor, Kayode Alabi, told them that their grievances had been heard on behalf of 
Governor AbdulRahman AbdulRazaq. The Kwara State Government imposed a 24-hour 
curfew in all regions of the state at exactly 11:49 a.m. on Monday, October 12, 2020, to 
prevent property destruction by hoodlums during the state's EndSARS rally. During the 
EndSARS protests, micro, small, and medium businesses were destroyed and looted 
(Sahara reporter, 2020). This has resulted in the loss of important resources and property 
belonging to the shoplifting victims. The demonstrators' obstruction of roads and the state 
government of Kwara' declaration of a curfew limited movement, contributing to a 
decrease in demand and supply in businesses and high transit fares (Sahara reporter, 
2020). The majority of business owners haven't recovered from the effects of the Covid-19 
lockdown, and some are still in the midst of financial crisis, hoping that once the lockdown 
ban is lifted, they will be able to make some sales and cover up some debts incurred during 
the lockdown, but the opposite is the case when some hoodlums hijack the protest and use 
it as an avenue to loots some MSMEs properties, causing a huge setback for their business 
(Fagbo, 2020). 
 

III. METHODOLOGY 
Research Design 

Due to the nature of the study, the study therefore adopts a descriptive survey 
design. This was chosen in order to access accurate and easy information from the research 
population through a well-structured questionnaire. Check & Schutt (2012) defined 
Descriptive Survey research as "the collection of information from a sample of individuals 
through their responses to questions" This type of research allows for a variety of methods 
to recruit participants, collect data, and utilize various methods of instrumentation. Survey 
research can use quantitative research strategies (e.g., using questionnaires with 
numerically rated items), qualitative research strategies (e.g., using open-ended questions), 
or both strategies (i.e., mixed methods). 

 
 

Sample Size and Sampling Technique 
Kwara State has 428,111 MSMEs, with 427,668 Micro enterprises, 415 Small 

Enterprises, and 28 Medium Enterprises, according to the Nigerian MSMEs Survey Report 
(2012). Due to the larger population, the study adopted systematic random and purposeful 
sampling techniques. Out of the four hundred and twenty-eight thousand, one hundred and 
one populations of students in Federal Polytechnic Offa, Nigeria (428,111), a sample size of 
500 which is 0.12% of the populations was selected randomly. The respondents were 
randomly selected to be given equal chance of being selected. The respondents cut across 
different departments of the organization. It also cuts across all the levels of organization 
hierarchy. The selection among the categories of business owners was done randomly. All 
these people were included in order to have a representation of all shades of opinions. 
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Instrumentation and Data analysis 
A structured questionnaire was used for data collection, the questionnaire was 

divided into three section (A, B and C), The respondent's personal information is sought in 
Section A, while questions in line with the topic understudy is sought in Section B. The 
questionnaire was distributed to five hundred (500) selected business owners across 
Kwara State; 480 questionnaires were properly filled and returned, while 20 were not. 
Descriptive analysis will be used to determine the proportions and frequency of the 
variables. Correlation tests will be use to draw inferences about the population from the 
sample and Statistical Package for Social Scientists (SPSS) will be use to facilitate the data 
analysis. The results will be presented in the form of tables.  
 

 
IV. RESULTS 

 

Table 1: Demographics characteristics of the respondents 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Source: Field Survey, 2022 
The socio demographic features of the respondents in the study were reported in 

Table 1. 274 (57.1%) of the respondents are male, while 206 (42.9%) of the respondents 
are female. According to the age distribution 117 (24.4 %) of the respondents are between 
the ages of 25 and 35, 201 (41.9 %) are between the ages of 36 and 45, 98 (20.4 %) are 
between the ages of 45 and 55, and 64 (13.3 %) are 56 and above. In terms of business 
duration, 99% (20.6 %) have been in business for 0 to 5 years. 296 (61.7%) have been in 
business for 6-10 years, 33 (6.9%) have been in company for 11-15 years, and 15 (11.3%) 
have been in business for more than 15 years. 

 
 
 
 

S/N  Variable   Frequenc
y  

Percentage  

1  Gender  
 
Total  

Male  
Female  
 

274 
206  
480 

57.1 
42.9 
100 

2  Age  
 
 
 
Total  

25-35years  
36-45years  
46-55years  
56 years and above  
 

117 
201  
98 
64  
480 

24.4  
41.9  
20.4  
13.3 
100 

3 Business 
Duration 
 
 
 
Total  

0-5years  
6-10years  
11-15years  
15 year and above  

99  
296  
33  
52  
480 

20.6 
61.7 
6.9 
11.3 
100 
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Table 2:  Regression Analysis 

Variable Coefficient Std. Error t-Statistic 
P 
value.   

MSMEs 0.436 0.165 2.642 0.007 
I ran into loses during the 
protest 0.050 0.119 3.664 0.045 
Majority of goods were looted  0.187 0.068 2.668 0.008 
Low turnout of consumer rate 0.414 0.120 3.664 0.000 
R-squared 0.8198654    
Adjusted R-squared 0. 770224    
F-statistic 7.635245    
Durbin-Watson stat 1.556698    
Source: SPSS Output, 2022 

The result in Table 2 above shows as MSMEs was utilized as dependent variable. I 
ran into loses during the protest has a p-value of 0.045and a beta value of 0.050 which is 
not significant at all level. This implies that during endsars protest, majority of the MSMEs 
ran into loses and debt during the protest. This provides evidence supporting the rejecting 
of the null hypothesis one of the study which stated that endsars protest has no significant 
impact on micro, small and medium Business in Kwara state. 

In respect of Majority of goods were looted during the endsars protest, the result 
has a p-value of 0.008 and a beta value of 0.187 which is positive and significant. This 
signifies that Majority of goods were looted during the endsars protest and this has a great 
significance impact on MSMEs. This provides an evidence to accept the null hypothesis two 
of the study which states that endsars protest has significant impact on micro, small and 
medium Business in Kwara state. 

Also, the results on the table show that there is positive and strong significant 
impact of Low turnout of consumer rate with p-value of 0.0000 and a beta ratio of 0.414at 
5% significant level. This is an indication that the reward is appreciated and the increase is 
consistent with increase in organization productivity. This provides an evidence to reject 
the null hypothesis three of the study which states that Low turnout of consumer rate has 
no significant impact MSMEs in Kwara state. 

The model reveals that R2 is about 77.02% implying that the variable used account 
for 77.02% variation in the dependent variable. This means that 77.02% of Low turnout of 
consumer rate, loses during the protest and goods looted, account for the variation in 
Micro, Small and Medium Enterprises. The model also met the test of auto correlation as 
the DW statistics is 1.56. 
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V. DISCUSSION 

Having presented the results of the hypothesized in the previous sections, it is worthy 
enough to summarize such findings in a single Table representing all the findings of the 
study. Hence, Table 3 presents the summary of findings.   
 

Table 3: Summary of Findings of Hypotheses Testing 
Hypothesis                  Statement of Hypotheses                                            Findings 
 
Ho1:      Endsars protest has no significant impact on micro, small and  

medium Business in Kwara state.      Rejected  [  
Ho2:    Endsars protest has significant impact on micro, small and  

medium Business in Kwara state.      Accepted 

Ho3:   Low turnout of consumer rate has no significant impact on  
MSMEs in kwara state       Rejected                 

 
Source: Field Survey, 2022 
 

Based on the summary of findings of hypothesis testing, Endsars protest has 
significant impact on micro, small and medium Business in Kwara state. This is aligned 
with Abuede's (2020) findings, according to which the impact of the EndSars protest on the 
Nigerian economy is immense, unexpected, and thus inconceivable. Unattractiveness is one 
of them. Rating agencies may reduce it because the crisis has the ability to ease gradually. 

 
VI. CONCLUSION AND RECOMMENDATIONS 

Our aim for this study was to conduct a comprehensive assessment of the impact of 
the EndSARS protest on Kwara State's Micro, Small, and Medium Enterprises (SMEs). 
According to the study's findings, the ENDSARS protest had a significant influence on 
Micro, Small, and Medium Enterprises in Kwara State, Nigeria. MSMEs (Micro, Small, and 
Medium Enterprises) account for a large percentage of the Nigerian economy. It makes a 
considerable contribution to the economy's growth. It is the most important source of jobs, 
production, exports, and GDP growth. It is therefore recommended that the Nigerian 
government should recognize that SMEs are the heartbeat of any economy and should do 
all possible to ensure that their business is protected  
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Abstract: The theories of entrepreneurship are a psychological approach, necessary to understand 
entrepreneurship. It argues that any theory of entrepreneurship should use active actions as a 
starting point — entrepreneurship is the epitome of an active agent in the market (rather than a 
reactive agent). Entrepreneurship theories and research remain important to the development of the 
entrepreneurship field. This paper examines the following entrepreneurship theories.  (1) 
Schumpeter theory on innovations (2) Psychological entrepreneurship theory (3) Sociological 
entrepreneurship theory, (4) Opportunity-Based entrepreneurship theory, (5) Resource-Based 
entrepreneurship theory, (6) the discovery theory of entrepreneurship and (7) the creative theory of 
entrepreneurship. These theories offer us a fairly good opportunity to refocus our efforts at 
integrating the diverse viewpoints. 

Key words: Schumpeter theory on innovations, Psychological entrepreneurship theory, Sociological 
entrepreneurship theory, Opportunity-Based entrepreneurship theory, Resource-Based 
entrepreneurship theory, the discovery theory of entrepreneurship, the creative theory of 
entrepreneurship. 
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INTRODUCTION 

Several theories have been put forward by scholars to explain the field of 
entrepreneurship. These theories have their roots in economics, psychology, sociology, 
anthropology, and management.  The theories of entrepreneurship are a psychological 
approach, necessary to understand entrepreneurship. It argues that any theory of 
entrepreneurship should use active actions as a starting point — entrepreneurship is the 
epitome of an active agent in the market (rather than a reactive agent). The term 
entrepreneur originally meant an owner-manager, often the founder of business, the man 
who combined land, labour and capital for productive use. It is now sometimes used to 
refer to the innovative manager, who may or may not be the owner, or for the manager 
who makes crucial decisions for the company (Dale, 1987). According to Petrin (1997) 
entrepreneurship is defined variously so that to some, entrepreneurship means primarily 
innovation, to others it means risk-taking, while to others, a market stabilizing force and to 
others still, it means starting, owning and managing a small business. Quoting from Tyson, 
Petrin and Rogers (1994), Petrin (1997) adds that the entrepreneur is viewed as a person 
who either creates new markets, finds new sources of supply and new organizational 
forms; or as a person who is willing to take risks; or a person who, by exploiting market 
opportunities, eliminates disequilibrium between aggregate supply and aggregate demand, 
or as one who owns and operates a business. EO therefore encompasses creation of new 
combinations of production factors, new markets, and new sources of supply and new 
organizational forms.  

LITERAATUREREVIEW 

1. Schumpeterian Theory on Innovations  

 Schumpeter’s (1934) theory of innovative profits emphasized the role of entrepreneurship 
(his term was entrepreneurial profits) and the seeking out of opportunities for novel value 
and generating activities which would expand (and transform) the circular flow of income 
through risk taking, pro activity by the enterprise leadership and innovation which aims at 
fostering identification of opportunities through intellectual capital of entrepreneur to 
maximize the potential profit and growth. Schumpeterian growth theory goes beyond 
economist theory by distinguishing explicitly between physical and intellectual capital, and 
between saving, which makes physical capital grow, and innovation, which makes 
intellectual capital grow. It supposes that technological progress comes from innovations 
carried out by firms motivated by the pursuit of profit, and that it involves what 
Schumpeter called  “creative destruction”. That is, each innovation is aimed at creating 
some new process or product that gives its creator a competitive advantage over its 
business rivals; it does so by rendering obsolete some previous innovation; and it is in turn 
destined to be rendered obsolete by future innovations (Schumpeter, 1934). 

Endogenous growth theory challenges this neoclassical view by proposing channels 
through which the rate of technological progress, and hence the long-run rate of economic 
growth, can be influenced by economic factors. It starts from the observation that 
technological progress takes place through innovations, in the form of new products, 
processes and markets, many of which are the result of economic activities. For example, 
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because firms learn from experience how to produce more efficiently, a higher pace of 
economic activity can raise the pace of process innovation by giving firms more production 
experience. Also, because many innovations result from R&D expenditures undertaken by 
profit-seeking firms, economic policies with respect to trade, competition, education, taxes 
and intellectual property can influence the rate of innovation by affecting the private costs 
and benefits of doing R&D (Dinopoulos & Thompson, 1998). 

Schumpeter, as cited by Swedberg (2000), pointed out economic behavior is somewhat 
automatic in nature and more likely to be standardized, while entrepreneurship consists of 
doing new things in a new manner, innovation being an essential value. As economics 
focused on the external influences over organizations, he believed that change could occur 
from the inside, and then go through a form of business cycle to really generate economic 
change. He set up a new production function where the entrepreneur is seen as making 
new combinations of already existing materials and forces, in terms of innovation; such as 
the introduction of a new good, introduction of a new method of production, opening of a 
new market, conquest of a new source of production input, and a new organization of an 
industry (Casson, 2002). For Schumpeter, the entrepreneur is motivated by the desire for 
power and independence, the will to succeed, and the satisfaction of getting things done 
(Swedberg, 2000). He conceptualized ‘creative destruction’ as a process of transformation 
that accompanies innovation where there is an incessant destruction 18 of old ways of 
doing things substituted by creative new ways, which lead to constant innovation (Aghion 
& Howitt, 1992). 

The entrepreneur’s crucial significance to the dynamics of the capitalist system flows from 
the fact that it is the entrepreneur’s innovations that disrupt the economy and move it 
forward from one equilibrium to the other. Rather than adapting to external pressures, the 
entrepreneur destroys the static equilibrium from within the system by inventing new 
products, processes or behaviors that contrast the routine systems and activities 
(McDaniel, 2005; Drejer, 2004). 

2. Psychological Entrepreneurship Theories  

The level of analysis in psychological theories is the individual (Landstrom, 1998). These 
theories emphasize personal characteristics that define entrepreneurship. Personality 
traits need for achievement and locus of control are reviewed and empirical evidence 
presented for three other new characteristics that have been found to be associated with 
entrepreneurial inclination. These are risk taking, innovativeness, and tolerance for 
ambiguity.  

2.1 Personality Traits Theory  

Coon (2004) defines personality traits as “stable qualities that a person shows in most 
situations”. To the trait theorists there are enduring inborn qualities or potentials of the 
individual that naturally make him an entrepreneur. The obvious or logical question on 
your mind may be “What are the exact traits/inborn qualities?” The answer is not a straight 
forward one since we cannot point at particular traits. However, this model gives some 
insight into these traits or inborn qualities by identifying the characteristics associated 
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with the entrepreneur. The characteristics give us a clue or an understanding of these traits 
or inborn potentials. In fact, explaining personality traits means making inference from 
behavior. Some of the characteristics or behaviors associated with entrepreneurs are that 
they tend to be more opportunity driven (they nose around), demonstrate high level of 
creativity and innovation, and show high level of management skills and business know-
how. They have also been found to be optimistic, (they see the cup as half full than as half 
empty), emotionally resilient and have mental energy, they are hard workers, show intense 
commitment and perseverance, thrive on competitive desire to excel and win, tend to be 
dissatisfied with the status quo and desire improvement, entrepreneurs are also 
transformational in nature, who are life long learners and use failure as a tool and 
springboard. They also believe that they can personally make a difference, are individuals 
of integrity and above all visionary. The trait model is still not supported by research 
evidence. The only way to explain or claim that it exists is to look through the lenses of 
one’s characteristics/behaviors and conclude that one has the inborn quality to become an 
entrepreneur. 

2.2 Locus of Control  

Locus of control is an important aspect of personality. The concept was first introduced by 
Julian Rotter in the 1950s. Rotter (1966) refers to Locus of Control as an individual’s 
perception about the underlying main causes of events in his/her life. In other words, a 
locus of control orientation is a belief about whether the outcomes of our actions are 
contingent on what we do (internal control orientation) or on events outside our personal 
control (external control orientation). In this context the entrepreneur’s success comes 
from his/her own abilities and also support from outside. The former is referred to as 
internal locus of control and the latter is referred to as external locus of control. While 
individuals with an internal locus of control believe that they are able to control life events, 
individuals with an external locus of control believe that life's events are the result of 
external factors, such as chance, luck or fate. Empirical findings that internal locus of 
control is an entrepreneurial characteristic have been reported in the literature (Cromie, 
2000, Ho and Koh, 1992; Koh, 1996; Robinson et al., 1991). In a student sample, internal 
locus of control was found to be positively associated with the desire to become an 
entrepreneur (Bonnett & Furnham, 1991). Rauch and Frese (2000) also found that 
business owners have a slightly higher internal locus of control than other populations. 
Other studies have found a high degree of innovativeness, competitive aggressiveness, and 
autonomy reports (Utsch et al., 1999).The same is reported of protestant work ethic beliefs 
(Bonnet and Furnham, 1991), as well as risk taking (Begley & Boyd, 1987). 

2.3 Need for Achievement Theory  

While the trait model focuses on enduring inborn qualities and locus of control on the 
individual's perceptions about the rewards and punishments in his or her life, (Pervin, 
1980,), need for achievement theory by McClelland (1961) explained that human beings 
have a need to succeed, accomplish, excel or achieve. Entrepreneurs are driven by this need 
to achieve and excel. While there is no research evidence to support personality traits, 
there is evidence for the relationship between achievement motivation and 
entrepreneurship (Johnson, 1990). Achievement motivation may be the only convincing 
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personological factor related to new venture creation (Shaver & Scott, 1991). Risk taking 
and innovativeness, need for achievement, and tolerance for ambiguity had positive and 
significant influence on entrepreneurial inclination Mohar, Singh and Kishore (2007). 
However, locus of control (LOC) had negative influence on entrepreneurial inclination. The 
construct locus of control was also found to be highly correlated with variables such as risk 
taking, need for achievement, and tolerance for ambiguity. The recent finding on risk taking 
strengthens earlier empirical studies which indicate that aversion to risk declines as wealth 
rises, that is, one’s net assets and value of future income (Szpiro, 1986). In complementing 
Szpiro’s observation, Eisenhauer (1995) suggests that success in entrepreneurship, by 
increasing wealth, can reduce the entrepreneur’s degree of risk aversion, and encourage 
more venturing. In his view, entrepreneurship may therefore be a self perpetuating 
process. Further evidence suggests that some entrepreneurs exhibit mildly risk-loving 
behavior (Brockhaus, 1980).These individuals prefer risks and challenges of venturing to 
the security of stable income. 

3. Sociological Entrepreneurship Theory 

The sociological theory is the third of the major entrepreneurship theories. Sociological 
enterprise focuses on the social context .In other words, in the sociological theories the 
level of analysis is traditionally the society (Landstrom, 1998). Reynolds (1991) has 
identified four social contexts that relates to entrepreneurial opportunity. The first one is 
social networks. Here, the focus is on building social relationships and bonds that promote 
trust and not opportunism. In other words, the entrepreneur should not take undue 
advantage of people to be successful; rather success comes as a result of keeping faith with 
the people. The second he called the life course stage context which involves analyzing the 
life situations and characteristic of individuals who have decided to become entrepreneurs. 
The experiences of people could influence their thought and action so they want to do 
something meaningful with their lives. The third context is ethnic identification. One’s 
sociological background is one of the decisive “push” factors to become an entrepreneur. 
For example, the social background of a person determines how far he/she can go. 
Marginalized groups may violate all obstacles and strive for success, spurred on by their 
disadvantaged background to make life better. The fourth social context is called 
population ecology. The idea is that environmental factors play an important role in the 
survival of businesses. The political system, government legislation, customers, employees 
and competition are some of the environmental factors that may have an impact on 
survival of new venture or the success of the entrepreneur. 

4. Resource- Based Entrepreneurship Theories  

The Resource-based theory of entrepreneurship argues that access to resources by 
founders is an important predictor of opportunity based entrepreneurship and new 
venture growth (Alvarez & Busenitz, 2001).This theory stresses the importance of 
financial, social and human resources (Aldrich, 1999). Thus, access to resources enhances 
the individual’s ability to detect and act upon discovered opportunities (Davidson & 
Honing, 2003). Financial, social and human capital represents three classes of theories 
under the resource – based entrepreneurship theories.  
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4.1 Financial Capital/Liquidity Theory  

Empirical research has showed that the founding of new firms is more common when 
people have access to financial capital (Blanchflower et al, 2001, Evans & Jovanovic, 1989, 
and Holtz-Eakin et al, 1994). By implication this theory suggests that people with financial 
capital are more able to acquire resources to effectively exploit entrepreneurial 
opportunities, and set up a firm to do so (Clausen, 2006). However , other studies contest 
this theory as it is demonstrated that most founders start new ventures without much 
capital, and that financial capital is not significantly related to the probability of being 
nascent entrepreneurs (Aldrich,1999, Kim, Aldrich & Keister, 2003, Hurst & Lusardi, 2004, 
Davidson & Honing, 2003).This apparent confusion is due to the fact that the line of 
research connected to the theory of liquidity constraints generally aims to resolve whether 
a founder’s access to capital is determined by the amount of capital employed to start a 
new venture Clausen (2006). In his view, this does not necessarily rule out the possibility 
of starting a firm without much capital. Therefore, founders access to capital is an 
important predictor of new venture growth but not necessarily important for the founding 
of a new venture (Hurst & Lusardi, 2004) This theory argues that entrepreneurs have 
individual-specific resources that facilitate the recognition of new opportunities and the 
assembling of new resources for the emerging firm (Alvarez & Busenitz, 2001). Research 
shows that some persons are more able to recognize and exploit opportunities than others 
because they have better access to information and knowledge (Aldrich, 1999, Anderson 
&Miller, 2003, Shane 2000, 2003, Shane & Venkataraman, 2000).  

4.2 Social Capital or Social Network Theory 

 Entrepreneurs are embedded in a larger social network structure that constitutes a 
significant proportion of their opportunity structure (Clausen, 2006). Shane and Eckhardt 
(2003) says “an individual may have the ability to recognize that a given entrepreneurial 
opportunity exist, but might lack the social connections to transform the opportunity into a 
business start up. It is thought that access to a larger social network might help overcome 
this problem” (pp.333) In a similar vein, Reynolds (1991) mentioned social network in his 
four stages in the sociological theory. The literature on this theory shows that stronger 
social ties to resource providers facilitate the acquisition of resources and enhance the 
probability of opportunity exploitation (Aldrich & Zimmers, 1986).Other researchers have 
suggested that it is important for nascent founders to have access to entrepreneurs in their 
social network, as the competence these people have represents a kind of cultural capital 
that nascent ventures can draw upon in order to detect opportunities (Aldrich & Cliff, 
2003., Gartner et al, 2004., Kim, Aldrich & Keister, 2003).  

5. Human Capital Entrepreneurship Theory  

Underlying the human capital entrepreneurship theory are two factors, education and 
experience (Becker, 1975). The knowledge gained from education and experience 
represents a resource that is heterogeneously distributed across individuals and in effect 
central to understanding differences in opportunity identification and exploitation 
(Anderson & Miller, 2003, Chandler & Hanks, 1998, Gartner et al, 2005, Shane 
&Venkataraman, 2000). 
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6. The Discovery Theory of Entrepreneurship  

This theory, also known as the Individual/Opportunity Nexus Theory focuses on the 
existence of discovery and exploitation of opportunities and is grounded on the suggestion 
that opportunities are objective; individuals are unique, and entrepreneurs are risk-taking 
(Avarez, n.d.). The theory has three assumptions: “objectives and opportunities”, 
“individuals are unique”, and “entrepreneurs are risk-bearing”. Opportunities have an 
objective component and they exist whether or not they are recognized. They are derived 
from the attributes of the industries or markets within which an entrepreneur 
contemplates action. If an entrepreneur understands the attributes or structure of an 
industry, he or she will be able to anticipate the kinds of opportunities present in that 
industry, e.g. the primary opportunity in fragmented markets is consolidation in order to 
exploit economies of scale. The primary opportunity in mature industries is to refine 
products and undertake process innovation to improve quality and lower costs (Porter, 
1980). Understanding entrepreneurial opportunities is therefore important because the 
characteristics of an opportunity influence the value they are likely to create. 

Entrepreneurship requires differences in people and these differences manifest themselves 
in the ability to recognize opportunities (Shane, 2003). Individuals are alert to existing 
opportunities (Kirzner, 1973). Entrepreneurial alertness is an attitude of receptiveness of 
available but currently overlooked opportunities in a market (Kirzner, 1997). This 
assumption recognizes the entrepreneurial nature of human action taken and the human 
agent that is at all times spontaneously on the lookout for unnoticed market imperfections. 
The recognition of these market imperfections might inspire new activity (Alvarez & 
Barney, 2007). Entrepreneurial alertness is not a deliberate search, but is the constant 
scanning of the environment by the entrepreneur who notices market imperfections. The 
recognition of these imperfections is accompanied by a sense of 'surprise' of the 
imperfection that had not previously been recognized. The alert individuals are on the 
lookout for imperfectly distributed information about potentially mispriced resources that 
they may have access to before others. These opportunities exist independent of actors but 
the economic actor must act on the opportunity to earn profits. Risk-bearing is a necessary 
part of the entrepreneurial process (Shane, 2003). The Individual/Opportunity nexus 
assumes conditions of risk. The economic actor does not know with certainty whether the 
opportunity discovered will be successful; it has a probabilistic chance of being so. Thus, 
the entrepreneurial process is about risk, not certainty. This theory is applicable to this 
study as it relates to a number of the dimensions of entrepreneurial orientation - 
opportunity identification and development and entrepreneurial risk-taking. 

7. The Creative Theory of Entrepreneurship 

This theory is focused on the entrepreneur and the creation of the firm (Schumpeter, 1934; 
Venkataraman, 2003). The theory is grounded on three major assumptions: opportunities 
are subjective; opportunities are not recognized, they are created; and entrepreneurs bear 
uncertainty. Opportunities are created through a series of decisions to exploit a potential 
opportunity. They are created by economic actors; they do not exist independently. Their 
existence holds the potential for profit generation. The theory assumes uncertainty, not 
risk. Under conditions of uncertainty, the attributes of an industry are either knowable, or 
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are changing in ways difficult to predict. Opportunities must therefore be created and 
refined through a process of hypothesizing what the opportunity might be; testing the 
hypothesis, until it roughly correlates with what turns out to be objective opportunities in 
an industry. Examples are to be found in many industries, for example, the electronics or 
the motor vehicle industries - firms like Samsung or Toyota cannot ask customers for 
guidance on how to create new products. Any new products they develop will be 21 beyond 
the experience or potential of customers. These firms must therefore go through a process 
of generating new products, trying them with customers, discover which of them are 
reasonably accepted or successful; refine them to improve marketability. 

Opportunities are discovered by analyzing market and industry structures -" opportunity 
creation" - through hypothesis testing and learning. Opportunities do not exist independent 
of the actions of the entrepreneur but are created by the entrepreneur. People are not 
different; there are only differences in decision-making under entrepreneurial decision-
making and under entrepreneurial uncertainty conditions. The entrepreneur is not 
autonomous but the creator of the opportunity. Decision-making occurs in the absence of 
correct procedures for exploiting existing resources. Uncertainty, not risk, is a necessary 
condition for entrepreneurship, hence reliance on assumptions of uncertainty. Risk refers 
to the situation when two conditions exist: 1) when possible future outcomes of a decision 
are known and when the probability of each of these outcomes are also known (Wald, 
1950), hence, three positions: all possible future outcomes are known before decision-
making; the probability of any one of these outcomes occurring is ≤ 1, but > 0; the 
probability of all outcomes occurring = 1.  

Uncertainty exists when possible outcomes of a decision and the probability of those 
outcomes are not known (Knight, 1921); decision-makers do not know that they do not 
know possible future outcomes (Shackle, 1972).This theory is relevant to entrepreneurial 
risk-taking and innovativeness, i.e. creativity. 

CONCLUSION 

The purpose of this paper was to examine the theories and research outcomes of 
entrepreneurship. From the above discussions it is clear that the field of entrepreneurship 
have some interesting and relevant theories (ranging from psychological, sociological, 
anthropological, opportunity-based, to resource-based) which are underpinned by 
empirical research evidence. This development holds a rather brighter future for the study, 
research, and practice of entrepreneurship. 

 

REFERENCES 

Aldrich, H.E & Zimmer. (1986). Entrepreneurship through Social Networks. In Donald 
Sexton and Raymond Smulor. ed., The Art and Science of Entrepreneurship. New 
York: Ballinger, 3-23. 

Aldrich, H.E. (1999).Organisations Evolving. Sage Publications 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              46 
 

Aldrich, H.E., & Cliff, J. (2003), “The pervasive effects of family on entrepreneurship: 
Toward a family embeddedness perspective. Journal of Business Venturing, 18,573-
596. 

Alvarez, S., & Busenitz, L. (2001). The entrepreneurship of resource based theory”, Journal 
of Management, 27,755-775. 

Aghion, P. &Howitt, P., (1992).A Model of Growth through Creative Destruction. 
Econometrica60, 323 – 351 

Anderson, A., & Miller, C. (2003). Class matters: human and social capital in the 
entrepreneurial process. The Journal of Socio-Economics, 32, 17-36. 

Becker, (1975). Human Capital. Chicago, IL: Chicago University Press. 

Begley, T.M., & Boyd, D.P. (1987). Psychological characteristics associated with 
performance in entrepreneurial firms and smaller businesses. Journal of Business 
Venturing, 2, 79-93 

Blanchflower, D., Oswald, A. & Stutzer, A. (2001). Latent entrepreneurship across nations? 
European Economic Review, 45,680-691. 

Bonnett, C &Furnham, A. (1991). Who wants to be an entrepreneur? A study of Adolescents 
interested in a Young Enterprise scheme. Journal of Economic Psychology 12,465-78. 

Brockhaus, R.H. (1980). Risk taking propensity of entrepreneurs. Academy of Management 
Journal, 23,509-520. 

Clausen, T.H. (2006). Who identifies and Exploits entrepreneurial opportunities. Retrieved 
from www.ccsr.ac.uk 

Coon, D. (2004). Introduction to Psychology (9th Ed) Minneapolis: West Publishing 
Company. 

Cromie, S. (2000). Assessing entrepreneurial inclination: Some approaches empirical 
evidence. European Journal of Work and Organizational Psychology, 9, 1, 7-30. 

Davidson, P., & Honing, B. (2003). The role of social and human capital among nascent 
entrepreneurs. Journal of Business Venturing, 20,121. 

Dinopoulos, E. & Thompson, P. (1998). Schumpeterian growth without scale effects. Journal 
of Economic Growth, 3, 313–35. 

Drejer, I. (2004). Identifying innovation in surveys of services:  A  Schumpetarian 
perspective. Research Policy 33, 551-562. 

Eisenhauer, J.G. (1995). The entrepreneurial decision: economic theory and empirical 
evidence. Entrepreneurship theory & practice. Retrieved from www.allbusiness .com 

Gartner, W.B., Shaver, K.G., Carter, N.M., & Reynolds, P.D. (2004). Handbook of 
entrepreneurial dynamics. Thousand Oaks, CA: Sage Publications 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              47 
 

 

Ho, T.S. & Koh, H.C. (1992), “Differences in psychological characteristics between 
entrepreneurially inclined and non-entrepreneurially inclined accounting graduates 
in Singapore”, Entrepreneurship, Innovation and Change: An International Journal, 1, 
43-54. 

Holtz-Eakin, D., Joulfaian, D., & Rosen, H, S. (1994). Sticking it out: Entrepreneurial Survival 
and Liquidity Constraints, Journal of Political Economy, 1,102 

Hurst, E., &Lusardi, A. (2004). Liquidity Constraints, Household Wealth, Entrepreneurship, 
Journal of Political Economy, 2,112 

Johnson, B. (1990). Toward a multidimensional model of entrepreneurship: The case of 
achievement and the entrepreneur”, Entrepreneurship: Theory& Practice, 14, 39-54. 

Kirzner, I.M. (1973). Competition and Entrepreneurship. Chicago, IL: University of Chicago 

Kim, P., Aldrich, H.E., &Keister, L.A. (2003). Access (not) denied: The Impact of financial, 
human and cultural capital on becoming a Nascent Entrepreneur. Working paper. 

Knight, F.H. (1921). Risk, uncertainty, and profit, Library of Economics and Liberty. 
Retrieved from www.econlib.org/library/Knight/knRUP1.html 

Landstrom, H. (1998).The Roots of Entrepreneurship Research, Conference proceedings, 
Lyon, France, November 26-27. 

McClelland, D.C. (1961).The Achieving Society, NJ: Van Nostrand, Princeton 

McDaniel, B. (2005). A Contemporary View of Joseph A. Schumpeter’s Theory of the 
Entrepreneur. Journal of Economic Issues, 2 

Mohar, Y .M.S, Singh, J & Kishore, K. (2007). Relationship Between psychological 
characteristics and entrepreneurial inclination: A Case Study of Students at 
University Tun Abdul Razak. Journal of Asia Entrepreneurship and  Sustainability, 8. 
ProQuest Information and Learning Publishers 

Pervin, L.A. (1980). Personality: Theory, Assessment and Research. New York: John Wiley & 
Sons 

Porter, M.E. (2001). The competitive advantage of Corporate Philanthropy. Harvard 
Business Review. USA: Harvard Business school Publishing. 

Rauch, A., &Frese, M. (2000). Psychological approaches to entrepreneurial success: A 
general model and an overview of findings, In: Cooper C L, Robertson I T (eds.), 
International Review of Industrial and Organisational Psychology, 10, 1-41 

Reynolds, P.D. (1991). Sociology and entrepreneurship: concepts and contributions. 
Entrepreneurship: Theory & Practice, 16(2), 47-70 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              48 
 

Robinson, P.B., Stimpson, D.V., Huefner, J.C., & Hunt, H.K. (1991a). An attitude approach to 
the prediction of entrepreneurship.  Entrepreneurship Theory and Practice, 15(4)13-
32. 

Rotter, J. (1966). Generalised expectancies for internal versus external control 
reinforcements. Psychological Monographs, 80, Whole No.609. 

Utsch, A., Rauch, A., Rothfuss, R., &Frese, M. (1999). Who becomes a small scale 
entrepreneur in a post-socialist environment: On the differences between 
entrepreneurs and managers in East Germany.  Journal of Small Business 
Management 37(3), 31-41 

Schumpeter, J.A. (1934).The Theory of Economic Development. Cambridge, MA: Harvard 
University Press 

Shane, S (2000). Prior Knowledge and the discovery of entrepreneurial opportunities. 
Organisation Science, 11, 448-469. 

 
Shane, S.A &Venkataraman, S. (2000). The promise of entrepreneurship as a field of 

research. Academy of Management Review 
 
Shane, S.A &Eckhardt, J.T. (2003). Opportunities and Entrepreneurship’, Journal of 

Management, 29 (3), 333-349. 
 
Shane, S.A. (2003). A General Theory of Entrepreneurship: The Individual-Opportunity Nexus. 

Cheltenham: Edward Elgar 
 
Shaver, K.G & Scott, L.R. (1991). Person, process, choice: the psychology of new venture 

creation. Entrepreneurship Theory & Practice, 16, 23-45. 
 
Swedberg, R. (2000). Entrepreneurship. The Social Science View. Oxford: Oxford University 

Press. 

Szpiro, G. (1986). Measuring risk aversion: An alternative approach.  Review of Economics 
and Statistics, 68, 1156-159. 

 

 

 

 

 

 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              49 
 

  

 

Impact of Banking Sector Credit (LOAN) on Business Growth 
in Nigeria 

 
Prof. Kabiru A. ADEYEMO and Idowu A. OLATEJU 

Department of Management and Accounting, Lead City University, Ibadan, Nigeria 

 

 

 

 

 

 

  

 
                                                                                                                     Published by                                                                                                                                

Africa Research Corps Network (ARCN) 

                                                                                                                                                                                                           in Collaboration with 
International Academic Journal for Global Research (iajgr) Publishing (USA) 

  

Strictly as per the compliance and regulations of:     

© 2022. Kabiru A. ADEYEMO and Idowu A. OLATEJU. This is a research/review paper, distributed under the terms of the 
Creative Commons Attribution-Noncommercial 4.0 Unported License http://creativecommons.org/licenses/by-nc/4.0/), 
permitting all non-commercial use, distribution, and reproduction in any medium, provided the original work is properly 
cited.  
 
 
 
 

 

International Journal of Business, Economics and Entrepreneurship Development in Africa                                                      

Volume 10, Issues 4&5, PP 49-59, ISSN: 2360-9402, July, 2022, DOI: 172642333210454                                                                                                               
Double Blind Peer Reviewed International Research Journal                                                                               
http://arcnjournals.org                                                                                                                                                                         
journals@arcnjournals.org                                                                                   
©Africa Research Corps Network (ARCN) 

Abstract: This study examined the impact of bank lending on business growth in Nigeria. The 
research design adopted was the survey method. The population of this study are business men and 
women in Ibadan North Local Government Area of Oyo State. In this study, 120 business men/women 
were selected. Majority of the respondents agree that lending to SMEs will encourage self-
employment thereby reducing the rate of unemployment in Nigeria. Also, many of the respondents 
agreed that lending to SMEs boost industrialization as well it improves the economic situation in 
Nigeria. The result of the hypothesis showed that there was a positive correlation between bank 
lending and business growth (r = .225, p<.05) which implies that bank lending significantly enhances 
the growth of SMEs in Nigeria. The study recommends that Government at all levels in Nigeria should 
be encouraged to float microfinance institutions in order to enable SMEs access enough funds for 
their businesses. 
 
Key words: Bank Lending, Small and Medium Enterprises, Business Growth, Microfinance 
Institutions 
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INTRODUCTION 
The business sector is very important to the economy of Nigeria; evidence shows that bank loans 
and credits play a significant role in the development of the manufacturing sector of any country 
(Nwokoro, 2017). Most industrial concerns in developing countries with particular reference to 
Nigeria heavily depend on bank loans to nurture their businesses to the next level.  Industrial sector 
in Nigeria has a vast potential for economic development due to abundant labour force coupled  
with the agrarian nature of the Nigerian economy (Adebiyi, 2011). However, the absorptive 
capacity for labour expected from the manufacturing and other spill over effects have not yielded 
the desired results. The import substitution industrialization and other incentives to attract foreign 
entrepreneurs have failed and this has resulted to infantry manufacturing sector of the economy. 
This gives way for export promotion industrialization particularly in the early 1970s as Nigeria 
recorded windfall gains from crude oil sales. 
 
In plain terms credit is the extension of money from the lender to the borrower. Credit implies a 
promise by one party to pay another for money borrowed or goods and services received. Credit 
cannot be divorced from the banking sector as banks serve as a conduit for funds to be received in 
form of deposits from the surplus units of the economy and passed on to the deficit units who need 
funds for productive purposes. Banks are therefore debtors to the depositors of funds and creditors 
to the borrowers of funds. According to the central Bank of Nigeria (CBN), the amount of loans and 
advances given by the banking sector to economic agents constitute bank credit. Credit is often 
accompanied with some collateral that helps to ensure there payment of the loan in the event of 
default. Thus, the availability of credit allows the role of intermediation to be carried out, which is 
important for the growth of the economy. The focus of this study is to examine the impact of 
banking sector credit (loan) on the Nigeria industrial sector growth. 
 
The attempt to strengthen the private sector (industrial sector inclusive) by the government led to 
the implementation of financial liberalisation policy in 1986 as part of the Structural Adjustment 
Programme (SAP). The Structural Adjustment Programme (SAP) was an economic reform 
programme aimed at restructuring the economy and averting economic collapse. The key objectives 
of SAP are to lay the basis for sustaining non-inflationary or minimal inflationary growth and 
improve the efficiency of the public and private sectors. Therefore, the financial liberalization 
(reform) policy entails the provision of an appropriate legal and regulatory framework for effective 
private participation in the economy (Tomola, Adebisi & Olawale, 2011). Even the financial sector 
reform of the Structural Adjustment Programme (SAP) in 1986, which was meant to correct the 
structural imbalance in the economy and liberalize the financial systems did not achieve the 
expected results. In Nigeria like most developing countries, poor access to production funds has 
been blamed for the near-absence of growth of the manufacturing sector (Adelegan, 2011). He 
opined that managers of firms complain that inadequate finance and high interest rates are major 
constraints to doing business in Nigeria. Funding has made it difficult for firms to invest in modern 
machines, information and communication technology and human resources development which 
are essential factors in trimming down costs, raising productivity and improving competitive 
strength.  
 
Even when credit is available, high lending rate which sometimes go over 30%, make such credits 
unattractive, given the fact that returns on investments in the sub-sector have been below ten 
percent (10%) on the average7. It was observed that the industrial sector is riddled with 
multifarious challenges. Aside from infrastructure, there are other challenges such as the 
suffocating high interest rate and banks’ unwillingness to lend to the sector even though the 
monetary authorities classify it as a priority sector. In terms of its contribution, the sector 
accounted for 9.80% of real GDP in Q1 2019, lower than the 9.91% recorded in the first quarter of 
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2018 but higher than the 8.86% recorded in the fourth quarter of 2018. Manufacturing sector 
(subset of the industrial sector) grew by 0.81% in Q1 2019 from 2.35% in Q4 2018 and 1.92% in Q3 
2018 (World Development Indicator, 2020).  It is important to also state that in 2020, Nigeria's GDP 
amounted to 152,32 trillion Naira, over 400 billion U.S. dollars. About 13 percent of the Gross 
Domestic Product was generated by the manufacturing sector. The largest contribution was given 
by the sector of food, beverage, and tobacco, which accounted for 4.75 percent of the country's GDP 
in 2020. This shows that the industrial sector is vital to economic growth and utmost attention 
needs to be paid to the sector. In view of the above situations this study seeks to examine the 
impact of bank’s credit on the business growth in Nigeria. The following questions are raised: 
 

i. Will lending to SMEs encourage self-employment thereby reducing the rate of 
unemployment in Nigeria? 

ii. Will Bank Lending boost SME growth in Nigeria? 
 

The study therefore hypothesised that 

H01: There is no significant relationship between bank lending and SME growth in Nigeria. 
 
Significance of the Study 
The findings of this study will be of immense benefit to the government, policy makers, business 
owners as well as academicians, consultants, and researchers in the area of economic development 
in Nigeria. It is expected that the outcome of this research will go a long way in ensuring a 
turnaround of Nigeria’s SME sub-sector. The research would come up with a set of 
recommendations for various stakeholders for implementations. With the concerted efforts of all 
and sundry including governments at all levels, SME promoters, Agencies and Departments of 
Governments involved in the SME sub-sector, Non Governmental Organisations (NGOs), 
Multilateral Agencies, Banks, Financiers, Investors, etc, it is hoped that the fortunes of SMEs in 
Nigeria would dramatically improve. Above all, this study would assist in expanding the scope of 
existing literature on SME growth and development in Nigeria. Finally, the study is important also 
as it will serve as a reference point to future researchers. 

 

LITERATURE REVIEW 
2.1. Conceptual Issues 
Bank Lending 
Lending iis iindubitably ithe iheart iof ibanking ibusiness. iFor ithat ireason, iits iadministration 
requires iconsiderable iskill iand idexterousness ion ithe ipart iof ithe ibank imanagement.  While ia 
ibank iis iirrevocably icommitted ito ipay iinterest ion ideposits, iit imobilized ifrom idifferent 
isources, ithe iability ito iarticulate iloanable iavenues iwhere ideposit ifunds icould ibe iplaced ito 
igenerate ireasonable iincome; imaintain iliquidity iand iensure isafety irequires ia ihigh idegree iof 
ipragmatic ipolicy iformulation iand iapplication. Commercial ibanking iin iNigeria iwitnessed ian 
iera iof iimpressive iprofitability, icharacterized iby ihigh icompetition, ihuge ideposits iand ivaried 
iinvestment iopportunities; iin ian ieffort ito imake iquick iprofits ithe icommercial ibanks irelied 
iessentially ion iself iliquidating iloans iand idiversified itheir iportfolio iinto iless irisky 
iinvestments iwith isafe imargin. iThe icurrent itrend iin iNigerian ibanking iand ifinance isector, 
isuggest ithat ithe idays iof icheap iprofits iare inow iover iand ionly ibanks iwith iwell-
conceptualized ilending iand icredit iadministration ipolicies iand iprocedures ican isurvive ithe 
iemerging icompetition. i iFurther, ibank-lending idecisions igenerally iare ifraught iwith ia igreat 
ideal iof irisks, iwhich icalls ifor ia igreat ideal iof iprudence iand itact iin ithis iaspect iof ibanking 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              52 
 

ioperations. iThe isuccess iof ievery ilending iactivity ilargely ihinges ion ithe ipart iof ithe icredit 
ianalysts ito icarry iout igood icredit ianalysis, ipresentation, istructuring iand ireporting. iIt iwas 
istressed ithat” ithe idays iof iarmchair ibanking iare iover iand ithat ithe iincreasing itrend iin ibad 
idebts iand iabsence iof ibasic ibusiness/corporate iadvisory iservices iin imost iNigerian 
icommercial ibanks, isuggest ian iapparent ilack iof iuse iof ieffective ilending iand icredit 
iadministration itechniques iin ithese ibanks”. 
 
 Prior ito i1984, ithe ibulk iof imost icommercial ibank ideposit iwas imade iup iof idemand 
ideposit. iThe iposition ihas inow ichanged iwith ithe ievolution iof iimproved itreasury 
imanagement iby icorporate isavers iand icustomers ias iwell ias ifavorable iinterest irate inow 
ipayable ion ideposits, iparticularly isince iinterest irates iwere iregulated iin i1987. iThe iresult iof 
ithis iis iadditional irise iin icost iof ifunds ifor ibanks. iIf ithey iare iable ito imeet ithe icost 
ielement iin ifund iand ieke iout isome iprofits ito imeet icorporate igrowth iand ishareholders’ 
iexpectation, ithey imust ireally igive iadequate iattention ito ithe isingle imost iimportant isource 
iof itheir iearnings- ilending iand icredit iadministration. Emphasizing ithis iassertion, iit iwas 
ifurther istressed ithat i“the imajor iobjectives iof icommercial ibanks’ ilending iis ito imaximize 
iprofit”. iThe istaggering iincrease iin ivolume iof icommercial ibanks icredit iin iNigeria, iduring 
ithe ihalf iof ieighties ialone, ilends icredence ito ithis iassertion. iIn i1980, iaggregate icommercial 
ibank iloan iand iadvances iwas iN6.4 ibillion. iThis iincreased ito iN113.6billion iin i1986, ia 
istaggering iincrease iof i94%. Management iof isuch iresources ishould itherefore itranscend ithe 
iuse iof itraditional itechniques ibased imainly ion ithe iuse iof irule-of ithumb, ihunches iand 
iexperience. iThe ipresent ivolume iand icomplexity iof itransaction iin ibank ilending iand icredit 
iadministration iin iNigeria icall ifor ithe iuse iof iscientific itechniques ilike ithose iof imanagement 
iscience iand ioperations iresearch ito iaid itheir ilending iand icredit iadministration. iIn ia istudy 
ion iroles iand ifailure iof ifinancial iintermediation iby ibanks iin iNigeria i(Ekpo, i2016) i. iIt iwas 
irevealed ithat i“commercial ibanks ican ilend ion imedium iand ishort iterm ibasis iwithout 
inecessarily ijeopardizing itheir iliquidity. iIf ithey imust icontribute imeaningfully ito ithe 
ieconomic idevelopment, ithe imaturity ipattern iof itheir iloans ishould ibe ion ia ilong iterm 
inature irather ithan iof ishort iterm iperiod”. 
 
