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Abstract: The aim of this study was to access the socio-economic concerns of host communities and crisis
management of agribusiness companies in Benue State. Two hundred and fourteen respondents were
chosen for the study via sample size determination. The regression model consisting of, standard social
interaction, socio-economic wellbeing, improving knowledge and education, improving livelihood and
empowerment of tribes and cooperatives played very important roles in crisis management of
agribusiness companies operating in Benue State. The safety and health of the employees and domain
consensus are necessary for setting effective work environment policies, accident safeguard, food and
medical facilities. The study concludes that, there is significant effect of socio-economic concerns on host
communities and crisis management of agribusiness companies in Benue State. Provision of schools,
hospitals, bore holes, etc, should be one of the CSR activities of the companies so as to enable the host
communities feel the impact of the companies first hand. Socio-economic concerns require that
management take pro-active measure so as to prevent social unrest in the host community. Agribusiness
companies should try and carry out free medical outreach and entrepreneurial trainings for community
members.
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1. Introduction
Socio-economic concerns warrant the agribusiness company to engage in corporate
philanthropy; contributing to community development activities and involving social projects
(Ezeigwe, 2010; Ogidi, 2015). The safety and health of the employees and domain consensus
are necessary for setting effective work environment policies, accident safeguard, food and
medical facilities. As per the United Nations, “poverty is fundamentally a denial of choices and
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opportunities, and a violation of human dignity. It means lack of basic capacity to participate
effectively in society. It means not having enough to feed and clothe a family, not having a
school or clinic to go to, not having the land on which to grow one’s food or a job to earn one’s
living, not having access to credit. It means insecurity, powerlessness and exclusion of
individuals, households and communities. It means susceptibility to violence, and it often
implies living on marginal or fragile environments, without access to clean water or sanitation”.
(UN Statement, June 1998 –signed by the heads of all UN agencies). Poverty is a socio-economic
issue . Socio-economic issues are factors that have negative influence on an individuals'
economic activity including: lack of education, cultural and religious discrimination,
overpopulation, unemployment and corruption (Ogidi, Olotu and Olopete, 2013). Poverty is
also a variable that determines one's socio-economic status - meaning, an individual's or
group's position within a hierarchical social structure which depends on a combination of
variables, including occupation, education, income, wealth, and place of residence.
1.1. Objective of the Study
The aim of this study was to access the socio-economic concerns of host communities and crisis
management of agribusiness companies in Benue State.
1.2. Research Question
What are the socio-economic concerns of host communities and crisis management of
agribusiness companies in Benue State?
1.3. Statement of Hypothesis
H0: There is no significant effect of socio-economic concerns on host communities and crisis
management of agribusiness companies firms in Benue State

2. Methodology
2.1. Research Design
The study employed correlational survey research design. A survey research design seeks to
obtain information that describes existing phenomenon by asking individuals about their
perceptions, attitudes and values.
2.2. Population of the Study
The population consists of staff from private companies operating in Benue State, such as Ashi
Rice, Miva Rice, Tito Randiaries and Gushen Water. The total population was made up of one
hundred and sixty (460) staff who have worked for more than 5 years in the above mentioned
private firms.
2.3. Sample Size and Sampling Determination
Two hundred and fourteen (214) respondents were chosen for the study through the use of
Yaro-Yamene (1967) sample size determination technique.
2.4. Method of Data Collection
Primary data was used in this study. This was made possible by the administration of research
questionnaires. Secondary data from literature was used to complement primary data results.
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2.5. Data Analysis Techniques
The data for the study was analyzed using computer-based Statistical Package for Social
Sciences (SPSS version 21 for Microsoft Windows). Statistics from multiple regression analysis
was formally used to test the hypothesis for this study; the t-statistical tests were used to test
the individual independent variable influence on the dependent variable.

3. Results and Discussion
3.1. Survey Response
A total of 214 questionnaires were sent-out and 177 were retrieved; after careful scrutiny, 13
were rejected, because they were defaced or improperly filled. A successful response rate of
82.7% was achieved as 164 of the questionnaires were considered acceptable.
3.2. Test of Hypothesis
The t calculated values are significant because they are greater than the t tabulated value
(1.98). The F calculated value of 35.315 is greater than the F tabulated value and shows
significant relationship between the output and input variables. The null hypothesis should be
rejected and the alternative hypothesis (H1) accepted, which states that, “there is significant
effect of socio-economic concerns on host communities and crisis management of agribusiness
companies in Benue State”.

Table 1: Socio-Economic Concerns and Crisis Management (n=164)

Unstandardized
Coefficients

Standardized
Coefficients

t Sig.