 The Concept iof iSME 
 As istated iby iKuteyi i(2013), ismall iand imedium iEnterprise idrives itheir icountry’s 
idevelopment ias ithey icreate iemployment iand icontribute ito ithe igross idomestic iproduct 
i(GDP). iIn ithe iopinion iof iAyozie iand iLatinwo i(2010), ithere iis ithe igreater ilikelihood ithat 
iSMEs iwill iutilize ilabour-intensive itechnologies ithereby ireducing iunemployment iparticularly 
iin ideveloping icountries iand ithus ihave ian iimmediate iimpact ion iemployment igeneration. 
iSmall iand iMedium iScale ienterprises ivaries iwith iculture iand ipeculiar icircumstances iof ithe 
iperson iattempting ithe idefinition. iThe idefinitions iin iuse idepend ion ithe ipurposes iand ithe 
ipolicies iwhich igovern ithe iSME isector iin ia iparticular icountry. iHowever, ithe ithree 
iparameters ithat iis igenerally iapplied iby imost icountries, isingly ior iin icombination iare: 
icapital iinvestment, ivolume iof iproduction ior iturnover iof ibusiness. iAccording ito iJamodu 
i(2001), iSmall iand iMedium iScale iEnterprises iis idefined ion ithe ibasis iof iemployment, iin 
imicro/cottage iindustries i(1-10 iworkers), ismall iscale iindustries i(11-100 iworkers), imedium 
iscale iindustries i(101-300 iworkers) iand ilarge iscale iindustries iwith i(301 iand iabove). iIn 
iJapan, ismall iand imedium ifirms isecure icapital iup ito ione ihundred imillion iJapanese iyen iand 
iless ithan i299 iemployees iinvolve iin imanufacturing. 
 
The iNigeria iMinister ifor iIndustry inoted ithat i“Enterprises iemploying iless ithan i500 iworkers 
iare igenerally iregarded iworldwide ias iSMEs”. iBased ion ithe iforegoing, ithe imajor icomponent 
iis ithe iannexation iof iresources iand ioverall icontribution ito ithe ieconomic iwell ibeing iof 
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ideveloping inations iacross ithe iglobe. iIn ia ideveloping icountry ilike iNigeria, ithe iimportance 
iof iSMEs iin ithe iprocess iof isocial ieconomic idevelopment icannot ibe ioverlooked. iThe 
iimportance iof iSMEs iin ithe idevelopment iof ithe icountry ihas ibeen isummarized iin iNigeria 
ithird inational idevelopment iplan i1975-1980 ias ithe igeneration iof iemployment iopportunities, 
istimulation iof iindigenous ientrepreneurship, ifacilitation iof ieffective imobilization iof ilocal 
iresources iincluding icapital iand iskill ias iwell ias ireduction iin iregional idisparities i5. 
iMoreover, iin ia icountry ilike iNigeria iwith ian iadverse iBalance iof ipayment isituation, ithe 
igrowing icontribution iof ithe ismall iscale iindustries isector iin iNigeria’s iexport iportfolio igoes 
ia ilong iway iin igenerating iforeign iexchange iand ismoothening iout ithe iadverse ibalanced iof 
ipayment isituation. This iis iimportant ito ithe ieconomy iin ithat ilarge ipercentage iof itheir 
iproduction iinputs iare isourced ilocally ithus, ireducing ithe ipressure ion ithe ilimited iforeign 
iexchange iearnings iand ihelping ito ieliminate isome iof ithe ideficit iin ithe ibalance iof ipayment. 
iSMEs iconstitute ithe ivery ibasis iof ithe inational ieconomy iin iterms iof idevelopment iof ilocal 
itechnology, istimulation iof iindigenous ientrepreneurship, imobilization iand iutilization iof 
idomestic isavings, iemployment icreation, istructural ibalancing iof ilarge iand ismall iindustry 
isectors iin iboth irural iand iurban iareas, isupply iof ihigh iquality iintermediate iproducts 
ithereby istrengthening ithe iinternational icompetitiveness iof imanufacturer’s igoods, istimulate 
itechnological idevelopment iand iinnovations, iprovide ithe icapacity ito iexpand iexport 
ipossibility iand isubstitute iimport ieffectively. iDiscovery ihas ialso ishown ithat ithe iexpected 
irole icontribution iby ithe ilarge iscale ienterprise ito ithe ieconomy iin iterms iof iimprovement iin 
ithe iGDP, iemployment igeneration, iincreasing ilocal ivalue iadded, itechnological idevelopment 
iamong iothers iare ibeen iresolved iby iSMEs i(Nwoye, i2010). 
 
 Small iand iMedium iScale iEnterprises iin iNigeria 
 Nigeria iremains ia icountry iwith ivery ihigh ipotential ibut ian iequally ihigh iinertia ito idevelop. 
iThe icountry iis iblessed iwith iabundant isupply iof ienormous ihuman, iagricultural, ipetroleum, 
igas, iand ilarge iuntapped isolid imineral iresources. iSince iher iindependence ifrom iBritish irule 
iin i1960, ithe icountry ihas igone ithrough idecades iof ipolitical iinstability iand ithis ihas ibrought 
iwith iit ia iclimate iof isocial itension iand ian iunpredictable imarket ifor ibusiness. iThe 
isuccessive iforceful itakeover iof igovernment iby ithe iuse iof imilitary icoup iand ithe 
iindigenization ipolicy iof ithe ilate i70’s ihas iput ioff iinvestors iwho ihitherto isaw ithe icountry 
ias ia ilarge iand igrowing imarket. iDue ito ithe inature iof ithese igovernments, ithere iis 
iperceived icorruption, ipolicy iinstability, ipoor iinfrastructural idevelopment iand ilack iof 
iaccountability iof ipublic ifunds. iFor ithese ireasons, ithe iWorld iBank idescribed iNigeria ias ia 
iparadox. iThis iis ialso itrue ifor imost iSub-Saharan iAfrican icountries ias iindustrial iproduction 
ihas ideclined ior istagnated iover ithe ipast idecades i(Busari, i2016). iSince iits iindependence, 
ithe iNigerian igovernment ihas ibeen ispending ian iimmense iamount iof imoney iobtained ifrom 
iexternal ifunding iinstitutions ifor ientrepreneurial iand ismall ibusiness idevelopment iprograms, 
iwhich ihave igenerally iyielded ipoor iresults. iUnfortunately ithese ifunds ihardly ireach ithe 
idesired ibusiness ibecause ithey imay ibe ilost ito ibureaucratic ibottle inecks iand iend iup iin 
iaccounts iof ipublic ioffice iholders. iDespite ithese isetbacks, ithe irole iof ismall ibusiness iowned 
iby imiddle iclass iNigerians, iset iup iby iindividual isavings, igifts iand iloans iand isometimes 
isustained iby iprofit icannot ibe iignored. iAccording ito iBankole i(2016), icountries ithat ihave 
imade ieconomic ibreakthroughs iin ithe ilast itwo idecades idemonstrated ibeyond idoubt ithat 
ithe idevelopment iof ientrepreneurship ihas ibeen ithe isine iqua inon iof ieconomic igrowth iand 
idevelopment. iAccording ito iAsmelash i(2002), ithe isignificant irole iSMEs iplay iin idevelopment 
iis iacknowledged iworld iover. iAlso, iaccording ito ithe ireport iof ithe iIndian iworking igroup ion 
iscience iand itechnology ifor iSmall- iand imedium-scale ienterprises, iSMEs ioccupy ian iimportant 
iand istrategic iplace iin ieconomic igrowth iand iequitable idevelopment iin iall icountries. 
iConstituting ias ihigh ias i90% iof ienterprises iin imost icountries iworldwide, iSMEs iare ithe 
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idriving iforce ibehind ia ilarge inumber iof iinnovations iand icontribute ito ithe igrowth iof ithe 
inational ieconomy ithrough iemployment icreation, iinvestments iand iexports. i 
 
 Owing ito ithe isuccess iof ithe iAsian itigers, iinterest iis irunning ihigh iglobally iparticularly iin 
ideveloping icountries ithat iare iin ithe irat irace ito imeet iup iand ireduce ithe ieconomic iand 
idevelopment igap. iChinese iand iforeign iexperts iestimated ithat iSMEs iare inow iresponsible 
ifor iabout i60% iof iChina's iindustrial ioutput iand iemploy iabout i75% iof ithe iworkforce iin 
iChina's icities iand itowns i(Shepherd i& iWiklund, i2009). iThese iSMEs icreates ijobs ifor 
iworkers iwho ihave ibeen ilaid ioff ifrom istate-owned ienterprises idue ito ithe isteady itransition 
ifrom icommunism ito ia imarket ibased ieconomy. iA i2004 isurvey iconducted iby ithe 
iManufacturers iAssociation iof iNigeria i(MAN) irevealed ithat ionly iabout iten ipercent i(10%) iof 
iindustries irun iby iits imembers iare ifully ioperational. iEssentially, ithis imeans ithat i90 ipercent 
iof ithe iindustries iare ieither iailing ior ihave iclosed idown. iGiven ithe ifact ithat imanufacturing 
iindustries iare iwell-known icatalysts ifor ireal igrowth iand idevelopment iof iany ination, ithis 
ireality iclearly iportends ia igreat idanger ifor ithe iNigerian ieconomy. iThe iacting idirector-
general iof ithe iassociation, iMr. iJide iMike, iwho idisclosed ithis ifact, iattributed ithe icause iof 
ithis isorry istate ito isuch ifactors ias ipoor iinfrastructure, imultiple itaxes iimposed ion 
imanufacturers iin iLagos istate iby iall itiers iof igovernment iand ithe idifficulty iin iaccessing 
ifinance. 
 
Theoretical Anchor: Resource-Based iView 
 The ifoundations iof ifirm igrowth iconception iwere ilaid iby iPenrose i(1959) iand ievolutionary 
ieconomists isuch ias iPeteraf i(1993). iAs ia iresult, iand iin iparallel ito ithese icontributions, ithe 
iresource-based iapproach ito idecision imaking ion ifirm iscope iand isize iwas ifurther ideveloped. 
iPenrose iperceived igrowth ias ia iprocess iof ilearning iand idevelopment iof icapabilities, 
ieventually iresulting iin iscope iand isize ienlargement. iConcepts isuch ias icore icompetence iand 
icore-related icapabilities, iabsorptive icapacity iand idynamic icapabilities ihave icomprehensively 
iprovided iexplanatory ipower iwith iregard ito ilearning iand iknowledge idevelopment ithat ilead 
ito iinnovative ioutcomes. iThe iheterogeneity iof ifirm icapabilities iis ithus ireflected iin ithe 
idifferences iin itheir icompetitive ipositions iand ithe iways ifirms iachieve igrowth. i iThe iRBV 
ilogic iis iapplied iin ithe imajority iof ithe ientrepreneurship istudies ion igrowth ideterminants. 
iThese istudies ifocus ion ithe iinternal icharacteristics iof ithe ientrepreneur, ithe ifirm, iand iits 
istrategy. iSimilarly, ithe iclassical igrowth istage imodels iadopt ian iinternal ifocus ion ifirm 
iresources iand imanagement isystems. iIn ispite iof ithe icapability-oriented ithinking, ithe ilife 
icycle istudies iand istudies ion igrowth ideterminants iare iinductive iand iempirical irather ithan 
ideductive iand itheory-driven. i Therefore ithey irarely iapply ithe icore iconcepts iof ithe iRBV, 
iincluding iits idevelopments isuch ias iabsorptive icapacity iand idynamic icapabilities. iAbsorptive 
icapacity i(AC) iis ione iof ithe ikey iconcepts ithat iemerges ifrom ithe iunderstanding iof 
iinnovation iregarding ithe iinternal iusability iof iexternal iknowledge. iThe iexisting ievidence ihas 
idiscussed ihow icompanies iwith igood ilevels iof iAC iare imore ilikely ito iabsorb iexternal 
iknowledge ithrough ithe iestablishment iof icooperation iagreements, iwhat iinfluences ithe 
ireturns ithese icompanies iget ifrom iproduct iand iprocess iinnovations. 
 
 Empirical iReview 
 Also, iDandago iand iAzende i(2011) iin ian iempirical ievaluation iof ithe iperformance iof ismall 
iand imedium iscale iEnterprises, iEquity iInvestment iScheme i(SMEEIS) iin iNigeria iused iBenue 
iand iNassarawa istates ias icase istudies. iUsing itotal icredit ito iSMEs ias ia ipercentage iof iBanks’ 
itotal icredit ifor ithe iperiod i1993 ito i2008, ithe iT-test iconducted ito idetermine ithe iextent iof 
irelationship ibetween ibank iloans ibefore iand iafter ithe iintroduction iof iSMEEIS iindicated ino 
isignificant idifference ibetween iloans idisbursed iby ibanks ito iSMEs. iThis iresult, iaccording ito 
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ihim, iwas idue ito ithe ifact ithat ithe iconditions ifor iaccessing iSMEEIS ifunds iwere ibeyond ithe 
ireach iof ithe itargeted iSMEs. 
 
Eze i iand iOkpala i(2015) icarried iout ia istudy ion ithe iquantitative iimpact iof iSmall iand 
imedium iscale ienterprises i(SMEs) ion iNigeria’s ieconomic igrowth iperformance ifor ithe 
isample iperiod i1993 ito i2011. iThe ieconometric itechnique iadopted ifor ithe istudy iwas 
imultiple iregression imethod ibased ion iordinary ileast isquares itechnique. iHowever, iin iorder 
ito iavoid ithe iincidence iof ispurious iestimates, ievidence ifrom ithe iADF itest iconducted 
irevealed ithat ithe ivariables iare iintegrated iof iorder itwo,1(2). iThe iJohansen itest iconducted 
ishowed ievidence iof ilong irun iequilibrium irelationship ibetween ismall iand imedium iscale 
ienterprises iand ieconomic igrowth. iHowever, iin ithe imean itime, ioutput iof iSMEs i(SMEO) 
idoes inot imake iany isignificant icontribution ito iNigeria’s ieconomic igrowth iperformance. iThe 
istudy iconcludes ithat ipoor igovernment ipolicies, ion itariffs iand iincentives, ibribery iand 
icorruption, inon-existent ientrepreneurial idevelopment icenters iand ipoor istate iof 
iinfrastructure iact ias iimpediments ito ithe igrowth iand idevelopment iof iSMEs iin iNigeria. iThe 
irecommendations iare ithat igovernments iat iall ilevels ishould iendeavor ito iestablish 
iMicrofinance iinstitutions ifor ieasy iaccess ito icredit iby iSMEs, iintroduce ifinancial iliteracy iin 
ischools, iestablish ientrepreneurial idevelopment icenters ifor icapacity ibuilding, iprovide 
ienough iinfrastructure, iespecially ielectricity iand iroad inet iwork, iand ifinally iestablish 
iagencies ifor icontrol iof ibribery iand icorruption. 
 
Chawla i(2011) icarried iout ia istudy ion ithe ieffects iof iexchange irate ifluctuation ion ibusiness 
icompetitiveness. iThe ifindings irevealed ithat ithe iadoption iof isingle icurrency iin iEurope ican 
iresult ito iloss iof icurrency idevaluation ileverage iin isome iEU imember icountries, iwhich imay 
ieventually igive iChinese’s icompanies ithe iopportunity ito iacquire iWestern ifirms. iOf icourse, 
ithis ican ionly ihappened iif ithe iChinese igovernment irevalue iits icurrency ito ieffectively 
iminimize iits icurrent iaccount isurplus. i 
 
 In ianother istudy, iKamil i(2012) iused iinformation ion ithe icurrency icomposition iof ifirm’s 
iliabilities iand iassets ito iinvestigate ithe iimpact iof i.exchange irate iregimes ion iforeign 
icurrency iborrowing idecisions iand ithe iassociated icurrency imismatches iof ifirms’ ibalance 
isheets iin isix iLatin-American icountries. iThe iresults iindicated ithat ia ichange ifrom ifixed ito 
ifloating iexchange irate iregimes ihelps ito iminimize ivulnerability ito iexchange irate ishocks ias 
iwell ias ipercentage iof ishare iof idebt iincurred iin iforeign icurrency. iUsing iVector iError 
iCorrection iMechanism i(VECM), i i 
 Umoru iand iOseme i(2013) iexplored ithe iJ-curve ieffect iin iNigeria ibetween i1970 iand i2011. 
iThe iresults iobtained iby ithe iauthors ishowed ithat ithe iJ-curve ihypothesis ihas inot ibeen iin 
iexistent iin iNigeria. What ithis iimplies iis ithat ithe ishort-run ideterioration iof ithe icountry’s 
itrade ibalance ishouldn’t ibe iblamed ion iits ifluctuating iexchange irate, idespite ithe iindication 
iof icyclical ifeedback ibetween ithe ireal iexchange irate ideprecation iof ithe ilocal icurrency, iand 
ithe itrade ibalance. i 
 
 A iresearch iby iHerrera iand iKouamé i(2017) irevealed ithat ian iadverse ibusiness ienvironment 
ican ilimit ithe idevelopment iof ia ibusiness, iwhich ialso iincreases ithe ioperational icosts iof 
isuch ibusiness iat ithe isame itime. iBut ithe iauthors iobserved ithat ia igood ibusiness 
ienvironment ienhances ithe igrowth iof ia ibusiness iestablishment. iNigeria ilike ievery iother 
ideveloping icountry iis istill ibeing iconfronted iby isome iinstitutional ibarriers, iwhich iare ialso 
iimpacting inegatively ion ithe icountry’s ibusiness ienvironment. 
 
iMETHODOLOGY 
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This study iadopted survey imethod. The ipopulation iof ithis istudy iare ibusiness 
imen/women in iIbadan iNorth iLocal iGovernment, iOyo iState. iA itotal inumber iof i120 
irespondents iwere iselected. iThe iirespondents iwere iselected iusing isimple irandom 
isampling itechnique. The idata iwas icollected iusing ithe iquestionnaire ias ia iresearch 
iinstrument. iThe questionnaire iwas idesigned iby ithe iiresearcher. iData iianalysis iiwas 
iidone iiafter iithe I data iigathered iiare iicoded iiand iimanaged iiusing iithe iiStatistical 
iiPackage iifor iiSocial Sciences ii(SPSS). iiData iianalysis iiwas iidone iiusing iiInferential 
iiand iiDescriptive statistics. The iidescriptive iistatistics iiwas iiused iibecause iiit 
iiinvolves iisimple  percentages, frequencies, iibars iiwhich iiusually iiindicate iithe 
iicomposition iiof iirespondents iiin iithe population iiwith iispecific iiresponses iito iithe 
iigiven iiquestions iiin iithe iiquestionnaires administered. Also, hypothesis iwasiitested 
iiusing iiPearson iCorrelation Analysis. 
 
DATA AND RESULTS 
A total of 120 questionnaires were administered and all the 120 copies of questionnaire 
administered were returned. 
 
Research Question One: Will lending to SMEs encourage self-employment thereby reducing the rate 
of unemployment in Nigeria? 
 
Table 1: Lending to SMEs will encourage self-employment 

S/N Statements SA A D SD 

1 Lending to SMEs will 
encourage self-employment 
thereby reducing the rate of 
unemployment in Nigeria. 

33(27.
5%) 

70 
(58.3
%) 

16 
(13.3%) 

1 (0.8%) 

2 Lending to SMEs will not 
encourage self-employment 
thereby reducing the rate of 
unemployment in Nigeria. 

6 
(5.0%
) 

4 
(3.3%
) 

46 
(38.3%) 

64 (53.3%) 

3 Lending to SMEs will 
partially encourage self-
employment 

85 
(70.8%
) 

22 
(18.3
%) 

11(9.2%
) 

2 (1.7%) 

4 Bank loans has significant 
effect on the growth rate of 
SME’s 

54 
(45.0
%) 

25 
(20.8
%) 

23 
(19.2%
) 

18 (15.0%) 

5 Bank lending rate has no 
significant effect on the 
growth rate of SMEs 

21 
(17.5
%) 
 

2 
(1.7%) 
 

38 
(31.7%) 
 

 
59 (49.2%) 

 

The table shows that 70 (58.3%) and 33(27.5%) of the respondents agree and strongly agree 
respectively that lending to SMEs will encourage self-employment thereby reducing the rate of 
unemployment in Nigeria, 85 (70.8%) of the respondents strongly agree that lending to SMEs will 
partially encourage self-employment, 25 (20.8%) and 54 (45.0%) of the respondents agree and 
strongly agree that bank loans has significant effect on the growth rate of SMEs, 23 (19.2%) of the 
respondents disagree while 18 (15.0%) strongly disagree. Also, 59 (49.2%) and 38 (31.7%) of the 
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respondents disagree and strongly disagree that bank lending rate has no significant effect on the 
growth rate of SMEs. 
Research Question Two: Will Bank Lending boost SMEs growth in Nigeria? 
 
Table 2: Bank Lending will boost SMEs growth 

S/
N 

Statements SA A D SD 

1 Lending will make SME businesses 
to grow in Nigeria 

59 (49.2%) 58 
(48.3%
) 

3 (2.5%) - 

2 Lending to SMEs boost 
industrialization as well as 
improving economic situation in 
Nigeria. 

73 (60.8%) 46 
(38.3%
) 

1 (0.8%) - 

3 Lending with low interest rates will 
enhance business growth in Nigeria 

105 (87.5%) 9 
(7.5%) 

1 (0.8%) 5 
(4.2%) 

Table shows that 58 (48.3%) and 59 (49.2%) of the respondents agree and strongly agree 
that lending will make SME businesses to grow in Nigeria, 46 (38.3%) and 73 (60.8%) of 
the respondents agree and strongly agree that lending to SMEs boost industrialization as 
well as improving economic situation in Nigeria and 105 (87.5%) of the respondents 
strongly agree that lending with low interest rates will enhance business growth in Nigeria. 
 
Hypothesis:  There is no significant relationship between banks lending and SMEs growth 
 
Table 3: Pearson Correlations between Bank Lending and SMEs Growth 

 SMEs Growth Bank Lending 

SMEs Growth 
Pearson Correlation 

1 .225* 

Sig. (2-tailed)  .014 
N 120 120 

Bank Lending 
Pearson Correlation 

.225* 1 

Sig. (2-tailed) .014  
N 120 120 

*. Correlation is significant at the 0.05 level (2-tailed). 
 
The hypothesis was tested using Pearson Correlation. The result shows a positive correlation 
between Bank lending and SME growth (r = .225, p<.05). This implies that bank lending 
significantly enhances the growth of SMEs in Nigeria. 
 
CONCLUSION AND RECOMMENDATIONS 
This study examined the impact of bank lending on business growth in Nigeria. A total number of 
120 business men and women were selected randomly from Ibadan North Local Government Area 
of Oyo State and adminsitered questionnaire. From ithe ifindings, imajority iof ithe irespondents 
iagreed ithat ilending ito iSMEs iwill iencourage iself-employment ithereby ireducing ithe irate iof 
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iunemployment iin iNigeria. iAlso, imany iof ithe irespondents iagree ithat ilending ito iSMEs iboost 
iindustrialization ias iwell ias iimproving ieconomic isituation iin iNigeria. iThe iresult iof ithe 
ihypothesis ishowed ithat ithere iwas ia ipositive icorrelation ibetween iBank ilending iand iSME 
igrowth iwhich iimplies ithat ibank ilending isignificantly ienhances ithe igrowth iof iSMEs iin 
iNigeria. iIt iis ibelieved ithat iif igovernment, ibanks, iother ifinancial iinstitutions iand ithe iprivate 
isector iteam itogether iin ithe iarea iof iinfrastructural, itechnical iand ifinancial isupport ifacilities 
ito iSMEs, ithere iis ino idoubt ithat ithe isub-sector iwill ioccupy itheir iplace iof iimportance iin 
ideveloping ithe ieconomy iof ithe icountry. iThis iwill ibe iachieved ithrough ijob icreation, 
idiversification iof ithe icountry’s imono-product isource iof iforeign iearnings. They will also 
encourage backward integration through their roles as manufacturers of raw materials for large-
scale industries and will effectively reduce regional economic imbalance through rural 
development which will forestall rural-urban migration and its attendant vices. The following 
recommendations are made for this study: 
 

i. The study therefore suggests that government should make adequate financial provision 
available through grants, loans and various empowerment programmes. 

ii. Government at all levels in Nigeria should be encouraged to float Microfinance institutions 
in order to enable SMEs access enough funds for their businesses. This will enable the poor 
in their areas to have access to credit facilities. 
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Abstract: The study examined Assessment of Factors Affecting Performance of Women Entrepreneurship in Aguata LGA.  
The specific objectives of this study were; To determine the effect of Socio-cultural factors on the performance of women 
entrepreneurship in Aguata LGA; To determine the effect of economic factors on the performance of women 
entrepreneurship in Aguata LGA.; To determine the effect of financial factors on the performance of women 
entrepreneurship in Aguata LGA.  The study is anchored on Socio-cultural Theory. The study adopted survey method of 
research. Data were generated through primary and secondary sources. The method for data collection was questionnaire 
which was administered randomly among the women of Aguata LGA. The population of the study was 35,202, while sample 
sizes of 677 were determined using Borg & Gall formular. The hypotheses were tested using ANOVA at 0.05% level of 
significance. The findings of the study revealed that Socio-cultural factor has no significant effect on the performance of 
women entrepreneurship in Aguata LGA., F-test of 1.742 and probability value of .915 Economic factors has significant effect 
on the performance of women entrepreneurship in Aguata LGA, F-test of 9.233 and probability value of 0.000. Financial 
factors has Significant effect on the performance of women entrepreneurship in Aguata LGA., T-test of 7.807 and probability 
value of 0.008. The study recommends that Women need all the support they can get from the society as well as the family in 
other to excel in entrepreneurship. Government should boost and Support women entrepreneurship through every possible 
means. That the government of the day should endeavour to create an enabling economic environment that would be truly 
conducive for business organisations to thrive without engaging in any act of fraudulent practices. Respective governments, 
NGOs, and other sources of financiers are to encourage entrepreneurship by making funds available for start-up and for 
expansion purposes. They can also help these women overcome these challenges by creating awareness and providing 
adequate support services.  
 
Key words: Women Entrepreneurship, Socio-cultural factors, economic factors, financial factors, ANOVA    
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1.Background of the Study 

The field of entrepreneurship is not limited to certain gender. The rising of women 
entrepreneurs all over the world has brought attention from both the academic and 
business sphere of life. Women entrepreneurship is very critical for any economy of the 
world. Women can contribute much more than men if they are provided with supports and 
equal resources Normaizatul,Nursafeda, Noraini, Hamidah, Norhanizah& Mohamad 
(2017),”. 

Woman entrepreneur is a woman who initiates, organizes and operates a business 
enterprise. In line with this, most countries in which entrepreneurship has been conquered 
by men the entering of women into entrepreneurial ventures most especially through small 
scale enterprises have increased. Also, in addition to this the success stories of other 
women entrepreneurs have encouraged other women both employed and housewife to run 
their own small scale enterprises (Usman, 2021). Developing economies are empowering 
and transforming the society through the participation of entrepreneurs in the small scale 
enterprises, by involving women entrepreneurs in entrepreneurship. Hence, women 
entrepreneurship has not been enhancing small scale enterprises which will in turn have 
not been able to alienate poverty and grow the economy  

In Nigeria, regardless of women's physical population, educational, economic and social 
status, women are not well represented in the policy making process, especially in issues of 
business and manpower development. Mordi, Simpson, Singh and Okafor (2010) observed 
that traditional roles occupied by Nigerian woman in the family are changing as a result of 
changes in the family configuration and setting which allow women to undertake more 
practical and functional roles within the society. Considering the multitasking nature of 
women as mothers, wives and sometimes bread winners, and their peculiar nature which 
inhibit their full involvement in business, there is a need to create conducive and enabling 
environment to encourage women to participate in economic development (Mansor, 2005). 
Promoting women entrepreneurship development demand that more attention be given to 
issues that restrict women entrepreneurship.  

 
Women confront a variety of challenges in their participation in entrepreneurship and 
running a business (McKay, 2001) and many argue that significant barriers still remain for 
women establishing and growing businesses (Carter et al,2003). World Bank, (2011) 
suggests that productivity could increase by as much as 25% in some countries if 
discriminatory barriers against women were removed. More so, emphasis from 
researchers (Mansor, 2005) has been drawn on the effect of socio-cultural and economic 
factors on women entrepreneurial development. Today, more women entrepreneurs are 
starting businesses and they now account for a quarter to a third of all businesses in the 
formal economy worldwide (ILO, 2012). Societal attitudes and social beliefs inhibit some 
women from even considering starting a business, while systemic barrier means that many 
women entrepreneurs stay confined to very small businesses often operating in the 
informal economy. Fostering entrepreneurship is one of the principal measures to 
accelerate economic and social development. To promote entrepreneurship we need to 
know the barriers that affect entrepreneurship to overcome the barriers and promote new 
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policies and measures to create new ventures (Still & Timms, 2000).Women have similar 
entrepreneurial potential as men to contribute to wealth creation and employment by 
starting and developing their own businesses. Unfortunately, their potential has not been 
fully realized and utilized because of the systemic challenges that women entrepreneurs 
face (Hanson, 2009). As countries become more democratic, gender inequalities lessen, 
thus, offering a more productive atmosphere for both sexes. Nevertheless, available 
literature does discuss a number of obstacles faced by many female entrepreneurs, which 
prevent or hinder the development and growth of female entrepreneurial development in 
Nigeria (O'Gorman, 2001). However, it is not only gender issues that can hinder the start-
up and growth phases of the small firm, current literature emphasizes the financial aspects 
of venture start-up and management as without a doubt, the biggest obstacles for women 
(Brush, 2004) 

1.2 .Statement of the Problem  

The performance of women entrepreneurs in most world economies is well documented. 
In the Micro Scale Enterprises (MSE) sector worldwide, women make up one-quarter to 
one- third of the total business population and in manufacturing, they constitute one-
quarter of the global labour force (UNIDO, 2001). In Africa, women constitute 70-80% of 
the total agricultural labour force and they account for over 80% of food production 
(Abasilim, 2015).Ndubisi (2004) and Mayoux (2001)in their study found that women who 
engage in Macro, Small and Medium Scale Enterprises (MSME) in Nigeria contributes more 
than 97% of all business enterprises, 60% of the nation’s gross domestic product (GDP) 
and 94% employment opportunities. Women in Nigeria play a complementary role in the 
fight against poverty by creating employment opportunities through their small scale 
businesses (Iyiola and Azhu, 2014). As such, women entrepreneurs are recently considered 
as important mechanism for socio-economic transformation among nations (Garba, 2011). 
 
Despite the performance of women entrepreneurs to socio-economic development among 
nations, being an entrepreneur has been largely seen as a male-gendered enterprise 
(Achtenhagen and Welter, 2011). Women are largely constraint by traditions and cultures 
that brand women as subordinates to men despite their exposure, age and educational 
attainment, most times they are seen as house-helpers and expected to be at home to take 
care of the family (Edhote, 2015). In other cases, lack of skills, family support, gender 
discrimination and religious beliefs are obvious constraints as to why the number of 
women entrepreneurs in Nigeria keeps decreasing (Ewoh, 2014). Burch (2013) pointed out 
that lack of mentorship, securing financing and balancing work and family are the 
challenges militating against women participation as entrepreneurs inclusive of 
inconsistent government policies. It is against this background that this study seeks to 
assess the factors that affect women entrepreneurs in Aguata LGA. 
 
1.3 Objectives of the Study  

The general objective of the study is the assessment of factors affecting performance of 
women entrepreneurship in Aguata LGA. The specific objectives of the study are as follows:  
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i. To determine the effect of Socio-cultural factors on the performance of women 
entrepreneurship in Aguata LGA.  

ii. To determine the effect of economic factors on the performance of women 
entrepreneurship in Aguata LGA.   

iii. To determine the effect of financial factors on the performance of women 
entrepreneurship in Aguata LGA.   

 
2. THEORETICAL FRAMEWORK AND EMPIRICAL REVIEW 
Theoretical Framework  

Socio-cultural Theory 
A socio-cultural perspective in social psychology gives a perspective based on the influence 
of culture, customs, values and norms within a social group. In the Columbine shooting, two 
white males were ostracized and marginalized through a pattern of teasing and bullying 
resulting in their retaliation and revenge in the form of violence. From the socio-cultural 
perspective, Kimmel and Mahler present the argument that the culture of masculinity 
marginalizes any male who does not fit into the gender role as defined by the dominant 
culture, specifically through homophobic teasing and bullying. The basis of the argument is 
that in examining thirty-seven shootings, twenty occurred in red republican states and the 
remaining seventeen occurred in rural areas of the blue states and people in both of these 
areas adhere to more rigid and traditional gender roles, furthermore in all instances they 
involved Caucasian boys who were teased and bullied with homophobic labels. In addition 
research on gender, supports that gender ambiguity (where individuals do not adhere to 
traditional gender roles and cross gender role lines more freely) is found among children of 
parents with higher education levels and more urban environments (Archer, 2002). 
Whereas gender ambiguity in a rural community that is high in conformity to traditional 
gender roles could be met with aggression as a means assert masculinity, remove the 
person or force them to conform to the traditional gender roles (Kimmel & Mahler, 2003). 
 
Empirical Review 

Usman (2021) examined the impact of women entrepreneurship on the growth of small 
and medium enterprises in Yobe State. Business orientation and opportunity recognition 
were adapted to measure profitability and business expansion of female owned businesses. 
Qualitative and quantitative research approaches were used, while cross-sectional and 
longitudinal survey research method was adopted to examine the impact of women 
entrepreneurs on performance of small and medium enterprises. The population used for 
this study was one thousand (1000) registered female fashion designers in Potiskum, 
Damaturu and Gashuwa respectively. 5 Points-Likert Scale Questionnaire and structured 
interview was adopted to collect data, the method of data analysis is multiple regression 
and thematic analysis to examine the interview data. Findings shows that business 
orientation have a weak significant relationship with profitability and business expansion, 
while business opportunity recognition have a strong significant relationship with 
profitability and business expansion of fashion designers, this is shown through their 
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probability value (0.007, 0.005, 0.052 and 0.032). The study recommended that women 
entrepreneurs need to aggressively seek and exploit market opportunities in the fashion 
industry. This can be achieved through exploring new styles, initiating new ideas, business 
opportunities, taking quick decisions. For female fashion designers to utilize business 
orientation to make profit, they need to organize and attend seminars/workshop organized 
by leaders in the fashion industry.  

 
Brownson, (2021) examine the factors affecting women entrepreneurs in AkwaIbom State, 
Nigeria which is a new context in this study. Using a purposive sampling method, 195 
respondents were examined. Though extant literatures have severally posited that 
Economic and Socio-Cultural factors among other factors affect women entrepreneurs 
adversely, Findings from this study points in the opposite direction. Instead of Economic 
and Socio-Cultural factors being impediments for Women entrepreneurs in AkwaIbom 
State, the results indicate that to large extent women entrepreneurs in AkwaIbom State 
face positive Economic and Socio-Cultural factors implying that the Context of the study 
could be a major determining factor in a research of this nature. The study recommends 
that more support be given to women entrepreneurs to 
continue to strive in their businesses as research findings shows that women 
entrepreneurs 
contribute greatly to the development of the world economy. This study thus contributes 
new 
knowledge to the entrepreneurship literature by bringing new contextual knowledge to the 
entrepreneurship field 

Agarwal, . Ramadani, . Dana, . Agrawal, .and Dixit, .(2022), "Assessment of the significance 
of factors affecting the growth of women entrepreneurs The ascent of Women Enterprising 
Community (WEC) in a couple of decades draws the attention of various government and 
non-government bodies. Literature has mentioned various studies that focus on the factors 
affecting the success or failure of women entrepreneurs (WEs), but understanding of the 
ranking of the factors depending on the experiences of different WEs is needed. This study 
aims to identify the significant factors essential for the growth of WEC. This study examines 
the factors through interview of 33 WEs having different entrepreneurial experiences (less 
than 1 year, more than 1 year but less than 10 years and more than 10 years of 
experiences) from different regions of Uttar Pradesh, India, and with the help of analytical 
hierarchical process, ranks the factors affecting the sustainable growth of Wes compelling 
methodologies. The growth of the WEC is significantly affected by gender orientation ways 
of thinking as driven by entrepreneurship models. This study gives a direction to 
policymakers by emphasizing on significant factors of various stages of enterprise 
development for the encouragement of WEs in the emerging economies. 

Ingalagi,  Nishad, Habeeb Hariharasudan, and Vanishree (2021)identify the factors that 
influence women’s entrepreneurial orientation and firms’ performance. The research study 
discusses the influencing factors and their effect on firms’ performance and satisfaction in 
this regard. The proposed framework and hypotheses have been tested using data gathered 
from boutiques, beauty parlors, carpet manufacturers, and retail shops in Karnataka, India. 
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Data analysis was done using univariate, bivariate, and multivariate techniques. In 
Structural Equation Modeling (SEM), paths were created for evaluating the cause-and-
effect relationship between different factors viz., social, psychological, financial, and 
resource factors and entrepreneurial performance and satisfaction. Seven relationships 
were significant, while two relationships were insignificant in this structural equation. The 
key finding of the paper is that all factors have a significant impact on the firm’s 
performance. The implications of research results for researchers and practitioners are 
discussed, and suggestions have also been made. 

 
Onu, and Abass, (2018) examined the impact of Women entrepreneurship in the 
development of Lagos state. Women entrepreneurs have attracted the attention of 
organizations, policy makers and researchers as they have been identified as an important 
unexploited source of economic growth and development. An empirical survey was 
conducted with a longitudinal data of women via secondary data from the National Bureau 
of Statistics and SMEDAN. Data were analyzed using Linear Regression with the aid of the 
Stata software. Findings revealed that women entrepreneurship positively and significantly 
influence development in Lagos state. The paper recommended that Lagos state 
government should encourage more women in entrepreneurial activities by providing 
infrastructural facilities such as trade centers, shops and credit facilities that will enhance 
their participation in business. 

 
Wilson, (2013) assessed the factors affecting the performance of women entrepreneurs 
who are engaged in different types of Income Generating Activities (IGA) projects like 
poultry production, soap making, mushroom production, cassava farming, production of 
cassava flour, farming of vegetables and fruits, cooking of foodstuffs and processing of 
vegetables and fruits in Mkuranga district. The objective of doing any business is to 
increase income. Despite the implementation of IGA project in Mkuranga district over four 
years now, literature reveals that the performance of women entrepreneurs under IGA 
project support is still poor as the average show that they earn less than a dollar per day. 
This is the reason for studying factors affecting these women entrepreneurs in this area. 
The study applied cross-sectional qualitative method for data collection including open 
ended questionnaire, focus group interviews and face to face interviews. A sample of a total 
of 134 women entrepreneurs was involved in the study. The 
collected data from questionnaires were summarized and analyzed using Statistical 
Package of Social Science (SPSS). The study applied convenience and judgemental 
sampling.  
 
In view of the samples’ language familiarity, the questionnaires were prepared in both 
English and Kiswahili. From the findings it seems Lack of market and lack of capital are one 
of the major constraints affecting women entrepreneurs’ performance. Many 
entrepreneurs in Mkuranga district have no potential customers for their products and 
most of them have no access to credit at low interest because you cannot access to credit 
unless you are a member of a certain group. The study recommends that, the government, 
in collaboration with nongovernmental organizations such as Income Generating Activities 
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(IGA) project should take reasonable steps to help these women entrepreneurs in 
Mkuranga district to do business for those products which have more economic advantage. 
Hence marketing skills training are still required as well as formal market in Mkuranga 
town is needed. 
 
Hasan, and Almubarak, (2016) identified factors influencing women entrepreneurs’ 
performance (EP) and the corresponding challenges in Small and Medium Enterprises 
(SMEs). The study also examines the opportunity recognition (OR) as a mediator between 
influencing factors and performance of women entrepreneurs. The study proposes a model 
that shows the effects of different internal and external factors on women entrepreneur’s’ 
performance. The study demonstrates several challenges that are encountered by women 
entrepreneurs such as lack of access to financial resources, difficulty in finding qualified 
labors, work-home conflict and low profit. The results suggest that the most influencing 
factor is industry (SMEs) characteristics followed by entrepreneurial goals and motivations 
(EGM), and legal factors. Additionally, opportunity recognition is found to mediate between 
entrepreneurial goals and motivations, and industry characteristics. As the study is 
conducted in Bahrain, it may lack generalization. In future research, it is advisable to 
expand study factors, use interviews as a research tool and make comparison between 
women and men entrepreneurial performances. The paper can help increase women 
entrepreneur’s’ performance and enable them to make use of the business environment in 
a more efficient and effective way. Although several papers already exist that discuss issues 
on women entrepreneurs, there has been little research focusing on factors influencing and 
challenges facing women entrepreneurs, particularly in the Middle East. The study explores 
important issues and calls for more research in this domain. 

 
Okafor and  Mordi, (2010) Women’s involvement in economic development has been 
recognized as important especially, in the area of entrepreneurship. Entrepreneurship as 
the central force for economic change requires more women to be involved in its 
operations. Environmental factors have been identified for having the tendency of affecting 
entrepreneurial development. This study is aimed at examining the effect of environmental 
factors on Women Entrepreneurship Development (WED) in Lagos State, Nigeria. Primary 
and secondary sources were used for the data collection. The results revealed that 
government policy as an environmental factor has negative correlation with women 
entrepreneurship development and this affects other factors. To encourage women’s 
participation in the economic development, the Government should make policies that will 
positively enhance the accessibility of women entrepreneurs to the required funds and 
other resources. 
Ogundiwin, et al (2018) investigates the factors that influence women participation in 
entrepreneurial activities in Ilishan Remo, Ogun State. The study used descriptive survey 
research design and purposive (non-random) sampling method. 100 women entrepreneurs 
in Ilishan Remo were selected to participate in the study. The paper adopts quantitative 
method of data gathering and analysis. The statistical tool employed was the correlation 
analysis. 
Findings of the study revealed that family background, socio-cultural, economic, and 
human capital, has significant influence on women participation in entrepreneurial 
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activities. The study recommended that women entrepreneurs should form micro-
cooperative groups in order to aid lending among members, government should quickly 
provide enabling environments and human capital empowerments for women 
entrepreneurs. This study suggested that subsequent research should focus on a wider 
scope in order to make generalizability of findings possible. 
 
Demssie, (2020) assessed the factors that affect women entrepreneurs in establishing their 
businesses. A sample of 325 women entrepreneurs in different sectors from five towns 
(Assayta, Logia, Mille, Awash and Chifra) were taken for the study using snowball and 
simple random sampling. In the process of answering the basic questions, a questionnaire 
that includes demographic profiles, characteristics of women entrepreneurs and their 
enterprises, factors that affect the women entrepreneurs in micro scale enterprises was 
designed in an open and closed-ended and Likert scales. Moreover, interviews were held 
with top officials of Micro Scale Enterprises (MSEs). The study also made use of simple 
statistical tools such as tables and percentages. Mean and standard deviation was also 
calculated for analyzing the collected data. The results of the study indicate inadequate 
access to training and low educational background and conflicting gender roles, social 
acceptability and, network with outsiders were the major social factors that affect women 
entrepreneurs. 

Hafiz, Muhammad and Muhammad (2019) examined and highlighted those factors that 
have significant impact on the performance of women entrepreneurs and their 
characteristics in SMEs. Data is collected from 307 women entrepreneurs with response 
rate of approximately 
83% using survey questionnaires. Data analysis is conducted through SPSS21.0 and AMOS 
22. Results show that economic, social, and legal and administrative factors significantly 
affect the performance of women entrepreneurs. The present study will help women 
entrepreneurs to get knowledge about factors that may affect their performance. This 
study may help the government to increase the number of women entrepreneurs and 
encourage them to play their role in sustainable growth of economy by removing their 
economic, social and legal obstacles.  

3. METHODOLOGY 
This study used survey research design in this research. Survey Design as it is used in a 
pure research context refers to the total constructional plan or structure of the research 
framework. Research design therefore means the structure and planning of the entire 
approach to a problem for Research with respect to this research work. The researcher 
made use of primary and secondary sources of data. The area of this study is Aguata Local 
government area. The population for this research work is 35,202, women. It comprises of 
all the women in Aguata local government area (www.citypopulation.De). The sample sizes 
of (677) were determined by using the Borg & Gall formular of (1973). The primary 
sources of data include the questionnaire and the personal interview, while the secondary 
sources of data include the journals, magazines, textbooks and internet. The study 
employed structure questionnaire as a method of data collection. Meanwhile percentage 
table and analysis of variance will be used to analyses the collected data from the sample 
respondents. 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              68 
 

4. PRESENTATION ANALYSIS AND INTERPRETATION OF DATA 
 
4.1 Introduction 
The study sought to establish the assessment of factors affecting performance of women 
entrepreneurship in Aguata LGA. The data was collected using self-administered 
questionnaires. This chapter presents the findings of the study. It also discusses the results 
of the study.  This section presents the questionnaires issued and the ones that were 
returned to the researcher for analysis. However the number of questionnaires distributed 
was six hundred and seventy-seven (677), whereas five hundred and seventy-seven (577) 
filled well and returned in good condition. The number of returned questionnaire will be 
used for the analysis of the study 
Table 4.1: Respondents’ Demographic Variables 
 
4.1.1 Status 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid Married 384 64.3 66.6 66.6 

Single 193 32.3 33.4 100.0 
Total 577 96.6 100.0  

      
     

Source: Field Survey 2022 

In the table above, out of the five hundred and seventy-seven (577) respondents, three 
hundred and eighty-four (384) of the respondents were married, while one hundred and 
ninety-three (193) respondents which represent 33.4 percent are single. It is therefore 
glaring that the majority of the respondents are married as at the time of this study. Thus 
marital status table help us to know the number of single, and married, and respondents 
that answered the distributed questionnaire. 

 

4.1.2 Level of Education 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid WAEC/NECO 123 20.6 21.3 21.3 

BSC/HND 177 29.6 30.7 52.0 
MSC/MBA 198 33.2 34.3 86.3 
PHD 79 13.2 13.7 100.0 
Total 577 96.6 100.0  

      
     

Source: Field Survey 2022 

The table above indicates that one hundred and twenty-three (123) respondents which 
representing 21.3% percent maintain to acquired WAEC OR NECO while 30.7% percent of 
the respondents which represents one hundred and seventy-seven (177) have BSC/HND. 
However One hundred and ninety-eight (198) respondents which represent 34.3 percent 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              69 
 

either have MSC or MBA. More so, seventy-nine (79) respondents which represents 13.7% 
have acquires Phd. This as the one of demographic item helps us to identify the education 
qualification of the respondents. 

4.1.3 AGE 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 18-25 313 52.4 54.2 54.2 

26-33 132 22.1 22.9 77.1 
34-40 31 5.2 5.4 82.5 
41-50 37 6.2 6.4 88.9 
51-ABOVE 64 10.7 11.1 100.0 
Total 577 96.6 100.0  

      
     

Source: Field Survey 2022 

Table 4.3 above depicted the age bracket of the respondents. The distribution shows that 
54.2% of the respondents are between the age brackets of 18 to 25 years while 22.9% 
respondents are within the age bracket of 26-33 years. On the same note, 5.4% of the 
respondents are within the age bracket of 34 - 40 years. On the same note, 6.4% of the 
respondents are within the age bracket of 41 - 50 years, while the remaining respondents 
representing 11.1% are within the age bracket of 51 years and above.  

4.1.4 Years in service 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1-10 293 39.0 50.8 40.4 

11-15 161 27.0 27.9 68.3 
16-20 80 13.4 13.9 82.1 
21-above 43 7.2 7.5 100.0 
Total 577 96.6 100.0  

Source: Field Survey 2022 

The table above indicates that two hundred and ninety-three (293) respondents which 
representing 50.8% percent maintain that they have been in the services for 10yres or less 
while 27.9% percent of the respondents which represents one hundred and sixty-one 
(161) have work in the local government within 15yrs. However eighty (80) respondents 
which represent 13.9 percent either have work for 16-20 years. More so, forty-three (43) 
respondents which represents 7.5% have work between 21-above. This as the one of 
demographic item helps us to identify the number of years the respondent has work for. 

4.3 Hypothesis Testing 

The need to examine the relationship between the collected data and the stated hypothesis 
has called for this section. This result will be compared with the statistical criteria to see if 
the preconceived notion in this research work holds or not. 

Ho1: Socio-cultural factor has no significant effect on the performance of women 
entrepreneurship in Aguata LGA 
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ANOVA 
 

 Sum of Squares df Mean Square F Sig. 
Between Groups 3242.5981 3 1794.190 1.742 .915 
Within Groups 6734.279 574 378.389   
Total 77436.800 577    

Source: SPSS Version 21, 2022 
 

The test table reveal that wide significance value (F. sig<.05) indicate group differences. 
Since the F- value of 1.742 which has a significance of .915 is less than .05 (i.e .001<005), 
there exist group difference among the variables. Therefore, Socio-cultural factor has no 
significant effect on the performance of women entrepreneurship in Aguata LGA. 

Hypotheses Two 
Ho2: Economic factors has no effect on the performance of women entrepreneurship in 
Aguata LGA 

ANOVA 

  
 Sum of Squares df Mean Square F Sig. 
Between Groups 4838.324 3 2419.162 9.233 .009 
Within Groups 6598.476 574 388.146   
Total 11436.800 577    

Source: SPSS Version 21 2022 
 

We discover that in the F-statistics column the value for colleagues stress is 9.233, while its 
probability is 0.009 since its probability is less than 0.05% desired level of significance, we 
reject the null hypothesis and accept alternative hypothesis, which states that Economic 
factors has significant effect on the performance of women entrepreneurship in Aguata 
LGA 

Hypotheses Three 

Ho3: Financial factors has no effect on the performance of women entrepreneurship in 
Aguata LGA.  

                                                               ANOVA 
 

 Sum of Squares df Mean Square F Sig. 
Between Groups 2839.200 1 1419.600 7.807 .088 
Within Groups 8597.600 371 505.741   
Total 11436.800 371    

 

Source: SPSS, Version, 2022 

From the regression result, we discover that in the F-statistics column the value for 
Management Stress is 7.807, while its probability is 0.88 since its probability is greater 
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than 0.05% desired level of significance, we reject the null hypothesis and accept 
alternative hypothesis, which states Financial factors has Significant effect on the 
performance of women entrepreneurship in Aguata LGA. 

CONCLUSION AND RECOMMENDATION 

Entrepreneurship is important and considered as an engine of growth in an economy. 
Nigerians have engaged in different types of entrepreneurial activities over the years 
leading to increase in the number of female entrepreneurs. The study was carried out to 
identify the environmental challenges faced by female entrepreneurs in Nigeria. Though 
the research was carried out in Anambra State representing a limited sample size, the 
findings of the study provide a very good indication of issues and concerns of female 
entrepreneurs.  The study identified gender neutral challenges such as poor infrastructural 
facilities, low access to finance, corruption, and government policy and regulation. Female 
entrepreneurs are also constrained by gender related socio-cultural norms that place 
unwarranted gender discrimination thereby making the female entrepreneur feel inferior 
to male entrepreneur. In spite of these challenges affecting start-up and growth, the 
number of females engaged in entrepreneurial activities continues to increase because they 
see it as a means of balancing family commitment and work as well as a means to overcome 
poverty. As the rate of economic growth continues to deteriorate in Nigeria, there would be 
a continuous increase in the number of female entrepreneurs in every sector especially in 
the services sector and commerce. With the dominance of trading in the economy, 
economic growth will continue to decline because no country can survive on commerce 
alone. The study recommends that women need all the support they can get from the 
society as well as the family in other to excel in entrepreneurship. Government should 
boost and Support women entrepreneurship through every possible means  

 
That the government of the day should endeavour to create an enabling economic 
environment that would be truly conducive for business organisations to thrive without 
engaging in any act of fraudulent practices. Respective governments, NGOs, and other 
sources of financiers are to encourage entrepreneurship by making funds available for 
start-up and for expansion purposes. They can also help these women overcome these 
challenges by creating awareness and providing adequate support services.  
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Abstract: The study examined the challenges and prospect of e-commerce and retail business in Awka South 
L.G.A. The specific objectives were to: Determine the effect of e-marketing on retail business in Awka South 
L.G.A: Ascertain the effect of e-trade on retail business in Awka South L.G.A. Questionnaire was used to collect 
data from the staff of the selected firms. The study were anchored on the innovation diffusion theory. Primary 
sources of data were used and the instrument employed in collecting information from the population were 
through structured questionnaire. The method of analysis used were percentage table and ANOVA analysis for 
testing of the research hypotheses. The population of this study was the entire retail business registered under 
the National Association of Small and Medium Scale Enterprises out of which the registered SMEs in Anambra 
State were identified. The population of this study is  3,085 and a sample size of 552 was determined using Borg 
& Gall (1973) formula. The research adopted sampling techniques were purposive sampling. From the analyses 
tested, the study found that,  E-marketing had significant effect on retail business in Awka South L.G.A. E-trade 
positively influenced retail business in Awka South L.G.A in Anambra State . The study recommended that 
Government and private organisations should systematically expand the necessary infrastructure by promoting 
the development of necessary technologies, expanding high speed information network and recruiting IT skilled 
personnel as this will promote the growth of e-commerce in the country. Applicable regulations including those 
for electronic approval processes, consumer protection, e-commerce legal framework should be stabilized and 
standardised in order to attract and increase the confidence of e-commerce users. 

Key words: E-Commerce, Retail business, E-trade, E-marketing, Awka South 
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CHAPTER ONE 

INTRODUCTION 
1.1 Background of the Study 
E-commerce is more than just electronics and commerce added together. It embodies 
completely new way of doing business over a medium that changes the very rules of doing 
business. It is therefore, far more about approach and business management than it is 
about technology. E-commerce and the internet, if correctly utilized for development, can 
be instruments for ensuring future sustainable economic growth (Elizabeth and  McGregor, 
2010).  The thoughtful impact of electronic commerce in the economics and societies of the 
glob will no doubt advance economic competence, effectiveness, and profitability (for those 
engaging in e -commerce) and, therefore result in the development of the information 
society.  
 
E-commerce and the new emerging digital technologies and services can be tools for 
development and help improve the livelihood of millions across the globe, by linking up 
remote regions and bringing together scientist, administrators development professionals, 
managers, and people into projects and programmes to promote economic and social 
development. The general category of e-commerce can be broken down into two parts 
(Elizabeth and McGregor, 2010).  
1. E-merchandise: selling goods and services electronically and moving items through 
distribution channels, for example through internet shopping for groceries, tickets, music, 
cloths, hardware, travel, book, flower or gifts.  
2. E-finance: banking, debit cards, smart cards, banking machines, telephone and internet 
banking, insurance, financial service and mortgages on-line. Farooq Ahmed (2011), 
reported that the enormous flexibility of the internet has made possible what is popularly 
called e- commerce, which has made inroads in the traditional method of business 
management. All facets the business tradition with which we are accustomed in physical 
environment can be now executed over the internet including online advertising, online 
ordering, publishing, banking, investment, auction and professional services. E-commerce 
involves conducting business using modern communication instrument: telephone, fax, e-
payment, money transfer systems, e-data inter change and the internet. E-commerce is not 
only a new technology and a new frontier for global business and trade, it is also still 
evolving. E-commerce is the use of the internet for marketing, identification, payment and 
delivery of goods and services. Through the e-commerce 
technology, the internet has revolutionized the mode of business transactions by providing 
customers with the ability to bank, invest, purchase, distribute, communicate, explore and 
research from virtually anywhere, anytime where there is internet access (Adewoye & Oni, 
2011).  
 
E-commerce offers a level playing ground for large businesses, as well as small and medium 
scale enterprises (SMEs) to operate in the global marketplace, and for regional businesses 
and communities to participate in social, economic and cultural networks seamlessly 
across international boundaries (Mary-Anne, 2018). However, with the paradigm shift in 
the mode of operation occasioned by the advent of the internet, global corporations now 
operate with much consistency and at reduced cost of transactions as if the entire world 
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were a single entity. In Nigeria, the internet business is taking on a serious dimension in the 
country especially within the more commercial states of the nation. E-commerce is 
changing business process in many organizations and, is set to have significant socio- 
technical implications (Al-Qirim, 2013). All companies today, whether big or small, local 
and international, use information systems and have invested significantly in information 
technology to achieve key business objectives such as improving the ability of the company 
(Laudon, 2017). Internet, related technologies and applications should be changed in line 
with changes in business operations: (O’Brien, 2017).  
 
Today, many aspects of the world market are affected directly or indirectly by the 
development of information technology. In the 21st century, the world market has been 
supported by a market system that uses electronic infrastructure. Common knowledge of 
information technology has no 
boundaries and can be reached anywhere by anyone accessing the Internet. According to 
Nd (2010), generally a lot of organizations, regardless of size, are unable to identify the 
overall potential of the existing values in the Ecommerce. E-commerce is changing all 
business functional areas and their important tasks. E-commerce has attracted significant 
attention in the last few years. This high profile attention has resulted in significant 
progress towards strategies, requirements and development of e-commerce applications 
(Afshar et al., 2010). 
E-commerce in Nigeria is gaining popularity with the increasing number of people gaining 
access and is becoming IT literate, with the number of mobile phones surpassing the 
population of the country. The growth of online market in Nigeria has significantly 
transformed the business landscape in the country. As promising and seamless as e-
commerce appears, there are challenges that existing businesses and new entrants must 
conquer. According to Hassan and Harris (2009), the electronic market space presents an 
extraordinarily challenging environment for entrepreneurs and their organizations. OECD 
(2011) revealed that digital security concerns remain an important impediment to e-
commerce and that countries reporting most incidents were Japan, Portugal, Greece, 
Denmark and Finland. Nigeria should also have a fair share of this concern. Also, the 
situation in South East Asia as enunciated by Greene (2014) holds true in Nigeria as her e-
commerce space is currently underdeveloped and this presents serious challenges to 
entrepreneurs particularly those that require the kind of massive scale necessary to 
support low-margin products. Other challenges manifest themselves in market 
fragmentation, low ICT penetration, lack of consumer awareness, underdevelopment of the 
country’s electronic financial services sector (low banking and e-payment penetration) and 
infrastructural hurdles. Bad roads and absence of functional railroads slow down delivery 
times to levels unacceptable to customers. Akintola et al (2011) rightly observed that 
infrastructure in terms of delivery system in Nigeria is very poor. Many houses even in the 
urban and semi-urban areas are not numbered. The postal system is very slow and 
insecure. 

 
 In Nigeria where many hardly care about integrity for lack of enforceable laws, the 
problem is compounded by lack of adequate legal framework covering customer privacy 
and other ethical issues. There is lack of trust on the part of prospective customers due to 
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fear of cyber crime. It was, again, observed by Duncombe et al (2016) that the start-up 
costs (initial investment in computer network connection, etc) including additional running 
costs, could constitute a handicap. Highly competitive market space is equally a challenge. 
According to Hassan and Harris (2009), there are minimal barriers to new entrants and 
competitors and so innovation faces constant challenges of imitation and erosion. Then 
there are cross-border issues such as the recognition of transactions under laws of other 
countries. Other areas of concern identified by Tang, Powell, Worlock & Bingham (2010) 
Silver (2011) Andam (2013) and Shroeder (2013) include: bandwidth and access costs; 
availability/interoperability of payment systems plus interoperability of technologies and 
applications. Other challenges not to be neglected are: credit card theft, tax avoidance, 
intellectual property/copyright issues, counterfeiting instruction, hacking and computer 
viruses, service breakdown and slow dial-up Internet connection as well as 
disintermediation and re-intermediation. Nigeria still has a peculiar problem of poor 
electricity generation and supply for corporate and personal lives. Culture, religion, 
insecurity and political instability are also implicated. For instance, in Northern Nigeria, it 
may not be acceptable to deliver physical goods to women lone at home. Above all, there is, 
at present, a worrisome, troubled and hostile social and economic environment, 
reminiscent of a post-war situation, created by “Boko Haram” insurgency in the North East. 

1.2 Objective of the Study 

The general purpose of this study was to examine the challenges and prospect of e-
commerce and retail business in Awka South L.G.A.. Specifically, the study sought to: 

1. Determine the effect of e-marketing on retail business in Awka South L.G.A.  
2. Ascertain the effect of e-trade on retail business in Awka South L.G.A. 

1.3 Research Hypotheses 

The following null hypotheses were formulated that guide the objectives of the study and 
strengthen the analysis: 

Ho1: E-marketing has no significant effect on retail business in Awka South L.G.A. 

Ho2: E-trade has no significant effect on retail business in Awka South L.G.A. 
 

THEORETICAL FRAMEWORK AND EMPIRICAL REVIEW 
2.1 Theoretical Framework 

The study was anchored on the innovation diffusion theory. The innovation diffusion 
theory was propounded by Everett Rogers in 1962 and deals with the acceptance of new 
technologies and its sustainability. This theory seeks to explain how, why, and at what rate 
new ideas and technology spread in a social system. Rogers used technology and 
innovation as synonyms and defined innovation as new knowledge, new ways of doing 
things, or something that is perceived by an individual or group as new and adopted by 
others. The process of moving from knowing about an innovation, developing an outlook 
about it, to accepting or rejecting, to implementing and to finally confirming it is known as 
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the innovation–decision process. Based on a time factor, innovation adopters have been 
grouped into five distinct clusters, which are shown below: 
1. Innovators: These are active knowledge seekers on new ideas who hop on the innovation 
train. 
This group is, however, rare, accounting for a mere 2.5%. 
2. Early Adopters: These are opinion leaders who imbibe technology earlier on and are 
sought out by others for information. 
3. Early majority: This cluster embraces new reasoning earlier than average society 
members. 
4. Late Majority: The late majority are sceptical people who adopt innovation or technology 
after many people have adopted. 
5. Laggards: They are the last set to adopt an innovation. 
 
The theory is relevant to this study on several grounds. E-commerce is a relatively new 
technology among traditional retailers. The innovators among them have keyed in and 
aligned their businesses to certain aspects of E-commerce like mobile banking, while the 
laggards are still postponing adoption dates owing to one reason or another. The 
innovation di_usion theory also emphasizes the role of change agents and leaders in 
championing the adoption of an innovative trend, and tackling the limiting factors to 
adoption. There are also some legal issues that confront efficient e-business. Yoon and 
Occeña (2015) and Njoku (2019) lament that there are few government laws and policies 
regulating the conduct of e-business; the sheer absence of e-commerce regulatory body on 
global level, copyright and poor implementation of policies governing e-commerce. On the 
social and cultural scene, e-business is confronted with obstacles such as low IT literacy 
amongst end-users (customers), lack of awareness on e-commerce among a large chunk of 
the global population; unguaranteed privacy of consumers; problems with acquiring loyal 
customers as well as ensuring customer satisfaction in all transactions; poor quality 
customer services on many e-business platforms; acquiring reliable and timely suppliers of 
customers’ bookings; identifying customer habits to be incorporated in the e-business 
procedures; lack of awareness on existing competitors which could promote consumers’ 
choice making abilities; poor and unreliable integrated payment gateways; personal and 
communication issues and resistance to e-business innovations by the populace. 
 
2.2. Empirical Review 
 
 Iorlaha, Ahangba, Daagu, Torsar and Egahi (2021)  assessed the importance and challenges 
of electronic commerce (e-commerce) in economic transformation of the Nigerian 
economic terrain. For a long time, the global business landscape was characterized by a 
direct seller-buyer transaction (brick and mortar transactions) with a physical 
environment determining the process. Physical presence was the only way out and any 
other form of business was questionable. The emergence of computer evolution and 
radically changed the business landscape especially in the developed economies. The world 
has finally metamorphosed into a global village with seamless intercontinental commercial 
transactions at a speed that even lightning is marveled. Dedicated teams of skilled 
developers and programmers have sprung up in innovation hubs, incubators, and 
accelerators across the country to build information and telecom solutions that capitalize 
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on the country’s mix of challenges and opportunities. Gradually, distance and physical 
space are no longer barriers in many economic activities on earth. 
 
 
Rabiu, et al  (2020) aimed to find out the reason why E-commerce has not been fully 
adopted in Nigeria though some of the requirements needed are available. The paper will 
also look at other problems experienced by those countries that have fully benefitted from 
Electronic commerce activities and the benefit they get from it and to make a proper 
recommendation for a way forward to fully adopt e-commerce in Nigeria. 

Ogbo, Ugwu, Enemuo, and Ukpere, (2019) explore E-commerce as a strategy for 
sustainable value creation among selected traditional open market retailers in Enugu state. 
Every town in Nigeria boasts of an appreciable number of traditional retail markets, which 
play an essential role in African life, acting as both an economic necessity, and a cultural 
phenomenon that has helped to shape community ideas for centuries. Transactions are 
mainly conducted using cash. Increased sales, lower costs and enhanced sustainability are 
potential benefits accruable to the traditional retail markets, considering full adoption of E-
commerce. Using a concurrent mixed method, this research used a descriptive survey 
design with a population, which comprised retailers in the selected traditional markets. A 
sample size of 234 was drawn from the selected markets using Bill Godden’s sampling size 
determination. Primary data were collected by questionnaire and interviews, and these 
data were analyzed using descriptive statistics. Hypotheses were tested with chi square. It 
was concluded that E-commerce has the potential to open up vistas of opportunities in the 
traditional open markets when used strategically, thereby eradicating incidences of debt, 
which is a common factor in the traditional retail business, ensuring a mutually beneficial 
business relationship between retailer and consumer. This ultimately leads to a wider 
reach, higher transaction rates, bigger profits and sustainability. 

Okeke, Oboreh and Ezeaghaego (2016) examined the effects of e-commerce on the growth 
of small scale enterprises in Anambra State. The study became necessary following the fact 
that E-commerce is changing all business functional areas and their important tasks all 
over the world. The study reviewed relevant theoretical and empirical literatures and is 
anchored on two theories. Technology, Organizational and Environmental Model (TOE 
model) and Resources-Based View Theory. The data used were generated from the selected 
small scale enterprises in Nnewi, Onitsha and Awka. The data generated were analyzed 
using percentage analysis while the hypotheses formulated were tested using Z-test 
statistics. The study found that business-to-customer (B2C) exerts significant effect on the 
performance of small scale enterprises. It also revealed that E-commerce adoption has 
significant effect on growth of small scale enterprises. It was recommended that small scale 
enterprises yet to adopt e-commerce technology should do so to remain competitive in 
their industries. 
 
Adejoh, (2018) investigate the impact of e-commerce on emerging market. The study aims 
at examine the role of electronic commerce in promoting the development of emerging 
online market firm. The study used a descriptive research design in gathering data from 
employee working in Konga. One Hundred and Twenty-Seven male and female employee 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 

     journals@arcnjournals.org                                                              80 
 

working in this organization were involved in the study. The study participants were 
selected using convenience sampling techniques. The data gathered from the respondents 
were analyzed with both descriptive and inferential statistics. One hypothesis was tested 
using multiple regression analysis at 0.05% level of significant. The analysis reveals that e-
commerce would significantly have influence {F (1,126) =25.270, R²=.168, P<0.05} on 
developing market of Konga online marketplace. In addition, the analysis shows that 16.8% 
variation in developing market of Konga online marketplace can be explained by the level 
of e-commerce adopted. E-commerce adoption strategies significantly improve the firm 
growth and development. It is recommended that more e-commerce promoting policy 
should be established to improve the level of e-commerce adoption in Nigeria. It is 
suggested that business firm should incorporate e-commerce related system to their 
business operation to boost the overall growth of Nigeria economy. 
 
Abubakar, (2017) explored some of the concepts, processes and issues involved in carrying 
out business or commerce over the Internet supported by different information and 
communication technologies (ICTs) especially bearing in mind the relevance of e-
commerce in Nigeria. The differences between e-Commerce and e-Business were discussed 
as well as the various reasons for studying e-commerce and e-business. Additionally, the 
chapter attempts to examine e-marketing in detail being the centre focus of commercial 
transaction online. Moreover, various models of e-Commerce, technologies used to deliver 
e-Commerce as well as e-Business security were deliberated. Subsequently, the chapter 
discussed benefits and drawbacks of e-commerce to both companies and customers. The 
chapter was concluded by discussing some challenges and prospects of e-Commerce in 
Nigeria. 
ABSTRACT 
Bananda, and Nwagwu (2021) addressed this lacuna by focusing on the changing faces of e-
commerce factors driving Nigerian retail shops’ adoption of online selling. A framework 
based on the extant literature and established model in the relevant field is critically 
examined in this study. Data were collected through a structured questionnaire and 
analyzed using frequency and percentage. The results showed that there is low 
involvement of consumers in e-commerce changes in Nigeria. Secondly, the study also 
found out that the availability of online shopping does not affect the number of shopping 
trips that consumers make to physical stores. This finding has implications for e-commerce 
sites and the government in designing an appropriate strategy for the implementation of 
technological innovation that are highlighted in the study. 
 
Alhaji, (2017) explored electronic commerce technology adoption among small and 
medium sized firms in Nigeria. The researcher used qualitative approach through semi-
structured interview guide to collect data from 25 respondents via a tape recorded 
interview. Recorded data were transcribed verbatim, coded and analyzed via thematic, 
content and case by case cross case analysis. This study found that the awareness of e-
commerce technology among SMFs in Nigeria is high. The study also found that the 
readiness level for small firms implementing and those willing to implement ecommerce 
technology is high. The study also reported that there are many benefits in the adoption of 
e-commerce technology, and also barriers to e-commerce technology adoption also exist. 
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However, the study concluded that with appropriate government support, SMFs in Nigeria 
could reap bountifully from e-commerce technology adoption. 
 
Bhatti and Shafiqu-Ur- (2019) illuminated to what extent e-commerce affects organization 
performance with the moderating role of social media in Pakistan. To achieve the research 
objectives, quantitative research conducted with the deductive approach. In this current 
study, a questionnaire was self-designed and primary data were collected. In this study use 
Smart PLS for measurement model and structural model. 
 
 
Ukaj, Ramaj and  Livoreka (2020) examined the actual stage of e-business, help others to 
apply the knowledge gained, and help in expanding new researches in this field. Research 
design, data and methodology: The data utilized in this study was obtained from survey. In 
total of 60 questionnaires accepted as valid out of 80 distributed, data was analyzed using 
the SPSS, and methods used were correlation and reliability analyses. Results: The study 
result shows that e-business has a significant positive impact on activity extension and the 
performance of business in Kosovo. The findings also revealed that there is a correlation 
between the various online marketing strategies and consumer satisfaction. The 
development of e-business for Kosovo is an important factor in participation in the world 
market, where there is a growing need for innovation and modernization of business. 
Conclusions: The study recommends that there should be raised awareness among 
business owners and managers as well as the general public. Moreover, there should be a 
proper application of marketing strategies to e-business. 
 

METHODOLOGY  

3.1 Research Design  

This study however adopted the survey research design. The survey research design 
method was used in this study, by collecting data through questionnaire from population of 
interest. It involved using a self-designed questionnaire in collecting data from the 
respondents.  

3.2 Area of Study 

Awka South 

Awka South Local Government Area (LGA) is made up of nine towns, namely, Amawbia, 
Awka, Ezinato, Isiagu, Mbaukwu, Nibo, Nise, Okpuno and Umuawulu. There are three major 
streets that span this area, which are the Zik Avenue, Works Road and Arthur Eze 
Avenue.[1] In the past, the people of Awka South LGA were well known for blacksmithing. 
Today they are respected among the Igbo people of Nigeria for their technical and business 
skills.  

Awka is a town in Awka south local government area, It is the seat of government, And has 
a lot of prominent people both home and abroad while Amawbia is home to the state house 
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i.e. Governor's lodge and the State Prisons. Nise have notable infrastructures like WAEC 
(West African examination council) state head office and St. Paul University college situated 
there.  

Isiagu community is a town in Awka south local government area. It is one of the 
agricultural areas in the state with rich fertile soil for farming. It is believed to be one of the 
ancient towns in south eastern Nigeria (igbo land).  

Isiagu community have had two traditional rulers till date. The current traditional ruler is 
Igwe Augustine Nwankwo (igwe agu 1 of Isiagu).  

Isiagu has two primary schools and one secondary school. The community has a history of 
peaceful coinhibition and strong cultural heritage,Isiagu till today still maintains its culture 
and traditions.  

3.3 Population of study  

Population is a set of objects or observations about which conclusions will be drawn. 
Because Entrepreneurship is still at its nascent stage and most rural enterprise are 
considered to be retail business, the population of this study was the entire retail business 
registered under the National Association of Small and Medium Scale Enterprises out of 
which the registered SMEs in Anambra State were identified. The population of this study is  
3,085 

3.4 Determination of Sample Size. 

The sample size for this study will be determined by using the Borg & Gall formular of 
(1973). Statistically, the Borg & Gall  (1973) formular for sample size is given by 

n= (Zx)2(e) [N] 

(Zx)2= Confidence level at  0.05 

n=    1.960  

e = Error of margin (0.05) 

N = Population of Interest = 3,085 

X  = Significance Level  

 

3.5: Sample Size and Sampling Technique 

Given the nature of this study, it will be difficult to cover the entire population of (3085), so 
a fair representative sample of the population therefore was imperative. Accordingly, the 
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sample size for the study was determined by using the Borg & Gall (1973) formular for 
calculating sample size as follows 
n = (1.960)2 (0.05) [3085] 

n = (1.960)2 (0.05) [3085] 

n = (3.8461) (154)  

= 592.2994        592 

n = 592 

 
3.6 Sampling Techniques and Procedures  

The study used convenience sampling technique in selecting the sample size of the study 
based on convenience and easy accessibility to the respondents.  

3.7 Source of Data  

Primary Source of Data 

These are first hand information that was refined for the purpose of this project. This study 
made use of the questionnaire as a major source of primary data. This is also known as 
internal source of data.  

3.8 Research Instruments  

The research instrument for this study was the questionnaire.  

3.8 Method of Data Analysis  

Inferential statistics was used to reach conclusions and make generalizations about the 
characteristics of populations based on data collected from the sample. Descriptive 
statistics was used to analyze the demographical data. Hypotheses were analyzed using 
ANOVA at 0.05% level of significance. The correlation coefficient is an approach employed 
in establishing the relationship between the dependent variable and one or more 
explanatory variables examining the relationship between two. 

 

PRESENTATION ANALYSIS AND INTERPRETATION OF DATA 
 
4.1 INTRODUCTION 
The study sought to establish the challenges and prospect of e-commerce and retail 
business in Awka South L.G.A. The data was collected using self-administered 
questionnaires. This chapter presents the findings of the study. It also discusses the results 
of the study.  This chapter presents the questionnaires issued and the ones that were 
returned to the researcher for analysis. However the number of questionnaires distributed 
was five hundred and ninety-two (592), whereas five hundred and seventy-seven (577) 
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filled well and returned in good condition. The number of returned questionnaire will be 
used for the analysis of the study 
Table 4.1: Respondents’ Demographic Variables 
 
4.1.1 Gender 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid Male 451 75.5 78.2 78.2 

Female 126 21.1 21.8 100.0 
Total 577 96.6 100.0  

Missing System 20 3.4   
Total 597 100.0   

Source: Field Survey 2022 

The above table reveals that the four hundred and fifty-one (451) of the respondents which 
represents 78.2 persons were male respondents, while one hundred and twenty-six (126) 
respondents which represent 21.8% were female respondents. By implication, male 
respondents were more than female respondents by 56.1 respondents in our selected 
population sample for this study. The implication of this is to enable us to know the 
number of female and male that successfully returned their questionnaire. 

4.1.2 Status 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid Married 384 64.3 66.6 66.6 

Single 193 32.3 33.4 100.0 
Total 577 96.6 100.0  

Missing System 20 3.4   
Total 597 100.0   

Source: Field Survey 2022 

In the table above, out of the five hundred and seventy-seven (577) respondents, three 
hundred and eighty-four (384) of the respondents were married, while one hundred and 
ninety-three (193) respondents which represent 33.4 percent are single. It is therefore 
glaring that the majority of the respondents are married as at the time of this study. Thus 
marital status table help us to know the number of single, and married, and respondents 
that answered the distributed questionnaire 

4.1.3 Level of Education 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid WAEC/NECO 123 20.6 21.3 21.3 

BSC/HND 177 29.6 30.7 52.0 
MSC/MBA 198 33.2 34.3 86.3 
PHD 79 13.2 13.7 100.0 
Total 577 96.6 100.0  

Missing System 20 3.4   
Total 597 100.0   

Source: Field Survey 2022 
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The table above indicates that one hundred and twenty-three (123) respondents which 
representing 21.3% percent maintain to acquired WAEC OR NECO while 30.7% percent of 
the respondents which represents one hundred and seventy-seven (177) have BSC/HND. 
However one hundred and eighty-nine (189) respondents which represent 34.3 percent 
either have MSC or MBA. More so, seventy-nine (79) respondent which represents 13.7% 
have acquires phd. This as the one of demographic item helps us to identify the education 
qualification of the respondents. 

 
4.1.4 AGE 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 18-25 313 52.4 54.2 54.2 

26-33 132 22.1 22.9 77.1 
34-40 31 5.2 5.4 82.5 
41-50 37 6.2 6.4 88.9 
51-ABOVE 64 10.7 11.1 100.0 
Total 577 96.6 100.0  

Source: Field Survey 2022 

Table 4.3 above depicted the age bracket of the respondents. The distribution shows that 
54.2% of the respondents are between the age brackets of 18 to 25 years while 22.9% 
respondents are within the age bracket of 26-33 years. On the same note, 5.4% of the 
respondents are within the age bracket of 34 - 40 years. On the same note, 6.4% of the 
respondents are within the age bracket of 41 - 50 years, while the remaining respondents 
representing 11.1% are within the age bracket of 51 years and above.  

4.1.5 Years in service 

 Frequency Percent Valid Percent 
Cumulative 

Percent 
Valid 1-10 293 39.0 50.8 40.4 

11-15 161 27.0 27.9 68.3 
16-20 80 13.4 13.9 82.1 
21-above 43 7.2 7.5 100.0 
Total 577 96.6 100.0  

Source: Field Survey 2022 

The table above indicates that two hundred and ninety-three (293) respondents which 
representing 50.8% percent maintain that they have been in the services for 10yres or less 
while 27.% percent of the respondents which represents one hundred and sixty-one (161) 
have work in the local government for over 15yrs. However eighty (80) respondents which 
represent 13.9 percent either have work for 16-20 years. More so, forty-three (43) 
respondent which represents 7.3% have work between 21-above. This as the one of 
demographic item helps us to identify the number of years the respondent has work for. 

4.2   Hypothesis Testing  

To further justify the results, ANOVA test was conducted to examine the challenges and 
prospect of e-commerce and retail business in Awka South L.G.A. The results were shown 
in the ANOVA table below;   
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Hypothesis One 

Ho1: E-marketing has no significant effect on retail business in Awka South L.G.A. 

ANOVA 

 
Sum of Squares df 

Mean 
Square F Sig. 

Between Groups 293.995 4 73.489 241.453 .001 
Within Groups 31.428 573 .163   
Total 325.423 577    

Source: SPSS Version 20, 2022 
 

The test table reveals that small significance value (F. sig<.05) indicate group differences. 
Since the F- value of 241.453 which has a significance of .001 is less than .05 (i.e .001<.05), 
we reject the null hypothesis and accept alternative hypothesis which suggests that E-
marketing has significant effect on retail business in Awka South L.G.A.  

Hypothesis Two 

Ho2: E-trade has no significant effect on retail business in Awka South L.G.A. 

                                                                          ANOVA 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 22.784 4 7.595 6.36331 .700 
Within Groups 4.278 573 .030   
Total 27.062 577    

Source: SPSS, Version, 20 2022 

However, from the ANOVA table above, it was observed that the probability value of 
hypothesis two is greater than 0.05% level of significance (0.000), as a result null 
hypothesis will be accepted and alternative rejected, meanwhile E-trade positively 
influenced retail business in Awka South L.G.A in Anambra State 

CONCLUSION AND RECOMMENDATION 

5.1 Conclusions 

The basic objective of this study is to examine the challenges and prospect of e-
commerce and retail business in Awka South L.G.A. five hundred and Ninety-two (592) 
respondents were randomly selected five hundred and seventy-seven (577) 
questionnaires were returned and analysis of the data were based on this number. 
E-commerce growth amongst traditional retailers in Nigeria will be boosted by training on 
online business transactions. Priority needs to be given to personnel trainings via 
workshops and seminars. This is because the fourth industrial revolution leverages on 
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technology and digitization. There is a need for a robust and enduring Government policy 
in the retail industry. Such policies should be designed with retailers in mind and those that 
encourage E-commerce adoption. Protection laws and legislations should be strengthened 
and brought to bear on business transactions over the internet. There is a need for the 
Nigerian Government to be trusted by its citizens when it comes to the execution of laws. 
Consistency in policy formation and execution is very imperative. 

From the analysis of the data especially, and the testing of hypothesis it was realized 
that: 

However, the research study also made the following specific findings; 
 E-marketing has no significant effect on retail business in Awka South L.G.A  

 E-trade positively influenced retail business in Awka South L.G.A in Anambra State  

 
5.2 Recommendations 

a. Government and private organisations should systematically expand the necessary 
infrastructure by promoting the development of necessary technologies, expanding high 
speed information network and recruiting IT skilled personnel as this will promote the 
growth of 
e-commerce in the country. 

b. Applicable regulations including those for electronic approval processes, consumer 
protection, e-commerce legal framework should be stabilized and standardised in order to 
attract and increase the confidence of e-commerce users. 

c. The government of Nigeria and private organisations should invest in training, adequate 
publicity and other enlightenment programs that are very vital to attitudinal changes of 
consumers to e-commerce transaction with emphasis on e-shopping, e-banking and e-
business. 
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Abstract: The paper investigates the casual relationship between Boko-Haram insurgency and 
foreign direct investments in Nigeria. The ordinary least squares techniques were used on time series 
data from 20011-2018. The result showed that insurgency has a significant negative impact on 
foreign direct investments. The results imply that the insurgency negatively impact human 
development index in the country especially the period under review. The study however reveals that 
despite the empirical negative relationship between foreign direct investment and insurgency a 
positive outcomecan be achieved. The study therefore, recommends that government should 
minimize the wide income gap between the poor and the rich which is generated through corruption, 
nepotism, tribal sentiments, favoritism and operate a merit driven system in the economy. Moreover 
the prominent religious group in the country should learn to live in harmony to pave way for peace 
and sustainable economic development.  

Key words: Forenign direct investments, insurgency, sustainable economic development. 
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1.0 INTRODUCTION 
The world commission on environment and development described 

sustainable development as “meeting the needs of the present generation without 
compromising the needs of the future generation”. Economic development must 
be sustainable which means that it should keep going. That is, the creation of 
sustainable improvements in the quality of life for all people as the principal goal 
of development policy Jhingan, (1997). Sustainable development according 
toworld development report 1997-2000has many objectives which apart from 
increasing economic growth and meeting basic needs, the aim of lifting living 
standards include: better people’s health and educational opportunities, giving 
everybody the chance to participatein public life freely, helping to ensure a clean 
environment, promoting intergenerational equity amongst others (Pearce, 
Barbier, and Markandaya, 1990).   

In an attempt to pursuepolicies for sustainable development, Government 
adopted certain measures like; reducing poverty, removing subsides, market 
based approaches, regulatory policies, economic incentives, trade policy among 
others. Effort is geared toward the provision of employment opportunities to the 
poor expansion of health and family planning series and education. Trade policy 
also offers international trade liberalization where many are of the opinion that it 
ushers negative environmental externalities with environmental gains. 
Externalities should be optimized and to insist on the foreign companies to 
transfer technology.   

It is on the basis of the forgoing that foreign direct investment (FDI) is 
increasing investments rapidly at an extraordinary speed to bailout national 
economies of the third world countries by the industrialized countries of Western 
Europe and America, which begin making Africa different (Asiedu, 2002). The 
United Nations Conference on Trade and Development (UNCTAD) (2007) reports 
that FDI flow to Africa has increased greatly from 89.68mmillion in 2000 to 81.3 
trillion in 2006. This is the new destination of FDI in Africa and Nigeria 
essentially. FDI inflows to Nigeria between 2000 to 2010 followed positive 
business environment in African region backed by reform framework for FDI. 
Many African countries have reformed their economic policies, investment laws, 
financial systems and as well as market sizes in terms of purchasing power 
because of large population. 

The prevailing Nigerian population offers social, political, ethnic, legal and 
moreover constitutional problems which bedevil the nation in varying degrees. 
Prominent among these problems is terrorism and insurgency. It became so 
rampant in Nigeria in the year 2010 where attacks in the form of bombings of 
religious and many centers has been on the increasing rate. Insurgency the  major 
concern under review aim at intimidating, frustrating and to raise the feeling of 
uncertainty imminent danger and the loss of hope tarnished economic activity of 
the people, moreoverhampered all aspect of human activity and normal 
livelihoods (Musdapher, 2012).  

Many studies mainly exploratory were carriedout on FDI and also on 
insurgency. However, these studies could not empirically study the relationship 
of the FDI and insurgency on economic development in Nigeria. Few made an 
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attempt to carry out empirical studies on FDI, noneof these studies to the best of 
my literature review used causality econometric test to find the relationship 
between the variables. The study wishes to find out the causal relationship 
between insurgencyand FDI. Moreover the impact FDI have on the economic 
development. 

In the light of foregoing, thepaper hypothesized as follows: 

Ho1 there is no casual relationship between insurgency and FDI. 

Ho2 FDI does not have a direct bearing on economic development. 

Ho3 interest rate has no relationship with FDI  

Ho4 the degree of openness is not related to FDI  

2.0 REVIEW OF LITERATURE  
2.1 Theoretical Review 

With reduction in oil prices in recent times, it became apparent that 
alternative sources of development financing must be sought along with official 
development assistance currently injected into the economy. Poverty, disease, 
youth unemployment, income inequality and illiteracy have persisted. It is argued 
that it is necessary to augment domestic savings by encouraging FDI inflow which 
will lead to improvement in the balance of payment, in technology, employment, 
foreign exchange earnings, and decrease in import bills. This is to say that FDI is 
seen as a driver of development by providing resources for advancement and 
transformation.     

Kojima (1978) studied the theory of comparative advantage, where trade-
oriented and anti-trade oriented models of investment decision- making is 
subject to the comparative production cost and profits. He used different terms to 
explain the models and argued that FDI works either as a compliment to or a 
substitute to foreign trade. Some theories that explain the existence and growth 
of FDI globally include; 
1. The neo-classical theory of economic growth 
2. The investment theory (the two gap model) 
3. The product cycle theory 
4. The location theory/eclectic theory 
5. V. The integrative theory 

According to neo-classical theory, all development is dependent on use of 
land, labour and capital. Since LDCs have underutilized land and labour, low 
savings rate, productivity of capital is likely to be greater here. The theory 
assume that interdependence between countries benefited the developing 
countries, more than the developed ones. This is based on assumption that 
capital will normally flow from rich to poor areas where the returns on capital 
investments will be highest, helping to bring about a transformation of the 
backward economies.  
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The theory predicts that poor nations grow faster because of diminishing 
returns on capital and that poor countries would converge with richer ones over 
time because of their higher capacity for absorbing capital.In reality, empirical 
evidence has shown that divergence has been the case; the gap between the rich 
and poor has continued to increase, and the volume of capital flow to the poorer 
countries relative to richer ones has continued to be low.  

Critics of this theory argue that FDI is associated with commune 
investment, income inequality and high external dependency. The argument 
regarding the potential harmful impact of FDI on growth point to the importance 
of certain conditions to ensure that the negative effects do not outweigh the 
positive ones. The consensus seems to be that there is positive association 
between FDI inflow and growth, provided the enabling environment is created. 
Given the fact that growth is associated with increased productivity, FDI inflow is 
well suited to affect growth positively (Dunning, 1993). 

The investment theory model is adapted from the Harrod-Domar’s 
growth model which differentiates two gaps in any economy, namely the foreign 
exchange and the domestic savings gaps. The former is the amount by which 
imports required for a given output exceeds exports likely to be associated with 
the output whereas the later is the difference between the investment necessary 
for a given flow of goods and services and the savings that will be forthcoming 
given those incomes.   

The model recognizes deficiency in demand in the domestic economy 
and the need for stimulating this demand from external sources. The theory 
justifies the need for developing and transitional economies, deficient in 
domestic savings to look outwards for investment in their quest f1or economic 
growth and development. 

The product circle theory was developed by Vernon (1974) to explain 
how a firm becomes an MNC at a stage in its life and suggest that growth is 
needed to fill the gap in foreign trade. He argued that in the early stage of the 
development of a product, production will take place in the home country for 
whose market it was intended.This is because producers require continuous 
feedback from consumers and their suppliers to continue being relevant in 
business. Because countries are at different stages of development, new markets 
are readily available to receive fresh products through the demonstration effect 
of richer countries.  

At this stage, expansion into overseas markets can only be by exports. 
After the product becomes standardized and has gained acceptance, other 
countries may offer relative cost advantages so that production gradually shifts 
to these countries. It is possible to then export from overseas outlet back to the 
country that originally invented the product. There are many examples of 
products that have followed this cycle, and presently, Japan and other Asian 
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countries are major exporters of electronic appliances originally invented in USA 
and Europe. 

Among FDI theories, Dunning (1977), synthesizes the explanations and 
suggest that three conditions are required to motivate a firm to undertake FDI. 
This has become known as the Ownership, Location and Internationalization 
(OLI) paradigm. He explained his approach and propounded an electric theory 
based on theories of industrial organization of location and the firm. The 
proposition is that the ability of the country to engage in international 
production depends on ownership specific advantages possessed, incentives to 
internalize rather than externalize these advantages and the interest of the 
enterprise in exploiting these advantages in a foreign location.  

The integrative theory accounts for the multiplicity of heterogeneous 
variables involved in the FDI process.The theory approaches contemporary 
thinking on FDI by analyzing it from the perspectives of the host countries as 
well as investors. Dopfer, (2006) applied the model to account for the causes of 
FDI and its treatment by host countries. Having to face development challenges 
after the end of the cold war brought the development community to realize that 
neither the developed nor the developing world is monolithic. Each problem 
must be evaluated on its own terms, although it is possible to derive lessons 
from similar Process. 

2.2 The Empirical Review 
The Attempts shall be made to discuss the view of different writers and 

scholars on the effect of FDI both positively and negatively in the developing 
countries generally and Nigeria in particular. FDI is often seen as an important 
catalyst for economic development in the developing countries because it affects 
the economic growth by stimulating domestic investment, increase in capital 
formation and also, facilitating the technology transfer in the host countries. 
(Falki, 2009). Aremu (2003) observes that foreign firms can raise the level of 
capital formation, promote exports and generate foreign exchange. Indeed, the 
role of FDI in capital formation in Nigeria has been increasing over the years.
 According to Todaro (1994); the primary factors which stimulate economic 
growth are investments that improve the quality of existing physical and human 
resources, that increase the quantity of these same productive resources and 
that raise the productivity of all or specific resources through invention, 
innovation and technological progress. FDI is regarded to have made meaningful 
contributions to GDP growth rates and it is also seen as a vital tool for economic 
progress. It is widely believed that economic growth depends critically on 
several factors. Notably it must be said that economic growth is reliant on both 
domestic and foreign investments (Andenyangtso, 2005). Equally, economic 
growth is the basic determinant of the rate of inflow of foreign direct investment 
in the country. Fabayo (2003), and Aremu (2005), attempt to establish a better 
relationship between investment and growth in Nigeria. However, empirical 
studies of the impact of FDI on growth are concerned with either the overall 
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effect on growth (or net welfare) or with specific aspects of the FDI impact on 
employment, technology, trade, entrepreneurship and other areas of the 
economy, such as, infrastructures, education and health. Thus, the impact of FDI 
on economic growth remains unclear. FDI stimulates product diversification 
through investments into new businesses, stimulates employment generation, 
increase wages and accelerate declining market sectors of the host economies 
(Aremu, 2003).  