B Std. Error Beta

(Constant) 0.336 0.258 1.306 0.195

SSI 0.201 0.071 0.246 2.854* 0.005

SEW 0.178 0.079 0.198 2.251* 0.027

IKE 0.126 0.052 0.156 2.122* 0.000

IL 0.960 0.082 0.919 9.919** 0.000

ETC 0.499 0.144 0.358 3.475** 0.001

Note: Dependent Variable: Crisis Management, *, ** Correlation is significant at the 0.05 level
& 0.01 level (2-tailed), F Calculated value = 35.315 at 0.05, R = 0.794, R2 = 0.630, SSI=standard
social interaction, SEW=socio-economic wellbeing, IKE=improving knowledge and education,
IL=improving livelihood, ETC=empowerment of tribes and cooperatives
Source: SPSS Version 21 for Windows
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3.3. Discussion of the Findings
The regression model consisting of, standard social interaction, socio-economic wellbeing,
improving knowledge and education, improving livelihood, and empowerment of tribes and
cooperatives played very important roles in crisis management of agribusiness companies
operating in Benue State.  This is in tandem with the United Nations (2010) study that absence
of socio-economic assistance means susceptibility to violence, and it often implies living on
marginal or fragile environments, without access to clean water or sanitation” (UN Statement,
June 1998 –signed by the heads of all UN agencies). Socio-economic concerns warrants the firm
to engage in corporate philanthropy; contributing to community development activities and
involving social projects (Ezeigwe, 2010; Ogidi, 2014a). The safety and health of the employees
and domain consensus  are necessary for setting effective work environment policies, accident
safeguard, food and medical facilities (Ogidi, 2014b). As per the United Nations, “poverty is
fundamentally a denial of choices and opportunities, and a violation of human dignity. It means
lack of basic capacity to participate effectively in society. It means not having enough to feed
and clothe a family, not having a school or clinic to go to, not having the land on which to grow
one’s food or a job to earn one’s living, not having access to credit. It means insecurity,
powerlessness and exclusion of individuals, households and communities. Poverty is a socio-
economic issue. Socio-economic issues are factors that have negative influence on an
individuals' economic activity including: lack of education, cultural and religious discrimination,
overpopulation, unemployment and corruption. Poverty is also a variable that determines one's
socio-economic status - meaning, an individual's or group's position within a hierarchical social
structure which depends on a combination of variables, including occupation, education,
income, wealth, and place of residence.

4. Conclusion
The study’s findings indicate that regression coefficients or slopes of socio-economic concerns
variables have significant impacts on crisis management variables. These findings further
support the alternate hypotheses that these regression coefficients or slopes are significantly
different from zeros and have predictive powers in estimating crisis management of
agribusiness companies operating in Benue State. The study concludes that, there is significant
effect of socio-economic concerns on host communities and crisis management of agribusiness
companies in Benue State.

5. Recommendations
i. provision of schools, hospitals, bore holes, etc, should be one of the CSR activities of the

companies so as to enable the host communities feel the impact of the companies first
hand;

ii. socio-economic concerns requires that management take pro-active measure so as to
prevent social unrest in the host community; and

iii. agribusiness companies should try and carry out free medical outreach and
entrepreneurial trainings for community members

mailto:nrdajournals@africaresearchcorps.com


Socio-economic Concerns of Host Communities and Crisis Management of Agribusiness Companies

nrdajournals@africaresearchcorps.com 90 | P a g e

REFERENCES
Afinotan,  L. A. and Ojakorotu, V. (2009). The Niger Delta crisis: Issues, challenges and

Prospects. African Journal of Political Science and International Relations, 3 (5): 191-
198.

Alexei, M. (2000). Stockholder theory. Retrieved 2008 from
www.jstor.org/doi/xm/10.2302/3858020

Andrews, R. F. (1977). Scale development: Theory and applications. Newbury Park, CA: Sage.
Baskin, O., Aronoff, C. & Lattimore, D. (1997). Public relations: The profession and the

practice. New York: McGraw-Hill Companies, Inc.
Benoit, Z. D. (1995, May 25). Nike: Apology doesn’t mean that we are wrong. Retrieved Nov. 1,

1995, from Eastern Today Television (ETTV)
Blažević, M.A.Z., Tubić, D., and Brdar, M.A. (2012). Crisis Management–Key to Sustainable

Development of Tourist Destination. Biblografija, 4(3): 208-215
Brian, T. (2007). Corporations and morality. Englewood Cliffs, NJ: Prentice-Hall.
Carroll, A. B. (1979). A Three-Dimensional Model of Corporate Performance. Academy of

Management Review, 4(4), 497-505.
Coombs, W.T. (1999). Ongoing Crisis Communication: Planning, Managing and responding.