According to Ariyo (1998); the impact of FDI on Nigeria‘s economic 
growth and discovered that only domestic investment contributed to raising 
GDP growth rates during the period 1970-1995. Adelegan (2000) also explored 
the seemingly unrelated regression model to examine the impact of FDI on 
economic growth in Nigeria and discovered that FDI is pro-consumption and 
pro-import and negatively related to gross domestic investment. His result was 
based on the fact that, there is no positive relationship between FDI and GDP in 
the country while some authors found some meaningful relationships between 
them. Unlike Osaghale and Amenkhieman (1987) in their research conducted to 
determine whether foreign capital inflows, oil revenues and foreign borrowing 
had any positive impact on the economic growth of Nigeria. They found out that 
there was increment in Nigeria‘s revenue from oil export between 1970 and 
1982 and that there was a substantial growth in her total foreign debts and FDI. 
The result of the investigation made it known that there was a positive 
relationship between FDI and Gross Domestic Product (GDP). And the 
conclusion of the study was of the view that the economy would perform better 
with greater inflow of FDI; and it also recommended that less developed 
countries (LDCs) should create more conducive environments for FDI. Akinlo 
(2004) found out from his study that foreign capital has a small and statistically 
insignificant effect on economic growth in Nigeria. His own result was of the 
negative effect of FDI on the economic growth of the country. Amadi (2002) 
examined the impact of the macroeconomic environment on foreign direct 
investment in Nigeria using the ordinary least square regression technique for 
the period 1970-1997. In his findings, while some macroeconomic variables such 
as GDP per capita, interest rate and exchange rate had significant and very 
strong influence on FDI, others variables like inflation rate, unemployment 
record had weak relationship with FDI. The conclusion of the study was of the 
view that macroeconomic environment plays a vital role in determining the 
volume of FDI inflows. 

There are many professionals who have argued that foreign direct 
investment (FDI) is capable of accelerating the process of economic growth of a 
developing country (Obiwona, 2001). Research has shown that most developing 
countries including Nigeria have not appreciably exploited Foreign Direct 
Investment (FDI) as a source of external financing of the economy due to a non-
conducive investment climate and the attitude of the host nations (Asiedu, 2002; 
Balasubramanyam, 2001). Edozien (1968) stresses the linkages generated by 
foreign investment and its impact on the economic growth of Nigeria. He 
contends that FDI induces the inflow of capital, technical know-how and 
managerial capacity which accelerate the pace of economic growth. He also 
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observed the pains and uncertainties that come with FDI. Specifically, he noted 
that foreign investment could be counter- productive if the linkages it spurs are 
neither needed nor affordable by the host country; and concluded that a good 
test of the impact of FDI on Nigeria‘s economic growth is how rapidly and 
effectively it fosters, innovates or modernizes local enterprises.  

The effect of Foreign Direct Investment (FDI) has been recognized having 
positive relationship with growth-enhancing factor in the developing countries 
according to some authors. Falki (2009), emphasizing on the effects and 
advantages of FDI to the host economy, noted that the effects of FDI on the host 
economy are normally believed to be: increase in employment, augmenting the 
productivity, boost in exports and amplified pace of transfer of technology. The 
potential advantages of the FDI to the host economy are: it facilitates the 
utilization and exploitation of local raw materials, introduces modern techniques 
of management and marketing, eases the access to new technologies, foreign 
inflows can be used for financing current account deficits, finance inflows form 
FDI do not generate repayment of principal or interests (as opposed to external 
debt) and increases the stock of human capital via on-the-job training. 

Some empirical evidence has shown that foreign direct investment 
responds to economic fundamentals, official policies and financial market 
practices (Dinda, 2009). Among the benefits that are said to be associated with 
the inflow of properly utilized FDI is the assistance it offers developing counties 
to acquire advanced technology and critical managerial skills which can increase 
local productivity, create additional jobs, lower production costs and provide 
workers with higher wages (Cohen, 2007). In addition, it has been argued that 
FDI helps developing countries in supplementing their domestic savings by 
making available capital from overseas, which is very important because 
domestic capital markets in such countries are usually inadequate for the 
financing of the corporate sector (Adeoye, 2009). It is further argued that FDI 
helps developing countries to gain access to foreign markets for goods and 
services for the people of the recipient country (Obiwona, 2001). The realization 
of the importance of FDI had informed the radical and pragmatic economic 
reforms introduced since the mid-1980s by theNigerian government. The 
reforms were designed to increase the attractiveness of Nigeria‘s investment 
opportunities and foster the growing confidence in the economy so as to 
encourage foreign investors to invest in the economy.(Ojo,1998).  

Romer (1993) argues that idea gaps exist between the rich and poor 
countries and foreign investment can ease the transfer of technology and 
business understanding of the poorer countries. Boyd and Smith (1992) 
however argued to the contrary. According to them, FDI can affect resource 
allocation and growth negatively where there is price distortion, financial, trade 
and other forms of distortions existing prior to FDI injections. Wheeler and 
Mody (1992) also supports the view of Boyd and Smith (1992).  

Ugochukwu, Okore and Onoh (2013) highlighted three advantages of FDI 
in the economy. Firstly, they believe that FDI brings crucial western knowledge 
and value in the form of superior Western management qualities, business 
ethics, entrepreneurial attitudes, better labour/capital ratio, and production 
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techniques. Secondly, FDI makes possible industrial grading by tying firms of 
developing countries hosting TNCs affiliates into global research and 
development (R&D) networks, and thus resulting in technology transfer as well 
as providing a greater deal of investment fund (Fisher and Gelb 1991). Thirdly, 
FDI leads to the growth of enterprises by providing access to Western markets. 
This growth in turn provides a source of new jobs and stimulates demand for 
input from domestic suppliers. And so, FDI introduces new market entrant 
beyond the domestic economies hosting TNCs affiliates (Apter, 1965). In 
contrast to this submission by the pro-foreign investment school, the 
dependency theory advocates see FDI as the advanced guard for a new 
diplomacy of economic imperialism (Hejidra, 2002). To them, foreign investors’ 
penetration into a host economy would result in disarticulated development. 
  

The various effect of FDI in the country has always been topical issues to 
different authors. Many suggested the positive aspects of FDI and some are of 
critical criticism of its operation in the country. Attempts shall be made to 
discuss the view of different writers and scholars on the effect of FDI both 
positively and negatively in the developing countries generally andNigeria, in 
particular. Foreign Direct Investment (FDI) is often seen as an important catalyst 
for economic growth in the developing countries because it affects the economic 
growth by stimulating domestic investment, increase in capital formation and 
also, facilitating the technology transfer in the host countries. (Falki, 2009). 
Aremu (2003) observes that foreign firms can raise the level of capital 
formation, promote exports and generate foreign exchange. Indeed, the role of 
FDI in capital formation in Nigeria has been increasing over the years.   
      

3.0 METHODOLOGY 
This study used a common method of data analysis that is simple for all to 

understand. This was based on the objectives and hypothesis of the study that the 
method of study was developed. The study employed secondary data that was 
collected from Central Bank of Nigeria’s (CBN)statistical bulletin, National bureau 
of statistics; statistical fact sheets CBN’s National reports, National Dailies, 
www.economywatch.com, and so on. The data covers the period of 8 years 
(2011-2018) intensive activities of insurgency in Nigeria. In the light of forgoing 
econometric and statistical method of data analysis was adopted. Multiple 
regressionswere used as a method of data analysis. Data series sourced and used 
for this study include: forgoing direct investment (FDI), Insurgency (INS), Human 
development Index (HDI), Interest rate (INR), Degree of openness (DOP). 

3.1 MODEL SPECIFICATION 
Formulating the method for the study, we consider the theoretical 

framework and empirical verification, taken note of the nature of the Nigeria 
environment.  FDI is the dependent variable, while insurgency was proxy by the 
number of attacks and casualties involved. HDI was used for proxy economic 
development. The model is representedin the functional form thus: 

FDI=f(HDI+INS+INT+DOP+è)---(i)  
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The model is developed based on the work of Offiong and Ahmed (2014). 
The model can be optimized in a log-linear econometric construct to get held 
ofthe co-efficient of the variables, while lessening the probable effect that any 
outlier may have thus:  

LogFDI=ao+β1 logINSt+β2 logHDIt +β3 logINTt +β4 logDOPt +µt …………..(ii) 

where: 
Log=Natural logarithm  
FDI=Foreign Direct Investment. 
INS=Insurgency 
HDI=Human Development Index 
INT=Interest Rate 
DOP=Degree of Openness 
µ=Error term. 
ao=Is a constant 

3.2 APRIORI EXPECTATION 
It is the supposed relationship between the dependent and independent 

variables. Like in this study it was expected that FDI would have a relationship 
with insurgency and other economic variables like interest rate, human 
development index and the degree of openness. The activities of insurgency 
attacks will have an adverse effect on FDI. Whereas favorable interest rate, trade 
openness will favour FDI which invariably enhancehuman development, as that 
can be exhibited through high degree of HDI. 

4.0 DATA PRESENTATION 
4.1 Results and Discussion 

The least squares regression analysiswas conducted to examine the 
relationship between the dependent variable (FDI) and various predictors: INS, 
HDI, INT, and DOP. Considering the relevance of the study it is necessary to re-
estimate our hypotheses-test model using logistic regression (logit). It is a 
standard statistical procedure that converts non-linear relationship between a 
dichotomized dependent and independent variables into linear by taking the log 
of old ratio in favour of the probability that the dependent variable is predicted as 
expected and then compute the maximum likelihood of such happenings. The 
estimation and analysis of the least square was done using the SPSS version 20 
computer software.The results of the data were presented below: 
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Table I: Ordinary Least SquareEstimates.  

 

 

 

 

 

 

 

 

 

 

 

 

The table provides the coefficient of determination (R2=0.883), the adjusted 
coefficient of determination (adj, R2=0.759), it also provides the standard error of 
the estimate. From the table, the value of R2(0.883) shows that the independent 
variables explain 88.3% of the variability of the dependent variable, (FDI). The 
coefficient of determination represents the amount of variance in the outcome 
which is accounted for the predictors. The 75.9% of the variance in FDI is accounted 
for by the predictors like NOA, CST, HDI, INT, and DOP. This shows that the result is 
excellent. The model is highly significant and we can conclude that these 
independent variables together predict changes in FDI. 

The standard coefficient table also indicates the statistical significance of the 
independent variables. According to standard coefficient tables LNNOA is -1.207 
and the t-statistics is -2.453 and significant is 0.039% less than 95% confidence 
level. Same applies to LNCST whose coefficient value is -0.664 and the t-statistics is -
0.125 while the level of significance is 0.912 percent less than 95% confidence: so 
we can reject Ho and accept the alternative hypotheses and this confirm the result of 
the apriori expectation.  

The probability value at the above table shows a 0.05 level of significance, 
meaning that the lag values of all the independent variables jointly impact on FDI for 
the period 2011 to 2018. All the variables negatively influence FDI with only HDI 
showing a positive significant result. Durbin-Watson is showing 1.868365 meaning 
that there is no sign of serial correlation in the model. This support the fact that as 

 

Dependent Variable: LNFDI
Method: Least Squares
Date: 11/25/16   Time: 10:07
Sample: 2009 2016
Included observations: 8

Variable Coefficient Std. Error t-Statistic Prob.  

LNNOA -1.207448 0.492316 -2.452587 0.0392
LNCST -0.663738 5.281985 -0.125661 0.9115
LNHDI 25.11230 68.89771 0.364487 0.7504
LNINT -26.47500 45.24677 -0.585125 0.6177
LNDOP -72.20673 232.7565 -0.310224 0.7857

C 384.4213 1123.387 0.342198 0.7648

R-squared 0.882945     Mean dependent var 14.72313
Adjusted R-squared 0.759692     S.D. dependent var 4.947707
S.E. of regression 5.977707     Akaike info criterion 6.527657
Sum squared resid 71.46597     Schwarz criterion 6.587238
Log likelihood -20.11063     Hannan-Quinn criter. 6.125806
F-statistic 11.55911     Durbin-Watson stat 1.868365
Prob(F-statistic) 0.000005
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the number of attacks and casualties increase it affects FDI. So inNOA and inCST 
affect inFDI directly and inFDIforcefully drop, as fig. I attest to this. 

Fig I 

 

 

 

 

 

 

 

 

 

 

 

 

Source: Author Computation.        
 The coefficient of the result appears with the appropriate negative sign and 
statistically significant at 5% level after estimation. This is in agreement with the 
result of ordinance least square which shows a short-run relationship among the 
variables. The result shows that there is a casual relationship between insurgency 
and FDI. Though, the relationship is negatively influenced. Moreover, FDI have a 
direct bearing on economic development in Nigeria. 

The findings of this study gain support from the studies of Offiong and Atsu 
(2004), Oyin (2014), Edwards (1990) and Musdapher (2012)that the issues of 
ethno-religiosity of politics and income disparities which fuels revolution and on the 
other hand adversely affect economic development. 
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Table 2: Serial Correlation test results 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Breusch-Godfrey Serial Correlation LM Test:

F-statistic 0.063210     Prob. F(1,1) 0.8432
Obs*R-squared 0.475617     Prob. Chi-Square(1) 0.4904

Test Equation:
Dependent Variable: RESID
Method: Least Squares
Date: 11/25/16   Time: 10:12
Sample: 2009 2016
Included observations: 8
Presample missing value lagged residuals set to zero.

Variable Coefficient Std. Error t-Statistic Prob.  

LNNOA 7.661539 33.30186 0.230063 0.8560
LNCST 1.001336 8.267040 0.121124 0.9233
LNHDI 27.24506 143.7798 0.189492 0.8808
LNINT 13.67649 82.52414 0.165727 0.8954
LNDOP -30.34242 341.2837 -0.088907 0.9435

C 90.71539 1582.445 0.057326 0.9635
RESID(-1) 1.047391 4.165967 0.251416 0.8432

R-squared 0.059452     Mean dependent var -6.39E-14
Adjusted R-squared -5.583835     S.D. dependent var 3.195219
S.E. of regression 8.198608     Akaike info criterion 6.716364
Sum squared resid 67.21717     Schwarz criterion 6.785876
Log likelihood -19.86546     Hannan-Quinn criter. 6.247538
F-statistic 0.010535     Durbin-Watson stat 1.685125
Prob(F-statistic) 0.999933
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Series: Residuals
Sample 2009 2016
Observations 8

Mean      -6.39e-14
Median   0.094891
Maximum  4.333006
Minimum -5.262781
Std. Dev.   3.195219
Skewness  -0.269270
Kurtosis   2.097253

Jarque-Bera  0.368326
Probability  0.831800
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5.0 CONCLUSION AND RECOMMENDATIONS 
Insurgency as a menace has been regionally based in Nigeria and its threat to 

livesand properties cause a lot of devastation to the country.  Like we have the 
Boko Haram, MEND, OPC, MASSOB in the country, they emerged as a result of 
ethnicity, religion and also the wide economic gap between the poor and the rich, 
others include: the unfulfilled political and economic promises, income disparity 
efficient use of information and communication technology, moreover, the 
proliferation of arms.   

The operations of insurgency in the country portend negative economic 
implication for the survival and development of FDI and also to the nation. For the 
country to attract FDI there shall be an enabling environment that is peaceful, high 
degree of openness that will attract investors if Nigeria desires to be competitively 
in the global scene.  

 
6.0 RECOMMENDATIONS 

Based on the foregoing the following recommendations are made: 

i. The issue of wide income gap between the rich and the poor which in most cases 
is precipitated by corruption and other forms of illegality should be curtailed by 
government. Policies should be adopted to totally eliminate corruption, elections 
malpractices amongst others. 

ii. Two competing religion in the country, i.e Christianity and Muslim should learn 
to live and practice their deity together to give peace a chance in the country. 
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Abstract: This study examined the effect of training and development on employee performance and 
productivity in First Registrar Nigeria. Data for the study was collected through primary sources that are from 
the questionnaire, in-depth interviews, and focus group discussions. Statistical software was used to check the 
level of impact staff development and training have on employee input or output in an organization. The study 
selected 8 first registrar companies in Nigeria. The questionnaire distributed among the respondents was 80 in 
number. Data were analyzed and discussed. The results show that First Registrar Limited undoubtedly, over the 
years had already established an existing program and policy that finance their staff development and 
training; organizes staff training courses periodically to enable their employees to be up-to-date with their 
knowledge and talents and to guarantee that extreme competence is in their organization. From group 
discussion, it was evident that various training conducted in First Registrar Limited has an impact on the 
employees. The study, therefore, recommends that employees must stretch their skills through the broadening 
of their present job, accept redeployment to other departments from time to time, accept transfers to other 
branches, and management on the other hand should promote employees to a higher position with a greater 
challenge. 
 
Key words: Training, development, human resources, productivity, performance. 
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1. INTRODUCTION 

All employee Training program is designed to improve the value of human capital of every 
organisation and anyone that doesn’t add value should be removed from the organisational schedule. 
It is mandatory for all organisation to adopt the culture of training and development and make it a 
continuous activity. Training to improve staff strength and performance is very dynamic since it 
allows the employee to enlarge and increase their market value in an organisation, it gives them job 
security and earning power (Mamoria (2015). Training molds employee behaviour and makes them 
participate and add importantly to the organisation. Organization increases their productivity 
through employee input. Mamoria additionally stated; that when employees receive adequate 
training, they will make better use of material and equipment which will minimize wastages in an 
organization. 

Perhaps in an organization, human resource is the most important. It comprises menfolk and 
womenfolk that are operational in an organisation. Accordingly, every organisation must have 
capable and experienced employees that will work in synergy for the purpose of achieving 
organisational stated goals. It is assumed that employees become competent through the 
experience they gained in the workplace, through formal education, and specific skills or 
knowledge they acquired from the organisational training and development. The study revealed 
that the more skilled the employees are in achieving their firm’s objectives, the healthier their 
performance is compared to their contenders. All organisations are advised to give maximum 
attention to staff training as a mechanism of winning experienced or skilled employees who will 
assist in increasing their performance.  

First Registrar functioned as a unit of First Bank of Nigeria Plc before its incorporation as a limited 
company. It offers Administration Services for more than 30 years to its shareholders, Business 
organisations, and to all levels of Government. First Registrar Nigeria Limited was incorporated as 
an independent company in May 1999 after the re-structuring of the Banking sector by the then CBN 
Governor, Prof Charles Soludo. During the court session in 2012 December, they passed a resolution 
the meeting that First Bank should separate the totality of its holdings from the First Registrars in 
agreement with Central Bank of Nigeria instructions, and prior to that, First Bank of Nigeria is the 
sole owner of First Registrars Limited as one of its subsidiaries. Accordingly, with the new 
development, they appointed new Directors and retained a management team that is competent to 
work with Bayo Olugbemi as their leader.  

In 2015, First Registrar Limited strengthened its market headship by launching a new identity and 
increasing its service offering to become the First Registrars and Investor Service Limited in 
Nigeria.  This study set out to know if actually training of any type takes place in the First Registrar, 
the perception of the staff concerning development and training, and the effect it has on a firm’s 
productivity. First Registrar is one of the sectors that grow the economy speedily. It creates jobs due to 
its labor-demanding nature and the noteworthy effect on employment in other sectors. This work 
tries to find out ways in which various training methods have assisted in staff development and 
productivity/ performance level in First Registrar.  
 
Most commercial banks in Nigeria do not attach any seriousness to their staff development despite 
the efforts of the human resources department towards achieving corporate performance. Some of 
them believed that sending staff for training is a punishment meted out for erring staffer. In First 
Registrar, we conducted a face-to-face interview and focus group discussion amongst staff from 
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eight branches who had received some form of training, their views about it, and how it has affected 
their input in their workplace. The interview was audio recorded for better interpretation during 
analysis. Over time, management and customers of First Registrars have been complaining about 
the attitudes and skills of their employees towards their jobs despite several training undergone in 
the organization.  
Consequently, this study examined if employee rate of turnover can actually reduce or increase due 
to the level of training given to them over time. It also observed reasons some organization doesn’t 
attach importance to staff training and if actually training affects the performance of employees in 
First Registrar Limited in Nigeria. 
 
 
2. EMPIRICAL REVIEW 

 
Studies on training and development literature indicate a strong positive correlation between an 
organization’s human resource management practices and a firm’s performance, for example, 
training increases output and input, staff performance, employee participation in decision making, 
high rate of turnover, and return on investment and absolutely affects employee’s understanding, 
abilities, talents, and competency.  
Farooq. M, & Aslam, M.K (2011) found that it is not possible for a firm’s rate of turnover to be high 
without best-utilizing staff capabilities, this scenario can occur when an organization meets up with 
the needs of its employee as to when due. Farooq et al found that there is a strong correlation 
between employee training and performance as r=.233 which shows that the only way to ascertain 
the neglected needs of the employee is through training. Training is the prerequisite in building 
their competence level to enable them to perform effectively towards achieving organizational 
objectives.  
 
The study of Sultana et al (2012) in the Telecommunication industry in Pakistan found that in 
Pakistan 50% dissimilarity in employee performance is brought about through staff training 
platforms. The result shows that training is a good indicator of workers’ performance and through 
training, the organization recognizes the performance of its workers thus their talent, skills, and 
capabilities need to be shaped in accordance with the company’s requirements. Employees feel 
secure and committed whenever the organization treats them positively. Therefore all managers 
should endeavor to identify factors that hamper training efficiency and should adopt good methods 
to neutralize the effect it may have on the employee.  
 
Ahmad and Bakar (2013) found that a high employee commitment level is dependent upon the 
training methods and learning outcome. Their findings agree with the results of Kim (2016).  
Consequently, all training programs should be organized in a way that employees will buy in. 
 
2.1.Theoretical Review  
 The underpinning theory adopted for the study is the human capital theory which supports the 
tendency towards investment in training and development because such investment is considered 
very beneficial for the performance and productivity of employees, and overall organizational 
performance. Generally, people assumed that developing human capacity increases an 
organization’s survival (Bruederl et al 2014). This theory is centered on the understanding and 
capabilities of small business owners.  As a result, the human capital theory has the assumption that 
experiences are transformed into knowledge thus this assumption causes a problem because years 
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of experience are not a yardstick to measure expertise (Sonnentag 2012).  Hence, it is not 
surprising that human capital factors such as years of industry experience, educational level, and 
years in managerial position are not good indicators of organizational success even though in some 
studies they are significant (Bruederl et al. 2010, Rauch and Frese 2012). Investing in a human 
being is an immaterial asset or quality that is not listed on the company’s balance sheet. It is 
classified as the economic value of staff experience and talents which comprises talents, education, 
training, health, intelligence, and other things valued by the employers such as trustworthiness, 
reliability, and regularity. The concept of human capital acknowledges that all labor is not equal but 
employers have the opportunity of increasing their capital by investing in their employees through 
education, training, skills, and talents acquisition since all employees have economic value for their 
employers and the economy in general.   
Human capital increases productivity and profitability, therefore the more company invests in their 
staff the more productive and profitable they become. 

3. RESEARCH METHODS 
 

3.1 Research Design, Instrument, and Data collection procedure 
Research design provides guidelines that direct the researcher towards solving the problem of the 
study. The study adopts a descriptive and quantitative survey method which involves using a 
designed questionnaire in collecting information from the study population and in-depth oral 
interviews. The study is descriptive since it aimed at observing; describing and documenting 
aspects of a situation as it naturally occurs. It will also make references to phenomena as they exist 
in real life.  
 
For this study, the respondents comprise employees selected from eight First Registrars Limited in 
some of their branches in Nigeria. We strongly believed that this selection standard will enhance 
the reliability of our findings and cover various standpoints of the subject of the study (Rubin & 
Rubin, 2005). For the sample size determination, ninety staff were selected for the study using the 
rule of thumb.  
 
The instrument used for this study was a semi-structured questionnaire that was designed by the 
researcher to discover the influence of training on organizational productivity and how it can 
increase employee productivity.  The questionnaire items comprise sections A, B, and C.  Section A 
deals with the socio-demographic characteristics of the respondent while section B focuses on 
training programs in an organization, and section C focuses on development. The items were placed 
on a four-point rating scale of Strongly Agree = 4 points, Agree = 3 points, Disagree = 2 points, and 
Strongly Disagree = 1 point. Face-to-face interviews were conducted and detailed questions 
interrelated to their enterprising experiences, job responsibilities, management duties, perception 
about training and development, type of participation, and selection of staff for the training 
program.  
 
During the interview section, participants were allowed to talk freely about and around the theme 
of organizational training and development in First Registrars & Investor Services Limited. All 
interviews were audio-recorded and notes were taken during the discussion. Respondents were 
interviewed separately at a different location convenient for them. After the interview, the audio 
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records were listened to numerous times and checked simultaneously to ensure completeness and 
accuracy in the interpretation of responses. 
 
3.2 Data Analysis  
Pearson Correlation Coefficient was used to analyze the data. Pearson correlation is the most 
common measure of the correlation between sets of data. It shows how well two sets of data are 
closely related.  
 
4. RESULTS AND DISCUSSIONS 
This study aimed at verifying if actually employee training and development scheme exist in First 
Registrar Limited and the effect on workers’ productivity. Eight employees of their firm were 
engaged in interviews and group discussions. The results and discussions are done sequentially to 
enhance the audience’s understanding of the results at a glance. Section A covers the demographic 
characteristics of the respondents and other sections examined the data pertinent to this study.  
 
4.1 Descriptive statistics  
Here the descriptive statistics of employees on training and development were presented. The 
analysis of individual responses is obtainable in table 1 below: 
 
Table 1. Respondents Demographic Characteristics  
Variable  Response No of 

Respondents  
Percentage  

Age 
 
 
 

18-25 
26-35 
36-45 
46-55 
56-59 
Total 

20 
20 
30 
5 
5 
80 

25 
25 
37.4 
6.3 
6.3 
100 

Gender 
composition 
 

Male 
Female 
Total 

50 
30 
80 

62.5 
37.5 
100 

Educational 
Level 

SHS  
Ordinary level 
Advance level 
HND 
First degree 
Master 
Total 

15 
15 
20 
18 
6 
6 
80 

18.75 
18.75 
25 
22.5 
7.5 
7.5 
100 

    
Job Position Junior/ middle level 

Engineers 
Office Secretaries 
Account 
Officer/Bookkeeping 
Computer Analyst 
Security Officers 1&2 
Driver 
Machine operators 
Total  

25 
5 
10 
20 
5 
10 
5 
80 

31.3 
6.3 
12.5 
25 
6.3 
12.5 
6.3 
100 
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Source: Field Data, 2021 
 
Analyzing the data obtained from the questionnaire, table 4.1 reveals that the majority of the 
respondents were between the ages of 36-45 years representing 37.5%, 40 respondents are 
between 18-25 and 26-35 years respectively while 5% are between that ages of 46-55 years. From 
the table, the male respondents formed the majority of the target population with a total of 50 
representing 62.5%, and 30 respondents representing 337.5 were females. The level of education of 
the respondents ranges from SHS to Masters Levels. Few of them have a professional qualification, 
15 out of 80 are Senior high school graduates, 20 of them are Advance level holders and the 
remaining have either ordinary level or HND. This implies that different levels of educational 
qualifications are duly represented in the organization and different forms of training should be 
involved.  
The respondents have served in First Registrar Limited for 1 to 40 years. This means the 
organization has a blend of experienced and young professionals who require constant refresher 
training and development to update their skills on the job. The table above also shows that the 
organisation has different cadres and positions comprising junior and senior staff which indicates 
that their training and development will come in different types.  
 

Responses from the questionnaire items 

Table 2: Responses from the respondents on questionnaire item 1, 2 and 3 

S/N Variables Yes No Total 
1 Employee 

involvement in 
training and 
development for 
the past 10 years. 

50(62.5) 
 

30(37.5) 
 

80 
 

2 The purpose of 
training is to 
improve 
knowledge and 
skills and 
enhance 
organizational 
effectiveness and 
performance. 

70 
(87.5) 

10(12.5) 80 

3 Comfortability 
with the training 
policy  

50(62.5) 30(37.5) 80 

Source: Authors computation from data, 2021 
 

Years of 
service 

1-10 years 
11-20 years 
21-30 years 
31-40 years 
Total 

40 
25 
10 
5 
80 

50 
31.2 
12.5 
6.3 
100 
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               From table 2 above, interview conducted among the employees’ shows that their involvement in the 
organization’s training and development in the last ten years is positive. 50 respondents agreed that 
they have undergone one training or the other (directly or indirectly) while 30 respondents 
representing 37.5% disagreed. The majority of them believed that the purpose of the training is to 
improve knowledge and skills as well as organizational performance. 62% of the respondents were 
comfortable with the form of training being given to them in their various cadres while 37.5% were 
displeased with the form of training. 

 
4.2. EXTRACTS FROM THE INTERVIEWS 

Involvement in Training and Development 
Findings show that First Registrar Services has been involved in training and development for the 
past 10 years. This was gathered from the interview with the group training manager and the Human 
resources manager. It was also confirmed by some of the employees and information contained in 
other documents on the company’s training and development guide.  

“Since I was employed in this organization fifteen years ago, organizational training, and staff 
orientation, on-the-job training has been in existence. It is my responsibility to ensure that new staff 
gets trained or given proper orientation about the firm’s principles. Staff is being selected according 
to their ranks to attend one form of training or the other. (Group Training Manager, Awka 
Branch)” 

“The purpose for sending the employees to training and development is for them to improve their skills 
and knowledge as well as increase organizational productivity. On several occasions, some of the 
employees take the training for granted while some are serious about it. Some are afraid of change in 
technology and lack the ability needed to cope with the new processes and production techniques. At the 
end of the training, one cannot guarantee 100% success of the implementation of what they have 
learned from the training”. However, the ultimate objective, however, is to help improve both individual 
and organizational performance. (Senior Manager, Onitsha Branch) 

Training and Development Policy at First Registrar Limited 
The interview with the Group Training manager and Human Resource Managers did indicate that 
First Registrar Limited has a training and development policy in place.  
“However, the processes involved in training are not duly followed because of the costs associated with 
it. Training at First Registrar Limited is not as planned and systematic as it is supposed to be because 
the budgetary provisions for training are always below expectation.” (Training Manager)  
From the responses of the respondents, a large majority of them seem not to be aware of the 
existence of the training policy. The training policy gives the general direction, provides guidelines, 
and informs employees of training and development opportunities available. Employees certainly 
cannot take advantage of the opportunities offered by a policy whose existence they are not even 
aware of.  
 
Nature and selection for the training 
“From my view, I think that the nature of training practices in First Registrars is unplanned and 
unsystematic. It does not align with best practices regarding the planned and systematic nature of the 
training process as generally known. Some employee does not know that training practices exist in this 
firm while some are aware of it but couldn’t explain how the selection is being done. Some staff has not 
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participated in any form of training in spite of the known dividends of training. (Senior staff and 
Respondents)” 

It is very clear that training has long been taking place at First Registrar Limited, from the 
responses that almost 50% of respondents have participated in training in one form or the other. 
Subsequently, respondents were asked a series of questions to determine the flow, planned, and 
systematic nature of the training and development process at First Registrar Limited. The starting 
point was to know how respondents were selected for inclusion in the training programs they 
participated in. Table 3 below summarizes the responses of the 50 respondents who ever 
participated in training; 
 
  Table 3. Selection for Training 
Selection criteria Frequency  Percentage  
Supervisor 
recommendation  

6 12% 

Employee 
request 

3 6% 

Performance 
appraisal 

2 4% 

New technology  6 12% 
Don’t know  33 66% 
Total  50 100% 
Source: Authors computation, 2021 
The above table 3 indicates that many respondents (33 out of 50) do not know how they were 
selected for the training programs they participated in. 6 employees requested to attend a training 
by themselves, while the remaining were recommended by their supervisors, or through new 
technology and performance appraisal respectively. The training manager was not able to specify 
exactly how the selection criteria for his employee training were done. 
 

 
5. FINDINGS 
The study indicates that ‘First Registrar Limited has been involved in training and development 
activities for more than ten years. Data collected from interviews with the Group Human Resource 
Manager and Training Manager and supported by focus group discussion indicates that indeed 
training and development activities in First Registrar Limited date back to the early sixties when 
the Authority was established. The data collected, presented, and analyzed also indicated that the 
purpose of training and development activities at First Registrar Limited is to enhance the skills, 
knowledge, abilities, and competencies (SKAC) of employees and thereby achieve improved 
individual and organizational performance.  
 
On the issue regarding the actual training and development practices and methods on the ground, it 
was found that the training and development activities are unplanned and unsystematic. The 
results reveal that some of the respondents have served the organization for only one year, and 
only 58 out of the 80 have ever participated in the training of any kind in the organization. 36 out of 
the 58 who have ever participated in training do not know how they were selected for the training. 
22 out of the 58 do not know the aim of the training. The organization engages in job and refresher 
training and the training methods, plans, lessons, and trainers are selected as the situation 
demands. Training activities are largely not evaluated.  
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The finding also revealed that some employees sponsor themselves to acquire new skills and 
knowledge through former education programs. After acquiring that skill organization refused to 
promote or upgrade them because they felt that the management did not approve the program 
before they embark on it. 
 
6. CONCLUSION 
The study examined how training and development affect workers’ productivity in First Registrar 
Limited. The researcher conducted interviews with the respondents and a focus group discussion 
was also organized to ascertain the level of involvement of the management of the First Registrar in 
training and development. After the whole process, First Registrar is advised to take action to 
correct its training and development activities and ensure that the due processes are duly followed.  
 
From the study, it was seen that the organization has a well-established policy to invest in the 
training and development of employees, however, the due process is not followed. It was also 
noticed that the organization organizes training for the employees from time to time but the 
selection criteria were unknown to the workers. Additionally, employees develop themselves 
through self-sponsored training to enhance their capability and skills and at times receive no 
encouragement from the management. 
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Abstract: This study empirically investigated the extent to which auditory marketing strategy relates to 
customers experience in bar & restaurant businesses in Port Harcourt. The quantitative research method which 
utilized a cross-sectional survey research design was adopted in the study. The target population comprised of 
all the customers of 113 bars and restaurants in Port Harcourt as listed in https://www.manpower.com.ng. 
This population is an infinite population; hence the Godden (2004) infinite sampling technique was deployed 
which gave us a sample size of 384. Three hundred and sixty two (362) copies of questionnaire out of the 
distributed 384 were valid and used for the study. The main research instrument (copies of questionnaire were 
validated through expert checking while Cronbach Alpha Test was used to check for its reliability. The findings 
of the study showed that auditory marketing strategy has significant positive relationships with the measures 
of customers’ experience (customer satisfaction and customer repurchase intentions). Hence the study 
concluded that auditory marketing strategies significantly influence customers’ experience in bar & 
restaurants businesses in Port Harcourt. Hence, the study recommends management of bar & restaurants 
applications of auditory marketing cues such as the right kind of music played, the tempo and volume of the 
music since it has proven to help influence the mood of the customers to relax and have a pleasant experience. 
 
Key words: Auditory marketing Strategy. Customer’s Experience. Customer Repurchase Intentions. Customer 
Satisfaction. 
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Introduction 
 
Marketing is an ever evolving discipline which evolves with time from one state of 
emphasis to another. According to Hultén (2011); Eriksson and Larsson (2011), marketing 
paradigm has evolved over the years from concentrating on transactions and standardized 
mass production (transactional) into a marketing interaction between the seller and the 
buyer (relationship), then became a marketing focused on consumer experience based on 
the five senses (sensory). Customers’ psychological and emotional experience towards a 
business product or services is vital for business survival because it will bring about love 
for the business and possible repeat patronage. Bordeaux (n.d.) argued that a positive 
customer experience is very necessary for business success because an excited customer is 
likely to turn loyal and help the business boost revenue by promoting the business through 
word-of-mouth referral, and advocating for the business brand and product or service. 
Also, Hotjar (2022) corroborates this statement with the argument that the greater the 
good experience customers have with your business, the more repeat purchase they make 
and you will receive positive reviews, while at the same time reducing the friction of 
customer complaints and returns. The term “customer experience” could be seen as a 
business customers’ holistic perception of the experiences they get with the business or 
brand (Hotjar, 2022). It can also be seen to be defined by the experiences and interactions 
customers have with a firm or organization throughout the entire customer journey, 
starting from the first contact to becoming a happy and loyal customer (Macdonald, 2022). 

Businesses today such as the Bar & Restaurants which are pleasure and relaxation centers 
are striving to offer customers the best experience they can have so as to retain their 
patronage. And one sure way to appeal to customers’ emotion and spirit is through good 
music. Music is a food for the human Soul. Just like the human body need food and energy 
to survive in this planet, also music tends to acts as food for the soul rejuvenating it, filling 
it with vitality and energy (Sarawagi, 2016). According to him, music is fun, motivating, 
relaxing and energizing, and has a strong effect on our mind and bodies (Sarawagi, 2016). 
Science has helped prove how music affects our emotions and feelings. Fuentes (2020) 
asserts that our favorite songs and melodies release the feel-good hormone known as 
dopamine, which activates our brain's pleasure and reward system. Auditions such as 
music can generate an immediate positive impact on our mental state; and fast tempos can 
physiologically and psychologically arouse us, aiding us to be energized for the day 
(Fuentes, 2020). 

Hence music is a better way to attract and appeal to customers experience within the Bar & 
Restaurants business were customers come to relax and have fun, so as to breakeven in the 
tough competitive business environment clustered by competitors in the Bar & Restaurants 
sector in Port Harcourt. Marketing strategy that deals with the use of sound and music to 
appeal to customers psychological emotions is the “Auditory marketing strategy.” It refers 
to a particular method of marketing advertising that has connections with the hearing of 
the audience (Kokemulle, n.d.). There has been impute by scholars and researchers on the 
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area of auditory marketing (Petruzzellis et al., 2014; Uddin, 2011; Yeoh & North, 2009; 
North et al., 2003), but empirical research on the impact of auditory marketing strategy on 
customers experience in the Bar & Restaurant business within the context of Port Harcourt 
is scarce, which this study tried to address in order to fill this gap in knowledge. 

Aim of the Study 
The study aimed at investigating the extent of relationship existing between auditory 
marketing strategies and customers’ experience in Bar & Restaurants businesses in Port 
Harcourt. 
 
Research Question 
Based on the aim of the study, the following research question was formulated: 
1. To what extent does auditory marketing strategy relates to customers’ experience in Bar 
& Restaurants businesses in Port Harcourt?  
 
Research Hypotheses 
Ho1: There is no significant relationship between auditory marketing strategy and 

customer satisfaction in bar & restaurant businesses in Port Harcourt. 
Ho2: There is no significant relationship between auditory marketing strategy and 

customer repurchase intentions in bar & restaurant businesses in Port Harcourt. 
 
Review of Related Literature 
Theoretical Foundation 
The theoretical underpinning of this study is the Appraisal theories of emotion which 
according to Aronson et al. (2005) are theories which state that emotions result from 
people's interpretations and explanations of their circumstances even in the absence of 
physiological arousal. Appraisal theory is one of the theories in psychology which 
stipulates that emotional feelings are generated from human appraisals or evaluations of 
sensory cues or events that brings about a particular reaction in several individuals. That is 
why Scherer et al. (2001) opine that our appraisal of a situation causes an emotional, or 
affective, response that is going to be based on that appraisal. 
 

Scholars and academic researchers over the years have come up with different theories of 
how the emotional feeling of human being arises and are interpreted in the brain. The 
appraisal theory of emotion according to Lumen (n.d.) was developed primarily through 
the work of prominent researchers Magda Arnold and Richard Lazarus, who proposes that 
emotions are extracted from our appraisals (i.e., our evaluations, interpretations, and 
explanations) of events and the central question that the appraisal theory seeks to answer 
is why different people have different perceptions of and emotional reactions to the same 
situations. The first to coin and discuss the term appraisal of emotion was Magda Arnold in 
1960 when she put forward her cognitive theory which argues that the first step in 
experiencing an emotion is an appraisal of the situation and an initial appraisal begins the 
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emotional sequence by arousing both the appropriate physiological reactions and the 
emotional experience itself. This study dwelling on customers emotional experience based 
on auditory cues received from a business environment is related to the Appraisal theories 
of emotion hence was underpinned to it. 

 

Auditory Marketing Strategy 

Auditory marketing looks at the use of sound such as background music to appeal to 
customers of fast food restaurants. Within the context of Rivers state, music has shown to 
influence consumers’ behavior mostly teenagers and youths and that is why most 
advertising promotions done on the streets and along the road side uses loud music to 
attract potential customers’ attention. In most cases, the choice music of customers being 
played in restaurants and bars in Port Harcourt has shown to make consumers buy more 
drinks than they intended buying not because of the taste of the product but due to the 
pleasure derived from the choice of song played. 
 

Yourdictionary.com defines auditory as something that is related to hearing such as sound.  
Belojevic et al. (2003) asserts that an auditory environment can be nonverbal, one where 
physical noises dominate, or verbal, one where words and semantics dominate. Therefore, 
there are several types of sound both the ones that are pleasant to the ears and those that 
are not. Regardless of type, sounds arise from objects and events of all kinds signifying 
safety, danger, interest, etc., which are vital to human function at both cognitive and 
emotional levels (Fay, 2009; Belojevic et al., 2003). Beament (2001) discovered that all 
sounds pass the human ear at a speed of 330 meters per second and can only be heard at 
the time it passes the ear. The ability of an individual to hear sound helps him interpret his 
environmental cues. Fiegel (2013) suggests that “sound characteristics like volume, tempo, 
and duration in an environment collectively make up an auditory scene. 
 

Liégeois and  Rivera (n.d.) states that auditory sound has two category: ancillary and 
ambient sounds. Ancillary sounds talks about sounds associated directly with a product 
which tells a lot about the features and the performance of that product (Yorkston, 2010). 
For instance, the slam of a door is a signal of the quality (Kuwano et al., 2006). In the same 
way, the noise made by the engine of a Harley Davidson has been studied to be unique and 
to give a feeling of power (Liégeois & Rivera, n.d.). And most of these products are uniquely 
designed to generate these sounds so as to differentiate them from competition and send a 
particular message of quality to the customers. Lindstrum and Kotler (2005) assert that the 
sound of Kellogg's cornflakes crunching in our mouths is created in sound labs. One could 
see how far marketing techniques have evolved to use sound to appeal to customer’s 
engagement. Ambient sounds on the other hand are not directly related to the product, 
service or advertisement but to the retail environment itself, to create a good atmosphere 
and enhance purchases (Liégeois & Rivera, n.d.). Ambient sounds centers on three music 
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dimensions: music tempo, music type and music volume. In retailing, ambient sound is the 
background music. Within this study, auditory marketing refers to background music at the 
fast food restaurant business premises.  
 

Background music According to Fiegel (2013) has been identified as one of the most 
readily manipulated and influential elements to which a shopper or consumer may be 
exposed to in a service setting. Several male customers within the Port Harcourt settings 
tends to buy more alcoholic drinks when music of their choice is played at the Bar, this gets 
them excited and want to drink more, whereby increasing the quantity of drinks purchase 
and this is a simple knowledge and the reason why several restaurant and bar in Rivers 
State tends to play high peach music to make customers happy and buy more. Hence music 
has shown to influence customers to increase their purchase of a product such as amount 
of alcoholic drinks bought than the product itself will drive them to. Milliman (as cited in 
Fiegel, 2013) corroborates this assertion with the statement atmospherics such as music 
composed of various genres, tempos, volumes, and pitch that make up an environment 
have a greater influence on a product than the product itself.   
 

Sound is used in advertising to give music in a message to make the customer remember it 
and however, music plays important role for sensory marketing manager (Hassan & Iqbal, 
2016). The role sound plays in marketing communication are very vital. No wonder 
Krishna (2011) states that much of marketing communication is auditory in nature - one 
hears radio and television advertising messages, jingles and songs; one also hears ambient 
music in retail spaces, hotels, restaurants and airplanes; then, there are signature sounds 
from products such as the sound for the Intel Pentium chip that one hears each time one 
starts a computer or the sounds for Motorola or Verizon cell phones. 
 

InfoPOS (n.d.) sees auditory marketing as a special technique in choosing a product name 
in a way that it would sound good to shoppers, enticing them to buy just by the name itself; 
also refers to a strategy in branding which integrates sensorial stimuli to enhance brand 
appeal. Hence sound plays a key role in promotion either through the brand name, 
advertising jingles or background music played in the business premises. Sound used in 
marketing according to Gunelius (n.d.) could come from television or radio commercials, 
speeches, live events, recorded interviews, and so on. Hence these sounds have proven to 
have an influence on consumers’ emotions and buying behavior. Next in line to discuss is 
the olfactory marketing strategy which deals with the use of smell such as sent to appeal to 
customers’ senses and get them to make a purchasing behavior. 
 

 

Concept of Customers’ Experience 
Customers as human have experiences in their dealings with business products and 
services. The experiences could be pleasant or not, which will determine the customers’ 
response and behaviors towards such products or brands in the future. Szyndlar (2022) 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              118 
 
 

asserts that 59% of buyers will stop patronizing a given business after several bad 
experiences, and 17% will stop just after one bad customer experience. 
 
Customer experience according to Hotjar (2022) could be seen as a business customers’ 
holistic perception of the experiences they get with the business or brand. It can also be 
seen to be defined by the experiences and interactions customers have with a firm or 
organization throughout the entire customer journey, starting from the first contact to 
becoming a happy and loyal customer (Macdonald, 2022).  Schwager and Meyer (2007) 
defined customer experience as the subjective and internal response customers gets 
towards any indirect or direct contact with a company. Hence a customer of a Bar & 
Restaurant business feeling good after visiting a particular Bar & Restaurant where he or 
she had fun and enjoyed him or herself will be termed to have a good customer experience 
from that given business. 
 
Bordeaux (n.d.) argued that a positive customer experience is very necessary for business 
success because an excited customer is likely to turn loyal and help the business boost 
revenue by promoting the business through word-of-mouth referral, and advocating for the 
business brand and product or service. Also, Hotjar (2022) corroborates this statement 
with the argument that the greater the good experience customers have with your 
business, the more repeat purchase they make and you will receive positive reviews, while 
at the same time reducing the friction of customer complaints and returns. Hence there is 
truth in the assertion made by Nwachukwu and Origbo (2022) that in Igbo land, there is a 
popular adage which says that when a road is good, it is being repeatedly used by people, 
so also a product or services that satisfy consumers’ needs and want will be repurchased by 
them when the need arises. In order to offer good customer experience, marketers or 
business management needs to probe further into consumers’ desires and expectation so 
as to fine-tune their business offerings to be in tandem with the values customers yearn for 
so as to make them feel good and happy with the business offerings and interactions. When 
customers’ expectations are been met by a business, it create customers satisfaction which 
transcends to good customer experience with the business. 
 
Measures of Customers’ Experience 
Several measures have been used for customers’ experience. Lumoa (2022) listed 6 metrics 
that is worldwide recognized for customer experience which includes: Customer 
Satisfaction (CSAT), Net Promoter Score (NPS), Customer Lifetime Value (CLV), Churn rate, 
Retention rate, or Customer Effort Score (CES). Rose et al. (2011) measured customer 
experience using customer satisfaction and repurchase intentions. In this study we adopted 
the measures used by Rose et al. (2011) and measured customer experience using 
customer satisfaction and repurchase intention. 
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Customer Satisfaction 
Customer satisfaction according to Wali and Idenedo (2021) is one of the pronounced and 
widely utilized concepts in consumer behavior literature. Schwager and Meyer (2007) saw 
customer satisfaction as a distinct measure of the peak of a series of customer experiences. 
Szyndlar (2022) defined customer satisfaction as measurement scale which establishes 
how well a firm’s service or product meets customers’ expectations. While Bernazzani 
(2022) defined it as a metric which is used in quantifying the extent to which a given 
customer is happy with a service, product or experience gotten from a business. 
 
A good pointer of better customer experience is the customer’s show of satisfaction 
towards a brand or business offerings. Nwachukwu et al. (2022) argues that a customer 
would likely re-patronize any business or firm that offers them the highest satisfaction. A 
satisfied customer will be willing to repeat purchase and later turn loyal, helping the 
business bring more customers. That is why the satisfaction of customers by a business 
more than competitors is crucial in marketing plans and strategies to be adopted, so as to 
keep customers happy with the business which has its own dividends as mentioned earlier. 
No wonder Szyndlar (2022) warned that every business should treat customer satisfaction 
as a vital factor in the business and work seriously on its improvement. This is because, if 
you make your customers happy, they will be willing to part with their money on your 
service and product offerings. 
 
If a business wants more customer retention and increased lifetime value needs to 
maintain high customer satisfaction, else the customers won’t waste time in switching to 
competitors that has a better offer in price, product option and better customer service 
(Bernazzani, 2022). Hence customers’ satisfaction is essential for their having a better 
customer experience with a business. 
 
Repurchase Intentions 
When a consumer derives satisfaction from a business offer of service or product, the 
intention to repeat the journey will be there. Repurchase intent according to Hume et al. 
(2007 cited in Ibzan et al., 2016) could be seen as a customer’s decision to buy from in a 
particular supplier or retailer in the future. It is the customer utterances about the intention 
to buy again from a particular seller (IGI Global, n.d). Hellier et al. (2003) saw repurchase 
intention as a person’s judgment of repurchasing products or services from the same firm, 
based on the current situation and circumstance.  In the case of Chiu et al. (2009), the 
claimed that repurchase intention is the likelihood that a customer is willing to purchase a 
product or service from the same seller. For Yulisetiarini et al. (2017), they defined it as the 
tendency of the consumer’s repeat purchasing behavior based on their preference toward 
the products. 
 

Marketing managers tends to rely on data concerning repurchase intentions in order to 
predict sales in several marketing activities: for example, the introduction of new product 
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management of service, effectiveness of advertising, and the forecasting of demand for an 
existing products (Ibzan et al., 2016). Hence, repurchase intention helps to know the minds 
of the consumers as regards to future purchasing behaviors. Note that while repeat 
purchase is the actual buying of a product for the second or more times from a business, 
repurchase intention is the desire to buy again which has not been done yet by the 
consumer. 
 
Empirical Review on Auditory Marketing Strategy and Customer Experience 

Audio sounds in the form of music appeals to feelings and experiences of mankind. No 
wonder Thielelmann (2001) states that music appeals to the emotional faculties of man 
and is therefore able to articulate what words as the instruments of rationality could never 
express. The American Academy of Pediatrics (2009) opines that music provides 
entertainment and distraction from problems and serves as a way to relieve tension and 
boredom.  
 

Several empirical studies proves to the fact that audio in the form of music has an impact 
on customers emotion and engagement when it comes to buying behaviors. Anders et al. 
(2008) conducted an empirical study to investigate if music influences customers’ 
behavioral dispositions when buying in real-life settings within Swedish home Electronics 
retail store. A sample size of 150 customers were selected from the population of 
customers from the  electronic retail store out of which 65 were females while 85 were 
male with a mean age of 44 years. Each of the respondents was issued a copy of 
questionnaire and the study variables included being with music and being without music 
over a length of 4 days. Using ANOVA tests and Multiple Regression, to evaluate the stated 
hypotheses, the study found that customers within the condition were music was played 
spent more time and money in the store. 
 

This finding clearly suggested that the music played in the store appeals to the customers’ 
feelings and makes them stay back a little longer while patronizing more of the business 
products and services. The finding is not far from that of Petruzzellis et al. (2014) that 
investigated the impact of well-known background music on customers’ behavior when 
shopping. The experiment was carried out in a big shopping mall in an urban city in Italy 
when the shops where open for business. A sample size of 304 customers of the mall 
responded to the study questionnaire after they have finished shopping. ANOVA was used 
to analyze data received from the respondents. The study found out that famous music 
increases positive feelings in the customers’ which, in turn, enhance their patronage.  
 

Some authors’ empirical research findings disagree with the fact that sound influences 
consumers’ buying behavior. For instance, the studies conducted by Uddin (2011) on the 
effect sensory branding of five senses have on customers: A case study of Coca Cola in 
Karlstad, Sweden. The population of the study consisted of students of Karlstad University, 
and a sample size of twenty students where administered copies of questionnaire for the 
study. Data were analyzed using Pearson moment correlation through SPSS package. And 
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the finding of the study showed that audition has less impact on customers’ behavior. But 
rather, that other sensory cue such as visual and gustative aspect has a high influence on 
consumers of coca cola. 
 

Yeoh & North (2009) conducted an empirical study to investigate if a “fit” between the 
music played and products sold could influence the product preferences of Malaysians’. A 
sample of 90 ethnically-Chinese Malaysians were selected for the study, and were selected 
by approaching students in the University of Putra’s library in Malaysia. One-way ANOVA 
was used to test data retrieved from the respondents. The findings of the study prove that 
musical fit can influence customers’ engagement in terms of product choice. The pieces of 
Malay and Indian music played were able to incite cultural knowledge which leads to the 
selection of a particular corresponding type of product to the music over other products. 
 

This finding shows the power music has on evoking cultural preference when products 
from different cultures are displayed and a particular song from an ethnic background 
influences the choosing of products from that region at that very moment. Earlier study 
from North et al.  (1999) on “different genres in wine store” supports this assertion when 
they proved that buyers perception of wine was different with the type of music played, 
and that customers’ bought more French wine on the days French music was played in the 
shop while buying German wines more on the day German music was played.  It was 
amazing at the end of the study when buyers were asked if the music influenced their 
buying behavior and they said “no” showing how unconscious they were about the 
influence of the music on them.   
 

Also, North et al. (2003) conducted an empirical study on the influence of musical style on 
restaurant customer spending, playing different types of music in a British restaurant over 
the course of 18 evenings and the mean spend per head for each table was calculated using 
MANOVA analysis which revealed that there was an overall significant difference between 
the conditions with classical music leading to higher spending than both no music and pop 
music”. A 2005 study on music motivates impulse buyers, not thoughtful shoppers 
presented to the American Psychological Association by Maureen Morrin, Ph.D., concluded 
that music alone caused impulse buyers to purchase more (Morrin, 2005).  
 

Jacob et al. (2008) conducted an experiment in a flower shop, where love songs and 
romantic music (congruence condition), pop music (music usually played in the flower-
shop) and no music (control condition) were played. The results show that the mean 
amount of money spent was significantly higher in the love songs and romantic music 
condition compared with the other two, whereas the pop music condition did not lead to an 
increase in the amount of money spent compared with the control, no music, condition.  
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Table 1: Summary of Empirical Studies on Auditory Marketing Strategy 
Author(s)/ Year Area of Study Analytical tool 

used 
Findings 

Petruzzellis et al. 
(2014) 

The impact of well-known 
background music on 

customers’ behavior when 
shopping. 

ANOVA Famous music increases positive 
feelings in the customers’ which, in 

turn, enhance their patronage. 

Uddin (2011) The effect sensory branding of 
five senses has on customers: A 

case study of Coca Cola in 
Karlstad, Sweden. 

Pearson moment 
correlation 

Audition has less impact on 
customers’ behavior. But rather, that 
other sensory cue such as visual and 
gustative aspect has a high influence 

on consumers of coca cola 
Yeoh & North (2009) Investigated if a “fit” between 

the music played & products 
sold could influence the product 
preferences of Malaysians’ 

One-way ANOVA 1) Musical fit can influence 
customers’ engagement in terms 
of product choice.  

2) The pieces of Malay and Indian 
music played were able to incite 
cultural knowledge which leads to 
the selection of a particular 
corresponding type of product to 
the music over other products 

Anders et al. (2008) Investigated if music influences 
customers’ behavioral 
dispositions when buying in 
real-life settings within Swedish 
home Electronics retail store. 

NOVA tests & 
Multiple 
Regression 

Customers within the condition were 
music was played spent more time 
and money in the store 

North et al. (2003) The influence of musical style 
on restaurant customer 
spending, playing different 
types of music in a British 
restaurant over the course of 18 
evenings 

MANOVA There was an overall significant 
difference between the conditions 
with classical music leading to higher 
spending than both no music and 
pop music 

Source: Researchers Desktop from Literature Review 

Based on these findings, we formulate our second set of hypotheses: 
 

Ho1 There is no significant relationship between auditory marketing strategy and customer 
satisfaction in bar & restaurants business in Port Harcourt. 

 

Ho2 There is no significant relationship between auditory marketing strategy and customer 
repurchase intentions in bar & restaurants business in Port Harcourt. 
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Operational Conceptual Framework 
 

 

 

                                                                           H01 

 

                                                                                  H02 

 

 

 

 Figure 1: Operational Conceptual Framework for the Relationship between 
Auditory Marketing Strategy and Customer Experience. 

Research Methodology 

In tackling research methodology, social scientists have two major viewpoints: an objective 
(Positivist) and subjective (Idealist) views of their subject matter (Burrell & Morgan, 2006 
cited in Nwachukwu & Nwadighoha, 2022), and these are; ontological, epistemological, 
human nature and methodology. Nwachukwu & Nwadighoha (2020) asserts that the 
objectivist conducts their research based on scientific approach while the idealist views 
research from the non-scientific angle. Philosophically, we took a realist viewpoint and a 
positivist epistemology. Therefore, this study utilized quantitative research method 
thereby adopting a cross-sectional survey research design. The target population 
comprised of all the customers of 113 bars and restaurants in Port Harcourt as listed in 
https://www.manpower.com.ng/lists/bars/lga/740/port-harcourt?page=6.   
The population is an infinite population; hence for sampling we used the Godden (2004) 
infinite sampling technique which gave us a sample size of 384. Using convenient sampling 
technique, the study distributed 384 copies of questionnaire out of which 362 was valid 
and was used in carrying out the study’s analysis. The questionnaire was validated before 
being administered to respondent through expert checking. Cronbach’s Alpha technique 
was employed for checking for the reliability of the instrument. The reliability coefficients 
of our constructs were above 0.70 benchmark recommended by Nunnally (1978). 

                 Table 2: Reliability Statistics 
S/N Construct No of items Cronbach’s Alpha 

1. Auditory Marketing Strategy 4 0.829 
2. Customer satisfaction 4 0.840 
3. Repurchase intentions 4 0.812 

                            Source: SPSS Result  

AUDITORY MARKETING 

STRATEGY (GMS) 

CUSTOMER 
EXPERIENCE (CE) 

CUSTOMER 
SATISFACTION (CS) 

CUSTOMER 
REPURCHASE 

INTENTION (CRI) 
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Analyses of Data Results 
The study purposefully administered 384 copies of the questionnaire among selected 
customers of the identified bar &restaurants in Port Harcourt, and due to mistakes and 
incomplete responses, 14 copies were dropped, while 8 copies were lost in transit. Hence, 
valid total response used in conducting the analysis was 362 which represent 94%. The 
study adopted Pearson moment correlation coefficient through SPSS version 25 in 
analyzing the relationships existing between the study variables. The Decision Rule for the 
test states that the null hypothesis (H0) should be rejected while the alternative (Ha) 
accepted if p-value < 0.05 for 2 – tailed test and conclude that significant relationship 
exists. The tables below explain the tests results of the hypotheses. 

Test of Hypothesis 1 

Ho1: There is no significant relationship between auditory marketing strategy and 
customer satisfaction in bar & restaurants businesses in Port Harcourt. 

Ha1: There is a significant relationship between auditory marketing strategy and customer 
satisfaction in bar & restaurants businesses in Port Harcourt. 

 

   Table 3:  Correlations Analysis of Auditory Strategy and Customer Satisfaction 

               Variables 1                           Statistics Auditory 
Marketing 

Strategy (AMS) 

 Customer 
Satisfaction (CS) 

 
 
 
 

Auditory Marketing                 Pearson Correlation  
Strategy (AMS)                         Sig. (2-tailed) 
                                                   N 

1.000 
. 

362 

.814** 
.000 
362 

Customer Satisfaction            Correlation Coefficient 
 (CS)                                       Sig. (2-tailed) 
                                                   N 

.814** 
.000 
362 

1.000 
. 

362 

        **. Correlation is significant at the 0.05 level (2-tailed). 
        b. Listwise N = 362 

       Source: SPSS Output (based on 2022 Field Survey Data) 
 
Table 3 above indicates the output of the correlation analysis using the SPSS version 25.0. 
The Pearson correlation coefficient was estimated to be 0.814**. This shows a significant 
positive relationship between auditory marketing strategy and customer satisfaction. Since 
the p-value (0.000) < 0.05, we reject the null hypothesis and conclude that a significant 
relationship exists between the two variables. 

Test of Hypothesis 2 

Ho2: There is no significant relationship between auditory marketing strategy and 
customer repurchase intentions of bar & restaurant business in Port Harcourt. 

 

Ha2: There is a significant relationship between auditory marketing strategy and 
customer repurchase intentions of bar & restaurants business in Port Harcourt. 
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Table 4: Correlations Analysis of Auditory Marketing Strategy and Customer 
Repurchase Intentions. 

             Variables 1                              Statistics Auditory     
Marketing 

Strategy (AMS) 

Customer 
Repurchase 
Intentions 

(CRI) 
 
 
 
 
 

Auditory Marketing                  Pearson Correlation  
  Strategy (AMS)                       Sig. (2-tailed) 
                                                    N 

1.000 
. 

362 

.859** 
.000 
362 

Customer Repurchase             Correlation Coefficient 
 Intentions (CRI)                        Sig. (2-tailed) 
                                                   N 

.859** 
.000 
362 

1.000 
. 

362 

          **. Correlation is significant at the 0.05 level (2-tailed). 
           b. Listwise N = 362 

        Source: SPSS Output (based on 2022 Field Survey Data) 
 
In table 4 above, the output shows the correlation coefficient (r) to be 0.859, which 
suggests that a very strong relationship exists between auditory marketing strategy and 
customer repurchase intentions. Also, the sign of (r) value is positive, indicating a direct 
link between the variables. Since the probability value (p-value) = 0.000 < 0.05, therefore 
we conclude that a significant positive relationship exists between auditory marketing 
strategy and customer repurchase intentions of bar & restaurant business in Port Harcourt. 

Table 5: Summary of Test Hypotheses 

S/N HYPOTHESES ( r ) P – VALUE DIRECTION Magnitude DECISION CONCLUSION 

HO1: There is no significant relationship 
between auditory marketing strategy 
and customer satisfaction. 
 

0.814** 0.00 +VE Very high Reject Significant 

HO2: There is no significant relationship 
between auditory marketing strategy 
and customer repurchase intentions 

0.859** 0.00 +VE Very high Reject Significant 

Source: Research Findings Based on SPSS Output 

Discussion of Findings 

The sole aim of this study was to investigate the extent to which auditory marketing 
strategy relates to customer experience in bar & restaurant businesses in Port Harcourt. 
Auditory marketing strategy was found to have a significant positive relationship with the 
measures of customer experience (customer satisfaction and customer repurchase 
intentions). These findings were generated from the outcome of the statistical test of 
hypotheses Ho1, and Ho2. The test of Ho1 proves that auditory marketing strategy attracts a 
significant positive correlation coefficient (r = 0.814, p-value < 0.05). Signifying that, the 
more bar & restaurants businesses in Port Harcourt utilizes auditory marketing cues such 
as the type of music played at the restaurant, tempo of the music, and volume of music, the 
more they will achieve increased customer satisfaction. 
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Test of Ho2 reveals that auditory marketing strategy generates a significant positive 
correlation coefficient (r = 0.859, p-value < 0.05). Thus, increase in auditory marketing 
strategies will bring about an increase in customers repurchase intentions of a given bar & 
restaurant due to their pleasant experience with the business. 
 

The above findings as interpreted from the results of hypotheses 1 and 2 are believed to be 
judged based on the fact that auditory marketing strategies such as the type of music 
played at the restaurant, tempo of the music, and volume of music influences customers’ 
mood and experiences since it will make them relax, satisfied, and have the intention to 
repurchase. This is in tandem with the submissions of Krishna (2011) who in her study 
“engaging the senses to affect perception, judgment and behavior, discovered that ambient 
sound, such as music heard in hotels, restaurants, retail stores, and supermarkets, can 
influence consumer mood, actual time spent in a location, perception of time spent, and 
actual spending”. Spence and Shankar (2010) corroborates the impact of audition on 
customers with their findings that what we hear, be it music or the sound we make while 
eating can have a dramatic effect on our perception of food and drink.”  

Also, Novak, et al. (2010) findings in their study simply explains the fact that mild volume 
of comfortable music at the restaurant promotes pleasure and arousal which in turn makes 
the customers stay longer as against loud music which increases their activity and makes 
them leave earlier. 
 

Conclusion and Recommendations  
Based on the data analyses results and findings, the study conclude that auditory marketing 
strategy has significant positive impact on customers’ experience in Bar & restaurants 
business in Port Harcourt. The findings as seen from the results of the hypotheses are 
believed to be premised on the fact that auditory marketing cues influences customers’ 
mood and experience. Therefore, this study recommends management of bar & restaurants 
applications of auditory marketing cues such as the right kind of music played, the tempo 
and volume of the music since it has proven to help influence the mood of the customers to 
relax and have a pleasant experience.  
 
References 
 
Anders, S., Eippert, F., Weiskopf, N., & Veit, R. (2008). The human amygdala is sensitive to 

the valence of pictures and sounds irrespective of arousal: an fMRI study. Soc. Cogn. 
Affect. Neurosci. 3, 233–243. 

 
Aronson, E., Wilson, T. D., & Akert, R. M. (2005). Social psychology, 7th ed. Pearson 

Education, Inc.  
Beament, J. (2001). How we hear music: The relationship between music and the hearing 

mechanism. Boydell Press Rochester. 
 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              127 
 
 

Belojevic, G., Jakovljevic, B., & Slepcevic, V. (2003). Noise and mental performance: 
personality attributes and noise sensitivity. Noise and Health, 6(21), 77-89. 

 

Bernazzani, S. (2022). What is customer satisfaction? 5 reasons it’s important in service. 
https://blog.hubspot.com/service/what-is-customer-satisfaction 

Bordeaux, J. (n.d.). What is customer experience? (and why it’s so important).. 
https://blog.hubspot.com/service/what-is-customer-experience 

Chiu, C., Chang, C., Cheng, H., & Fang, Y. (2009). Determinants of customer repurchase 
intention in online shopping. Online information review, 33(4), 761-784. 

Eriksson, E., & Larsson, N. (2011). A multi-sensory-brand experience: Sensory interplay and 
its impact on consumers’ touch behavior. [Master’s Thesis, School of business and 
Education, Linnaeus University]. 

Fay, R. (2009). Soundscapes and the sense of hearing of fishes. Integrative Zoology, 4, 26-32. 

Fiegel, A. J. (2013). Influences of music genre and components on food perception and 
acceptance. [Masters Theses, University of Arkansas]. http://scholarworks.uark.edu
/etd/905 

Fuentes, A. (2020). How music can make us feel good. https://namica.org/blog/music-that-
makes-us-feel-good-playlist/ 

Gunelius, S. (n.d.). Prioritizing verbal, auditory and visual branding – part 1. Aytm. 
https://aytm.com/blog/prioritizing-visual-branding-part-1/ 

Hassan, I., & Iqbal, J. (2016). Employing sensory marketing as a promotional advantage for 
creating brand differentiation and brand loyalty. Pakistan Journal of Commerce and 
Social Sciences, 10(3), 725-734. 

Hellier, K. P., Geursen, M. G., Carr, A. R., & Rockard, A. J. (2003). Customer repurchase 
intention: A general structural equation model. European Journal Marketing, 
37(11/12), 1762-1800. 

Hotjar (2022). Understanding customer experience. https://www.hotjar.com/customer-
experience/ 

Hulten, B. (2011). Sensory marketing: The multi-sensory brand-experience concept. 
European Business Review, 23(3), 256-273. 

Ibzan, E., Balarabe, F., & Jakada, B. (2016). Consumer satisfaction and repurchase 
intentions. Developing Country Studies, 6(2), 96 - 100 

IGI Global (n.d). What is repurchase intention? https://www.igi-global.com/dictionary/repu
rchase-intention/53670 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              128 
 
 

InfoPOS (n.d.). What is auditory marketing? Retrieved from: http://blog.infopos.com/the-retail-
dictionary/what-is-auditory-marketing/ 

 

Jacob, C., Gueguen, N., Boulbry, G., & Sami, S. (2008). Love is in the air’: congruence between 
background music and goods in a florist. The International Review of Retail, 
Distribution and Consumer Research, 19(1), 75-79. 

Kokemulle, N. (n.d.). Auditory advertising vs. print. Chron. https://smallbusiness.chron.com
/auditory-advertising-vs-print-50458.html 

Krishna, A. (2011). Sensory marketing: Research on the sensuality of products. Routledge. 
Doi: https://doi.org/10.4324/9780203892060 

Kuwano, S., Fastl, H., Namba, S., Nakamura, S., & Uchida, H. (2006). Quality of door sounds 
of passenger cars.  Acoustical Science and Technology (Acoust Sci Tech), 27. DOI: 
10.1250/ast.27.309 

Liégeois, M., & Rivera, C. (n.d.). Sensory marketing on the natural cosmetics market: The 
impact on generation X and generation Y. School of Business 
And Engineering. http://www.diva-portal.org/smash/get/diva2:434589/FULLTEXT
01.pdf 

 

Lindstrom, M., & Kotler, P. (2005). Brand sense: Build powerful brands through touch, taste, 
smell, sight, and sound. Simon and Schuster. 

 

Lumen (n.d.). Theories of Emotion. Boundless Psychology. https://courses.lumenlearning.co
m/boundless-psychology/chapter/theories-of-emotion/#:~:text=Magda%20B.&tex
t=Magda%20Arnold%20(1903%E2%80%932002),an%20appraisal%20of%20the
%20situation. 

Lumoa (2022). 6 most popular customer experience metrics and KPIs explained simply. 
https://www.lumoa.me/blog/customer-experience-metrics-and-kpis/ 

Macdonald, S. (2022). How a customer experience strategy helps scale revenue growth (and 
achieve profitability). https://www.superoffice.com/blog/customer-experience-
strategy/ 

Morrin, M. (2005). Music motivates impulse buyers, not thoughtful shoppers. American 
Marketing Association. https://www.apa.org/monitor/nov05/music 

North, A. C., Hargreaves, D. J., & McKendrick, J. (1999). The effect of in-store music on wine 
selections. Journal of Applied Psychology, 84(2), 271-276. 

North, A. C., Shilcock, A., & Hargreaves, D. (2002). The effect of musical style on restaurant 
customers' spending. Environment and Behavior, 35(5), 712-718.  
DOI: 10.1177/0013916503254749 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              129 
 
 

Novak, C. C., La Lopa, J., & Novak, E. R. (2010). Effects of sound pressure levels and sensitiv-
ity to noise on mood and behavioral intent in a controlled fine dining restaurant 
environment. Journal of Culinary Science & Technology 8(1), 191–218  
 

Nwachuwu, D., Goodie-Okio, J., & Dike, L. B. (2022). Mobile banking service quality and 
customer satisfaction of deposit money banks in Port Harcourt. International 
Academic Journal of Management and Marketing, 7(1), 134-155. 

Nwachukwu, D., & Nwadighoha, E. E. (2022). Agripreneurship marketing and economic 
recovery in post covid-19 era in Ikwerre L.G.A. in Rivers State. International 
Academic Journal of Business Systems & Economics, 8(1), 13-27 

Nwachukwu, D., & Origbo, H. (2022). Olfactory marketing strategy and customer 
engagement in fast food restaurants in Rivers State. International Academic Journal 
of Management & Marketing Annals, 8(1), 86- 102. 

 

Nwachukwu, D., & Nwadighoha, E. E. (2020). Renewable solar energy and electricity 
sustainability by Rivers state government in obio/akpor L.G.A in Rivers state. 
Journal of entrepreneurship, Business & Innovation, 1(1&2) 

Nunnally, J. C. (1978). Psychometric theory (2 ed.). McGraw Hill. 
 

Petruzzellis, L., Chebat, J. Palumbo, A. (2014). The effect of famous background music on 
consumer shopping behavior. Journal of Marketing Development and 
Competitiveness, 8(2), 38 – 49. 

Rose, S., Hair, N., & Clark, M. (2011). Online customer experience: A review of the business-
to-consumer online purchase context. International Journal of Management Reviews, 
13(1), 29 – 39. 

Sarawagi, A. (2016). Music: Food for the Soul. https://highonscore.com/music-washes-
away-
soul-dust-everyday-life/#:~:text=Just%20like%20our%20bodies%20need,on%20o
ur%20mind%20and%20bodies. 

Scherer, K. R., Shorr, A. & Johnstone, T. (2001). Appraisal process in emotion: Theory, 
methods, research. Oxford University Press. 

 
Schwager, A., & Meyer, C. (2007). Understanding customer experience. Harvard Business 

Review. https://hbr.org/2007/02/understanding-customer-experience 
 
Spence, C., & Shankar, M. U. (2010). The influence of auditory cues on the perception of, and 

responses to, food and drink. Journal of Sensory Studies. 
https://doi.org/10.1111/j.1745-459X.2009.00267 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              130 
 
 

Szyndlar, M. (2022). Customer satisfaction: Why it’s important in 2022. 
https://survicate.com/customer-satisfaction/importance-customer-satisfaction/ 

The American Academy of Pediatrics (2009). Impact of music, music lyrics, and music videos 
on children and youth. Journal of the American Academy of Pediatrics, 124(5), 1488-
1494; DOI: https://doi.org/10.1542/peds.2009-2145 

Thielelmann, S. (2001). Spirituality of music. APH publishing. 

Uddin, S. (2011). The impact of sensory branding (five senses) on consumer: A case study on 
coca cola. [Master’s thesis, Karlstads University]. https://www.diva-
portal.org/smash/get/diva2:504446/FULLTEXT01.pdf 

Wali, K., & Idenedo. O. W. (2021). Service delivery digitalization: a marketing tool for post 
covid-19 competitiveness among fast food restaurants in Port Harcourt. Innovative 
Journal of Accounting, Marketing and Management Research, 7(1), 139 – 149. 

Yeoh, J. P. S., & North, A. C. (2009). The effect of musical fit on choice between competing 
pairs of cultural products. Empirical Musicology Review, 4(4). 
DOI: 10.18061/1811/44658 

Yorkston, E. (2010). Auxiliary auditory ambitions. In Krishna, Sensory Marketing (pp. 157- 
165). 

Yulisetiarini, D., Subagio, A., Paramu, H., & Irawan, B. (2017). Customer repurchase 
intention and Satisfaction in Online Shopping. International Business Management, 
11(1), 15-221. 

 
 
 
 

 



131 
 

 
 

  

 

Entrepreneurial Orientation and Survival of Startups in 
Rivers State 

Chiedu F. Amah1 and B. Chima Onuoha2                                                                                                            
1Doctoral Student Department of Management, University of port Harcourt.                                              

2Professor of Management, Department of Management, University of Port Harcourt.  

 

 

 

 

 

 

  

 
                                                                                                                  

  Published by                                                                                                                                
Africa Research Corps Network (ARCN) 

                                                                                                                                                                                                           in Collaboration with 
International Academic Journal for Global Research (iajgr) Publishing (USA) 

  

Strictly as per the compliance and regulations of:     

© 2022. Chiedu F. Amah and B. Chima Onuoha. This is a research/review paper, distributed under the terms of the Creative Commons 
Attribution-Noncommercial 4.0 Unported License http://creativecommons.org/licenses/by-nc/4.0/), permitting all non-commercial use, 
distribution, and reproduction in any medium, provided the original work is properly cited.  

 

International Journal of Business, Economics and Entrepreneurship Development in Africa                                                          

Volume 10, Issue 5, PP 131-147, ISSN: 2360-9402, November, 2022, DOI: 172642333210460                                                                                                               
Double Blind Peer Reviewed International Research Journal                                                                               
http://arcnjournals.org                                                                                                                                                                         
journals@arcnjournals.org                                                                                   
©Africa Research Corps Network (ARCN) 

Abstract: This study investigated the effect of entrepreneurial orientation on the survival of startups in Port 
Harcourt, Rivers State, Nigeria. The population for this study comprised 72 randomly selected registered 
startups in Rivers State of Nigeria. The study adopted the cross-sectional method of the quasi-experimental 
research design.  A population of 160 employees from the 72 start-ups was studied. A sample size of 114 
employees was obtained using the Taro Yamane formula. Out of 114 questionnaires distributed, 104 
questionnaires were considered for analysis, arriving at a response rate of 91%. The Spearman’s Rank Order 
Correlation Coefficient analysis technique was used to appreciate the influence of entrepreneurial orientation 
on the survival of startups. The result showed that entrepreneurial orientation has a positive and significant 
relationship with the survival of startups at a 0.05 significance level. The study concluded that entrepreneurial 
orientation positively and significantly influenced the survival of startups in Rivers State of Nigeria. The study 
recommends that startups should adopt entrepreneurial orientation to order to boost their survival chances. 

Key words: Entrepreneurial Orientation, Survival of Start-ups, Innovativeness, Proactiveness, Entrepreneurial 
Skills  
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1.0 Introduction 
According to the (Harvard Business Review of July 2018), eight of every ten startups die in 
their first year. The challenges facing startups in Nigeria are enormous as the country ranks 
a staggering 131st position out of 190 countries on ease of doing business in 2019. The high 
mortality of startups in Nigeria was attributed to factors in the external and internal 
business environment, while the problems of infrastructure and funding persist, it has been 
argued that startups suffer more from internal issues bedeviling most entrepreneurs, 
(Ofurum, 2021). He argued that in most cases startups have owner-manager and the 
limitation of skill and expertise contributes to business failure, poor financial management 
and planning, low startup capital, and wrong source of funding contributed significantly to 
the failure of many startups. Entrepreneurial skills of proactiveness, risk-taking, and 
innovation have given many businesses a ladder to success as startups continue to grow 
despite the huge number of startup mortality, Robert (2011). Innovation has paved way for 
many startups and has given businesses superior value and competitive advantage, hence 
the need for entrepreneurial orientation and development among startups (Kotler, & Keller 
2008).  

Entrepreneurial orientation is linked to the ability of startups in this sense to evaluate and 
exploit openings (Messersmith & Wales, 2013) as well as review these opportunities or 
openings in other to take advantage of them. Entrepreneurship orientation is seen as an 
uninterrupted affiliation, and connection that helps an organization stand out in the 
singularity of increasingly and progressively competitive, tempestuous, turbulent, and 
stormy business environment (Messersmith & Wales, 2013), as such; a strong 
entrepreneurship orientation in terms of innovativeness and pro-activeness is synonymous 
or identical with investigations into the progressively essential area of startups going 
global. 

Mienpre and Onuoha, (2018) observed that in totality, the aim and idea behind 
entrepreneurial orientation are to establish self-employing businesses, a new enterprise 
that ensures the availability of new products, to meet shareholders‟ and customers‟ value, 
and to satisfy the marketplace, thereby creating job opportunities that will contribute to 
the growth of the economy (Duru, 2011). This is in line with the earlier work of Drucker 
(1970) who made it plain that the activities of the entrepreneur will influence the economy 
as the entrepreneurs take risks, create new business ideas and values from the existing 
ones, and start up new organizations. 

According to Robert (2011), survival of the organization can give small organizations 
endless advantages, with things like more prominent proficiency from economies of scale, 
expanded power, a more prominent capacity to withstand changes in the market, and an 
expanded survival rate.  
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Statement of Problem 
The modern business environment is characterized by intense global competition. Firms 
face more challenging changes than ever in the way they compete in what is now a global 
and technology flooded economy, rapid technological changes such as methods, 
components, and techniques with processes to create a product or service. These factors 
have prompted management to search for means to ensure organizational survival. 
Entrepreneurial characteristics are considered as important mechanisms to have a more 
competitive advantage and to survive in the global business world (Murad & Rula, 2015). 
The mortality rate of startups in Nigeria is very high.  

The relationship between entrepreneurial orientation and survival of startups is widely 
studied within the field of entrepreneurship, but the results vary from a strong positive 
relationship to no significant direct relationship between the two (Rauch, Wiklund, 
Lumpkin & Frese, 2009). There is a need for more studies to determine in which context an 
entrepreneurial orientation may be beneficial. Despite the numerous natural resources 
within  Rivers State, startups still struggle to survive in as much as some social 
infrastructure which includes electricity, effective communication system, good roads, good 
drinking water, etc. are to be made available for startups to thrive (Balogun, 2004).   

The causative factors of this premature extinction are not always the issue of poor 
infrastructural development or competition from the big firms but rather poor 
entrepreneurial characteristics. The success of economic ventures like startups depends 
largely on entrepreneurial skills. There is limited study in developing countries of Africa 
like Nigeria, therefore this study examined the relationship between entrepreneurial 
orientation and survival of startups in Rivers State. 

Research Objectives 
i. Examine the relationship between innovativeness and market share. 
ii. Determine the relationship between proactiveness and market share. 
iii. Examine the relationship between risk-taking and market share. 

Research Questions 
i. How does innovativeness relate to market share? 
ii. To what extent does proactiveness relate to market share? 
iii. To what extent does risk-taking relate to market share? 

Research Hypotheses 
Ho1. There is no significant relationship between innovativeness and market share. 

Ho2. There is no significant relationship between proactiveness and market share. 

Ho3. There is no significant relationship between risk-taking and market share. 
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2.0 Theoretical Framework 
General Theory of Entrepreneurship 
The studies on entrepreneurship pertain typically into one of two streams of research; the 
first stream centers on the characteristics and ability of entrepreneurs to identify 
opportunities, their strategies and resource acquisitions as well as their organizing process 
(Shane, 2003). The second Stream centers on contextual factors external to the 
entrepreneurial business itself. These factors include industry characteristics and the 
environment in which entrepreneurs operate successfully (Erin, 2012). This study focuses 
on the individual determinants, with emphasis on emotional intelligence in the 
organizational and environmental contexts including the individual demographics. 

One primary stream of research that sought to explain entrepreneurship regarding the 
difference in industries, is the environmental and industrial determinants. and the 
environment where entrepreneurs are found, typically seeking to identify situations in 
which entrepreneurial activity is most likely to occur or entrepreneurs is most likely to 
succeed. (Shane, 2003) provides a review where he noted there are three main facets of 
environmental research in entrepreneurship. First, the economic environment includes 
economic wealth, economic stability capital availability. The political which includes 
political freedom and centralization of power, then the socio-cultural environment 
consisting of norms, beliefs, and attitudes, and cultural differences (Shane, 2003). 

 

Entrepreneurial Intentionality Theory 

The entrepreneurial intentionality theory was developed by Bird (1988), it sees the 
entrepreneur as a psychological process and “a state of mind directing a person’s attention 
(and therefore experience and action) toward a specific object (goal) or a path to achieve 
something (means)”. The theory describes the developmental processes that encompass 
and drive entrepreneurial intention concerning an entrepreneur’s thinking, actions, and 
relation to adaptability. 

Bird (1988) was proposed two important components of intentionality and relate to 
entrepreneurship. These are the expression of promises and goals; and rationality versus 
intuition. He opined that a successful entrepreneur is “rational, analytic, flexible, adaptive 
and cause-and-effect oriented structured and intentional with action” and with these 
qualities, the business can be sustainable and survive despite volatilities from the 
environment. While Krueger (1993) defines entrepreneurial intention as individual 
commitment to start a new business. Entrepreneurial intention can be determined based 
on an individual's willingness to set up a business.  

The entrepreneurial activity is truly a type of planned behavior that formed an intention 
model (Bird, 1988). If the intention model is proven to be useful in the understanding of 
forming a new business intention, this model will present the idea, understanding, and 
predicting in identifying the entrepreneurial behavior. It is certainly true that 
entrepreneurial ideas begin with inspiration; though intentions are needed for them to 
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become manifest (Shane & Khurana, 2003). Consistent with this approach, Krueger et al. 
(2000) argue that individuals start business intentionally, hence the impact of the 
entrepreneur’s intention is predominant; also, because the influences of external 
stakeholders, corporate structure, politics, image, and culture have not yet been 
established (Bird, 1988). As a consequence, the founder’s intention determines the form 
and the direction of a nascent organization at its inception. 

Conceptual Framework 
Entrepreneurial Orientation 
Entrepreneurial orientation is defined as strategies utilized by top executive management 
in the course of making plans with the hopes of doing something new and taking advantage 
of opportunities to edged competitors (Lechner & Christian, 2014). Emelah, & Onuoha, 
(2018) define entrepreneurial orientation as the coordination and evaluation of business 
opportunities that abound in a given business environment. According to Lumpkin & Dess 
(1996), entrepreneurial orientation refers to the propensity in an individual or group of 
individuals to act autonomously, to have the willingness to take risks, innovate, to be 
proactive towards market opportunities as well as the ability to be aggressive towards 
competitors. Entrepreneurship orientation was first introduced by Miller (1983); In his 
proposition, an entrepreneurial firm engages in product-market innovation, comes up with 
proactive innovation, etc.  

According to Wales & Gupta (2011), the key factors which drive entrepreneurial 
orientation are the willingness to take risks and innovate, to be proactive and aggressive 
towards competitors. Entrepreneurial orientation is a very important factor when 
considering the act of entrepreneurship because there must be an inner drive, a willingness 
on the part of both the government and the people to ensure that startups grow and this 
can be achieved through the provision of infrastructure necessary for the development of 
trade and commerce (Oshi, Onwuka & Enyia, 2016). Entrepreneurial orientation is 
described as the procedures and attempts an organization makes concerning 
entrepreneurial practices (Lumpkin & Dess, 2001).  

Entrepreneurship introduction is clear inside an organization’s administrative logic, basic 
leadership practices, and its key conduct (Anderson, Covin & Slavin, 2009). Hence, 
entrepreneurial orientation is a company's basic leadership propensity towards 
entrepreneurial exercises (Covin, & Wales, 2011). Organizations that are willing to be a 
part of the effective corporate business must have an entrepreneurial introduction. 
Entrepreneurial introduction alludes to system-making rehearses embraced by businesses 
to distinguish and start corporate endeavors. The idea of entrepreneurial introduction 
draws upon prior research that takes a gander at procedure making terms of arrangements 
of activities or basic leadership styles that are summed up crosswise over firms. An 
entrepreneurial association is engaged with item advertise advancement, embraces some 
hazardous ventures and concocts "proactive" developments, thrashing contenders’ hands, 
proposes the measurements of creativity chance-taking, and dedication. An additional 
dimension that is critical to the entrepreneurial orientation concept has also been 
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proposed, such as competitive aggressiveness and autonomy. All these factors mentioned, 
work together in enhancing an organization’s entrepreneurial performance Dess and 
Lumpkin (2005). 

Innovativeness  
The concept of innovativeness refers to inter-individual differences that characterize 
people’s responses to new things. There are at least three approaches to the 
conceptualization of innovativeness, each of which carries its implications for the 
measurement of the construct: behavioral, global trait, and domain-specific activity. Each 
makes its contribution to the purposes of the investigator and requires its interpretation of 
the results it produces. The behavioral perspective on innovativeness identifies the concept 
with the act of adoption. Consumers are thus designated as innovators or not depending on 
whether they adopt a new product or not. Moreover, the degree of innovativeness they 
possess depends on how quickly they adopt after encountering the innovation. This simple, 
time-based approach to the conceptualization of innovations has given rise to a more 
sophisticated behavioral approach to the diffusion of innovations, which emphasizes the 
external rewards available to consumers at each successive stage of the product-market life 
cycle (Goldsmith, & Foxall, 2003).  

Innovativeness is the propensity to pursue sported opportunities associated with creativity 
and testing (Aigboje, 2018). Moreover, Skillicorn (2014) defines innovation as turning an 
idea into a solution that adds value from a customer’s perspective. Also, Innovation is seen 
as the application of ideas that are novel and useful. Some innovations are built on current 
talents to tract incremental developments; while more drastic innovative ideas need brand-
new skills, which will render the old talents obsolete (Kraus, 2013). Brigham and Zachary 
(2014) argued that a firm or organization is entrepreneurially inclined if it is an 
organization that involves its business activities on product-market innovation, as well 
undertakes somewhat ventures that have the likelihood of future uncertainty. Those firms 
that are fruitful in pursuing innovative ideas tend to enjoy a high level of business stability 
and performance than those that do not (Busatlic, Palalic, & Ramo, 2015). 

Additionally, Busatlic et al., (2015) posited that innovation referred to the propensity to 
initiate and pursue new ideas, novelty, carrying out tests, and creating procedures that 
might produce new products, services, or technological processes or practices that explore 
beyond the current borders. Kraus (2013) argued that innovativeness, proactiveness, and 
risk-taking are dimensions of entrepreneurial orientation that encourage employee 
effectiveness. In line with this claim, entrepreneurship literature provides adequate 
evidence that innovation is the widely-examined dimension of entrepreneurial orientation. 

Pro-Activeness  
Pro-activeness is the propensity to get ahead and act on prospects and needs rather than 
responding later when the incident must have been unfolded (Aigboje, 2018). A proactive 
organization is that organization that adopts an opportunity-seeking vision. Proactiveness 
remains an integral ingredient of entrepreneurship which highlights the anticipation by 
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seeking new opportunities in support of present and future demand which allows an 
organization to stay ahead of the competition. Securing and protecting employee 
effectiveness demands a forward-looking perspective and actions that reflect proactive 
behavior in the organization (Covin & Slevin, 2013). In the effort to steadfast, the 
competition in the global market organization may also be strategically proactive by 
introducing new products and services to tap market opportunities and such behaviors 
also constitute to enhance employee effectiveness. 

Proactiveness according to Antoncic, and Hisrich, (2004) is the mental skill to take action 
urgently and without doubt when the need arises both in a conducive and turbulent time in 
an attempt to pursue a business opportunity. Proactiveness helps businesses achieve 
success, it ensures that opportunities are sought for by launching new products, or services 
before its competitors and having an opinion of the future changes in demands and 
emerging uncertainty in the firm’s external environment (Antoncic, & Hisrich, 2004). Pro-
activeness involves anticipatory, change-oriented, and self-initiated behavior in the 
marketplace by managers where they exhibit boldness, competitive aggressiveness, and 
adventurous characteristics relative to rival competitors (Antoncic, & Hisrich, 2004).  

Proactiveness is described with a great level of opportunity-seeking enterprise that, 
preferably, are ahead of their opponents and effectively forestall future client demands. 
Meanwhile, Covin and Miller (2014) submit that organizations must have reactiveness 
plans to tackle unclear perspectives. Prior studies have established that proactive 
companies can accomplish their objectives in the best segments, move faster to sustain an 
advantage, capitalize on a market prospect for greater yields, and be a groundbreaker in 
performance (Brettel, & Rottenberger, 2013; Chen, Li, & Evans, 2019). Achieve better 
performance because they have a greater understanding of customer needs and wants, and 
a broader market environment than their competitors (Khalili, Nejadhussein, & Fazel, 
2013). 

Risk-Taking  
Risk-taking involves the readiness to go after opportunities that have a considerable 
probability of creating losses or significant performance (Aigboje, 2018). Stiff competition 
in the market indicates that every organization is required to engage in a risky endeavor to 
capitalize on the available opportunities in the environment. To fast-tract this, the 
organization is required to implement an organizational culture that favour employee 
effectiveness driven by entrepreneurial orientation (Prabin, 2016). Entrepreneurial 
research highlights that entrepreneurs are generally risk seekers or at least less risk-averse 
than others. According to Lumpkin and Dess (2005), the degree to which each individual 
differs in their willingness to take the risk constitutes the entrepreneurial orientation 
element of risk-taking. This is associated with the risk of revenue or risk of other monetary 
involvement of the company. The scholar further reiterated that the concept is a 
connotation of everything that incorporates the enormous act of, for instance borrowing 
money that might face future uncertainty.  
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However, Cohen, Cohen, West, and Aiken (2013) stressed that risk-taking refers to the 
propensity to carry out brave business activities rather than carefully planned actions. The 
risk here concerned the executive who has the authority to direct the flow of business 
activities with the assistant of committed employees. Risk-taking according to Prieto, 
(2010) is considered as a managerial decision-making process that accepts the willingness 
to allocate resources to venture with a high expectation of failure.  

According to Eggers, Kraus, Hughes, et al. (2013), risk-taking refers to the organization’s 
agreement to commit resources with an uncertain outcome. Morrish (2011) states that 
risk-taking implies a company's propensity to offer a product that is not well known or 
accepted within the market. In other words, a company might take a risky strategy when 
introducing a product, which serves customer needs that do not yet exist, rather than solely 
serving expressed customer needs. However, to obtain a competitive advantage, businesses 
need to take a risk to some extent, e.g., introducing new products or services in new 
markets (Lumpkin, & Dess, 1997; Gregory & Lumpkin, 2005). Complement affirmative 
relationship between risk-taking and firm performance. In this logic, submit that 
pioneering startup must minimize the level of threat and take action to evade tasks that are 
excessively hazardous to achieve better performance. 

Concept of Survival  
Survival can be defined as an organizational ability or state of continuing to live or exist, 
often despite the difficulty, challenges, or dangers.  Survival has many connotations-both 
subjective and objective. Survival is measured by observing organizational continuous 
existence. This is problematic given the nature of mergers and acquisitions (Delacroix & 
Carroll, 1983). An organization is seen as have survives as long as it “acquires inputs from 
suppliers and provides output to a given public (customers, clients, etc.). The organization 
is seen as a failed one when coalitions of its resource providers cannot be induced to supply 
resources and the firm cannot repay resource providers for past support (Sheppard, 1989). 