Thousand Oaks, C.A: sage
Coombs, W.T. (2007). Ongoing Crisis Communication: Planning, Managing and responding

(2nd Ed.). Thousand Oaks, C.A: sage
Coombs, W. T. & Holladay, S. J. (2002). An analytic framework for crisis situations: better

response from a better understanding of the situation. Journal of Public Relations
Research, 10(3), 177-191.

Coombs, W. T. (1999). Ongoing crisis communication: Planning, managing, and responding.
Thousand Oaks, CA: Sage.

Coombs, W. T., & Holladay, S. J. (2004). Communication and attributions in a crisis: An
experimental study in crisis communication. Journal of Public Relations Research, 8(1),
279-295.

Corello, G. M. (2003). Effective public relations (6th ed). Englewood Cliffs, NJ: Prentice-Hall
Cormier, D., Ledoux, M. and Magnan, M. (2009). The Informational Contribution of Social and

Environmental Disclosures for Investors, SSRN Working Paper
Dhaliwal, D. S., O. Z. Li, A. H. Tsang, Y. G. Yang, (2009). Voluntary Non-Financial Disclosure

and the Cost of Equity Capital: The Case of Corporate Social Responsibility Reporting,
SSRN Working Paper.

Donaldo, T. & Preston, L. (1995). The stakeholder theory of modern corporation: concepts,
evidence and implications. Academy of Management Review, 20(1), 65-91.

Dougherty, D. (1992). Crisis communications. New York: Walker and Company
Elder, H. P. (2004). Consumer reaction to negative publicity-effects of corporate reputation,

response, and responsibility for a crisis event. Journal of Business Communication, 41(2),
192-211.

Elimeleh, J. M. (2007). Oil TNCs, CSR practices and conflicts: A comparative analysis of three
oil companies in selected oil producing communities in the Niger Delta. In International

mailto:nrdajournals@africaresearchcorps.com
www.jstor.org/doi/xm/10.2302/


Socio-economic Concerns of Host Communities and Crisis Management of Agribusiness Companies

nrdajournals@africaresearchcorps.com 91 | P a g e

Conference on the Nigerian State, Oil Industry and the Niger Delta, 11-13 March 2007
(pp. 433-444).Yenagoa, Bayelsa: Department of Political Science, Niger Delta
University.

Ezeigwe, K. B. (2010). The failure of corporate social responsibility in the Niger Delta: Toward
a re-interpretation. In International Conference on the Nigerian State, Oil Industry and
the Niger Delta, 11-13 March 2008 (pp. 267-274).Yenagoa, Bayelsa: Department of
Political Science, Niger Delta University.

European Commission (2001). Problems and effects of oil industry on the Niger Delta: Matters
arising. In International Conference on the Nigerian State, Oil Industry and the Niger
Delta, 11-13 March 2001 (pp. 433-444).

Fink, S. (1986). Crisis management: Planning for the inevitable. New York: American
Management Association.

Freeman, E. & Reed, D. (1983). Stockholders and stakeholder: A new perspective on corporate
governance. In C. Huizinga (Ed). Corporate governance: A definitive exploration of the
issues. Los Angeles: UCLA Extension Press.

Freeman, E. & Reed, D. (1983). Stockholders and stakeholder: A new perspective on corporate
governance. California Management Review, 3 (25), p88-106

Freeman, R. E., Winks, A. C. & Parmar, B. (2004). Stakeholder theory and The corporate
objective revisited. Organizational Science, 15 (3), 364-369.

Freeman, E. R. (1984). Strategic management: A stakeholder approach. Boston: Pitman
Furneaux, B. (2006). Stakeholder theory. Retrieved from

http://www.istheory.yorku.ca/stakeholdertheory.htm
Gray, M. (2003). Corporate social responsibility theories: Mapping the territory, Journal of

Business Ethics, 51-71.
Grunig, J. E. & Hunt, T. (1984). Managing public relations. New York: Holt, Rinehart, Winston.
Grunig, J. E. & Huang, Y, -H. (2000). From organizational effectiveness to relationship

indicators: Antecedents of relationships, public relations strategies, and relationship
outcomes. In J.A. Ledingham, and S.D. Bruning (Eds), Public relations as relationship
management: A relational approach to public relations (pp. 23-54). Mahwah, NJ:
Lawrence Erlbaum Associates.