Generally, a firm is considered to have failed once it has entered bankruptcy proceedings 
(Moulton, 1988).  In order words, the firm has failed to return investors and creditors’ 
capital in the agreed manner to provide workers with Job security, to provide states with 
tax revenues, etc. So, for this study survival is simply non-failure that is, non-bankruptcy, of 
an existing organization. It can also occur when an organization filed for liquidation or 
bankruptcy since such a filing abrogates the agreement between a firm and its stakeholders 
and serves to recognize the firm’s failure, and as a result of not meeting the financial 
condition of the regulatory agency.   

Survival has been the most interesting topic for organizations over the years. Organizations 
exist to survive amid environmental factors that tend to encroach on business 
performance. An organization's effort is tilted towards survival. There is an increasing need 
for organizational survival amidst the stiff competitive industry thus there is a need for 
organizations to pay attention to the individual employees in the organization since 
innovation in products and services are brought about by these individuals.  
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Market Share 
Market share is described as part of the total industry or markets total sales that are 
earned by a specific firm over a length of time, measured in percentage. According to 
Czinkora, Ketabe, and Mercer, (1997), market share is the volume or value of an 
organization relative to its industry. Market share is calculated as a percentage of sales in 
its target market. By totaling the firm’s sales over the period and dividing it by the total 
sales of the industry over the same period (Czinkora, et al., 1997). Market share refers to 
the portion or percentage of a market earned by a company or an organization. In other 
words, a company’s market share is its total sales to the overall industry sales of the 
industry in which it operates. 

Market share addresses the level of an industry or market's total sale that is acquired by a 
specific organization over a predefined period (Barine, 2021). Market share is determined 
by taking the organization's sales over the period and dividing it by the absolute sales of 
the business over a similar period. This metric is utilized to give an overall idea of the size 
of an organization concerning its market and its rivals. An increase in market share allows 
an organization to accomplish more in its tasks and further develop productivity. 

Market share is one of the marketing metrics that is continually discussed in the field of 
marketing as a discipline. Market share contrasts the income of the firm and the absolute 
income of the market being referred to a defined time frame. The reason behind estimating 
market share is to build up the general position or portion of the firm within the broader 
marketplace. The portion of the firm in the market is determined by the extent of its 
promotional strategy (Barine, 2021). In assist with understanding the general 
accomplishment of the firm in penetrating the marketplace, accordingly, the relative 
market share of a company attempts to compare a firm’s market share with its competitors. 

Empirical Review 
Wekesa, Maalu, Gathungu, and Wainaina (2016) carried out a study covering 314 small and 
medium enterprises in nine countries in Kenya. The coefficient of determination, statistic, 
and the t-value and their significance levels were used in presenting the relationship 
between entrepreneurial characteristics and firms’ performance. The results showed that 
that firm performance is significantly affected by entrepreneurial characteristics of age, 
managerial skills, industry experience, and social skills. Thus, it was concluded that 
entrepreneurial characteristics and performance of non-timber forest products, small and 
medium enterprises are empirically related. This study implied that specific policy 
measures are necessary to encourage the many well-trained but unemployed young people 
to engage in businesses. Additionally, it also implies that specific training programs are 
necessary to equip the practitioners with the necessary theoretical and practical capacities 
to enhance the performance of their firms. 

Najim, Naser, and Mohamed (2014) examined how entrepreneurial attributes affect 
business performance in Jordanian institutions. Data obtained concerned entrepreneurial 
attributes and performance in Jordanian private and public institutions based on a survey 
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questionnaire. To arrive at statistically significant conclusions, the authors used regression 
and correlation analysis. The results indicated that entrepreneurial characteristics 
(personal, managerial, and organizational) have a statistically significant impact on 
performance profitability, ability to meet obligations, ability to expand, reputation, and 
relationships with stakeholders). The study attempted to fill gaps in the literature on the 
practice of Arabian entrepreneurs. This was one of the few studies that examine the 
Jordanian environment concerning identifying the nature of the relationship between 
entrepreneurs’ attributes and organizational performance in Jordanian institutions.  

Okunbanjo, Adewale, and Akinsulire (2017) used survey research designed via 
administering questionnaires to the entrepreneurs of SMEs in Lagos State. Two hundred 
and sixty (260) questionnaires were administered to the respondents and 231 were 
retrieved. Regression method of analysis was employed to test the stated hypotheses and 
the findings revealed that risk-taking has a weak positive effect on profitability, but 
competitive aggressiveness and innovativeness have a strong positive effect on sales 
growth of SMEs in Lagos State. The study recommended that entrepreneurs operating in 
Lagos State need to be very mindful of the risk they take to improve their business 
performance in terms of sales growth and profitability. Entrepreneurs need to develop new 
business ideas to enhance innovativeness and creativity to achieve an increase in both 
financial and non-financial performance. 

3.0 Methodology 
The researcher adopted the cross-sectional study method on the basis that the research 
involved selecting samples of elements from the population of interest measurable at a 
particular point in time. The reasons for the use of the cross-sectional research are that the 
research is for academic purposes and time-bound. The population of this study comprised 
of 160 employees randomly selected from the management and employees of 72 selected 
startups in River State. A sample size of 114 was determined using the Taro Yamane 
formula. The Spearman Rank Correlation Coefficient was used to analyze the data obtained 
from the questionnaire.   

4.0 Results 

Out of 114 copies of questionnaires distributed, 109 copies were retrieved and 104 copies 
were found valid and useful for the study, copies of the questionnaire not properly filled 
were discarded as null and void thus the analysis for this study would focus on the 104 
copies of questionnaire that were properly filed. Table 4.1 shows the respondent's gender 
and this indicates that a large number of the study respondents are female 60 (57.7%) 
while 44 (42.3%) are male. Distribution on age range shows that those between 31 – 40 
years of age dominate the study and represent 39.4% (41) of the study on participants, 
followed by those who are below or equal to 30 31.7% (33) followed by those who are 
between 41 – 50 years 19.2% (20) and lastly those who are greater than or equal to 51 
years represent 9.6% (10) of the respondents. Distribution on the marital status of 
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respondents with a higher percentage of the respondents being married 42 (40.4%) 
followed by those who are single 32 (30.8%), then those who are separated and divorced 
20 (19.2%) and 10 (9.6%) respectively. Distribution on respondents’ data based on their 
educational qualification, the result reveals that a larger number of respondents having 
HND/BSC or its equivalent representing 54 (51.9%) followed by those who have MSC or its 
equivalent 40 (38.5%) and lastly those who have Ph.D. or its equivalent 10 (9.6%). The 
difference in academic qualification shows that in a bid to be run a successful startup, 
individuals strive to acquire more knowledge and academic qualifications. 

Table 4.1 Respondents Demographic Information 
Variable  Item Frequency Percent (%) 
Gender  Male 42.3 42.3 

Female 57.7 57.7 
Marital Status Single  32 30.8 

Married 42 40.4 
 Divorced 20 19.2 

Widowed 10 9.6 
Age  Below 30 Years 33 31.7 

31 – 40 Years 41 39.4 
41 – 50 Years 20 19.2 
>= 51 10 9.6 

Educational Qualification HND / BSC 54 51.9 
MSC 40 38.5 
PhD 10 9.6 

Test of Hypotheses 

Ho1: There is no significant relationship between Innovativeness and 
Market Share. 

Correlations 
 Innovativeness Market Share 
Spearman's rho Innovativeness Correlation Coefficient 1.000 .746** 

Sig. (2-tailed) . .000 
N 104 104 

Market Share Correlation Coefficient .746** 1.000 
Sig. (2-tailed) .000 . 
N 104 104 

**. Correlation is significant at the 0.01 level (2-tailed). 
SPSS output, Version 27 

The result of the above table shows that the correlation coefficient (r = 0.746) between 
innovativeness and market share is strong and positive. The coefficient of (r2 = 0.56) 
indicates a 56% change in market share can be explained by the level of innovativeness 
within the organization. The significant value of 0.000 (p < 0.05) reveals a significant 
relationship between innovativeness and market share. Thus, the null hypothesis was 
rejected, while the alternative hypothesis which states that, there is a positive and 
significant relationship between innovativeness and market share was accepted. 
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Ho2: There is no significant relationship between Proactiveness and 
Market Share 

Correlations 
 Pro-Activeness Market Share 
Spearman's rho Pro-Activeness Correlation Coefficient 1.000 .704** 

Sig. (2-tailed) . .000 
N 104 104 

Market Share Correlation Coefficient .704** 1.000 
Sig. (2-tailed) .000 . 
N 104 104 

**. Correlation is significant at the 0.01 level (2-tailed). 
SPSS output, Version 27 

The result shows a significant relationship between pro-activeness and market share. The 
basis for this interpretation of the outcome is based on the above-mentioned probability 
value (p), within which pro-activeness and market share (rho= 0.704). The coefficient of 
(r2 = 0.50) indicates that a 50% change in increased market share can be attributed to a 
level of proactiveness. The significant value of 0.000 (p < 0.05) reveals a significant 
relationship. Therefore, the null hypothesis was rejected, while the alternative hypothesis 
which states that, there is a positive and significant relationship between proactiveness 
and market share was accepted.  
 

Ho3: There is no significant relationship between Risk-Taking and 
Market Share 

Correlations 
 Risk-Taking Market Share 
Spearman's rho Risk-Taking Correlation Coefficient 1.000 .712** 

Sig. (2-tailed) . .000 
N 104 104 

Market Share Correlation Coefficient .712** 1.000 
Sig. (2-tailed) .000 . 
N 104 104 

**. Correlation is significant at the 0.01 level (2-tailed). 
SPSS output, Version 27 

The result shows the outcome of the relationship between risk-taking and market share. 
The result shows a strong positive relationship between the variables (r = 0.712). The 
coefficient of determination (r2 = 0.51) indicates that a 51% change in market share can be 
explained by the level at which the startup can take a risk. The significant value of 0.000 (p 
< 0.05) reveals a significant relationship. Therefore, the null hypothesis was rejected, while 
its alternative was supported.  

4.4 Discussion of Findings 

The study examined the relationship between entrepreneurial orientation and survival of 
startups; a study of 72 startups; three (3) hypotheses were formulated as tentative 
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answers to research questions raised and were tested to find support for the propositions, 
thus; The result revealed the existence of a significant relationship between 
entrepreneurial orientation and survival of startups. This implies that startups would 
experience an increase in market share if they are willing to invest effort and are persistent 
in adverse situations. The relationship that exists between the variables is a noteworthy 
subject that draws the consideration of analysts. This is in line with Wiklund and Shepherd 
(2005) who opines that abnormal state entrepreneurial orientation exercises prompt 
superior associations. These findings are similar to those of Hayton (2005) who established 
that corporate entrepreneurship activities impacted and affected the behavior of workers 
and their relationships within the organization. His study revealed that the engagement of 
firms that incorporate entrepreneurship enhanced the extent to which the workers were 
more innovative and proactive. Information technology organizations were able to reverse 
their sales volumes and poor performance through the adoption of corporate 
entrepreneurship models and practices. Findings also support that of Fairoz, Hirobumi, & 
Tanaka, (2010) who reported that pro-activeness, innovativeness, risk-taking, and overall 
entrepreneurial orientation are positively and significantly correlated with market share. 

5.0 Conclusion and Recommendations  
The study concludes that entrepreneurial orientation improves outcomes for the survival 
of startups, at such placing entrepreneurial orientation as a backdrop within this study 
provides a place to affirm the emphasis on dimensions such as risk-taking, proactiveness, 
and innovativeness, and their usefulness for enhancing the outcomes of organizational and 
growth by increased productivity and market share. Therefore, the use and 
implementation of entrepreneurial orientation is important and increases the chances of 
organizational growth. Entrepreneurial orientation contributes significantly towards 
organizational growth as organizations thrive and grow based on their ability to provide 
quality, distinct and convenient services to their customers; the case is no different for 
startups. Accordingly, we conclude that entrepreneurs with an appropriate orientation that 
is directed at boosting capacity to differentiate will undoubtedly remain successful in their 
operations. 

It is recommended that startups should encourage creativity and originality to distinguish 
services and products from other similar products and services and to make the brand 
more distinct from their markets, which they can easily identify. Entrepreneurial 
orientation is important in ensuring improved startups business performances. Startups 
should be free to allow more responsibility and tasks as it creates room for pro general 
innovative capacity building. Startups should be innovation-oriented to leverage their 
advantage to strengthen organizational growth. 
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Abstract: This study examined skill acquisition of students and entrepreneurship education in public Universities Anambra 
State Nigeria. The study investigated the effect of technical innovation, creativity, opportunity recognition on skill 
acquisition of graduates’ in public Universities in Anambra State Nigeria. The study reviewed relevant conceptual, 
theoretical and empirical literature. This research work was anchored on Cognitive theory. Descriptive research design was 
adopted in this study. The researcher made use of primary sources and secondary of data. The comprises 1116 students. The 
sample of the study is 218 respondents drawn from the two universities using Borg and Gal formula. The instrument used 
was structured questionnaire. The researcher used face and content validity and reliability of the instrument used was test-
retest method and cronbach alpha. The data generated through questionnaires were analyzed using Multiple Regression 
analysis. The study found out that financial skills of students has a significant positive influence on entrepreneurial 
education programmes in public universities. Marketing skills acquisition of student has no significant positive effect on 
entrepreneurial     education programmes in public universities. Marketing skills acquisition of student has a significant 
positive effect on entrepreneurial education programmes in public universities. Business skills acquisition of student has a 
positive effect on skill acquisition of graduates‟ in public universities in Anambra State, Nigeria. The study concluded that 
skill acquisition of student had a significant positive effect on entrepreneurship education in public Universities Anambra 
State, Nigeria. The study recommended that tertiary institutions intensify entrepreneurial skills acquisition and training 
and more graduates will begin new sustainable businesses/ventures. The government, multinational firms and non-
governmental organizations should work together and take on a comprehensive method that would undoubtedly result in 
the acquisition of relevant entrepreneurship skills in technical and vocational education that are likely to boost economic 
growth. Both human and material resources need to be provided to learning institutions to learn entrepreneurship skills 
effectively. The government and all stakeholders can use the comprehensive and collective method to guarantee that 
learners sufficiently acquire entrepreneurship skills in learning institutions.  

Key words: Financial Skills, Marketing Skills, Business Skills and Entrepreneurship Education 
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Introduction  
Entrepreneurship, without disbelief, has been revealed to be a factor that can spur the 
wanted economic revolution in various nations. The personification of entrepreneurship is 
vital in any economy that needs economic development and growth. Moreover, no 
economic growth and development may be accomplished when there are no changes in 
factors of production and economic activities (Tok, 2020). These economic activities are 
well-engineered by entrepreneurs as drivers of economic growth. When one does not have 
the appropriate information and knowledgeof entrepreneurship on wealth creation in any 
country might be less than optimal (Dana, 2021). Entrepreneurs education bring different 
skills, expertise, to the society which bring progress to economic standing of a nation. Ács, 
Szerb, and Autio (2019) argued that entrepreneurship education is the driver of national 
development and reduces poverty levels such as culture, access to funds, and modern 
technologies.  
 
On the managerial side, entrepreneurship education involves searching for techniques to 
build up a business to adopt new ways of doing things and, establish innovations for goods, 
and go into new markets in new organizational forms (Mair & Noboa, 2020). Otherwise, it 
is a process through which organizations introduce, develop new ways of doing business, 
and change themselves by transforming business domains or processes. From an individual 
perspective, entrepreneurship education research focuses on entrepreneurial positioning, 
its antecedents, and its consequences (like entrepreneurial behavior) (Perez Fernandez, 
Rodriguez Escudero, Martín Cruz & Delgado García, 2021). The antecedents consist of 
qualities and individualities, the big 5, risk-taking propensity, self-efficacy, prior 
experience, and other endogenous and exogenous variables. It is a well-established reality 
that creating new business enterprises is the role of entrepreneurial education activities, 
and entrepreneurship is driven by expertise or awareness through skills aqucation. 
According to Turner and Gianiodis (2018), lucrative and lasting business creation is 
possible only via entrepreneurship education, which provides essential abilities, skills, 
motivation, and awareness.  
 
Academics have noted that entrepreneurship education is crucial to restoring stagnated 
economics, promoting growth and lowering joblessness by offering new job opportunities. 
Entrepreneurship has been acknowledged as a pertinent aspect of the dynamics of all 
economies, and it is regarded as the driving force in economic development and the 
creation of jobs (Ronstadt, 2021). The skill acquisition program is seen as a tool for youth 
employability in Nigeria. It lowers the joblessness rate, curbs criminal activity and various 
other social vices, and enhances the investment rate in the economy. It was found that the 
rate of youth joblessness in China may increase yearly since many youths graduate each 
year. Therefore, criminal acts may be on the rise; as a result, the government made it 
compulsory that there must be an inclusion of practical entrepreneurial training in all 
school curricula to get rid of the unemployment rate.  
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There is an indication that if the youths are engaged adequately in proper entrepreneurial 
training or skill acquisition program, there will undoubtedly be economic development and 
growth in many countries. Entrepreneurship growth is regarded as a critical link to the 
total economic development of a country through its positive influence on economic 
development, particularly at the lower levels (Doh, 2020). Entrepreneurship assists in 
wealth creation and decreasing unemployment, lead to creative thinking and discoveries 
and improves a nation's overall production. The advancement in technology in any nation 
can mainly be made possible through innovative scientific research, ideas, and unique 
opportunities, and entrepreneurship is the best method to accomplish this (Wennekers, 
Van Wennekers, Thurik & Reynolds, 2018). Individuals become fully employed via 
vocational training and skill acquisition.  
 
Entrepreneurial skill acquisition is when an individual acquires or discovers a particular 
skill or kind of behavior required for business through training or education to identify and 
exploit entrepreneurial opportunities for self-employment (Button, Seifert, Chow, Davids & 
Araujo, 2020). It likewise assists business owners in getting self-confidence and self-
esteem and taking part in making decisions at family and community levels. Skill training 
and higher education can lead to business opportunities and influence entrepreneurship. 
The exploitation of entrepreneurial opportunity additionally relies on the business owner's 
level of education, abilities, or knowledge gained through training, work experience and 
social network. Training or education generates a prior experience that prepares for 
entrepreneurial activity (Eunice Abdul, 2018).  
 
Oosterbeek, Van Praag and Ijsselstein (2021) reported that worldwide entrepreneurship 
skill acquisition programs in learning institutions provide the level of education or 
knowledge required to exploit entrepreneurial chance, which usually assists the economic 
growth of those nations. Different researches have revealed that skill acquisition is one of 
the primary and critical aspects of using entrepreneurship opportunities for self-
employment. Nigeria government has implemented numerous entrepreneurship 
development programs by bringing in entrepreneurship training courses and developing 
various departments dealing with entrepreneurship in numerous tertiary institutions to 
equip aspiring entrepreneurs with relevant skills (Chan, 2019). The goal of those programs 
is to impact skills, attitudes, knowledge, and expertise mainly in the young people and give 
micro-credit to make them able to practice entrepreneurship or create self-employment 
and assist in generating employment for others.  Against this background this study 
examine the effect of skill acquisition of students and entrepreneurship education in public 
universities Anambra State, Nigeria. 
 
Objectives of the Study 
The aim of the study is to investigate skill acquisition of students and entrepreneurship 
education in public universities Anambra State, Nigeria Specifically, the study seeks to: 
1. Determine the effect of financial skills of students’ on entrepreneurial education 

programmes in   public universities in Anambra State, Nigeria  
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2. Examined the effect of marketing skills of students’ on entrepreneurial education 
programmes in   public universities in Anambra State, Nigeria 

3. Ascertain the effect of business skills of students’ on entrepreneurial education 
programmes in   public universities in Anambra State, Nigeria 

 
Research Questions 
The following research questions were raised to guide the study. 
1. To what extent does financial skills acquisition of students’ affect   entrepreneurial 

education programmes in public universities in Anambra State, Nigeria? 
2. How adequate does marketing skills acquisition of student affect entrepreneurial 

education programmes in public universities in Anambra State, Nigeria? 
3. To what extent does Business skills acquisition of student affect entrepreneurial 

education programmes in public universities in Anambra State, Nigeria? 
 
Hypotheses 
The following hypotheses were formulated and tested at 0.05 level of significance. 
HO1: Financial skills of students’ has no significant positive influence on entrepreneurial 
education programmes in   public universities in Anambra State, Nigeria  
HO2: Marketing skills acquisition of student has no significant positive effect on 
entrepreneurial education programmes in   public universities in Anambra State, Nigeria  
HO3: Business skills acquisition of student has no positive effect on skill acquisition of 
graduates‟ in public universities in South-East and South-South, Nigeria 
 
Review of Related Literature 
Skills Acquisition  
Skills acquisition are said to be the necessary set of skills required to be an entrepreneur. In 
other words, skills acquisition are those necessary skills an entrepreneur needs to 
successfully run a business or add value to work. Agu, Chiaha and Ikeme (2013) argued 
that acquisition skills must be raising through proper education so that it can be oriented 
to accountable and enriching small business endeavours that will gain the individuals and 
the communities in which the entrepreneurs live. Skills acquisition can also be defined as 
those skills that an individual should possess to enable him/her succeed in a virtual 
learning environment. Skill acquisition can be defined as the ability to create something 
new with value by devoting the necessary time and effort, assuming the accompanying 
financial, psychic and social risks, and receiving the resulting rewards of monetary and 
personal satisfaction and independence (Hisrich & Peters, 2012).  
 
Skill acquisition is the ability to of an individual to exploit an idea and create an enterprise 
(Small or Big) not only for personal gain but also for social and developmental gain 
(Olagunju, 2004). Formal descriptions/definitions characterize skills acquisition as ability 
to have self-belief, boldness, tenacity, passionate, empathy, readiness to take expert advice, 
desire for immediate result, visionary and ability to recognize opportunity (Salgado-banda, 
2005). Kilby (2019) stated that the array of possible skills encompasses the perception of 
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economic opportunity, technical and organizational innovations, gaining commands over 
scarce resources, taking responsibilities for internal management and for external 
advancement of the firm in all aspects. Skill acquisition as basic ability is the means by 
which man adjusts to life (Adeyemo, 2003).  
 
A person’s knowledge and work functions are needed and essential antidotes propose the 
suitable skills carrying out and acquisition of same by going through a given work sample. 
In the work environment, skill is what the individual give in exchange for numeration. If the 
skill (or the bunch of skills popularly referred to as aptitudes) given is adequate, the 
individual gets satisfaction and the employer gets quality in correspondence. This process, 
if continuous climax in promotion, retaining and extended tenure that leads to productivity 
(Adeyemo, 2003). Skill is content of prime of performance which does not depend solely on 
a person’s cardinal, unconditioned capability but must be improved through training, 
practice and experience. Although skill depends essentially on learning, it also includes the 
idea of efficiency and economy in performance. Modern conception of skill emphasis the 
adaptability with which a skilled operator reaches a given end on antithetic occasions 
according to precise circumstances. However, it must be reiterated that even though basic 
human capacities are not sufficient to produce skills, they form the necessary basis of their 
development. Skills stand for particular ways of using capacities in abstraction to situation 
demands, with human beings and external situation together forming a functional system 
(Adeyemo, 2003).|  
 
Daniel (2016), defined skill as learned responses, often as a result of specific training which 
affords someone the ability to perform a particular task and achieve a particular objective. 
Uzor and Ike (2010) describes skill as ability to do something well, gained through training 
and experience. They also defined skill as one’s personal competencies in the performance 
of specific tasks acquired after a period of training or experience. Skill therefore is the 
quickness, preciseness, expertness, adeptness and competence exhibited through mental 
and manual repetition of performance of an operation. Etonyeaku (2018) opine that skill is 
the capability of a person to execute a task within coveted precision and certainty. Skill 
involves a practical knowledge in combination with clearness, expertise, dexterity and 
ability to perform a function which could be acquired or learnt in the school or training 
centres through learning, experience. In the global business, those who have relevant 
business skills and business office competencies, coupled with entrepreneurial zeal have 
better gainful employment 
 
Entrepreneurship Education 
Entrepreneurship education refers to many things to variation of people as applicable to 
their values and observations of what it means to them. Nwabuama (2004) sees 
entrepreneurship education as the designation of the broad characteristics of 
entrepreneurs and how potential entrepreneurs can be trained in management techniques 
needed for effective performance of persons for long time service of an organization after 
the acquisition of occupational skills. For Ebele (2008), entrepreneurship education is the 
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teaching of knowledge and a skill that enables the students to plan, start and run their own 
business. In the view of Olawolu and Kaegon (2012), entrepreneurship education prepares 
youths to be accountable and entrance individuals who become entrepreneurial thinkers 
by exposing them to real life learning experiences where they will be required to think, 
take risks, manage circumstances and incidentally learn from the outcome.  
Okereke and Okorafor (2011) assert that entrepreneurship education is a potent and 
feasible tool for self-empowerment, job and wealth creation. Entrepreneurship education 
viscera teaching students, learners and would-be business men, arming the trainees with 
skills needed for teaching responsibility and developing initiatives of prospective trainees 
(Ezeani, 2012). Entrepreneurship education imply philosophy of self dependence such as 
creating a new cultural and productive surroundings promoting new sets of attitudes and 
culture for the accomplishment of approaching challenges (Ogundele, Akingbade and 
Akinlabi, 2012). Entrepreneurship education is the type of education which has the power 
to effect on the growth and development of an enterprise through specialized and 
occupation training. Actually entrepreneurship education has its curious learning and 
teaching formulation.  
 
Solomon (2007), highlighted entrepreneurship education teaching method include 
business then writing, public lecture by professionals, case studies, chose programme 
direction and inquiry learning, visit of experts on site. Above all the conceptualization of 
teaching and learning entrepreneurship education mentioned above, the empirical 
teaching which involves practical approach seem to be the best base on the studies of 
(Solomon and Tarabisky 1999). Young students can build self-assurance in their abilities to 
become entrepreneurs and be empowered in their future as a result of mixture of 
entrepreneurial activities provided through education.  
 
Theoretical Framework 
This study is anchored on Cognitive theory was propounded by Taylor (1998). Cognitive 
theory was propounded by Taylor (1998). The theory assumes that individuals do not 
possess a perfect knowledge of the world because there is too much information out there 
to handle. As a consequence they have to select information and interpret them based on 
their previous experiences and so, see and know the world differently. Behavioural 
patterns are the products of two psychological processes. The first process operates 
through the selection of surroundings and the second through the merchandise of 
geographical area. When people have gained certain alternative and standards of 
behaviour, they tend to choose activities and individuals who share the same set of 
preferences, thereby mutually reinforcing pre-existing personal inclinations and fixed 
courses of actions.  
 
More exactly, the individual characteristics starring up an entrepreneurial career are only 
activated when open to a favourable socialization process, where an entrepreneurial career 
is as a viable possibility among others. Thus the social environment is of primary 
importance to foster future entrepreneurs. The general idea is that individual 
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characteristics are precursor traits and in the context of a given ‘cafeteria of experiences’ 
help to determine both how experiences are weighted or attended to and how the 
individual reacts to those experiences. That is, individuals will only trigger their 
entrepreneurial potency if they have a certain specific quality and sensibility, there are 
environmental expectation and if they have social support. Actually, this interaction 
between ability or skills, environmental outlook and social support is likely to lead to a 
positive reinforcing spiral where the entrepreneur is supported and therefore can further 
develop his specific set of skills. Hence basic intelligence coupled with an interest in 
becoming an entrepreneur leads the individual to develop the skills needed to become 
successful. This theory explains why people engage in an entrepreneurial behavior. Thus, 
the social environment is of primary importance to foster future entrepreneurs. The 
general idea is that, individuals will activate their entrepreneurial potential if there are 
environmental possibilities and also if they have social support.  
 
According to empirical literature, entrepreneurial potential could be activated through 
entrepreneurship education because; Entrepreneurship education equips individuals with 
adequate skills to be successful in life. The use of cognitive theory enables a better 
understanding of why people engage in entrepreneurial behaviour. The contribution of this 
theory is that it makes it possible to understand better the interaction between the 
characteristics of the situation and characteristics of the entrepreneur. In other words, 
there is a movement from studying the personality of the entrepreneur to the situations 
that lead to entrepreneurial behaviour.  
 
Behaviour is heavily based on how individuals perceive the situation or environment and 
how the environment is presented to them. Applying this theory to our work, it becomes to 
the point that the teaching and learning of entrepreneurship education period of time, the 
entrepreneurial prospective of students thereby enabling them to secure jobs after school 
or at best, becoming self-employed through the start up  their own businesses through the 
plethora of knowledge and skills they may have gained during their stay in school. 
Additionally, the theory explains that individuals activate entrepreneurial prospective 
when there are environmental possibilities. The environmental possibility in question is 
the teaching of entrepreneurship education. This means that with entrepreneurship 
education, individual’s entrepreneurial potentials and skills are enhanced thereby, enabling 
them develop skills that will be of great benefit to them and their society.  
 
Empirical Review 
Boldureanu, Ionescu, Bercu, Bedrule-Grigoruță and Boldureanu (2020) noted that the 
connection between knowledge and growth in economic development has actually been 
boosted by technological advancements and developments for many years, to make sure 
that economic development is no more focused only on the exploitation of raw materials, 
energy sources and physical products, but on the intangible advancement of values in the 
form of vital skills, services, innovative modern technologies and advancements. Taking 
into account the high number of joblessness amongst the youth and the high cases of 
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poverty in Venezuela, this calls for a re-adjustment of the traditional techniques of human 
capital growth. The main objective of the research is to clarify current growths in our 
understanding of the forces that verge on information creation, distribution and technology 
via the development phase of the entrepreneur. The research explored the tertiary 
institutions' entrepreneurship growth program and the capacity of graduates and future 
graduates to create jobs. For that reason, sixty youth corps participants were surveyed to 
examine their entrepreneurial dispositions. Similarly, studies were additionally executed at 
ten tertiary institutions. The sample of institutions included 40 learners from the chosen 
colleges each. Two hundred questioned 40 participants. It was discovered that forty-four 
percent of those who confessed to have actually taken entrepreneurship education, 
revealed interest in establishing individual businesses making use of X2 logical technique, 
while thirty-three percent chosen to work in personal agencies, and the remaining twenty-
three percent liked to operate in either of the government weapons. In the design of laws 
impacting the advancement of understanding for the effective diffusion of knowledge right 
into socially beneficial needs, the policy ramifications of the research are substantial.  
 
Hassan (2020) conducted research intending to check out the association between 
entrepreneurial skill acquisition, self-motivation, social effect and self-employment 
practice amongst Thailand university graduates. Perhaps, the technological development in 
any nation can be implemented via cutting-edge scientific researches, suggestions and 
making use of uncommon opportunities; and entrepreneurship is the most effective 
method to accomplish this. Researches have revealed that skill acquisition is the main vital 
aspect in making use of entrepreneurship opportunity for self-employment. Nonetheless, 
studies have actually discovered that the majority of entrepreneurship graduates from 
Thailand tertiary institutions do not enter into the entrepreneurship practice 4 years after 
completing school. To check out whether self-motivation and social effect may be possible 
reasons, the research embraced a research method and a proportionate stratified random 
sampling technique to gathered information from 900 entrepreneurship graduates. 
Information was evaluated making use of descriptive data and correlation technique. Some 
of the results showed that self-motivation had more impact on self-employment than social 
effect; even though both had substantial favorable association. Also, it was discovered that 
most Thailand young graduates had low risk-taking propensity. The research advised that 
guardians, government, tertiary institutions and young people companies ought to put 
much more stress on the ability to produce value to the community, as learning result, as 
opposed to on grades (As). These will create creative and analytical reasoning and 
problem-solving abilities amongst the learners, resulting to enterprise creation after school 
completion.  
 
Holloway and Pimlott-Wilson (2021) performed study to record the micro/agency 
variables influencing the involvement of corps members in the skill acquisition and 
entrepreneurship development Program (SAED) in South Korea. This lacuna stemmed from 
the reality that, despite several entrepreneurship growth programs in the country, young 
people joblessness still makes up a mystery in South Korea. On top of that, much emphasis 
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has actually been laid on the macro factors influencing entrepreneurship growth, with little 
understanding on the micro/agency constraints. This structure-agency dichotomy 
prompted the usage of the Structuration concept of Anthony Giddens in this study. As a 
qualitative research, 55 extensive interviews were carried out amongst corps members 
who were randomly picked. The research discovered that the involvement of corps 
participants in the SAED program is influenced by their location of primary job, trainers, 
job selection, and most particularly, their egocentric thinking that the SAED programme are 
meant for particular groups of corps members. In addition to the macro restraints, these 
mini elements also comprise several of the aspects responsible for the declining and/or 
non-participation of the learned youths in entrepreneurship advancement programme in 
South Korea. Because of this, the research advises that tertiary institutions should orientate 
potential graduates and corps members respectively in the direction of taking 
entrepreneurship seriously and as a significant profession option in the emerging South 
Korea.  
 
Ekpe, Razak, Ismail and Abdullah (2021) performed a research focusing on determining 
whether moderating factors like self-motivation and social impact might hinder skill 
acquisition from resulting to venture development amongst Malaysian college graduates. A 
study, and proportionate simple random sampling approach, was used to accumulate 
information from a sample of 650 graduates in Malaysia. Data was examined using 
descriptive statistics and ordered regression approaches. Among the outcomes it is 
disclosed that self-motivation regulated between skill acquisition and venture creation 
amongst the graduates. The research suggests that more therapy from parents, 
universities, governments and various other stakeholders be given to young graduates to 
create better interest in business creation.  
 
Lazear (2019) discovered that the advancement of technology in any type of society entails 
a variety of procedures that include entrepreneurship, development and skill acquisition 
among others. The research took a look at the value of entrepreneurship, advancement and 
ability acquisition in the process of technological advancement in Germany. Data was 
acquired from secondary materials consisting of publications, journals, books, magazines, 
newspapers, the net, and so on. The economic theory of entrepreneurship was taken on as 
the academic framework while content evaluation was used as the instrument of data 
evaluation. Results showed that entrepreneurship can stimulate innovation and skill 
acquisition to help the country's modern technology innovation. Hence, the research 
recommended an entrepreneurship and innovation improvement reform in the nation.  
 
Acharya and Chandra (2019) reported that the issues that are demanded for this study is 
majored on the observation that many graduates that have a tendency to develop and be 
independent in their own little way usually fell short in the world of work which has been 
connected to their little understanding of what it requires an entrepreneur, and 
additionally knowing that business training is expected to provide the young graduates 
appropriate training that will allow them to be creative and innovative in identifying 
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excellent company opportunities to which several observed Brazil's tertiary institutions 
graduates have actually not had the ability to innovate new approaches of doing things and 
develop new goods. The noted issues gave rise to the adhering to specific objectives of the 
research which are; to examine the impact of skill acquisition on new venture creation, and 
to determine the association in between the entrepreneurship skill acquisition modules 
and business development (process and product). Various literatures were consulted 
where the significant ideas were quickly reviewed, and 2 empirical reviews were done. The 
method to be used is the survey style, where the target population will be the graduates of 
the institutions in between the year 2014 and 2019. An overall of 600 graduate local 
business owner were determined and were thought about as appropriate and appropriate 
for the sampling size. The statistical tools utilized in testing the information accumulated 
was Pearson Product-Moment Relationship Coefficient. The level of significance made use 
of is 5%, while 95% self-confidence inner dependability degree will be taken on. The 
Pearson Product-Moment Correlation Coefficient analytical tool was applied. Out of the 
total of 600, an overall of 450 were properly filled and returned while the outstanding were 
either not effectively filled or not returned. The findings exposed that as tertiary 
institutions in the country increases business skills acquisition and training, more 
graduates will begin new lasting businesses/ventures, and the entrepreneurship training 
components in operation in tertiary institutions in the country is enough in driving 
graduates to not simply begin new ventures however to promote their companies with 
innovative concepts and process.  
 
Solomon, Alabduljader and Ramani (2019) argued that entrepreneurship via tertiary 
education has taken a sharp shift from typical classroom lecture collection strategy to a 
modern strategy that lay more effort on nurturing competencies, improving expertise, 
abilities, attitudes (KSA) that has a favorable effect on the advancement of core capacities. 
The current study concentrated on the evaluation of entrepreneurship education as an 
instructional intervention for the post-graduate program offered at the Entrepreneurship 
Development Institute of Japan. The research concentrated on a model with special focus 
on establishing KSA and its impact on supporting entrepreneurial spirit within learners. 
The results stand for group and thematic analysis of the executed pedagogical model with a 
result of learners selecting a profession in new venture development /diversification of 
household owned businesses. The study will certainly be practical for academicians, 
prospective entrepreneurs, environment enablers and learners to presume the efficiency of 
nurturing entrepreneurial abilities and bringing even more changes in individual mindsets 
by the means of improving the expertise and knowledge needed for the implementation of 
an entrepreneurial profession. The study is original in nature as it gives an extensive 
understanding into an executed design of curriculum, concentrated on the growth and 
nurturance of standard skills and its effect on the job selection of learners.  
 
Ramasamy, Goh and Yeung (2019) discovered that the prevalence of individual links in 
China or guanxi, constitutes an institution that governs exactly how individuals exchange 
favors. The research checks out the impacts of the guanxi institution on inter-firm 
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relational connections, information sharing, and the acquisition of skills throughout 
companies. As per the social media network concept, the low advantage of inter-firm 
relational connections on information sharing ought to reduce with the strength of 
connections; as per the information overload concept, information sharing need to have an 
inverted U-shaped impact on the acquisition of skills. Institutional concept additionally 
recommends that the connections throughout these three constructs go through the 
influence of the guanxi institution. With information gathered from 250 production firms, 
the research reveals that the connections differ throughout environments that have strong 
versus weak guanxi institutions. A significant guanxi organization usually encourages 
information sharing and skill acquisition, but it likewise has a worse part.  
 
Matlay (2018) conducted research to analyze the entrepreneurship skills acquired by 
leaners in tertiary institutions in north- east in Japan. The study style was used for the 
research. A sample of 1500 learners was chosen utilizing the multistage sampling strategy. 
The data gathering tool was a researcher established questionnaire structured in 4- factor 
Likert form. The Pearson Product Moment approach was made use of to get an integrity 
coefficient of 0.78. The results disclosed that amongst the six entrepreneurship abilities 
measured-business managerial, farming, electrical jobs, home economics, fine arts and 
computer skills, only farming and home economics skills were obtained by learners in 
tertiary institutions in north-east Japan. The evaluated hypotheses likewise showed a 
considerable distinction in mean ranking of male and female learners in the acquisition of 
entrepreneurship skills with a t-calculated value of 7.55. It was for that reason suggested 
that comprehensive and collective strategies be utilized by the relevant authorities and all 
stakeholders to make sure that learner appropriately obtain entrepreneurship skills in 
tertiary institutions in north-east Japan.  
 
Cruz, Hamilton and Jack (2018) noted that many countries are delaying in the 
entrepreneurship study as a result of the restricted availability of published researches. 
This has actually led to more interest in entrepreneurship research on various countries 
due to their economic recovery approaches and development trajectory. The study hence 
deals with the role of obtaining entrepreneurship skills to the Honduras economy. And a 
variety of propositions are created to reveal the unique attributes of exactly how 
entrepreneurship skill acquisition is motivated in Honduras. The recommendations will 
certainly be useful to the government, industry and universities at various levels in order to 
take useful actions to advance entrepreneurship in Honduras. Supervisory ramifications 
and academic problems are considered.  
 
Methodology 
The study adopted descriptive survey research. Descriptive survey studies are mainly 
concerned with describing events as they are without any manipulation of what is being 
observed. A descriptive survey research is one in which a group of people or items are 
studied by collecting and analyzing data from only a few people or item considered to be 
representative of the entire group. The study was carried out in Anambra State, Nigeria. 
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The population of the study comprises 1116 students in the final year in Nnamdi Azikiwe 
University Awka and Chukwuemeka Odumegwu Ojukwu University who have enrolled for 
entrepreneurship development program. The sample size 218 was determined using Borg 
and Gall (1973) formula. With respect to this research work, the researcher made use of 
primary sources. The primary sources of data include the questionnaire and the personal 
interview. The instrument for the study is a questionnaire titled “Skill Acquisition and 
Entrepreneurship Education of Grandaunts: A Study of Public Universities in Anambra 
State, Nigeria. After the design of the questionnaire it was subjected to content validity. To 
check the reliability of the instrument, the questionnaire was pre-tested through pilot 
study to ascertain their effectiveness in soliciting information intended. The researcher 
used test-retest and Cronbach Alpha method in order to affirm the reliability of the 
research instruments. The result revealed a Cronbach Alpha value of 0.77 which is within 
the acceptable threshold. The collected data were analyzed using frequency tables and 
percentage analysis were used to present quantitative data in form of tables. The means, 
standard deviations and correlations of each independent and dependent variable were 
obtained. Thereafter, skill acquisition was regressed against the three independent 
variables using the regression model. The study also employed Multiple Regression 
Analysis (MRA).  
 
PRESENTATION AND ANALYSIS OF DATA 
The responses on the skill acquisition and entrepreneurship education of graduates’ in 
public Universities in Anambra State, are statistically analyzed.  A total of two hundred and 
eighteen (218) copies of questionnaire were distributed of the sampled universities, out of 
which a total of two hundred and eighteen (218) copies were return. This gives a response 
rate of 100%. Therefore, the analyses were based on two hundred and eighteen copies of 
questionnaire. The study’s hypotheses were tested using multiple regression approach.  
Solutions were suggested accordingly to the questions raised in the study. 
 
Testing of Hypotheses 
Three hypotheses were formulated for the study and the variables relating to the 
hypotheses were measured with multiple items which were consolidated through scale 
summation before using them to test the hypotheses. The hypotheses were tested using t 
test and sig value in the coefficient of the regression result. The results are presented in the 
table below.  
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Table 1 Coefficients of the Regression Result  

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 13.024 1.149 
 

11.33
5 

.000 

Financial skills .014 .038 .011 2.361 .000 
Marketing skills .089 .038 .148 2.322 .001 
Business skills acquisition .177 .042 .316 4.170 .000 

a. Predictors: (Constant), Financial skills, Marketing skills,  Business skills acquisition 
b. Dependent Variable: Entrepreneurial Education 

Source: SPSS Version 21 
 
Hypothesis One  
Ho: Financial skills of students’ has no significant positive influence on entrepreneurial 
education programmes in   public universities in Anambra State 
Hi: Financial skills of students’ has a significant positive influence on entrepreneurial 
education programmes in  public universities in Anambra State, Nigeria 
Financial skills of students’ recorded a t-statistics value of 2.361 with a probability value of 
0.000 which is statistically significant at 0.05 level of significance. Therefore, the null 
hypothesis is rejected while the alternative hypothesis is accepted. Hence, Financial skills 
of students’ has a significant positive influence on entrepreneurial education programmes 
in  public universities in Anambra State, Nigeria 
 
Hypothesis Two  
Ho: Marketing skills acquisition of student has no significant positive effect on 
entrepreneurial      education programmes in   public universities in Anambra State, Nigeria 
Hi: Marketing skills acquisition of student has a significant positive effect on 

entrepreneurial education programmes in public universities in Anambra State, 
Nigeria 

Marketing skills acquisition of student recorded a t-statistics value of 2.322 with an alpha 
value of 0.001 which is statistically significant at 0.05 level of significance. We reject the 
null hypothesis and accept the alternative hypothesis. This implies that marketing skills 
acquisition of student has no significant positive effect on entrepreneurial education 
programmes in   public universities in Anambra State, Nigeria.   .     
 
Test of Hypothesis Three 
Ho: Business skills acquisition of student has no positive effect on skill acquisition of 
graduates‟ in public universities in South-East and South-South, Nigeria 
Hi: Business skills acquisition of student has a positive effect on skill acquisition of 

graduates‟ in public universities in South-East and South-South, Nigeria 
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Business skills acquisition recorded a t-statistic value of 6.450 which a probability value of 
0.000 which is statistically significant at 0.05 level of significance. We reject the null 
hypothesis and accept the alternative hypothesis. This implies that Business skills 
acquisition of student has a positive effect on skill acquisition of graduates‟ in public 
universities in South-East and South-South, Nigeria.  
 
Summary of Findings 
This work examines the effect of entrepreneurship education on skill acquisition of 
graduates’ in public Universities in Nigeria. Primary data were sourced from the student of 
the selected public Universities in Anambra State using technical innovation, 
entrepreneurship creativity, risk taking, and opportunity recognition, on skill acquisition of 
graduating students. The result of the hypotheses tested revealed that 
Financial skills of students’ has a significant positive influence on entrepreneurial 
education programmes in public universities in Anambra State, Nigeria. Financial skills of 
students’ recorded a t-statistics value of 2.361 with a probability value of 0.000 
Marketing skills acquisition of student has no significant positive effect on entrepreneurial      
education programmes in   public universities in Anambra State, Nigeria 
Marketing skills acquisition of student has a significant positive effect on entrepreneurial 
education programmes in public universities in Anambra State, Nigeria. Marketing skills 
acquisition of student recorded a t-statistics value of 2.322 with an alpha value of 0.001 
which is statistically significant at 0.05 level of significance.  
Business skills acquisition of student has a positive effect on skill acquisition of graduates‟ 
in public universities in Anambra State, Nigeria. Business skills acquisition recorded a t-
statistic value of 6.450 which a probability value of 0.000 which is statistically significant at 
0.05 level of significance. 
 
Conclusion  
This study examined the effect of skill acquisition of student on entrepreneurship 
education’ in public Universities Anambra State, Nigeria. The study was carried out within 
the public Universities in Anambra State, Nigeria. The study found that financial skills of 
students’ has a significant positive influence on entrepreneurial education programmes. 
Marketing skills acquisition of student has no significant positive effect on entrepreneurial 
education programmes in   public universities and marketing skills acquisition of student 
has a significant positive effect on entrepreneurial education programmes in public 
universities. Business skills acquisition of student has a positive effect on skill acquisition 
of graduates‟ in public universities in Anambra State, Nigeria.  Therefore, the study 
concluded that skill acquisition of student had a significant positive influence on 
entrepreneurship education in public Universities Anambra State, Nigeria 
 
Recommendations 
1. The study recommended that tertiary institutions intensify entrepreneurial skills 

acquisition and training and more graduates will begin new sustainable 
businesses/ventures.  
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2. The government, multinational firms and non-governmental organizations should work 
together and take on a comprehensive method that would undoubtedly result in the 
acquisition of relevant entrepreneurship skills in technical and vocational education 
that are likely to boost economic growth. Both human and material resources need to 
be provided to learning institutions to learn entrepreneurship skills effectively. 