Hale, P.A., Dulek, M. & Hale, L.A. (2005). Ethics in public relations: Theory and practice. In
Robert L. Heath (Ed.), Handbook of Public Relations (pp. 411-421). Thousand Oaks, CA:
Sage.

Heath, S. M., & Miller, G. M. (2014). Effective public relations (7th ed.). Englewood Cliffs, NJ:
Prentice-Hall.

Hartman, L. P. (2005). Perspectives in business ethics (3rd ed). New York: McGraw-Hill
Companies, Inc.

Holmes, R. E., & Watts, S. L. (2000). Managing issues and influencing public policy. Public
Relations Review, 11, 3-16.

Horowitz, I.L. (1986). Communicating Ideas. New York: The Politics of Scholarly Publishing.
pg 281

Imoiseh, F. (1985). Survey research methods (2nd ed.). Newbury Park, CA: Sage Publications.

mailto:nrdajournals@africaresearchcorps.com
http://www.istheory.yorku.ca/stakeholdertheory.htm


Socio-economic Concerns of Host Communities and Crisis Management of Agribusiness Companies

nrdajournals@africaresearchcorps.com 92 | P a g e

Iqbal, N., Ahmad, N., Hamad, N., Bashir, S. and Sattar, W. (2014). Corporate social
responsibility and its possible impact On firm’s financial performance in banking sector
of Pakistan. Arabian Journal of Business and Management Review (OMAN Chapter),
3(12):150-155.

Irving, J.S. (2007). Fifty Key Sociologists: the Formative Theorists. pg 59
Jones, G. R. (2004). Organizational theory, design, and cases: Text and Cases (4th ed). New

York: Pearson Education Ltd.
Lea, R. (2002). Corporate Social Responsibility: IoD Member Opinion Survey. UK: The Institute

of Directors, November, 2002, p10.
Lerbinger, G. B. (1996). ValuJet Flight 592: Crisis communication theory blended and extended.

Communication Quarterly, 47(4), 345-375.
Lerbinger, G. B. (1997). Social responsibility and corporate Web pages: Self-presentation or

agenda-setting? Public Relations Review, 24(3), 305-319.
Luttons, P.T. and Hodget, S. W. (1976). Unifying concepts in social responsibility, The Academy

of Management Review, 2(1), 38-45.
Margolis, J. D. and Walsh, J. P. (2003). Misery loves companies: rethinking social initiatives by

business. Administrative Science Quarterly, 48:655-689.
Marx and Engels (1998). The Communist Manifesto, introduction by Martin Malia.New York:

Penguin Group, 1998), pg. 35 ISBN 0-451-52710-0
McComb, M. (2002). Profit to be found in companies that care. South China Morning Post, April

14, 2002, p. 5.
Miller, J. E. (2004). Excellence in public relations and communications management. Hillsdale,

NJ: Lawrence Erlbaum Associates.
Mtchell, R., Agle, B., & Wood, D. (1997). Towards a theory of stakeholder identification and

salience: Defining the principle of who and what really counts. Academy of
Management Review, 22(1), 853-886
Murawski, M., Podolski, O.B. and Grunig, J. E. (2011). Public relations and international affairs:

Effects, ethics. Journal of International Affairs, 47(1), 137-63.
Mitroff, G. L. and Anagnos, J. (2005). The effect of worldviews on public relations, in Grunig, J.

E. (ed.), Excellence in public relations and communication management. Hillsdale, NJ:
Lawrence Earlbaum Associates.

Murawski, X. I., Binkyawvski, V. & Hunt, T. (2011). Managing public relations. New York: Holt,
Rinehart and Winston. Odetayo,
T.A., Adeyemi, A. Z. and Sajuyigbe, A.S. (2014). Impact of Corporate Social Responsibility on

Profitability of Nigeria Banks. International Journal of Academic Research in Business and
Social Sciences, 4(8): 252-263.

Ogidi, A.E., Olotu, O.A. and Olopete, M.O. (2013). Commodification of Local Culture and
Tradition for Tourism Development and Sustainability in Nigeria: Empirical Evidence of
Tiv and Idoma Cultures in Benue State. Babcock Journal of Management and Social
Sciences, 11(1): 105-128.

Ogidi, A.E. (2014a). Women Entrepreneurship and Poverty Reduction. SCSR Journal of
Business and Entrepreneurship, 1(1):01-08.

mailto:nrdajournals@africaresearchcorps.com


Socio-economic Concerns of Host Communities and Crisis Management of Agribusiness Companies

nrdajournals@africaresearchcorps.com 93 | P a g e

Ogidi, A.E. (2014b). Effect of Urbanization on Agribusiness Development in Nigeria. SCSR
Journal of Development, 1(3):70-75.