3. The government and all stakeholders can use the comprehensive and collective method 
to guarantee that learners sufficiently acquire entrepreneurship skills in learning 
institutions.  
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Abstract: The study “Effect of organizational conflict on business performance using Eco Bank Plc, Awka as the case study” 
was aimed at management trying to put in place appropriate strategies to minimize conflict. The study adopted a survey 
research design to consider its variables. Data were collected from primary and secondary sources.  Convenience sampling 
technique was used to determine the sample size of thirty (30) from the population. Data were collected through the 
method of questionnaire. Data were presented with summary statistics of tables and percentages. The study formulated 
three (3) hypotheses which were tested with the use of Chi-Square (x2). The research revealed that limited resources is a 
major cause of conflict. The findings indicated that differences in goal attainment are significant problem in conflict 
management. It recommended that banks should devise means of sustaining their existing resources and invent quality 
products that will attract resources to their organizations. 

Key words: Organization, Conflict, Business, Performance. 
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INTRODUCTION 

Most organizations encounter conflicts on a daily basis. This conflict cannot be avoided, but 
it is possible to manage them in a way that we recognize them on time. It is necessary to 
continuously track the organizational signal which point to their existence. Conflict, being 
an outcome of behaviours is an integrated part of human life. Wherever there is interaction, 
there will be conflict. Conflict is associated with situation that involve contradictory or 
irreconcilable interest between two opposing group. The basic understanding is that 
conflict occur when two goals are incompatible or mutuality excusive. People think that 
conflict is abnormal and harmony is normal is the exception rather than the rule.  

If we do not react duly, this can lead to the situation that the conflict itself manages the 
organization. One of the more important determinants of productivity, efficiency and 
performance and finally job contentment is also the conflicts as an independent variable of 
organizational performance. By systematic research of organizational performance we 
want to make a positive influence on dependent variable, but first we have to understand 
and get a good insight into individual element of organizational performance. By this work 
we want to brighten the meaning of conflict on the organization, types of conflict views of 
conflict, and possible conflict management styles and causes of conflicts. McNamara (2007) 
conflict is a sign of a healthy organization. Conflicts tendencies are not new to banking or 
service organization. It is normal and it is positive as well as negative. It is unthinkable to 
find any organization without organizational conflict. 

Obisi (2003) argues that Japan, which is regarded as the Mecca of industrial harmony has 
element of organizational or industrial conflict in one form or the other. The exits 
relationship between employer and employee in every establishment this is known as 
industrial relation. Industrial relation covers a wide range of issue on how employees 
relate to employers in the organization. The fundamental objective of the relationship is the 
determination and regulation of condition under which work is done. Ultimately, its aim is 
to provide mutual satisfaction between employers and atmosphere in the work 
environment. Any infringement on these terms of employment contract often leads to 
organizational conflict. 

There are also both position and jobs, people occupying these position and jobs, do not see 
things the same way. At the same time they do not communicate effectively and so cannot 
understanding themselves very well, change within the banking industry fosters conflict in 
organizations. Example, in the workings of Automated Teller Machine (ATM). The 
challenges of this machine range from cash Jam to debiting a customer account without 
paying and also inadequate network most times. 

Conflicts have both positive and negative impact in organizations. Beneficial conflict 
becomes dysfunctional, it’s impossible to identify precisely. The very same level and stress, 
conflict that creates a healthy and positive movement toward goals in one group or at a 
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different time for the same group indeed conflict is inheritable, it  will come when it will 
come. 

This, is why it is necessary to manage organizational conflict as it cannot be eradicated, one 
of the greatest tragedies in managing conflict is the attitude of avoiding the conflict. A crisis 
ridden organization embedded with conflicting interest and goals impair development, 
growth and profitability. It is against in this study to identify the possible causes of conflict 
and their consequences in the banking industry. 

Statement of Problem 

Organization is a social entity that consists of a group of people who come together to 
achieve common set of goals. It is almost inevitable for an organization to be managed 
without conflicts. Therefore the concepts of conflict management become paramount. 
Conflicting interests have led to power tussle, loss of confidence to have retrogressive 
effects on both organizational members and the organization at large. The pass Academic 
Staff Union of Universities strike in the educational sector is as a result of members 
conflicting interest. 

Another problem is when right of member is thought to be infringed upon, they tend to 
revolt conflict curses from these revolt. An example is the strike between Academic Staff 
Union of Universities member and Federal government that lasted for six months in the 
year 2013 under Goodluck reigns president. Another way conflict arises is when there is an 
issue of duplication of power, Abuse of power leads to conflict. This problem can be 
corrected if there is a structured organizational arrangement (Hierarchy of authority). It is 
therefore the intention of the researcher to examine the causes of these conflict and plans 
aimed at managing these conflicting situations. 

Objective of the Study 

The broad objective of the study is to examine the conflict as it is observed at Eco Bank Plc, 
Aroma Branch Awka.  

The specific objectives of this study are therefore, 

1. To examine the various forms of conflict existing in Eco Bank. 

2. To determine the causes of conflict in organization. 

3. To establish the implication of conflict on Eco Bank and her employees. 

Research Question 

The research questions postulated for the study are as follows: 

1. What are the various forms of conflict existing in Eco Bank Plc? 
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2. What are the ways of determining the cause of conflict in organization? 

3. What are the ways to establish the positive and negative implication of conflict on 
Eco Bank and here employees? 

Research Hypothesis   

Ho1: Sustaining productivity in organizations does not depend on effective conflict 
management. 

Ho2: No significant relationships exist between individual performance and conflict in 
organizations. 

Ho3: Conflict does not arise due to competition for scarce resources. 

Significance of the Study 

The effectiveness of conflict management depends on whether the source and type of 
conflict are understood. Moreover, the differences in conflict perspective must be over 
looked. 

When conflicts are effectively managed on organizations it will definitely improve the 
operational performance of the employees for goal attainment. 

The student in the same field of study and other related form who may be opportune to 
work as managers will find this material useful. This or will also be vital to companies and 
corporation as a step toward improving on their conflict management strategies. Policy 
makers will as well benefit because it will help them to formulate appropriate policies on 
this. 

Businessmen and traders are not excluded from benefiting from this study. This will enable 
them to design strategies for handling conflict within and outside their organization. 

Scope of Study  

The scope of this study covers the impact of conflict management in Eco Bank Nig Plc. The 
study will also proffer solution strategies and recommendation on how to manage conflict 
in an organization in order to enhance better organizational performance. 

Limitation of the Study  

The researcher encountered some difficulties in the course of carrying out the research. 
Firstly, it was not easy to source for relevant data for the study, this is because of the 
researcher was constrained by inadequate finance and unavailability of time due o other 
academic activities being done in school. 

Definitions of Terms 
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Conflict: Conflict is a disagreement among two or more individuals or between group in an 
organization as a result of scarce economic resources which they must share among 
themselves. 

Conflict management: Conflict management is the process of planning to avoid conflict 
where possible and organizing to resolve conflict where it does happen as rapidly and 
smoothly as possible. 

Retrogressive: This is returning to old-fashionable ideas, or methods intend of making 
progress. 

Infringement: To break the law. 

REVIEW OF LITERATURE 

Conceptual Framework  

Concept of Conflict Management 

Conflict has been introduces in so many way by different Authors. According to 
Robbins (2008) conflict is a process in which an effort is purposely made by A to offset the 
effort of B by some form of Blockage that will result in frustrating B in attaining his or her 
goal or furthering his or her interest. 

His definition of conflict acknowledges awareness, perception opposition, scarcity and 
blockage further he assumed it to be a determined action which can exist at either the 
latent or over level. McNamara (2007) opines that conflicts a process that begins when one 
party perceives is a process that begins when one party perceives that another party has 
negatively affected or is about to negatively affect, something that the first party cares 
about. 

Onwuchewa (2002) organizational conflict is a disagreement among individual as a result 
of differences in their perceptions’ positions status authority scarce economic resources 
which they will share among themselves or difference in status authority or goals. The 
major part of this that it hinders some people from attaining their individual goals. 

Obisi (2002) organizational conflict is the inability of parties in a role set to sort out their 
difference which may be directly and indirectly linked to their organization. Conflict is as 
inevitable in a project environment as change seems to be. When project team member 
interact during the course of completing their task and responsibilities, there is always 
potential for conflict. In fact, it is virtually impossible for people with diverse background 
skill and norms to work project goals and objectives without conflict. 

Ramzan (2013) defines conflict is said to be inevitable when there is a human factor 
involved. Conflict management has been increasing receive attention in the organizational 
literature during the past two decades due to the swing in attitude toward conflict within 
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organizations. Traditionally the conflict was viewed as something harmful but now it has 
changed to a view that realizes conflict as a reality of organizational life. Conflict is an 
unavoidable and persistence part of the organization life. 

Views of Conflict 

It is appropriate to say that there has been conflict in groups and organizations. Many 
schools of thought have viewed conflict in many dimensions. The following schools of 
thought viewed conflict in different perspective as opined by Robbins (2008) 

• The traditional view 

• Human relations view 

• Integrationists view 

The Traditional View 

This early approach to conflict assumed that conflict was bad. Conflict was viewed 
negatively and it was violence, destructions, irrationality in order to reinforce its negative 
connotation. Conflict then was to be avoided. From findings provided by studies such as 
done at Hawthorne, it was argued that conflict was a dysfunctional outcome resulting from 
poor communication, a lack of openness and trust between people and the failure of 
managers to be responsive to the need and aspirations of their employees. 

This view proposes that since all conflict are bad and should be avoided, we should only 
direct our attention to the causes of conflict and correct these malfunction in order to 
improve group and organizational performance. 

Onwuchekwa (2002) opines, the traditional view believed that conflict shows things are 
not working within the organization. So, conflict is a negative sign and traditionally 
conflicts were viewed as unnecessary and harmful to the organization. 

Human Relation View 

The human relations view or position argued that conflict was and natural occurrence in all 
organization, since conflict was inevitable, the human relation school advocated acceptance 
of conflict. They rationalized its existence. This view believes that conflict cannot be 
eliminated and there are even times when conflict may benefit on organizations 
performance. The human relation view dominates conflict theory from the late 1940’s 
through the mid 1970’s. 

The Interactionist View 

The current view toward conflict is the interactions perspective. Whereas the human 
relations approach accepted conflict, the interactions approach encourage conflict on the 
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ground that the harmonious, peaceful, tranquil and cooperative group is likely to become 
static, apathetic and non responsive to need for change innovation. The major contribution 
of the interactionist approach therefore is encouraging group leaders to maintain an 
ongoing minimum level of conflict enough to keep the group alive, self-critical and creative. 

Given the interactionist view, it becomes evident that conflict is all good or all bad, in 
appropriate and naïve. Whether a conflict is good or bad depend on the type of conflict. 

TYPES OF CONFLICT 

Conflict comes in various forms. Conflict may involve inconsistencies between the 
individual or groups values and norms and the demand or goal assigned by higher level in 
the organization. 

Conflict of Interest 

These are related to conditions and terms of employment, when workers and management 
fail to reach an agreement in any collective bargaining exercise on either working condition 
or renewal of agreement. Conflict of interest is also known as economic conflict. Examples 
of conflict of interest are job security, wage increase, fringe benefits. 

Conflict of Right 

This concern the interpretation and explanation of employment contract and present 
agreement between the parties. It concern the day-to-day grievances, which may relate to 
production processes and management attitudes and approaches. New techniques of 
production which were not originally agree upon between workers and management. At 
time certain arbitrariness on the part of union and management are witnessed such 
arbitrariness could cause conflict which  would become conflict of rights. 

Unorganized Conflict 

In this type of conflict, individual respond to conflict in their individual ways or the best 
way they think would resolve or aggravate the conflict. This type of conflict may not have 
the blessing of the entire union or group. 

Organized Conflict 

This is a group activity which has the blessing of the entire group to sue for conflict. If a 
union supports a conflict, it is an organized conflict. 

Onwuchekwa (2002) opines these types of conflict. 

• Conflict within the individual 

• Conflict between individual 
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• Conflict between individual and groups 

• Conflict between organizations. 

 Conflict within the Individual 

This type of conflict is found and operates within an individual. Individual have diverse 
individual problem within themselves and these personal problem can lead to individual 
conflict which can hinder these employees or organization member from carrying out their 
normal responsibilities within the organization., those individual who are stressed are said 
to have conflict within themselves and could lead to absenteeism and lack of concentration 
to their work. This types of conflict is detrimental to the organization.  

Conflict between Individuals 

This is a conflict between two or more individual or between the individual and his group. 
Individual verse individual conflict may originate from two people competing for a 
promotion to the same position, two executives may argue for a large share of cooperate 
capital and so on. These conflicts are caused by false hood, nepotism. Conflict among 
individual have serious negative impact on commitment to organizational objective and 
organizational performance. 

Conflict between Individual and Groups. 

This is typical in organization and can be found in various union within in organizational 
system. Individual may wish to promote their own interest by transgressing the emergent 
rules of the group, there by breaking the groups norms. This will result in the group trying 
to impose some sanction on their opposed member, this conflict will emerge. 

Conflict between Organizations 

Inter-organizational conflict occurs when ever the condition for cooperation are rare or 
from competitive relationship, social responsibility issues etc. such conflict can have 
functional and dysfunctional effects. 

Cognitive Conflict 

This occurs when the idea and thoughts with an individual or between individual are 
incompatible.  

Procedural Conflict 

This type of conflict occurs when people differ over the process to use for resolving a 
matter. 
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Affective Conflict 

This occurs when the feeling and emotion within an individual or between individuals are 
incompatible. 

Functional Conflict 

This is a confrontation between group that enhances and benefits the organization 
performance. Two departments may agree on a goal but not on the means to achieve it. 
Without such conflict in organization, there would be little commitment to change, most 
group would probably become stagnant. This, functional conflict can be thought of as a type 
“creative tension”. 

Dysfunctional Conflict 

Today organizations are characterized by complex relationship and a high degree of task, 
independence so friction can easily occur.   

CAUSES OF CONFLICT 

Lack of Accountability 

Organization conflict might arise from frustration one source of frustration is a lack of 
accountability. If something has gone wrong and no one is willing to take responsibility for 
the problem, this lack of accounting can start to permeate throughout the entire company 
until  the issues is resolved. One way to combat a lack of accountability is to have anyone 
who comes into contact with a document sign his name and include the date. The paper 
trail may sometimes find the source of the problem which can then be addressed. 

Managerial Expectation 

It is the job of an employee to meet the expectation of his manager, but if those expectation 
are misunderstood, conflict can arise managers need to spend time clearly communicating 
their goal to employees to ask question about their goals, and hold regular meeting to 
discuss the goals and how best to reach them. 

Difference in Goal Attainment  

Goal difference may either emanate from functional or individual differences. Because of 
mutually exclusive nature of incompatible goals arising from the fact that different 
individuals and groups in an organizations have goals that may not be achieved 
simultaneously, it becomes imperative that conflict must arise. 

Personal problems 

If the employees has problem outside of the workplace, such as marital, parental issue and 
individual issues, she may take them to work with her. Consequently, if she is short and 
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withdrawn from her coworkers, and if they are ignorant about the cause of her behaviour, 
they will assume that she has an issue with them. Therefore, if she is not willing to divulge 
her problems to her coworkers, she should leave them at home. 

Scarce or Limited Resources 

Two managers might argue over who has the greater need for an assistant, whose budgets 
should be increased more, or how to allocate recently purchased items. Scarce resources 
can result to conflict in an organization. The goals of the parties compete for limited 
resources, scarce resources which must be shared, bring about competing group[s or 
individual thereby increasing conflict potentials. 

Mutual Interdependence 

That is, the extent to which a unit depends on each other for assistance, information and 
compliance, it may not be possible for a group to interact unless through the total 
organizations which supports them or “sequential interdependence” when one group must 
complete it’ task before another group must complete it’s task. 

Breakdown in Communication 

According to stoner et al (2006) much of the conflict we experience arises from our 
communication of our wants, need and values to others. Sometimes we communicate 
clearly and sometimes we communicate poorly and conflict emerges because other 
misunderstand our communicate ambiguities and lack of effective communication are 
observed practices in business organizations. Communication breakdown and ambiguity 
creates confusion and thereby generates conflict. Failure of one department or unit to pass 
on vital information or confusion in language connotation in communication process gives 
rise to conflict. 

Self interest of Individual in the Organization 

This self interest frequently manifest itself in competing objective, philosophies or method 
and in associated struggles of one or more levels of department to dominate other. These 
effect are aggravated by the tendency for organizational member to identify with the goals 
of their own sub-units, the attendant result of this include: disagreement, discontent, 
struggle, quarrel, opposition, clash of interest, resentment or even fighting. 

Difference in Status and Authority 

Disagreement about relative status and authority often manifest is conflict over pattern of 
work and interaction between the parties such as specifying who initiates or assign duties 
and to who and who eventually responds. 
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Impact/Effect of Conflict 

The effect of conflict in organizations includes: 

Decrease in productivity 

When an organization spends much of its time dealing with conflict, member take away 
from focusing on the core goals they are tasked with achieving. Conflict cause member to 
focus less on the project at hand more gossiping about conflict or venting  about 
frustration. As a result, organization can use money, donors and access to essential 
resources.  

Member Leave Organization 

Organization member who are increasing frustrated the level of conflict within an 
organization may decide to end their membership. This especially detrimental when 
members are part of the executive board or head of committees. Once member begin to 
leave, the organization has to recruit new member and appoint acting board member, in 
extreme cases where several member leaves or an executives board step down 
organizations risk dissolution. 

Share and Respect Opinion 

As organization member work together to solve conflict they are more willing to share 
their opinion with the group conflict can also cause member to actively listen to each as 
they work to accomplish the organization goals 

Inspire Creativity 

Fortunately some organization member view conflict as opportunity for finding creative 
solution solve problem. Conflict can inspire member to brain storm ideas, while examining 
problem from various perspective. 

Improve Future Communication 

Conflict can bring group member together and help them learn more about each other. 
From learning each other’s opinion on topics relevant to the organization growth to 
understanding each member preferred communication style, conflict within an 
organization can give member the tools necessary to easily solve conflict in the future.  

Mental Health Concerns  

Conflict within an organization can cause to become frustrated if they feels as if there no 
solution in sight or if they feel that their opinion go unrecognized by other group members. 
As a result, member become stressed, which adversely affect their professional and 
personal lives. Organization member may have problems sleeping loss of appetite or over 
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reacting, headaches and become unapproachable. In some instances, organization member 
may avoid meetings to prevent themselves from experiencing stress and stress-related 
symptoms. 

Identify New Members 

Within organizations members actually participate in each meeting, enjoy serving on 
multiple committees and have an opinion on each topic the group discusses, there are also 
member who seemingly contribute little to the group and observe more than talk. Conflict 
within an organization can inspire typically silent member to step up an demonstration 
their leadership skills by offering meaningful solution to the problems the group is facing. 

Management Conflict Style  

The success of the organization depends on the ability of conflict recognition and the very 
way of conflict management. Conflict management implies integration of all factors which 
can contribute to conflict resolution or its prevention those factors are improvement of 
communication and practicing discipline in the organization as well as having in mind the 
life phase of parties included. However, there is no best way to deal with conflict. It 
depends on the current situation, according to McNamara 2007. Different authors know 
about various approaches of conflict management. 

 Kerzner 2000 method used to manage or resolve conflict include 

Confrontation: This is probably the most common method the managers faces the conflict 
directly with the help of the manages the parties in disagreement attempt to persuade one 
another that solution to the problem is the most appropriate. 

Compromise: When confrontation fails, the next approach manager usually try is 
compromise. In compromise, each of the parties in conflict agree to tradeoffs or makes 
concession until a solution is arrived at that everyone involved can live with this give-and 
take-approach can easily lead to a win-win solution to the conflict. 

Facilitation: Using facilitation skill the manager deemphasizes area of agreement and de 
emphasizes area of disagreement. Facilitation of a disagreement doesn’t resolve the 
conflict. Facilitation downplays the emotional content in which conflict occurs. 

Force: This is also a method of conflict resolution. A manager uses force when he or she 
tries to resolve a disagreement by exerting his or her own opinion at the expense of the 
other people involved. Often, forcing a solution onto the parties in conflict result in a win-
lose outcome. 

Withdrawal: This is the least used, and the least effective mode of conflict resolution is 
withdrawal. A manager can simply withdraw from the conflict and leave the situation 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              175 
 
 

unresolved. When this method is used, the conflict doesn’t go away and is likely to reoccur 
later. 

McNamara 2007 opines that conflict management styles include: 

Collaboration: This result from high concern for a group’s own interest, matched with a 
high concern for the interest of other partners the outcome is win-win”. This strategy is 
generally used when concern for others are important. It is also generally the best strategy 
where society’s interest is at stake. 

Compromise: This strategy result from a high concern for four group’s own interest along 
with a moderate concern for the interest of other partners. The outcome is “Win-lose”. Win 
some and lose some. Thos strategy is generally used to achieve temporal solutions, to avoid 
destructive power struggles or when time pressures exist. One disadvantage is that 
partners can also sight of important values and long term objectives. 

Competition: These strategy results from a high concern for a group’s own interest with 
less concern for others. The outcome is ‘win-lose’. This strategy includes most attempt of 
bargaining. It is generally used when basic right are at stake or to set a precedent. However 
it can cause the conflict to escalate and loser may try to retaliate. 

Avoidance: This result from a low concern for a group own interest coupled with a low 
concern for a group’s own interest coupled with a low concern for the interest to others. 
The outcome is ‘lose-lose’. This strategy is generally used when the issue is trivial or other 
issues are more pressing. It is also used when confrontation has a high potential for 
damage or more information is needed. The drawback is that important decision may be 
made by default. 

Accommodation: This result from a low concern for a group’s own interest combined with 
a high concern for the interest of other group. The outcome is ‘lose-win’. This strategy is 
generally used when the issues is more important to others. It is a goodwill gesture. The 
disadvantages are that one’s own ideas and concern don’t get attention. 

Obisi (2003) conflict settlement procedures are two kinds the internal method of setting 
conflict is within the organization while the external is a result of the machineries set up or 
put in place by the government for resolving conflicts. 

Internal Procedure for Settling Conflict 

Conflict should always be settled at the lowest level. The individual concerned should first 
raise the issue with his nor her immediate supervisor. If the conflict is not settled by the 
supervisor it would go to the head of the section and then to the head of department and 
then to the personnel manager. The conflict be referred to as grievance committee if the 
personnel managers fail to settle the conflict.  
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External Procedure 

The external procedure start after the internal procedure has become dreadlocked. The 
external method comprise of mediation, conciliation, industrial arbitration panel, national 
industries court. 

According to sub-section 3 of the trade dispute Decree 1976, the parties should look for a 
meditation which the conflicting parties agree on and this should be done within seven 
days. 

If mediation fails, the minister of labour within seven days sends a conciliator to look into 
the matter and within if days make his report to the minister. The conciliator is to know the 
causes and reason for conflict and not to settle disputes but if the parties willingly agree, he 
may settle the conflict. 

Industrial Arbitration panel: if the conciliation for the minister of labour refers the case to 
IAP.IAP comprises of trade union member,, employs  of labour and respected 
administration. It is like a court. The IAP can hear a case up 42 days. IAP’s decision would 
send the outcome to the parties in conflict. If there is no objective by both parties within 21 
days from the decision was published, it becomes binding on the parties. However, it there 
is any objection, it would be referred to the final authority. 

National industrial court: the national industrial court is the highest authority in conflict 
settlement machinery. It is also known as court of appeal, examines and interprets the 
decision of the lower machineries and interprets collective agreement the industrial court 
comprises of many five member with a serving or retired high court judge as the chairman. 

Organizational Performance 

There are different views on what performance is one the organization basis, it is a record 
of the organization accomplishments. Kane and Armstrong (2005) performance is 
something that the person leaves behind and that exists apart from the purpose, also 
Bernadine et al. in Armstrong 2005 are concerned that, performance should be defined as 
the outcomes of work because they provide the strongest linkage to the strategic goal of the 
organization customer satisfactions and economic contributions. 

The Oxford English Dictionary defines performance the accomplishment execution carrying 
out, working out of anything ordered or undertaker. 

This refers to outputs/outcomes but also states that performance is about doing the work 
as being about the result achieved. 

Performance could therefore be regarded as behaviour, the way in which organizations, 
teams and individual get work done. 
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Stoner et al 2006 organization performance is the measure of how efficient and effective an 
organization does their job. The measure of how efficient and effective an organization 
achieves appropriate objectives. 

Two concept efficiency and effectiveness is the basic problem facing every organization. No 
single measure can depict performance success at individual organization and groups. 
These are sample of the criteria used for asses’ performance, such as productivity morale 
absenteeism, goal achievement and personal adjustment. Each of the criteria has a number 
of attributes such the time period covered, specifically and eases of evaluation for example 
absenteeism can be judged daily but growth assessment may cover a longer period of time. 

Absenteeism is specific but growth is abstract thus, absenteeism can be measured fairly 
easily, but growth may be difficult to evaluate because of its abstractness. 

When organization performance is satisfactory one organization is judge to be successful. 

Once there are conflicts among employees or organizational member in a particular 
organization they tend to be increase in cohesion, development of blind spot, distorted 
perception and increase in negative stereo typing thereby, delaying the process of decision 
making and goal attainment. 

Theoretical Framework 

Conflict is a part of organizational life and may occur within individual, between individual 
and groups and between group. This study on Equity theory credited to Adams. He explain 
how individual make comparison on the reward given to them as a result of their input 
with that of other to see whether it is fair or not most conflict arises as a result of 
employees feeling unfairly treated. When employees feel their right are infringed upon or 
there is no equitable distribution of shares up conflict these conflict has an adverse effect 
on organizational performance. 

The implication of equity theory for managers is for them to realize that the equity theory 
has to do with perception. It is only when employees perceive that they been inequitably 
treated that they will react. Manager must take cognizance from the outset in ensuring that 
employees as much as possible are equitably treated by ensuring reward system is 
carefully administered. 

Conflict can be treated in isolation form an organization. Onwuchekwa (2002) organization 
is an association of individual who are working cooperatively toward a common objective 
under authority and leadership. From the above definition of an organization, an 
organization is seen a social system deliberately structured to co-ordinate the activities of 
people seeking common goals. Within the organization are both position and jobs. people 
occupying these position and jobs do not see  things the same way. At the time, they do not 
communicate effectively so cannot understand themselves very well though they are 
working toward achieving a common goals, there are also divergent interest. So in 
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organization there are conflict in simple terms for example, the employer generally want to 
buy labour at the lowest cost or lowest possible price. So as to maximize profits, where as 
employees wish to sell their labor at the highest possible price, this produces conflict. 

However conflict can be both positive and negative. Some types or  degree of conflict may 
prove beneficial if it is used as n instrument for change or innovation and therefore, 
management should strive not to eliminate all conflict rather only that which has 
disruptive effect on the organization effort to achieve goals. Thus, the critical issue appears 
to be not conflict itself but rather how it is managed. 

RESEARCH METHODOLOGY 

Introduction 

This chapter deals with a brief description of method and design through which this 
research was carried out. It also describes the instrument used in the collection of data and 
the procedure for processing collected data and method of data analysis. 

Research Design 

Due to the type of data needed for the study, the study is designed to make use of survey 
research design. The survey research has to do with the opinion, attitude behaviour and 
focuses on the workers of Eco Bank Plc, Nigeria. 

Population of Study 

The research population is 30. The population size of the Eco Bank Plc, Nigeria is 30 
employed the population of study covered the management, the supervisor, staff of Eco 
Bank Plc, Nigeria. 

Sampling Design and Procedure 

The sampling is convenience sampling. This procedure was adopted because it gives equal 
chance to the entire population under the study. Because of the smallness of the population 
size which is 30 (thirty) and will all be used in this study. 

Sources of Data Collection 

The sources of data collection used are: 

The Primary Source: The primary sources of data collective were the use of 
questionnaire, personal interview and observation. A well structured questionnaire 
comprising demographic data of the respondent and information were completed and 
returned. This helped the researcher to understand the reason behind some of the answer 
given in questionnaires. 
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Secondary Sources: the following instrument of data collection was used to generate data 
for this reason work. Journal, questionnaire and Existing literature. 

Instrument and Administration for Data Collection 

The instrument and its administration used in this research work is questionnaire and 
interview. 

Questionnaire: The sample size of the people that responded to the question is 30 (thirty) 
people and that is the total number of workers. The sampling technique used in this work is 
convenient sampling technique. This technique is used because you choose the people 
available to become your sample. 

Method of Data Analysis 

The methods of data analysis used in this study include tables, percentages and the chi-
square (X2) method the percentage methods formula is given as 

90 = F X 100 
        N       1 
 
Where F= total number of frequencies 
N= total number of responses  

The chi-square X2 is given as this 

    X2 = ∑ (Fo-Fe) 
                  Fe 
 
Where X2 = chi square 
Fo = observed frequencies 

Fe = Expected frequencies 

∑ = summation 

Decision Rule 

Accept Hi if X2 calculated values is greater than the tabulated value, otherwise reject Ho if 
the X2 calculated value is less than the tabulated value 

Level of significance 

0.05% 

Degree of freedom 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              180 
 
 

D – F =(R-1) (K-1) 

Validity of Instrument 

The questionnaire is validated by the project supervisor, who examined it vividly and 
eliminated the error and irrelevant items. 

Reliability of Instrument 

The questionnaire was prepared and taken to the respondent, it was collected and the 
finding where analyzed. After a period of two to three weeks the same questionnaire where 
taken back to the same people. It was also collected and analyzed as previously done. The 
finding where been compared and there was no deviation in the finding which show that 
the test was reliable 

PRESENTATION AND ANALYSIS OF DATA 

Introduction 

This chapter covered the presentation and analysis of data from the questionnaires 
administered on a cross. Section of the Eco Bank Nigeria Plc. A total number of thirty copies 
of questionnaire were distributed and all were completely answered and returned with the 
single assistance of the manger who saw that all staff complied. The collection rate was 
therefore 100% table were used in data presentation. 

Presentation of Data 

Table 1: Distribution of respondent by age  

Age  No of Respondent  Percentage  
Less than 25 yrs 3 10 
25-35 years 19 63.33 
35-45 years 6 20 
45-50 years 2 6.67 
50 years and above - - 
Total  30 100 

Source: Field Survey, 2022 

Table I show that 3 (10%) respondent represent those less  than twenty-five years, 19 
(63.339) respondent represent respondent whose age lies between twenty-five and thirty-
five years. 

This indicates that the branch has strong work force since in the recent times the bank has 
increased its force on retail marketing hence, their age bracket are needed most 
Respondent between thirty- five years and fifty five years and above. 
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TABLE 2: Distribution of Respondent by Sex 

Sex  No of respondent  Percentage  
Male  18 60 
Female  12 40 
Total  30 100 

Source: Field Survey, 2022 

Table 2 shows that out of 30 respondent 18 (60%) respondents represent the male folk 
while 12 (40%) respondent are females. 

Table 3 Distribution of Respondent by Marital Status 

Marital status  No of respondent  Percentage  
 Married  10 33.33 
 Single  15 50 
 Divorced  4 13.33 
Widow 1 3.4 
Total  30 100 

Source: Field Survey, 2022 

From the table above, 10(33.33%) respondents are married while 15(50%) are single, if 4 
(13.33%) are divorced and 1 respondent constituting (3.4%) is a widow. 

Table 4: Distribution of Respondent by Educational Qualification 

Educational qualification  No of respondent Percentage  
S.S.L.C 3 10 
OND 7 23.33 
B.Sc, HND 15 50 
M.Sc 5 16.67 
PHD - - 
Total 30 100 

Source: Field Survey, 2022 

Table 4 indicates that 3 (10%) of the respondent has senior secondary school certificate 
qualification, 7 (23.33%) has OND, 15 (50%) respondent have B.Sc and HND while 5 
(16.67%) respondent represents those with M.Sc qualification. None of the respondent has 
Phd qualification. 
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Analysis of Respondent to Research Questionnaire 

TABLE 5: Conflict Arises When People Impose Their Wishes On Others 

Option  No of respondent Percentage  
Strongly agree  28 93.33 
Agree  2 6.67 
Undecided  - - 
Disagree  - - 
Strongly disagree - - 
Total 30 100 

Source: Field Survey, 2022 

Table 5 suggest that 29 (93.33%) of the respondent which has a high representation are 
strongly of the view that conflict arises when people impose their wishes on others while 2 
(6.67%) still agree on same opinion. 

Table 6: competition into higher position escalates conflict 

Option  No of respondent Percentage  
Strongly agree  15 50 
Agree  3 10 
Undecided  - - 
Disagree  10 33.33 
Strongly disagree 2 6.67 
Total 30 100 

Source: Field Survey, 2022 

Table 6 above shows that 15 (50%) of the respondent strongly agree that competition into 
higher position escalates conflict in the bank, 3 (10%) respondent also agree to this source 
of conflict 10 (33.33%) and 2 (6.67%) respondents disagreed and strongly disagree 
respectively 

Table 7: Management Suggest Friendly Ways of Resolving Conflict 

Option  No of respondent Percentage  
Strongly agree  25 83.33 
Agree  2 6.67 
Undecided  3 10 
Disagree  - - 
Strongly disagree - - 
Total 30 100 

Source: Field Survey, 2022 
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Table 8 indicates that 25 (83.33%) and 2 (6.67%) represent respondent who strongly 
agree and agreed that management persuades individuals in conflict. This suggest that a 
total of 27 (90%) of the respondent agreed while 3 (10%) respondent were undecided. 

Table 8: Resolve Conflict, Parties in Conflict Resort to Laid Down Rules That Govern 
the Bank and Their Actions 

Option  No of respondent Percentage  
Strongly agree  10 33.33 
Agree  12 40 
Undecided  1 3.33 
Disagree  5 16.67 
Strongly disagree 2 6.67 
Total 30 100 

Source: Field Survey, 2022 

Table 8 suggest that 10 (33.33%) respondent strongly agreed, 12 (40%) agreed, 1 (3.33%) 
was undecided. 5 (16.67%) respondent disagreed while 2(6.67%) respondent strongly 
disagreed to this option. 

Table 9: Management Post Pones Settlement Of Conflict When If Does Not Disrupt the 
Bank Work  

Option  No of respondent Percentage  
Strongly agree  3 10 
Agree  6 20 
Undecided  - - 
Disagree  6 20 
Strongly disagree 15 50 
Total 30 100 

Source: Field Survey, 2022 

Table a above shows 3 (10%) respondent strongly agreed management postpones 
settlement of conflict when conflict does not disrupt the bank’s work 6 (20%) of the 
respondent agreed 6(20%) of the respondent disagreed while 15(50%) respondent 
strongly disagreed. In other words, a greater number of 21 (70%) respondent opposed this 
view. 

Table 10: A Party in Conflict Revenge When Resolution Reached Is Unfavorable 

Option  No of respondent Percentage  
Strongly agree  - - 
Agree  2 6.67 
Undecided  - - 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

     journals@arcnjournals.org                                                              184 
 
 

Disagree  12 40 
Strongly disagree 16 53.33 
Total 30 100 

Source: Field Survey, 2022 

Table 10 that 2 (6.67%) respondent agreed 12 (40%) of the respondent disagreed while 16 
(53.33%) respondent strongly disagreed. 

Table 11: Management Intensifies Effort to Resolve Conflict 

Option  No of respondent Percentage  
Strongly agree  15 50 
Agree  6 20 
Undecided  2 6.67 
Disagree  4 13.33 
Strongly disagree 3 10 
Total 30 100 

Source: Field Survey, 2022 

Table 11 above indicates 15 (50%) of the respondent strongly agreed management 
intensities effort to resolve conflict. 6 (20%) respondent also agreed therefore, a total of 21 
(70%) respondent affirmed to this opinion. 2 (6.67%) respondent were undecided 4 
(13.33%) disagreed and 3 (10%) of the respondent strongly disagreed. 

TABLE 12: Sustaining Productivity in Organization Depend On Effective Conflict 
Management 

Option  No of respondent Percentage  
Strongly agree  13 43.33 
Agree  10 33.33 
Undecided  2 6.67 
Disagree  5 16.67 
Strongly disagree - - 
Total 30 100 

Source: Field Survey, 2022 

Table 12 shows that 13 (43.33%) respondent strongly agreed and 10 (33.33%) of the 
respondent agreed that sustaining productivity in organization depend on effective conflict 
management 2 (6.67%) respondent was undecided 5 (16.67) disagreed to this option. 
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Table 13: Significant Relationship Exist Between Individual Performance and 
Conflict on Organization  

Option  No of respondent Percentage  
Strongly agree  16 33.33 
Agree  8 26.67 
Undecided  1 3.33 
Disagree  3 10 
Strongly disagree 2 6.67 
Total 30 100 

Source: Field Survey, 2022 

Table 13 suggest that 16 (53.33%) respondent strongly agreed and 8 (26.67%) of the 
respondent agreed that significant relationship exist between individual performance and 
conflict in organization 1(3.33%) respondent was undecided, 3 (10%) disagreed and 2 
(6.67%) respondent strongly disagreed. 

Table 14: Conflict Arises Due To Competition for Scarce Resources 

Option  No of respondent Percentage  
Strongly agree  20 66.67 
Agree  1 3.33 
Undecided  1 3.33 
Disagree  8 26.67 
Strongly disagree - - 
Total 30 100 

Source: Field Survey, 2022 

In the above table 20 (66.67%) respondent strongly agreed 1 (3.33%) respondent agreed 
that competition of scare resources give rise to conflict 1 (3.33%) of the respondent was 
undecided of the opinion while 8 (26.67%) respondent disagreed. 

Test of Hypothesis 

In chapter one, three (3) hypothesis were formulated and are tested in this chapter. 

The statistical method used for the test is chi-square (x2). The formular for the calculation 

X2 = ∑ (fo-fe)2 
               Fe 
 
Where X2 = chi square 

          ∑ = summation 
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           Fo = observed value 

           Fe = expected value 

Hypothesis One  

Ho: Sustaining productivity in organization does not depend on effective conflict 
management. 

Hi: Sustaining productivity in organization depends on effect conflict management. 

Question ‘12’ of the questionnaire was used to test hypothesis one as contained in the 
statement of the hypothesis. 

Expected values 

E1 =13+10+2+5+0 
                5 

= 30/5 = 6 

Option  Observed 
frequency  

Expected 
frequency  

Fo-fe (fo-fe)2 (fo-fe)2 

    fe 
Strongly agree 13 6 7 49 8.16 
Agree 10 6 4 16 2.66 
Undecided 2 6 -4 16 2.66 
Disagree 5 6 -1 1 0.16 
Strongly disagree 0 6 -6 36 6 
Total 30 30 0 118 19.64 

X2= 19.64 
 

 Calculated Chi-Square value = 19.64 

The degree of freedom  

Df = (R-1) (K-1) 

  = (5-1) (4-1) 

   (4) (3)    =12 

The table value of X2 at 0.05 (5%) level of significance and 12 degree of freedom is 21.026  

Decision Rule  

Since the calculated X2 value is less than the tabulated value, we reject Hi alternative 
hypothesis and accept Ho Null hypothesis. 
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Hypothesis Two 

Ho: No significant relationship exists between individual performance and conflict in 
organization. 

Hi: There is a significant relationship between individual performance and conflict in 
organization. Question “13” of the questionnaire was used to test hypothesis two as 
contained in the statement of hypothesis. 

Expected frequency values 

E1 =  16+8+3+1+2 
5 

=  30/5 =6 
Option  Observed 

frequency  
Expected 
frequency  

Fo-fe (fo-fe)2 (fo-fe)2 

    fe 
Strongly agree 13 6 7 49 16.66 
Agree 10 6 4 16 0.66 
Undecided 2 6 -4 16 4.16 
Disagree 5 6 -1 1 1.5 
Strongly 
disagree 

0 6 -6 36 2.66 

Total 30 30 0 118 25.64 
X2= 25.64 

 
Calculated Chi-Square value = 25.64 

The degree of freedom  

Df = (R-1) (K-1) 

  = (5-1) (4-1) 

   (4) (3)   

  =12 

The table value of X2 at 0.05 (5%) level of significance and 12 degree of freedom is 21.026  

Decision Rule  

Since the calculated X2 value is greater than the tabulated value, we reject null hypothesis 
and accept Hi alternative hypothesis. 
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Hypothesis Three 

Ho: Conflicts do not arise do to competition for scarce resource 

Hi: Conflict arises due to competition for scarce resource. 

Question ‘14’ Of The Questionnaire Was Used To Test Hypothesis Three As Contained 
In The Statements Of Hypothesis  

Expected value 

E1 20+1+1+8+0 
           5 
= 30/5 =6 
Option  Observed 

frequency  
Expected 
frequency  

Fo-fe (fo-fe)2 (fo-fe)2 

    Fe 
Strongly agree 20 6 14 196 32.66 
Agree 10 6 -5 25 4.66 
Undecided 1 6 -5 25 4.16 
Disagree 8 6 2 4 0.66 
Strongly 
disagree 

- 6 -6 36 6.0 

Total 30 30 0 286 47.64 
 

Calculated Chi-Square value = 25.64 

The degree of freedom  

Df = (R-1) (K-1) 

DF  = (5-1) (4-1) 

   (4) (3)   

  =12 

The table value of X2 at 0.05 (5%) level of significance, and 12 degree freedom 21.026. 

Decision Rule 

Since the calculated X2 value is greater than the critical value, we reject Null hypothesis and 
accept alternative hypothesis (Hi) 

SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATION 

Introduction 

This chapter highlights the summary of the finding, conclusion and the recommendation 
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Summary of Finding 

Having analyzed the data, the following were made 

• Conflict being an outcome of behaviour, is an integral part of human life. In other 
words, conflict is inevitable. 

• Competition for limited or scarce resources also leads to conflict in organization 

• Competition into higher position escalates conflict in the organization. 

• Ability to manage conflict ranging from staff unrest to external conflict in Eco Bank, 
has resulted to higher profit which in turn has led to increased in productivity. 

• Presence of conflict has significant impact on individual performance. 

Conclusion 

The following conclusion have been drawn from the afore mentioned findings 

• The presence of conflict affects both individual and organization performance and 
productivity. 

• Organizational member do not put in their best as a result of conflict which breeds 
fear for uncertainty and in turn affect productivity. 

•  Conflict has negative and positive finding 

• Finally, sustaining productivity depends on effective conflict management. 

Recommendation 

To resolve conflict, there can be a general principles. It is the duty of the officer in change 
or the manger to study the nature of the conflict and choose from among numerous 
alternatives the methods which best fits a given situation for public benefit and that of 
management in banking industries, the following recommendation are made: 

• Organization should have laid down procedure of promotion into higher positions 

• Banks should desire means of sustaining their existing resources and invent quality 
product that will attract resources to themselves. 

• Banks should set challenging but achievable target that will not create problem for 
conflict. 

• If management of Eco Bank Nig Plc. Aroma branch could implement these afore 
mentioned recommendation in their effort toward conflict, organizational rivalry which is 
capable of diverting attention from goal attainment will be greatly minimized it not 
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eliminated entirely. When this is achieved, the organizational stability and efficiency will be 
assured, and individual within organization will achieve both their individual and 
organizational goal.  
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Abstract: Skill acquisition is the art of learning to do something in order to earn a living and or to survive. The 
concern for better livelihood has always been the concern of past and present government of Nigeria, this was 
why several youth empowerment programmes like sure-p and N-power was initiated by the Government of 
Goodluck Ebele Jonathan and Muhammodu Buhari to engage the youth in active and productive activities that 
will better their lives and enable them contribute meaningfully to the Country. However, these schemes are yet 
to achieve the purposes for which it was established for, the better or rather sure bet to achieving these set 
goals was the integration of entrepreneurship skill acquisition programmes to help eradicate poverty and 
improve standard of living for rural dwellers in the Country. Hence, this study was carried out to examine the 
effect of Entrepreneurship skill acquisition on poverty eradication of selected rural communities in Ayamelum 
local government area in Anambra state, Nigeria. a total of 120 samples size was adopted, while the spearman 
correlation model contained in the statistical package for social sciences version 23 (SPSS) was used to the test 
the formulated hypotheses for the study, the findings from the study revealed a negative correlation between 
self employment and social security, and a positive correlation between time management and income level. 
Therefore, the study recommended the government should as a matter of its civic responsibility, provide soft 
loans, fertilizer subsidy and mechanized materials and machineries to farmers in the rural area, through the 
bank of industry to enable them improve from their traditional ways of farming into a more mechanized ways. 
 
Key words: Entrepreneurship, Skill Acquisition, Social Security, Time Management, Income, Communities, 
Rural Dwellers. 
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1.1 Introduction 
The Nigerian economy which used to thrive on agricultural exports such as cocoa, 
groundnut, hides and skin, is now solely dependent on the price of oil in the international 
market. It is a common knowledge that any fall in the price of oil will result to a fall in the 
domestic Nigerian economy (Adekunle and David, 2014). It was therefore no surprise that 
the Federal Government of Nigeria, through the National Universities Commission (NUC), 
introduced Entrepreneurship Education (EE), which is aimed at equipping tertiary 
students with entrepreneurial skills, attitudes and competencies in order to be job creators 
and not just job hunters. This is to improve the economic, technological and industrial 
development of the nation, as well as to reduce poverty to its barest minimum (Ogundele, 
Sofoluwe and Kayode, 2012). 
 
The World Bank report has noted that the number of poor persons in Nigeria will rise to 
95.1 million in 2022. The number of poor people was 89.0 million in 2020 and would be 
95.1 million in 2022. However, this would mean that 6.1 million more persons would have 
fallen beneath the poverty line between 2020 and 2022, on a 6.7% increase (Olanrewaju, 
2022).With the projected 2022 figures, the number of poor persons in Nigeria has had a 
four year increase of 14.7% from the 2018 and 2019 figure of 82.1 million to the projected 
95.1 million in 2022. Olanrewaju further stated that the poverty rate had been aided by the 
impact of the COVID-19 crisis and ‘growing size of the Nigerian population.This 
development is coming after the Nigerian government had said that it lifted 10.5 million 
Nigerians out of poverty between 2019 and 2021. The President has also said  that the 
Bank of Industry has created Nine million jobs in the country since 2015, and different 
schemes to create jobs and tackle poverty in the country have been launched. All of the 
above have however failed to stem the tide of poverty in the country. 

The Federal Government under the administration of Goodluck Jonathan established 
theSubsidy Reinvestment and Empowerment Program known as 'SURE-P to engage youths 
of the nation and fresh graduate into several skill acquisition schemes to keep them out of 
the streets of the country full with violence and other juvenile engagements (Abu, 2014). 
According to Abu, the idea of this scheme was to re-investing the Federal 
Government savings from fuel subsidy removal on critical infrastructural projects and 
social safety net programmes with direct impact on the citizens of Nigeria. However, this 
programme had failed to be sustained due to change in Government, and a distinct 
transformation agenda by the Administration of Muhammadu Buhari which brought 
another similar scheme known as the N-Power (Adetayo, 2018). 

According to Nwosu (2020),  N-Power is a scheme set up by the President of 
Nigeria, Muhammadu Buhari since 8 June 2016. However,Ogunyinka (2020) added that the 
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essence of the scheme was to address the issues of youth unemployment and help increase 
social development. The scheme was created as a component of National Social Investment 
Program, to provide a structure for large scale and relevant work skills acquisition and 
development and to ensure that each participant will learn and practice most of what is 
necessary to find or create work (Onehi, 2020).Musengi-Agulu (2010) asserts that the 
development of entrepreneurship has drastically heightened worldwide, and this could be 
because of the high unemployment facing active labour class categories in the nations all 
over the world, which also appears to be a threat that might persist for decades if there are 
no effective measures that are established to address it (Schoof, 2006). It is against this 
background that this study was carried out to examine the effect of entrepreneurship skill 
acquisition on poverty eradication in some selected rural communities in Anyamelum Local 
Government Area of Anambra State, Nigeria. 

1.2 Statement of the Problem 
Unemployment and poverty tend to be the most important among the many socio-
economic challenges faced by the Nigerian nation today. Abu (2014) stated that the 
International Labour Organization figures of 2014 indicated that the unemployment rate 
fluctuated between 7.3% in 1986 and 20.51% in 2014, fostering a high level of poverty. 
More so, Abu further stated that several young people in Nigeria are unemployed and thus 
pose a security risk to the more fortunate and innocent citizens. Different government 
regimes have made many attempts to reduce unemployment by generating jobs in the 
public and private sectors through the diverse development agenda, but the problems seem 
to be unabated 
 
Nigeria’s development efforts have over the years been characterized by lack of continuity, 
consistency and commitment (3Cs) to agreed policies, programmes and projects as well as 
an absence of a long-term perspective. The culminating effect has been growth and 
development of the Nigerian Economy without a concomitant improvement in the overall 
welfare of Nigerian citizens and, what one can refer to as motion without movement. Such a 
situation has led to massive unemployment, poverty and even insecurity of lives and 
properties (Ogundele et. al., 2012). 

Abiola, Yomi-Akinola and Adedapo (2019) argued that several studies have been conducted 
in assessing the impact of skill acquisition and empowerment program on the participation 
of youth in SMEs in Nigeria. However, Arogundade and Babatope (2011), Safiriyu and 
Njogo (2012), and Gbagolo and Eze (2014) in Abiola et al (2019) suggested that 
entrepreneurial skill acquisition should be targeted at youths as they determine the 
success or development of a nation. The effort of government in promoting SMEs towards 
eradicating poverty and unemployment among the youth through skill acquisition and 
empowerment programmes is not enough. Hence, there exists a gap in an effort to sensitize 
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the growing population of able bodied citizens, who are willing and able to work to imbibe 
some of the many entrepreneurship skills to enable them contribute to the economic 
development and eradicate poverty in the Nation.  

1.3  Objective of the Study 
The broad objective of the study was to examine the effect Entrepreneurship skill 
acquisition on poverty eradication of selected rural community dwellers in Ayamelum local 
government area in Anambra state, Nigeria.However, the specific objectives are formulated 
thus to; 
 
1. Examine the effect of Self-employment on the social security of rural community 

dwellers in Ayamelum local government area in Anambra state, Nigeria. 

2. Determine the effect of Time management on the income level of rural community 
dwellers in Ayamelum local government area in Anambra state, Nigeria. 

1.4 Research Questions 
1. To what extent doesSelf-employment affect the social security of rural community 

dwellers in Ayamelum local government area in Anambra state, Nigeria? 

2. To what degree does Time management affect the income level of rural community 
dwellers in Ayamelum local government area in Anambra state, Nigeria? 

1.5 Formulations of Research Hypotheses 
Ho1: There is no significant effect ofSelf-employment on the social security of rural 

community dwellers in Ayamelum local government area in Anambra state, Nigeria. 

Ho2: There is no significant effect of Time management on the income level of rural 
community dwellers in Ayamelum local government area in Anambra state, Nigeria. 

Review of Related literature 
2.1 Conceptual Review 
2.1.1 Entrepreneurship Skill Acquisition 
Entrepreneurial skill acquisitionis a process whereby a person acquires or learns a 
particular skill or type of behavior needed for business through training or education in 
order to identify and exploit entrepreneurial opportunity for self-employment (Ekpe, 2017 
and Chukwunenye and Igboke, 2011). Rufai, Abdulkadir and Abdul (2013) defines 
Entrepreneurial skill acquisition as not just about acquiring skill, but also acquiring 
knowledge and driving towards enterprise in skills that enhances personal livelihood, 
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through enduring business startups, enhancing employment opportunities, and promoting 
economic 
 
However, Skill acquisition is the art of learning to do something in order to earn a living 
and or to survive. There are different types of professionals e.g. fine artists, mechanics, 
potters, vulcanizers, etc. from whom one can learn trades in order to earn a living. Learning 
to read and write is a skill you acquire at school (Samian and Buntat, 2012). Acquiring skills 
is very important. They help us improve our way of thinking, problem-solving, and the 
quality of our lives (Emaikwu, 2011). The rate at which an individual learns the skills 
required for their sport or activity will depends on a number of factors 
including personality, heredity, confidence, prior experience and ability (Amadi, 2012). 
Each individual is unique, so the rate and extent they acquire new skills will vary from 
person to person (Stohmeyer, 2007). 
 
Similarly, exposure of people to entrepreneurship skills can also helpthem to acquire self-
confidence, ego, competence, self-esteem and enable them to participatein decision-making 
at household and community levels (Cheston & Kuhn, 2002). Exploitation of 
entrepreneurial opportunities canalso depend on the particular entrepreneur’s 
background or height in educational attainment, skills or knowledge acquired vis a 
vistraining, job experience and social networking and communication with others (Ekpe, 
2017). Training and/or education produce prior experience which leads to preparedness 
for entrepreneurial activity (Ikegwu, Ajiboye, Aromolaran, Ayodeji and Okorafor, 2014).  
 
 
2.1.2 Poverty  
Poverty is about not having enough money to meet basic needs including food, clothing and 
shelter. However, poverty is more, much more than just not having enough money. The 
World Bank Organization in 2018 describes poverty in this way: “Poverty is hunger. 
Poverty is lack of shelter and Poverty is lack of Health care and means to sustainable 
livelihood.In 2020 respectively, the World Bank organization emphasized that 
Poverty can result to the state where a person lacks a usual or socially acceptable amount 
of money or material possessions. Newhouse and Vyas (2018) depicts that Poverty is said 
to exist when people lack the means to satisfy their basic needs. In this context, the 
identification of poor people first requires a determination of what constitutes basic needs. 
These may be defined as narrowly as those necessary for survival” or as broadly as “those 
reflecting the prevailing standard of living in the community (Kochhar, 2021). 
 
The first criterion would cover only those people near the borderline of starvation or death 
from exposure; the second would extend to people whose nutrition, housing, and clothing 



International Journal of Business, Economics and Entrepreneurship Development in Africa 

 
 

 

     journals@arcnjournals.org                                                              196 
 
 

 

(Lakner, Mahler, Negre and Prydz, 2022), though adequate to preserve life, do not measure 
up to those of the population as a whole (Subramanian, 2019). Although poverty is a 
phenomenon as old as human history, its significance has changed over time. Under 
traditional (i.e., non-industrialized) modes of economic production, widespread poverty 
had been accepted as inevitable (Virmani, 2004). The total output of goods and services, 
even if equally distributed, would still have been insufficient to give the entire population a 
comfortable standard of living by prevailing standards. The most widely held and 
understood definition of absolute poverty measures poverty strictly in economic terms that 
is earning less than $1.90 a day. By this measurement, anyone lacking enough financial 
resources falls below the poverty line and fails to meet a minimum standard of living. But 
to be poverty-stricken is more complex than not having enough money or having a low 
income (Lakner et. al., 2022) 
 
2.1.3 Self Employment 
Self-employed individuals are those who earn income from their trade or business, and 
who controls, manage and set the terms of how, when and where they perform their work; 
and who also assume all the risks and responsibilities of their entrepreneurial activities 
(Budig, 2006).Thus, self-employed persons include those who own businesses as sole 
proprietors or in partnerships, those who work as independent contractors, and those who 
work as consultants (Hipple, 2004).However, McManus (2000) stated that the ranks of the 
self-employed include lawyers, tutors, plumbers, child care providers, cleaners, wedding 
planners, and Web site developers. The self-employed are a heterogeneous group, and to 
complicate matters further, individuals can be both employees and self-employed in 
different income-generating activities at the same time. Whether you are starting your own 
company or freelancing, self-employment allows you to engage in work that interests you. 
Hence, you have the opportunity to turn your passion, hobby and strengths into a business 
and make money doing something that you love. 
 
According to Szaban and Skrzek-Lubasińska (2018) the self-employed group is 
heterogeneous because it gathers various activities. ACarpenter may be self-employed just 
like aDoctor with individual practice, amidwife, an online computer graphic designer, 
apetty trader, aone-person business and acquaintances (Blankenship, 2017).The affiliation 
with the self-employed group often depends on the legal regulations in a country. Many 
regulations often define the self-employed as people who have officially registered 
individual business activity and do not employ others (Wall, 2015). However, such formal 
definition does not cover other possibilities, a whole range of legal activities which 
naturally emerge from self-employment. The self-employed can work under different labor 
contracts such as contract of mandate, contract of specific work, management contract, or 
contract of representation (Guerra and Patuelli, 2016). Cullen, Johnson and Parboteeah 
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(2014) posit that because of the quantity and diversity of the self-employed and self-
employment definitions, on the one hand, the official statistics do not reflect all self-
employment forms and, on the other, they use the activities which are not universally 
treated as self-employment. 
 
hairdresser, and somebody who manufactures bead jewelry and sells it among friends  
2.1.4 Social Security 
Social security is primarily a social insurance program providing social protection, or 
protection against socially recognized conditions, including poverty, old age, disability, 
unemployment and others (Ramakrishnan, 2011). They cover mainly income which is lost 
due to the inability to work (including old age) or to obtain remunerative work, or by 
reason of the death of the Bread winner, Medical coverage, Social insurance etc (Drèze and 
Sen, 1991). The ILO has an administrative concept of social protection, which basically 
includes social security and labour protection. But this definition has been felt as too 
narrow for the problems faced by developing countries. 
 
This concept of social security is based on the recognition of the fundamental social right 
guaranteed by law to all human beings who live from their own labour and who find 
themselves unable to work temporarily or permanently for reasons beyond their control. 
Social security systems addresses the insecurities related to making a living through work 
(Norton, Conway and Foster, 2001). They serve as a fundamental element of social 
cohesion, thereby helping to ensure social peace and a positive engagement with 
globalization and economic development Social security is primarily a social insurance 
program providing social protection (Guhan, 1994), or protection against socially 
recognized conditions, including poverty, old age, disability, unemployment and others. But 
there is quite a bit of confusion about what social security means, and also about the 
concept of social protection. 

There is a growing awareness that social security should be understood within the context 
of the development process. This includes not only Pension schemes and Health insurance, 
but also unemployment, issues of gender discrimination, child labour, the formal –informal 
sectors of employment etc. Hence a wider concept of social security is needed in order to 
respond to the realities faced by informal economy workers, who constitute the majority of 
the world labour force. Social security in countries like Nigeria and some other highly 
poverty rated countries in the Sub-Saharan Africa and Asia continent (Burgess and Stern, 
1991), that needs to be viewed as part of, and fully integrated into, anti-poverty policies, 
providing access to productive assets, employment guarantees, minimum wages and food 
security.  
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2.1.5 Time Management 
Time management is a concept that deals with the effective management of time. An  
individual should organize all his tasks and duties in accordance with the timings; when an  
individual, no matter what age group he is, no matter what job he is engaged into 
implement all  
his functions in accordance with the time that makes him more disciplined, well organized 
and  
efficient. Time management provides every individual an opportunity to decide how to 
make use  
of this important source; it allows people to make the most of the least and it enhances 
ones  
knowledge about how to spend the time in a constructive manner. Individuals become 
aware of  
how to systematize and manage their lifestyles and not feel pressurized or over burdened 
due to  
any work (Time Management, n.d.). Time management is a skill and individuals should 
learn  
effective time management irrespective of their age, work, jobs, caste, class, creed or religio 
Time management is a concept that deals with the effective management of time. An 
individual should organize all his tasks and duties in accordance with the timings.  When an 
individual, no matter what age group he is, no matter what job he is engaged into 
implement all his functions in accordance with the time that makes him more disciplined, 
well organized and efficient (Radhika, 2018). Time management provides every individual 
an opportunity to decide how to make use of this important source. Hence, it also allows 
people to make the most of the least and it enhances ones knowledge about how to spend 
the time in a constructive manner. Individuals become aware of how to systematize and 
manage their lifestyles and not feel pressurized or over burdened due to any work. 

Eagle flight (2022) posits that, like any skill, time management takes practice. Building new 
behaviors doesn’t happen overnight, but if you practice these four habits, you will find that 
you have more time in your day to be far more productive.Some tasks might require a 
significant amount of time (or brain space) to successfully complete, but when you think of 
how you can fit your work into these discrete time blocks, the tasks can feel more 
manageable, whether you’ll complete them in 15 minute chunks or an hour at a time.  

Good time management lies at the heart not only of personal effectiveness but also of 
organizational success. Everybody needs to make the best use of their own time, 
talent, opportunity and those of the people around them if they, the team and 
organization are to achieve their objectives and business goals. Anyone who obviously 
can’t mange time, can’t as well manage anything (Ahmad, Batool and Hussain, 2019). 
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Emphatically, the capacity to manage time effectively is emphatically identified with 
scholarly achievement, and alternately, a poor timing lead towards failure and achievement 
level is reduced. Time management abilities are most crucial in internet learning than 
formal structure which requires self-control so as to commit satisfactory time to course 
work (Nzewi,  Chiekezie and Ikon, 2016).  

2.1.6 Income Level 
The term, ‘income’ is very important in economics, because all the types of income earned 
by households are spent on purchasing of all goods and services required for daily 
consumption. When money income is deflated by current price level, we get real 
income.The United Nation Development Program in the year 2020 asserted that the 
amount of money earned by people over a given period of time, typically, a month can be 
said to be known as income. According to Kolawole Omobitan, and Yaqub (2015), poverty 
and inequality in Nigeria is a paradox. This implies that poverty level in Nigeria contradicts 
the country's abundant wealth of both human and human resources. Put differently, there 
is poverty in the midst of plenty and inequality in the face of economic growth. Onwuka 
(2022) stated that high income earners have greater access to financial markets that is 
access to loans and lending services, unlike low income earners who are less likely to gain 
financial assistance. 
 
The Nigerian economy is so dynamic that several efforts to address issues relating to its 
down tune have proven abortive. The rich and high income earners who are able to 
understand the politics of the nations and its economic situation, invest their fortune for 
rainy days, while the poor whose major problem is what to eat may not actually 
understand the value of investing in the economy for better tomorrow. This and many 
more have left the gap between the rich and the poor very alarming.  

2.1.7 Conceptual Framework 

 

 

 

Where;  

ESA:   Entrepreneurship Skill Acquisition 
SELF-EMP:  Self Employment 
TIME-MGT:  Time Management 
SOCIAL-SEC: Social Security 

ESA 
TIME-MGT 

SELF-EMP 

INCOME-LV 

SOCIAL-SEC 
PERC 
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INCOME-LV: Income Level 
PERC:  Poverty Eradication in Rural Community 
 
Source: Researchers Compilation 2022 
 
2.2 Theoretical Review 
Componential Theory of Creativity. 
This research work was anchored on the componential theory of creativity; this was 
because of its relevance to the entrepreneurship field of study, and its attribute that allows 
an individual to develop a curious mind of enquiry, which is tailored on discoveries and 
creative mindset.  The componential theory of creativity is recognized as one of the major 
theories of creativity in individuals and in organizations, and more so, serving as a partial 
foundation for numerous other theories and many empirical investigations. However, the 
theory was first articulated by Teresa Amabile in 1983, and it has undergone considerable 
evolution ever since it was propounded. In essence the theory is a comprehensive model of 
the social and psychological components necessary for an individual to generate new, 
original and creative works. Meanwhile, the theory stipulates that creativity requires a 
confluence of four components, in that creativity should be highest when; 
1) An intrinsically motivated person with  
2) High domain expertise and  
3) High skill in creative thinking  
4) Works in an environment high in supports for creativity.  
 
The componential theory of creativity is a comprehensive model of the social and 
psychological components necessary for an individual to produce creative work. The 
theory is grounded in a definition of creativity as the production of ideas or outcomes that 
are both novel and appropriate to some goal (Conti, Coon and Amabile, 2010). 
Creativity allows us to view and solve problems more openly and with innovative 
perceptions. Creativity exposes the mind to reason and accept facts rationally. A society 
that has lost touch with its creative side is an imprisoned society, in that generations of 
people may be closed minded. It broadens our views and can help us overcome prejudices. 

2.3 Empirical Review. 
Undiyaundeye and Otu (2015) critically looked at the role of entrepreneurship education 
the purpose for which was to equip the individual and create the mindset to undertake the 
risk of venturing into applying the knowledge and skills gotten from school. Other issues 
like the provision of individuals with enough training to enable creativity and innovation 
relevant to skill acquisition to encourage self-employment and self-reliant were x-rayed. 
Some techniques like industrial training exercise, workshop and seminar, excursion as a 
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vehicle in the youth empowerment and eradication of poverty and extreme hardship were 
mentioned. Challenges like inadequate funding, lack of training personnel and men 
availability of equipment were identified as issues facing entrepreneurship education. They 
recommended that entrepreneurial base curriculum at all levels of education, provision of 
enabling environment for entrepreneurial development is required for economic 
advancement and youth empowerment should be the key focus in Nigeria for youths and 
graduates from various tertiary schools as applicable. 
 
Ekpe (2017) investigated the relationship between entrepreneurial skill acquisition, self-
motivation, social influence and self-employment practice among Malaysian university 
graduates to inquire whether self-motivation and social influence could be possible 
reasons; the study adopted a survey method and a proportionate stratified random 
sampling method to collect data from 600 entrepreneurship graduates. Data were analyzed 
using descriptive statistics and correlation method. One of the findings indicated that self-
motivation had higher influence on self-employment than social influence; though both had 
significant positive relationships. It was also found that most Malaysian youth graduates 
had low risk-taking propensity. The study recommended that parents, government, 
universities and youth organizations should place more emphasize on ability to create 
value to the society, as learning outcome, rather than on grades (As).  

Yusuf (2015) examined the problems of skills acquisition and entrepreneurship 
empowerment program in Nigeria. He analyzed the theoretical underpinning 
unemployment, skills acquisitions and entrepreneur empowerment program. The findings 
from the study revealed that contrary to the theoretical arguments, unemployment heavily 
rely on skill acquisition which requires tacit knowledge. The study suggests that 
unemployment reduction in Nigeria requires improvements in entrepreneurship 
empowerment program through various government interventions. 

3.1 Methodology 
The descriptive survey research design method was adopted in the course of the study. A 
population of 120 rural dwellers involved in petty trading, crop farming, fish farming and 
artisans from the eight (8) towns in the Ayamelum Local government were co-opted for the 
study. However, these towns included Omor, Umueje, Omasi, Igbakwu, Umumbo, Anaku, 
Umuerum and Ifite Ogwari.A structured questionnaire was used for the collection of data. 
However, the questionnaire was divided into two sections vis A and B. Section A contained 
demographic data of the respondents, while Section B contained data relating to the 
research questions.  
The measurement construct for Entrepreneurship skill acquisition (self employment and 
time management) were raised from the extant literature of (Blankenship, 2017; Eagle 
flight, 2022),while the measurement construct for Poverty eradication (social security and 
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income level) were gotten from (Ramakrishnan, 2011; Burgess and Stern, 1991; Onwuka, 
2022 and Kolawole, Omobitan and Yaqub, 2015).The research questions were structured in 
a likert-style scale pattern ranging from 5-strongly agree to 1-strongly disagree, while the 
questionnaire was validated by an expert in the field of management, the reliability was 
checked by Crombach Alpha test. The coefficient of the reliability text was considered 
acceptable at a value that ranges between 75-90 (0.75-0.90), which shows that the 
instrument was highly reliable according to Pallant, J. (2001), benchmark for testing 
reliability of a research instrument. Hypotheses were tested using Spearman Correlation 
model contained in the statistical package for social sciences (IBM SPSS, Version 23). 

4.1 Data Presentation and Analyses 
Table 4.1 Communities in Anyamelum LGA 
s/n Communities Petty 

Trade 
Crop farming Fish Farming Artisans Total 

1 Anaku 2 5 5 3 15 
2 Ifite-ogwari 3 6 7 4 20 
3 Igbakwu 3 6 4 2 15 
4 Omasi 3 3 5 4 15 
5 Omor 4 6 8 2 20 
6 Umueje 2 3 4 1 10 
7 Umuerum 4 4 4 3 15 
8 Umumbo 1 4 3 2 10 
 Total 22 37 40 21 120 
 
  
4.2  Presentation and Interpretation of Research Hypothesis 1 & 2  

Ho1: There is no significant effect of Self-employment on the social security of rural 
community dwellers in Ayamelum local government area in Anambra state, 
Nigeria. 

Table 4.2                                                              Correlations 

 
Self-

employment social security 
Spearman's rho Self-employment Correlation Coefficient 1.000 .747** 

Sig. (1-tailed) . .000 
N 40 40 

social security Correlation Coefficient .747** 1.000 
Sig. (1-tailed) .000 . 
N 40 40 

**. Correlation is significant at the 0.05 level (1-tailed). 
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The table above shows a correlation at 0.747 at both sequences, this shows a negative 
correlation between the nexus self employment and social security. Thus, this implies that 
there is no significant relationship between the variable self employment and social 
security, and the rule guiding the acceptance of the null hypothesis has stated that where 
the P-value of the computed correlation is greater than or equal to 0.05, the null 
hypotheses should be accepted, but where it is lesser than 0.05 the null hypothesis should 
be rejected. Hence, for the purposes of this present analysis, the null hypothesis was 
accepted following the conclusion from the findings that there is no significant relationship 
between self employment and social securityof rural community dwellers in Ayamelum 
local government area in Anambra state, Nigeria. 

Ho2: There is no significant effect of Time management on the income level of rural 
community dwellers in Ayamelum local government area in Anambra state, 
Nigeria. 

Table 4.3                                                                    Correlations 

 
Time 

management income level 
Spearman's rho Time management Correlation Coefficient 1.000 .031 

Sig. (1-tailed) . .332 
N 40 40 

income level Correlation Coefficient .031 1.000 
Sig. (1-tailed) .332 . 
N 40 40 

**. Correlation is significant at the 0.05 level (1-tailed). 

The table above shows a correlation at 0.031at both sequences, this shows a positive 
correlation between the nexus self Time management and Income level. Thus, this implies 
that there is a significant positive relationship between the variable Time management and 
Income level, and as the rule guiding the acceptance/or rejecting of the null hypothesis has 
stated that where the P-value of the computed correlation is greater than or equal to 0.05, 
the null hypotheses should be accepted, but where it is lesser than 0.05 the null hypothesis 
should be rejected. Hence, for the purposes of this present analysis, the null hypothesis was 
rejected following the conclusion from the findings that there is a significant positive 
relationship between Time management and income level of rural community dwellers in 
Ayamelum local government area in Anambra state, Nigeria. 

5.1  Conclusion 

Based on the findings of this study as supported byUndiyaundeye and Otu (2015), it was 
evident to note that the presence of entrepreneurship skills and learning has greatly 
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impacted on the lives of the people of Nigeria, basically those in the rural area where 
development and Government presence is barely felt. Rural dwellers have been left to fend 
for themselves and provide their basic needs in order to curb starvation and the increase 
level of poverty in the communities under review. The major goal now should be how to 
bring various entrepreneurship skills readily available to communities with little or no 
basic educational background, so that they can continue to improve their lifestyle through 
their involvement in lucrative entrepreneurship activities that can augur well for their own 
better livelihood. Considering a society like Nigeria where social security of the poor and 
unemployed youths have never been a discussion for past and present Government, the 
need for self reliance and self engagement by rural dwellers will be of immersed benefit. 

Furthermore, the popular African adage that “Time is Money” has been supported by the 
findings from this study, and also affirmed by the study of Yusuf (2015) that posit that 
unemployment can be erased or wiped off through several skill acquisition schemes 
involving the youth and largely unemployed groups of the nation. The study has gone 
further to postulate that the cost of a huge amount of time invested into an active trade or 
work will bring about an increase in the income level of rural dwellers in communities 
across Nigeria and other African countries. 

5.2 Recommendation  

1. The study recommends that community leaders in collaboration with Government 
should organize skill acquisition programmes for it people from time to time, so that 
they can be exposed to various ways of making a means of livelihood, and also help them 
create a self reliant spirit to want to put in their best in all they do. 

2. The Youth in Rural communities should be compared to engage in productive activities 
that will add value to them, their families and their societies at large, thereby helping 
them to stay away from juvenile acts and other criminal activities which may result from 
boredom and unemployment. 

3.  Aside from organizing skill acquisition programmes and scholarship schemes, the 
government should as a matter of its civic responsibility, provide soft loans, fertilizer 
subsidy and mechanized materials and machineries to farmers  in the rural area through 
the bank of industry, to enable them improve from their traditional ways of farming into 
a more mechanized way. 
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Abstract: This study focused on channel control systems and marketing effectiveness   in Rivers State. A causal study was 
structured to handle the four (4) hypotheses expressed for the study. The survey research method was adopted for the study 
on a population comprised  of 35 fast moving consumer goods companies domiciled in Rivers State. Afterward, the simple 
sampling technique was used to draw sixty executives from the sampled companies as the study’s respondents. A 5-point 
likert-scale questionnaire was administered to sixty respondents, of which 53(88%) were returned useful for the study. The 
study adopted descriptive statistics and the simple regression method for data analysis. The results reveal that direct 
channel has a very strong, positive and significant influence on customer satisfaction and customer retention, and multi 
channel has a very strong, positive and significant influence on customer satisfaction, and a strong, positive and significant 
influence customer retention. The study therefore, concludes that, channel control systems significantly influences 
marketing effectiveness of fast moving consumer goods companies in Rivers State, and recommends amongst others that 
fast moving consumer good firms should leverage on the knowledge acquired through their relationship with customers in 
the use of channel control systems to shape offerings, reap customer’s lifetime value and achieve marketing effectiveness for 
their organizations.  
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INTRODUCTION 

The fast-moving consumer goods industry is a significant sector of an economy of a country as it 
links several industries and services and provides a tactical benefit and continuousness to these 
industries, which in turn develop their aptitudes in their corresponding fields. The prosperity of the 
fast moving consumers’ goods subdivision is indistinguishably linked to its marketing effectiveness, 
for the reason that it is significantly relevant to the industry structure of product obtainability 
which leads to improved marketing effectiveness. 

Marketing effectiveness concerns itself with quite a lot of major areas, and explores the coalition 
between the major areas and improving them, invalidating the trade-offs between reliability, speed 
and quality in the given areas, scheming of effective strategies in those nucleus areas and 
smoothing the progress of capability building, redesigning structure, modifying processes. 
Marketing effectiveness is an expansive notion that reflects on an array of variables at numerous 
levels, however, in order to guarantee unceasing stream of fast-moving consumer goods and 
enriching unrelenting product obtainability, the positioning of marketing channel control 
organisms to manage and improve marketing effectiveness is vital. 

Marketing channels comprise clusters of mutually dependent organizations or middlemen that are 
inherent itineraries for assigning offers to end users (Watson et al., 2015). They are necessary 
constituent of value chains due to the practicality that earth-shattering magnitudes of economic 
outputs flow through them (Krafft et al., 2015). Marketing channel control organism refers to a 
wide group of principles through which a company desires to grasp its distribution purposes by 
focusing on delineating distribution arrangements and procedures to grasp the comprehensive 
purposes of the business. To assess this, a business has to construct an assimilated scheme of 
marketing channels, and appraisal on each channel’s straight influence in product sales and its 
crosswise influence by means of other channel exchanges or options (Kotler, & Keller, 2012).  

Making available a plan that links the strategy of marketing channels with peculiar performance is 
also a priceless utensil in the lessening of conflicts (Kiran, Majumdar & Kishore, 2012). And so, the 
precise purposes incorporated in the relationship between time, cycle, order and sales availability 
portrays the impact of marketing channel control organisms on marketing effectiveness that fine-
tunes consumer’s value. 

Marketing channel control organisms’ outcomes in the field of distribution ought to normally be in 
coherence with the policymaking in product area (Barcik & Jakubiec, 2013). The design of a 
marketing channel’s organism ponders on the breakdown of consumers’ requirements, setting the 
intents of the marketing channel, categorizing the foremost alternatives of marketing channels and 
their assessment. Marketing channel control organism has an enormous influence on cost-
effectiveness and hence marketing effectiveness, therefore a business should have an outstanding 
logistic plan of its supply chain as well as the management of its distribution strategy. The 
distribution strategy is seriously considered as the confederacy of marketing functions that 
encircles marketing channels, points of option, purchases and concentrates on the customer 
relationship management.  
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Some scholarly inquiries on channel control organism are present in literature. For instance, 
Karaxha and Karaxha (2015) studied the finest distribution channels strategy in Kosovar 
enterprises, Mwanza and Ingari (2015) examined the strategic role of distribution as a source of 
competitive advantage by fast moving consumer goods firms in Kenya, and Mugha, (2012) 
investigated the cause of diminishing sales volume of auto parts in Pakistan. While channel control 
organisms research has advanced significantly in recent years, it proposes insufficient discernment 
and apparatuses to appreciate and look at the channel control organisms linked with modern-day 
business environments. This gives the impression of a gap in the existing literature in terms of a 
noticeable hypothetical background to guide channel control organisms’ decision making and its 
impact on marketing effectiveness.  

Therefore, this study is embarked upon, to disinter the influence of channel control organisms on 
marketing effectiveness, and to add to the extant body of knowledge in this sphere of influence, by 
espousing a unique line of attack which is indispensable to tackle channel control organisms’ 
supplementation. Specifically, this present study investigates the influence of marketing channel 
control organisms on marketing effectiveness in the Nigerian FMCG sector. 

 

LITERATURE REVIEW ANDHYPOTHESES 

Marketing Channel Control Organisms 

Marketing channel decisions are among the most important decisions that management faces 
today, because they are those decisions linking the growth of new marketing channels where none 
had subsisted preceding to the modification of obtainable channels (Ikegwuru & Acee_Eke, 2020). 
When imagining the major strategy of the marketing mix (product, price, promotion and 
distribution), the greatest potential for achieving a competitive advantage now lies in 
distribution (Obaji, 2011).Distribution itself, being an aspect of the four components of marketing 
mix, is an inseparable fragment of marketing decisions which contains all the decisions concerning 
distribution of products to the ultimate consumer. The very most basic formal formations of 
marketing channels spotlighted on the functions executed by a distribution system and the 
attendant usefulness of these functions and the inclusive system. Hitherto crafting ideal marketing 
channel systems to lift sales, articulating pioneering distribution strategies and handling channels 
system successfully is no modest undertaking. (Obaji, 2011) by channel members and management. 
A channel member is an individual organization unit institution or agency that performs one or 
more of the marketing functions and by doing so has an active role in the channel of 
distribution (Lambert, 1978). Channel management engrosses fashioning operational strategies 
that go further than a single organization. Channel management strategies bring together partners 
in a supply chain, as well as material suppliers, manufacturers, distributors and resellers, in an 
attempt to lessen costs and boost operational efficiency right through the chain. This is feasible 
through an efficient marketing channel control organism. 
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Marketing channel control organism refers to a broad assemblage of standards through which a 
company desires to accomplish its distribution objectives by spotlighting in sketching distribution 
systems and schemes to accomplish the general goals of the venture (Mehta, Dubinsky & Anderson, 
2001). Marketing channel control organism is an entity which can be perceived as a unique fraction 
of the broad marketing strategy with which the company imagines to accomplish its distribution 
aspirations in its target markets. This way, the strategy of marketing channel is linked with the 
aspect of marketing strategy of country (Bert, 2013). One channel refers to different measures for 
making a product or service accessible for the market. In this context, a channel doles out as a 
conduit between the producer and the consumer through which the products get to the target 
market (Jokinen.2012).  

The company has to build up an integrated strategy of marketing channels. It has to weigh up each 
channel’s straight influence in product sales and its crosswise effect through other channel 
connections or alternatives (Kotler, & Keller, 2012). Making available a plan that hooks up the 
strategy of marketing channels with individual performance is as well a helpful apparatus in the 
lessening of conflicts (Kiran, Majumdar& Kishore, 2012). The detailed objectives incorporated in 
the interaction between time, cycle, order and sales availability explain the influence of marketing 
channel strategies in consumer’s value (Ailam et al., 2012). An indispensable constituent towards 
firm’s success is the selection of a suitable marketing channel strategy which will boost sales and 
profit (Nguyen, 2013). The producers differentiated based on their aptitude to lure marketing 
mediators. When the mediators are chosen, the firm has to classify what distinctiveness 
differentiates the very best (Kotler & Amstrong, 2011). Marketing channel control organism is 
functional in the distribution of valuable goods and services with the targeted customers. The firm 
can decide to execute the direct marketing channel strategy or the multi-channel strategy. The 
control of marketing channels necessitates the selection, management and motivation of individual 
channel members and the evaluation of their performance over time. 

Direct Channel 

A direct chain of distribution possibly will entail face-to-face sales, computer sales or mail order but 
does not entail any form of distributor other than the unique producer. Chains of distribution that 
absorb non-allied retailers or wholesalers cannot be portrayed as direct channels of distribution 
and are as an alternative pigeonholed as indirect chains of distribution. Employing a direct channel 
of distribution to link consumers with company product, can have numerous benefits. For the 
reason that no intermediaries share the profits, nearly every direct marketing channel are inclined 
to have higher rates of profit than indirect marketing channels. 

Multi-Channel 

Multichannel retailing is declared as a distribution system to get to more than one market segments 
by more than two marketing channels (Kotler& Armstrong, 2013). The multichannel notion entails 
more than one marketing channel controlled by the marketer to get to consumers (Sesame Mish, 
2017). Multichannel distribution is a method embracing both online and offline channel to access 
customer of a firm through diverse routes, whereby the customer and the firm can intermingle 
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mutually. A Multi-channel is therefore a conduit which a firm uses to reach customers by means of 
more channels. 

The Concept of Marketing Effectiveness 

The concept of marketing effectiveness first came to prominence in the 1990s (Shaw, 
1998). Marketing effectiveness is the evaluation of how operational a known marketer's go 
to market strategy is in the direction of meeting the objective of making the most of their 
expenditure to accomplish affirmative outcomes in both the short- and long-term. 
Marketing effectiveness is a concept organizations use to estimate how effective they are at 
realizing projected results (Etzoni, 1964), and it epitomizes the extent to which companies 
realize the goals they have decided upon, involving an enquiry that draw on a number of 
dissimilar factors 

Empirical Review 

Nguyen (2019) compared single channel distribution and multi-channel distribution and 
apprehends the customer behaviors linked to the multichannel distribution association with the 
fast fashion companies. Data was congregated from the online survey and interviews, the findings 
demonstrate that a positive influence of multi-channel distribution on brand awareness, customer 
attraction as well as on consumer buying behavior. However, there is a negative influence on profits 
growth rate while paralleling fast fashion firms to e-commercial retailers.  

Affran (2019) empirically examined the impact of new distribution strategies (inten-electro 
aggressive strategy) on sales performance of fast moving consumer goods industry and the service 
industry in Ghana by means of a two-stage process of literature review and empirical survey. By 
means of a structured questionnaire 415 randomly sampled members in the target population 
gathered. Data was analyzed through Multiple regression analysis using SPSS version 24.The study 
revealed that inten-electro aggressive strategy with an average mean of 4.02 is the most adopted 
strategy by the Fast-Moving Consumer Goods The study yet again show that there is a positive 
significant relationship between inten-electro aggressive strategy and sales performance (= .490, 
p< 0.05); Selec-electro aggressive distribution strategy has a positive significant impact on sales 
performance thus (=.532, p< 0.01). 

MwanzaandIngari (2015) examined the strategic role of distribution as a source of competitive 
advantage by fast moving consumer goods firm in Kenya by means of a structured questionnaire as 
primary data collection device. The findings designate that 85.7% of the responses were of the 
opinion that the strategies used guaranteed obtainability of the products to the projected 
customers while 14.3% were of the view that the strategies used did not guarantee obtainability of 
the products to the projected customers. The study findings also revealed that intensive 
distribution guarantees customer convenience products as a spring of competitive advantage. With 
respect to the extent to which intensive distribution influenced competitive advantage; majority 
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were of the view of moderate. organization moderately learned speedily and fine-tune their 
distribution strategy in order to realize competitive advantage. 

From the review of literature, the study designed the following research model: 

 

 

 

 

  

  

  

 

 
   

 

 

 

 

 

Figure 1 : Research Model of Channel Control Organisms and Marketing Effectiveness 

Sources: Designed by the Researchers, 2022) 
 
From the research model, the following Hypotheses were formulated: 

H01: Direct channel does not significantly influence marketing effectiveness of  manufacturers 
of fast moving consumers’ goods in Nigeria. 

 

H02: Multi-channel does not significantly influence marketing effectiveness of  manufacturers 
of fast moving consumers’ goods in Nigeria. 

Marketing 
Effectiveness 

Multi-Chanel 

Direct 
Channel 

Marketing Channel 
Control  Organisms
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 RESEARCH METHODOLOGY 

This study adopts the positivist stance of research philosophy. This stance posits that, sociological 
positivism reflects the attempt to apply models and methods derived from the natural sciences to 
the study of human affairs. The research approach found to be appropriate in this study is the 
quantitative approach because, it involves a survey approach and hypotheses testing in a non-
contrived study setting (environment) with firms and managerial executives as unit of analysis. The 
population of the study consists of 35 manufacturers of fast moving consumers’ goods in Nigeria, 
whose authentic list was derived from the Nigerian Stock Exchange, Port Harcourt, and through the 
Taro Yamane’s formula a sample size of 20manufacturers of fast moving consumers’ goods was 
arrived at for the study. Data was assembled by means of a structured questionnaire and analyzed 
through the use of the simple regression method. 

Reliability of the Instrument 

Cronbach Alpha method was used to establish the reliability standing of the research instrument.  
The data acquired was used to calculate reliability coefficient and all items were found to be 
reliable as publicized in Table 1. 

 

Table 1: Reliability Analysis of the Research Instrument. 

S/N Variables Number of Items Cronbach’s Alpha 

1. Direct Channel 

 

7 0.845 

2. Multi-Channel 7 0.827 

3. Marketing 
Effectiveness 

5 0.875 

Source: Research data, 2022 
 

Statistical Test Hypotheses  

Decision Rule  

Significant/probability value (Pv) < 0.05 (level of significance = conclude significant Influence. 

Significant probability value (Pv) > 0.05 (level of significant = conclude insignificant Influence. 
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Effect of Direct Channel on Marketing Effectiveness 

Table 2: Regression Model for Direct Channel on Marketing Effectiveness 

 Model             R          R Square     Adjusted R Square     Std. Error of the estimate                                   

b. Dependent Variable: Marketing Effectiveness 

Source: SPSS Window Output, 2022.  

The sum of marketing effectiveness was regressed with the sum of direct channel. The value of R 
is 0.856. The R value of 85.6% represents the correlation between direct channel and marketing 
effectiveness. It represents a very strong correlation between direct channel and marketing 
effectiveness. The R2 is 0.733. This means that 73% of the change in marketing effectiveness is 
spelt out by the independent variable. It shows that direct channel makes a contribution of 73% 
to every change in marketing effectiveness, while 27% of the changes are not spelt out. 

                  Table 3: Coefficients of Direct Channel and Marketing Effectiveness 

 Unstandardized Coefficients   Standardized Coefficients   

Model  B  Std. error  Beta  T  Sig. 

Constant 

 

-643 

 . 

.388  -1.627 .000

Direct Channel .834 .016 .856                 44.535 .000

                        a. Dependent Variable:Marketing Effectiveness 

Source: SPSS Window Output, 2022.  

The model illustrates that: Marketing Effectiveness = -643 + 0.834 Direct Channel. For a known 
element of direct channel, marketing effectiveness is increased by 0.834. The result reveals that 
direct channel is significantly correlated with marketing effectiveness based at 1% (p = 0.01), 

 

Model R 

 

R  Square 

Adjusted R 

Square 

Standard error of 
the 

Estimate  

1      .856 a .733 .834 .858 

 a. Predictor: (Constant), Direct Channel 
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while beta and t-value of independent variable value are 0.856 and 44.535, respectively. This 
implies that direct marketing brings about (positive) increase in marketing effectiveness. 

Decision:  

Ho1: Direct channel does not significantly influence marketing effectiveness of manufacturers of 
fast moving consumers’ goods in Nigeria is rejected (P-value < 0.05), and the alternative 
hypothesis, which states that direct channelsignificantly influences marketing effectiveness of 
manufacturers of fast moving consumers’ goods in Nigeria., is accepted. Therefore, the study can 
conclude that direct channel significantly influences marketing effectiveness. 

 
 

 

.Effect of Multi-Channel on Marketing Effectiveness 

Table 4: Regression Model for Multi-Channel on Marketing Effectiveness 

 

Model R 

 

R  Square 

Adjusted  R 

Square 

Standard error of 
the 

Estimate  

1      .862 a .743 .745 1.124 

 a. Predictors:(Constant), Multi-Channel  

 b.DependentVariable: Marketing Effectiveness 

Source: SPSS Output, 2022. 

 

The sum of marketing effectiveness was regressed with the sum of multichannel. The value of R is 
0.862. The R value of 86% represents the correlation between multi-channel and marketing 
effectiveness. It represents a very strong correlation between the two variables. The R2 is 0.743. 
This means that 74% of the change in marketing effectiveness is spelt out by the independent 
variable. It illustrates that multi-channel makes a contribution of 74% to every change in marketing 
effectiveness, while 26% of the changes are not spelt out. 
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Table 5:  Coefficients of Multi-Channel on Marketing Effectiveness 

 Unstandardized Coefficients   Standardized Coefficients   

Model  B  Std. error  Beta  T  Sig. 

Constant 

 

-6.561 

 . 

.457  -15.030 .000 

Multi-
Channel 

1.035 .019 .862                 45.857 .000 

                        a. Dependent Variable: Marketing Effectiveness 

Source: SPSS Window Output, 2022.  

 

The model illustrates that: Marketing Effectiveness = -6.763 + 1.031 Multi-channel. For a known 
element of multi-channel, marketing effectiveness is increased by 1.031. The result reveals that 
multi-channel is significantly correlated with marketing effectiveness based at 1% (p = 0.01), while 
beta and t-value of independent variable value are 0.862 and 47.617, respectively. This implies that 
multi-channel brings about (positive) increase in marketing effectiveness. 

 

Decision: 

Ho2: Multi-channel does not significantly influence marketing effectiveness of manufacturers of fast 
moving consumers’ goods in Nigeria is rejected (P-value < 0.05), and the alternative hypothesis, 
which states that multi-channel significantly influences marketing effectiveness of manufacturers of 
fast moving consumers’ goods in Nigeria., is accepted. Therefore, the study can conclude that direct 
channel significantly influences marketing effectiveness. 

DISCUSSIONS OF FINDINGS 

The results of the statistical test of hypotheses proved that components of marketing channel 
organisms studied, direct channel (r=0.856; p = 0.00) and multi-channel (r=0.862; p = 0.00) 
recorded a very strong influence on marketing effectiveness. Indicating that, marketing channel 
control organisms are substantial as needles that boost marketing effectiveness. From this article, 
the researchers have learned a profound understanding on the fast moving consumer goods 
industry in Nigeria, and marketing channel control organisms. In recent years, marketing channel 
control organisms and also marketing effectiveness have experienced a high-speed advancement 
Marketing channel control organism is aimed to transport value, hence, it is indispensable to learn 
about demand from customers. Understanding the marketing channel control organisms for 
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decision-making is not only beneficial for yet to come distribution logistics but also for snowballing 
marketing effectiveness. In the Nigerian market, all the same Nigeria even now has an enormous 
market, multiplicity of new entrances into the fast moving consumers’ goods industry creates the 
extraordinary competition. Just how to satisfy firm’s customer is the fundamental for businesses? 
Marketing channel control organism is like a bridge linking retailer and customer, and it is equally a 
veritable aspect of supply chain in terms of shrinking over heads. Thus, in this contemporary time, 
under dynamic macro-setting in the Nigerian market, it is a fitting period for manufacturers of fast 
moving consumers’ goods to network their marketing channel control organisms based on the 
aspects that have the significant influence on decisions regarding marketing effectiveness. Our 
finding approves and backs the findings of Mwanza and Ingari (2015) whose findings reveal that 
the utilization of direct distribution policy by firms has brought about achievement in 
competitiveness for firms. Our study also, finding is sustains Nguyen (2019) who found that a 
positive influence of multi-channel distribution policy on brand awareness, customer attraction and 
consumer buying behavior. 

 

CONCLUSION AND RECOMMENDATION 

This research was conducted to investigate marketing channel control organisms on marketing 
performance from the perspective of manufacturers of fast moving consumers’ goods. The results 
indicate that there are significant influences of direct channel and multi-channel on marketing 
effectiveness. These results indicate that direct channel and multi-channel, which are leading two 
dimensions of marketing channel control organisms, still sustain their importance in supply chain 
and logistics management. Through its empirical testing, the results in Model 1 and 2, extends the 
understanding of marketing channel control organisms and marketing effectiveness in the era of 
supply chain and logistics management. This study therefore, concludes that, marketing channel 
control organisms significantly influences marketing effectiveness of manufacturers of fast moving 
consumers’ goods in Nigeria, and recommends that, manufacturers of fast moving consumer goods 
should position tactically, direct channel and multi-channel as catalytic agents of marketing 
effectiveness for the reason that the plan empowers businesses to be resourceful and thus 
proficient of conveying grander value and dependable products at condensed cost with negligible 
troublesomeness. The plan helps to generate a lean and competent value transfer system and works 
to attend tocustomers who require unfailing and good quality products or service at abridged 
prices. 
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