Ogidi, A.E. (2015). Key Potential Development Patterns for Promoting Agribusiness
Entrepreneurial Success among Nigerian University Undergraduates. International
Journal of Ergonomics and Human Factors, 11(2):29-50.

Olawale, S.R. (2014). Crisis Management Strategy and its Effects on Organizational
Performance of Multinational Corporations in Nigeria: Empirical Evidence from
Promassidor Ltd. European Journal of Business and Management, 6(23):79-86

Onwe, B.U. (2014). Effect of Corporate Social Responsibilities of Banks on Ebonyi State
University. Global Advanced Research Journal of Management and Business Studies,
3(12): 560-569.

Opukri, L.I. and Ibaba, P. (2008). Strategic issues management: Organizations and public policy
challenges. Thousand Oaks, CA: Sage.

Orlitzky, M., Schmidt, F.L., and Rynes, S.L. (2003). Corporate Social and Financial Performance:
A Meta-Analysis. Organization Studies, 24(3): 403-441.

Pease, K. S. (2003). International organization: Perspectives on governance in the twenty-first
century (2nd ed). New Jersey: Prentice Hall.

Philips, R. (2004). Some key questions about stakeholder theory. [Electronic version]. Ivey
Business Journal, 9 (6), 1-4.

Ritzer, G. & Goodman, D. J. (2004). Sociological theory (6th ed). New York: McGraw-Hill
Companies, Inc.

Ritzer, G. (2003). Contemporary sociological theory and its classical roots: The basics. New
York: McGraw-Hill Companies, Inc.

Saiyou, B. (2006). Transnational oil corporation relationship with oil producing communities in
Bayelsa State: A comparative analysis (Unpublished doctorial dissertation). Institute of
African Studies, Department of Peace and Conflict Studies, University of Ibadan, Ibadan,
Nigeria.

Seitel, F.P. (2007). The practice of public relations (10th ed). New York: Prentice Hall
Seithi, M. (1987). Capitalism and freedom. Chicago: University of Chicago Press.
Shell (n.d.). Company history. Retrieved from http://en.wikipedia.org/wiki/Shell_Nige
Schrenberg, P. L. (2005). Scales and statistics. Review of Educational Research, 45(2), 43-57.
Stephens, K., Malone, P. & Bailey, C. (2005). Communicating with stakeholders during a crisis:

Evaluating message strategies. Journal of Business Communication, 4 (42), 309-419
Sturges, O.W., Carrel, R.N., Newson, A.W. and Barrera, M. (1991, Sep. 13). The social

responsibility of business is to make profits. The New York Times Magazine, 32-33 and
122-126.

Sturges, O.W., Carrel, R.N., Newson, A.W. and Barrera, M. (1999). The corporate objective
revisited. Journal of Organization Science, 15(3), 350-363.

Tracy, W. L. (2007). Statistics for the social sciences (2nd ed.). New York: Holt, Rinehart, and
Winston.

Uwakwe, S.C. (2016). Amnesty, Corporate Social Responsibility and Financial Performance of
Listed Downstream Oil Companies in Nigeria. A dissertation submitted to the school of

mailto:nrdajournals@africaresearchcorps.com
http://en.wikipedia.org/wiki/Shell_Nige


Socio-economic Concerns of Host Communities and Crisis Management of Agribusiness Companies

nrdajournals@africaresearchcorps.com 94 | P a g e

postgratuate studies, ahmadu bello university, zaria, in partial fulfillment for the award
of master of science (m.sc.) Degreee in accounting and finance. 80 p.

Uwuigbe, U. (2011). An Examination of the Relationship between Management Ownership
and Corporate Social Responsibility Disclosure: A Study of Selected Firms in
Nigeria. Research Journal of Finance and Accounting, 2(6): 23-29.

Wallace, R.A. & Wolf, A. (2006). Contemporary sociological theory: Expanding the classical
tradition (6th ed.). New Jersey: Pearson Prentice Hall.

Warner, B. and Rel Freyman, J. E. (2003). Symmetrical presuppositions as a framework for
public relations theory. In C. H. Botan & V. Hazelton (Eds.), Public relations theory (pp.
17-44). Hillsdale, NJ: Lawrence Earlbaum, Assoc.

Williams, C, F., & Treadway, K. D. (1992). United Airlines’ and American Airlines’ online crisis
communication following the September 11 terrorist attacks. Public Relations
Review, 29, 427-441.

mailto:nrdajournals@africaresearchcorps.com

